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Fifty  cents 


Newspapers  deliver. 

On  Wall  Street,  on  Main  Street 
and  on  Elm  Street. 


Day  after  day,  61  million  Amence 
newspapers  a  daily  habit  strong 
than  morning  coffee. 

Because  of  the  vital  part  they 
play  in  America  s  daily  life-style, 
newspapers  consistently  maintain 
their  strength  as  a  free  press  and  a 
free  enterprise. 

On  Wall  Street,  publicly- 
owned  newspaper  companies  have 
shown  that  they  can  maintain 
stability  and  predictability  for 
investors.  Gannett  Co.,  Inc.,  for 


;. . .  s.  Gannett  Co.,  Inc.,  for 
example,  just  had  its  34th  con- 

secutive  quarterly  gairi  in  earnings,  with  never  a  x , 
down  quarter  since  going  public  in  lybA 

On  Main  Street,  newspapers  continue  to  grow 
as  America’s  premier  advertising  medium.  Year  after 
vear  newspapers’  share  of  the  advertising  dollar  has  r 
equalled  the  combined  spending  in  television,  radio  a 
On  Elm  Street,  strong  local  newspapers  deliver 
tion  of  significant  news  and 

reader.  In  the  Gannett  Group  of  53  dailies  in  18  states 
means  local  autonomy  in  choosing  the  news  play  anc 
serve  the  local  community  of  readers. 

On  every  street  in  Bicentennial  America,  profe. 
prosperous  newspapering  are  delivering  returns  to  i^r 
Lvertisers  and,  most  important  of  all,  reliability  to  re 
Our  world  of  different  newspapers  is  proud  to 


Gannett 


Copley 
News  Service 

presents 


A^IX  IN 

by  (creator  o(=  'SMIDSEN6' 


Six  panels  per  week  at  a  purse-sized  price 

Write,  wire  or  call: 


San  Diego,  CA  92112 
Phone:  (714)  299-3131 
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WESTERN  INTRODUCES  NEW 
"FRONT  PAGE"  PLATE 

ALL  NEW  ANODIZED,  BRUSH  GRAINED  PLATE 
ESPECIALLY  DESIGNED  FOR  NEWSPAPER  INDUSTRY 


ST.  LOUIS,  MISSOURI,  1976 
(WLP)  — As  more  and  more  news¬ 
papers  convert  to  *I)i-Litho  or 
offset.  Western  Litho  Plate  has 
consistently  attempted  to  meet 
their  needs.  The  latest  product  is 
Western’s  Front  Page  plate. 

TRONT  PAGE" 

IS  ANODIZED 

The  anodizing  of  grained  alu¬ 
minum  plates  produces  a  surface 
that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint.  In 
addition,  anodizing  provides  an 
ideal  Di-Litho  or  offset  surface  .  .  . 
clean  .  .  .  water-receptive  .  .  .  oxi¬ 
dation  resisting  .  .  .  and  long 
running.  Solids  print  solid:  half¬ 
tones  print  clean  on  every  edition. 

"FRONT  PAGE"  IS 
BRUSH  GRAINED. 

Uniform,  consistent  brush 
graining  provides  the  tooth  that 


gives  a  strong  bond  between 
chemicals  and  plate.  In  addition, 
it  gives  excellent  ink-water 
balance  and  speeds  make-up.  Litho 
grade  aluminum  and  rigid  quality 
control  make  Western's  Front 
Page  plate  virtually  trouble-free. 

At  Western,  quality  standards 
insure  uniformity  and  consistency 
of  grain  from  order  to  order.  Your 
plateroom  and  pressroom  per¬ 
sonnel  can  be  assured  that  each 
order  of  Front  Page  plates  will  be 
like  the  one  before  ...  no  variation 
in  the  high  quality  .  .  .  which 
means  no  variation  in  high 
performance. 

POINTS  TO 
REMEMBER  ABOUT 
"FRONT  PAGE" 

The  Front  Page  plate  is  de¬ 
signed  especially  for  the  news¬ 
paper  industry  to  provide  easy 


make-up,  fast  roll-up,  a  hard, 
scratch  and  tint-resistant  surface 
and  long  trouble-free  runs  .  .  . 
complete  dependability. 

TRY  "FRONT  PAGE" 
YOU'LL  SEE  THE 
DIFFERENCE 

Contact  your  Western  Dealer  or 
Western  Technical  Sales  Repre¬ 
sentative  and  check  out  Front 
Page  in  your  plate  size.  And  re¬ 
member  .  .  .  Western  Litho  Plate 
offers  super  service  ...  26  Tech¬ 
nical  Representatives  .  .  .  130 
Western  Dealers  ...  to  handle  all 
your  needs. 

Try  Front  Page  .  .  .  see  the  dif¬ 
ference  in  your  front  page, 
your  sports  page, 
your  comic 
page,  your 
classifieds  .  .  . 
all  your  pages. 


uienern  l  .  t  h  o 


PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


*Di-Litho  is  a  registered  trademark  of  ANP.4  Research  Institute. 


BEST  IN  THE  LONG  RUN 


"FU  guarantee  you 
millions  of  dollars 
in  'found  money' 
advertising 


"  * 


Publishers: 

You  can  pay 
for  your 
AN  PA  trip 
even  before 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


MAY 


1- 2 — New  Mexico  Press  Women's  Convention.  Las  Cruces,  N.M. 

2- 4 — Ohio  Circulation  Managers  Association,  Saw  Mill  Creek,  Sandusky. 

3- 5 — American  Newspap>er  Publishers  Association  annual  convention, 

Waldorf-Astoria  Hotel,  N.Y. 

3 — Overseas  Press  Club  awards  dinner,  Biltmore  Hotel,  New  York  City. 
3 — Associated  Press  annual  meeting  and  luncheon,  Waldorf-Astoria 
Hotel,  N.Y. 

3 — United  Press  International  breakfast  meeting  of  editors  and  pub¬ 
lishers,  Waldorf-Astoria,  New  York  City. 

6-8 — Association  of  American  Editorial  Cartoonists,  Statler  Hilton, 
Washington,  D.C. 

8 — Ohio  Press  Women,  Mohican  State  Lodge,  Loudonville,  Ohio. 


*)(■  If  you're  not  satisfied, 
it  won't  cost  you  a  cent  —  and, 
you  can  pay  me  over  a  year 
. as  you  grow! 

I'm  J.  Warren  McClure,  former 
owner  and  publisher  of  McClure 
Newspapers  which  merged  with 
Gannett  Newspapers  in  1971.  I  re¬ 
cently  retired  at  age  55  as  Vice 
President/ Marketing,  Gannett,  to 
work  with  newspapers  in  the  U.S,A. 
and  abroad. 

Work  is  by  the  day  at  your  news¬ 
paper  with  top  management,  sales 
management  and  sales  personnel. 
You  are  guaranteed  more  sales  and 
profits  or  you  pay  nothing— not 
even  expenses.  Honorarium  $1500 
a  day  and  expenses. 

Read  a  few  comments  from  the 
more  than  89  large  and  small  dailies 
and  weeklies  I  have  served. 

"/  would  like  you  fo  put  on  another 
session  in  the  spring — this  one  for 
advertisers,  and  another  session  in 
the  tall  tot  the  staff  and  some  more 
advertisers." — 13,000  circulation 
newspaper.  New  York. 

"As  agreed,  we  were  to  pay  you 
only  it  we  were  satistied  with  the 
help  you  gave  us.  Well,  the  check  is 
evidence  of  our  acceptance  of  many 
of  your  ideas  and  our  satisfaction 
with  the  results." — 34,000  circulation 
newspaper,  Florida 

"We  have  been  conducting  confer¬ 
ences  for  six  years  and  none  has 
compared  with  the  day  you  put  on 
for  this  group."— Group  with  news¬ 
papers  in  5  states. 

"You  did  wonders  for  all  of  us  and 
most  certainly  motivated  the  various 
sales  forces  in  a  way  that  was  un¬ 
like  anything  they  ever  had." — 
135,000  circulation  newspaper  in 
Canada.  ... 


you  go  home! 

* 


Call  me  at 


(Next  to  the  Waldorf) 

755-5900 


* 


Or,  drop  me 
a  note... 


9- 13 — Newspaper  Purchasing  Management  Association,  annual  confer¬ 

ence,  The  Broadmoor,  Colorado  Springs. 

10- 12 — International  Press  Institute  Assembly,  Bellevue  Stratford  Hotel, 

Philadelphia. 

10-13 — Changing  Foreign  and  Defense  Policies,  Washington  Journalism 
Center,  Washington.  D.C. 

12 — Professionals  in  Classified  Advertising.  New  Castle.  Pa. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association. 
Calgary.  Canada. 

12-15 — American  Association  of  Advertising  Agencies.  Greenbrier  Hotel, 
White  Sulphur  Springs.  W.Va. 

12- 15 — National  Association  of  Advertising  Publishers,  annual  conven¬ 

tion  &  exposition,  Fairmont,  San  Francisco,  Calif. 

13- 15 — Florida  Newspaper  Advertising  Executives,  Carlton  House.  Or¬ 

lando. 

14- 15 — Pennsylvania  Press  Conference,  Pennsylvania  Newspaper  Pub¬ 

lishers'  Association.  Sheraton-Harrisburg  Inn.  Harrisburg. 

14 — Illinois  Editors  Traffic  Safety  Seminar,  Ramada  Inn-Glendale,  Peoria. 
14-16 — Mid-America  Press  Institute  Workshop  on  The  Newspaper  and  the 
Law,  Sheraton  Airport  Motel,  St.  Louis.  Mo. 

16-18 — Tal-Star  Users  Group,  Treadway  Inn,  Princeton,  N.J. 

16-1 9 — New  York  State  Circulation  Management  Association,  Holiday  Inn, 
Grand  Island.  New  York. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Spring 
Conference,  del  Coronoado  Hotel.  San  Diego. 

16-19 — International  Newspaper  Promotion  Association.  Statler-Hilton, 
Washington,  D  C. 

18-21 — Suburban  Newspapers  of  America  annual  convention.  Brown 
Palace  Hotel,  Denver. 

18-21 — International  Advertising  Association  World  Advertising  Con¬ 
gress.  Buenos  Aires  Sheraton,  Buenos  Aires,  Argentina. 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress.  Pan 
American  Union,  Washington,  D.C. 

20-21 — Allied  Publishers'  Annual  Spring  Meeting.  The  Admiralty,  Port 
Ludlow,  Washington. 

20 —  Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  O'Hare  In¬ 
ternational  Airport,  Chicago. 

21- 22 — Illinois  Press  Photographers  Association,  Seminar  '76,  Jumer's 

Castle  Lodge,  Peoria.  III. 

26-29 — Canadian  Managing  Editors  Conference.  Regina.  Sask. 

28-29 — Ontario  News  Photographers  Association  seminar.  University  of 
Western  Ontario,  London,  Ont. 

JUNE 


"You  have  mixed  the  combination 
of  the  best  ideas  available  among 
newspaper  people  across  the  coun¬ 
try  with  your  own  brand  of  enthusi¬ 
asm  and  experience  .  .  .  we  recog¬ 
nize  the  linage  building  potential  of 
the  McClure  visit." — 240,000  circula¬ 
tion  newspaper,  Texas. 

"Great  job — you  did  what  1  had 
hoped  tor,  and  what  1  knew  you 
could  do." — 480,000  circulation 
newspaper,  Minnesota. 

Interested?  Call  or  write  me! 


/  ^  ^ 


f  y 


McClure  Media  Marketing  Motivation 
Company 

Box  8356  •  85  Country  Club  Drive 
Rochester,  New  York  14618 
(716)  381-1177 


2-3 — Conference  of  the  First  Amendment,  Washington  Journalism  Cent¬ 
er,  Washington.  D  C. 

4 —  Canadian  Press  regional  meeting.  French-language  news  editors, 

Moncton,  N.B. 

5—  Canadian  Press,  regional  meeting  of  East  News  editors,  St.  John,  N.B. 

6- 8 — American  Advertising  Federation,  annual  convention  and  public  af¬ 

fairs  conference,  Statler  Hilton  Hotel,  Washington,  D.C. 

7- 9 — Associated  Press  Sports  Editors  Association,  annual  meeting.  New 

Orleans. 

7-10 — Newspaper  Division,  Special  Libraries  Association,  Brown  Palace 
Hotel,  Denver. 

10-12 — Arkansas  Press  Association,  summer  convention,  Sheraton  Inn, 
Fort  Smith.  Ark. 

13-14 — Texas  UPl  Editors  Association  annual  convention.  Fort  Brown 
Hotel.  Brownsville. 
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Growth  Through  Public  Service 

*2  in  a  series  of  progress  reports  on  the  Scripps  League  family 


Better  Public  Service  -the  key  to  Scripps  League’s 

growth  in  numbers  and  stature 


1960-76* 

Compound  Annual 
Growth  Rate  of 
Advertising 
Revenue 

All  U.  S. 

Newspapers 
vs. 

Scripps  League 
Newspapers 

6.2% 

All  U.  S. 

New^apers 

Sources:  McCann-Erickson,  Inc.,  Newspaper  Advertising 
Bureau;  Scripps  League  Research 

*  Advertising  revenue  figures  used  for  1976  are  estimates 
based  on  projections  of  1960-76  growth  rates 


K  16.3% 

QiHf 

League 

Newspapers 


One  measure  of  our  success  in 
achieving  this  2-way  growth  is 
manifested  by  the  figures  shown 
at  the  left.  We  believe  it  to  be  no 
coincidence  that  in  1961  Scripps 
League  initiated  its  program  of 
converting  all  member  newspapers 
to  offset — an  added  service  to  our 
advertisers  in  giving  them  more 
faithful  reproduction  of  their  ads, 
and  to  our  readers  in  providing 
more  pleasurable  and  readable 
newspapers. 

By  helping  our  members  adopt 


new  and  better  ways  to  serve 
their  communities  we  contribute 
to  the  stature  of  each — and  to 
that  of  the  group  as  a  whole. 

And  our  unique  record  of 
accomplishment  in  this  direction 
is  constantly  attracting  new 
members  to  the  Scripps  League 


Newsbriefs 


*  \ 


#• 
W- 

Buffalo  Evening 
News  and  you  re  buy- 
~  ing  proven  demographics, 
L  guaranteed  avails  and  100%  non 

pre-emptible  prime  position.  The 
News  effectively  reaches  over  50%  of 
r^0  total  adults  in  Buffalo's  ADI  daily.  That’s 

more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

The  Buffalo  Evening  News  has  the 
second  highest  ADI  coverage  in  the  top 
30  U.S.  markets  with  a  total  daily  circulation 
of  278,419  and  weekend  circulation  of  295,148. 
You  re  reaching  over  50%  (634,000)  adult  viewers 
daily  and  58%  (719,000)  adult  viewers  on  weekends. 

SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content— we  re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 
Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it . . . 

Buffalo  Evening  News. 
For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 

Buffalo  Evening  News 

One  News  Plaza  •  Buffalo.  New  York 
k  Represented  nationally  by  Story  &  Kelly-Smith 


New  Jersey  Superior  Court  Judge  Robert  Muir  Jr.  upheld 
(April  2S)  the  state  law  that  requires  a  newspaper  to  have  a 
paid  circulation,  a  359?^  news  content  and  valid  U.S.  Postal 
Service  second-class  mailing  permit  in  order  to  qualify  as  a 
legal  publication.  The  statute,  which  was  defended  by  the 
New  Jersey  Press  Association  at  the  cost  of  $50.(KK).  was 
challenged  by  the  North  Jersey  Siihiirhanite,  a  free  circula¬ 
tion  paper,  on  the  grounds  that  the  law  was  unconstitutional 
and  discriminatory.  Judge  Muir  ruled  that  newspaper  have 
greater  readers  when  greater  news  content  and  higher  per¬ 
centage  of  news  content  then  shoppers.  “I  find  that  satura¬ 
tion  that  advertising  may  want  is  not  readership.  A  publi¬ 
cation  which  meets  legislative  standards  can  reasonably 
be  expected  to  have  greater  readership.”  Furthermore. 
Judge  Muir  said  audits  from  free  papers  “in  some  instances 
claim  distribution  that  exceeds  substantially  the  number  of 
households  in  the  community  involved.  This  is  judicially 
indigestable.” 

^  * 

Allan  Priaulx,  formerly  vicepresident  and  director  of  the 
Des  Moines  Register  &  Tribune  Syndicate,  is  joining  King 
Features  Syndicate  on  May  3  as  executive  editor,  succeeding 
Neal  B.  Freeman,  who  resigned. 

*  *  * 

Harold  V  .  Man/er,  ad  director,  Oregonian  Publishing  Co., 
concludes  a  56  year  newspaper  career  with  retirement  on 
May  7,  the  same  time  he  celebrates  his  25th  anniversary  with 
the  Portland  newspapers.  Manzer  established  the  newspap¬ 
ers  as  the  top  U.S.  papers  in  food  ad  linage.  Replacing  him  is 
Robert  F.  Moore,  a  31-year  veteran  of  the  ()rei>oiiian  and 
Orefton  Journal,  w  ho  moves  up  from  retail  manager.  Richard 
K.  Millison.  national  manager,  replaces  Moore  and  Steve 
Bell,  a  national  ad  staffer,  has  been  named  manager  of  the 
national  department. 

*  *  * 

Under  an  agreement  reached  April  2K,  10  unions  at  the 
Washington  (D.C.)  Star  will  give  up  2(K)  jobs  and  publisher 
Joe  L.  Allbritton  will  inject  $6  million  in  new  capital  in  the 
financially  distressed  newspaper.  The  plan  calls  for  layoffs  of 
100  of  270  printers  and  1(X)  composing  room  job  cuts.  Allbrit¬ 
ton  offered  a  one-time  bonus  of  SIS.OtX)  to  printers  who  left 
the  payroll  by  April  23,  and  S15.(K)0  to  those  who  depart 
before  next  year.  It  was  reported  that  6S  of  the  UK)  compos¬ 
ing  room  job  cuts  had  already  been  effected  under  the  re¬ 
tirement  inducement.  There  were  37  job  cuts  in  the  jurisdic¬ 
tion  of  the  Newspaper  Guild,  including  13  in  the  newsroom 
and  about  20  of  SO  pressmen.  Allbritton  did  not  disclose  how 
the  $6  million  would  be  invested. 

*  *  * 

Since  April  10,  Euiiok  &  Pi  ki.ishkk  has  been  airlifting 
weekly  issues  for  4.000  subscribers  to  Los  Angeles  and  San 
Francisco  for  second-class  entry  at  those  points.  The  circula¬ 
tion  department  of  Fairchild  Publications  has  been  cooperat¬ 
ing  with  F&P  in  this  airlift  for  subscribers  in  California, 
Washington,  Oregon,  Idaho.  Alaska.  Hawaii.  Nevada.  Utah. 
Arizona,  portions  of  New  Mexico,  plus  British  Columbia  and 
Alberta.  Initial  reactions  from  subscribers  indicates  at  least 
five  days  have  been  cut  from  the  previous  delivery  time. 
E&P  would  welcome  further  comments  from  subscribers. 

*  *  ♦ 

Harte-Hanks  Newspapers  Inc.  will  close  the  deal  on  May  IS 
for  the  remaining  729?  of  the  stock  of  Times  Publishing  Co.. 
Wichita  Falls.  Texas.  The  stock  will  be  sold  to  Harte- 
Hanks  for  $4,100,000  in  cash  and  $10,920,000  at  S‘/29'r  ten- 
year  notes.  Robert  Marbut,  president  and  chief  executive, 
said.  This  brings  the  cost  for  1009?  stock  of  the  three  papers 
to  $15.7(X).0(X).  he  said,  and  increases  the  group's  long-term 
debt  to  S27.350.0(K). 
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THE  PRESSTIGE  GROUP 


A  million  consumers  . . .  who  live,  shop  and 
spend  on  Long  Island  ...  a  million  prospects 
for  your  products  or  services  which  you  miss 
unless  you  are  in  the  Long  Island  Press. 

And  did  you  know  . . . 

•  The  Long  Island  Press  reaches  more 
people  in  Queens,  Nassau  and  Suffolk 
with  incomes  of  $15,000  to  $25,000  than 
do  the  Times  or  Post? 

•  Over  647,000  Long  Island  Press  readers 
own  their  own  homes? 

•  The  Long  Island  Press  has  more  young 
readers  in  Queens,  Nassau  and  Suffolk  in 
the  18  to  34  age  bracket  than  the  New 
York  Times  or  Post? 


The  PRESStige  Group 
them  thru  the  . . . 


.  reach  them  . . .  sell 


LONG  ISLAND  PRESS 


A  NEWHOUSE  NEWSPAPER 


Editor  &  Publisher 

IM€  FOoniM  CSI4TF 


Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Business  Press.  Inc. 
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6  mo.  average  net  paid  Dec.  31.  1975 — 25.048 
Renewal  rate — 75.13% 


CIA  doubletalk 

In  February,  CIA  Director  George  Bush  issued  a  state¬ 
ment  saying:  “Effective  immediately,  the  CIA  will  not  enter 
into  any  paid  or  contractual  relationship  with  any  full-time 
or  part-time  news  correspondent  accredited  by  any  U.S. 
news  service,  newspaper,  periodical,  radio  or  television  net¬ 
work  or  station.”  E&P  (Feb.  21,  page  6)  applauded  the 
statement  as  did  many  publications. 

Mr.  Bush  repeated  that  statement  last  week  in  response 
to  a  question  before  the  annual  meeting  of  the  American 
Society  of  Newspaper  Editors  in  Washington. 

Now  the  report  of  the  Senate  Select  Committee  on  Intelli¬ 
gence  Activities  discloses  that  “of  the  approximately  50  U.S. 
journalists  or  personnel  of  U.S.  media  organizations  who 
were  employed  by  the  CIA  or  maintained  some  other  covert 
relationship  with  it  at  the  time  of  the  announcement,  fewer 
than  one-half  will  be  terminated  under  the  new  CIA  guide¬ 
lines.” 

The  committee  says  the  key  word  is  “accredited”  and  the 
agency  interprets  it  as  applying  to  those  who  are  “formally 
authorized  by  contract  or  issuance  of  press  credentials  to 
represent  themselves  as  correspondents”  leaving  all  others 
(executives  and  free  lancers)  as  not  included. 

This  is  CIA  doubletalk. 

The  damage  to  the  integrity  of  all  responsible  news  people 
continues  with  this  sham. 

Mr.  Bush  should  immediately  clarify  the  CIA  position  by 
saying  “all  news  people”  are  included  in  the  prohibition,  not 
just  some. 

Labor  agreements 

The  cooperation  of  employes  and  their  labor  negotiators  in 
agreeing  to  a  temporary  wage  freeze  and  the  elimination  of 
200  jobs  in  order  to  help  save  the  financially  ailing 
Washington  Star  is  unprecedented  in  newspaper  history. 

Publisher  Joe  L.  Allbritton  said  the  agreement  reveals  “a 
spirit  of  foresight  and  commitment”  by  the  unions.  It  cer¬ 
tainly  does.  This  and  three  other  “precedent-making”  labor 
agreements  reported  in  this  issue  (page  13)  foster  optimism 
that  the  labor  strife  which  has  plagued  the  newspaper  busi¬ 
ness  over  the  last  few  decades  is  becoming  a  thing  of  the 
past  and  that  newspapers  can  continue  to  embrace  new 
production  technology  with  the  help  of  their  employes  in¬ 
stead  of  their  opposition. 

Had  this  philosophy  been  prevalent  10  years  ago,  one  won¬ 
ders  whether  we  might  still  be  reading  the  World-Joumal- 
Tribune,  or  possibly  all  three  of  its  predecessors,  in  New 
York  City,  plus  some  other  large  metropolitan  newspapers 
that  have  disappeared. 
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...  NeXT  quarter  \ne’ll  all  have  caviar  . 


Letters 

WHAT  ELSE  IS  NEW 

1  was  most  interested  in  reading  an 
article  (E&P  April  17)  on  a  seminar  held 
in  Rochester  by  J.  Warren  McClure 
where  he  drew  the  attention  of  semina¬ 
rians  to  the  fact  that  some  companies  had 
standing  quarter,  half  and  full  page 
advertisements  ready  to  be  inserted 
when  it  was  necessary  to  increase  the 
size  of  the  paper  at  the  last  moment.  I 
found  this  most  interesting  because  in 
our  own  group  of  nine  weeklys  and  an 
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evening  paper  covering  North  and  Mid 
Wales  I  adopted  this  ‘filler’  scheme  way 
back  in  1973. 

Basically,  our  major  advertisers  are 
sold  full  page  advertisements  at  generous 
discount  rates  on  the  understanding  that 
they  can  be  used  at  the  last  moment  if  the 
paper  size  has  to  be  adjusted. 

The  result  of  selling  these  discount 
pages  has  been  most  beneficial  not  only 
to  those  people  who  have  taken  them  but 
they  have  helped  increase  the  awareness 
of  advertising  in  our  own  area  whilst  at 
the  same  time  helping  us  to  overcome  a 
production  problem. 

Michael  Carter 
(Carter  is  group  ad  manager  for  the 
Wrexham  Leader  in  Wales.) 

*  ♦  * 

TAKES  ISSUE 

I  take  issue  with  Michael  J.  Bugeja 
(E&P  April  3.  1976)  on  his  concluding 
point  that  the  real  difference  between  a 
good  and  bad  journalist  is  his  ability  to 
beat  a  deadline.  I  hope  that  only  a  small 
portion  of  journalism  school  graduates 
are  dependent  upon  speed  for  success. 

If  speed  is  Mr.  Bugeja’s  problem, 
perhaps  he  had  better  memorize  the  spell¬ 
ing  of  those  English  words  which  flout 
the  rules.  Memorization  of  difficult  spell¬ 
ing  and  grammar  was  customary  in  the 
I930's  and  40’s. 

The  primary  purpose  of  the  written 
word  is  to  communicate.  Any 
“roadblocks”  to  this  process  should  be 
abhorred  and  avoided.  Bad  spelling, 
grammar,  and  punctuation  are 
“roadblocks”  and  should  be  eliminated, 
if  not  before  the  student  enters  jour¬ 
nalism  school,  then  after. 

The  problem  has  become  more  critical 
with  the  advent  of  computerized  editing, 
when  the  writer  must  feed  in  and  edit 


copy  which  often  becomes  final  and  is  so 
printed. 

If  Mr.  Bugeja  used  the  dictionary  4 
times  while  writing  a  6-paragraph  letter,  I 
wonder  how  long  it  took  to  write  his 
thesis. 

Evelyn  Byers  Surles 

Rockville,  Md. 

*  *  * 

ARREST  RECORDS 

After  reading  your  editorial  appearing 
in  the  April  3  issue  entitled,  “Guilty  be¬ 
fore  conviction,”  1  confess  to  some 
puzzlement.  You  seem  to  take  exception 
to  the  Supreme  Court’s  statement  that 
“none  of  its  rulings  supported  a  claim 
that  officials  ‘may  nof\publicize  a  record 
of  an  official  act  such  as  an  arrest.’  ” 

Are  you  suggesting  that  the  Supreme 
Court  should  take  the  position  that  an 
arrest  record  cannot  be  publicized?  If  so, 
it  seems  a  strange  one  for  a  journalism 
trade  paper  when  every  newspaper  in  the 
United  States  publicizes  arrests  every 
day. 

Albert  Cross 
(Cross  is  managing  editor  of  the  Monterey 
(Calif.)  Peninsula  Herald.) 


Short  Takes 

Miss  Walters,  43,  who  rose  from  a 
staff  writer  on  “Today”  in  1961  to  the 
thigh-salaried  stardom  .  .  . — St.  Louis 
Glohe-Democrat . 

*  *  ♦ 

After  a  three-year  hiatus,  professional 
boxers  to  doff  their  trunks  and  come  out 
fighting  in  Montana — AP  dispatch. 

♦  *  * 

The  Bridegroom’s  mother,  Michael 
L — ,  was  best  man. — Corydon  (Ind.) 
Democrat. 
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Now.  More  quality  material 
from  the  syndicate  that  gathers  no  moss . . . 


From  Special  Features,  of  course. 
Which  recognizes  the  growing  importance  of 
youth  readership  in  newspaper  audiences . . .  and 
is  determined  to  help  you  do  something  about  it. 

They  are  young  readers  with  sharp 
appetites  for  news  presented  in  vivid,  gutsy  form. 
Readers  who  demand  entertainment,  news  and 
features  that  go  beyond  the  ordinary:  serious 
material  reported  in  exciting,  yet  solid,  terms. 

This  is  the  kind  of  coverage  by  Rolling 
Stone  that  brought  its  readers  a  remarkable 
in-depth  account  of  Patricia  Hearst's  fugitive 
wanderings  across  the  continent . . .  that  un¬ 
covered  embarrassing  details  about  Sen.  Sam 
Ervin’s  committee . . .  that  gave  readers  two  exclu¬ 
sive.  exhaustive  Ellsburg  interviews . . .  and  is 
providing  the  devastating  specifics  of  the  Mafia- 
oss-ciA  lashup  that  goes  back  to  the  1 940’s. 


Whatever  you  call  it— New  Journalism 
or  the  Alternate  Press— the  Rolling  Stone  pack¬ 
age  communicates  to  the  young  in  your  audience. 
They  believe  in  it . . .  and  trust  it. 

The  youth  audience  is  a  growing,  pow¬ 
erful  new  force  in  America  that  will  no  longer 
be  denied.  Rolling  Stone  material  can  help  you 
brighten  and  deepen  your  newspaper’s  pages 
for  them. 

J  ust  get  in  touch  with  The  New  York 
Times  Syndication  Sales  Corp.  for  a  lively  Roll¬ 
ing  Stone  sample  package  containing  selections 
from  current  issues  of  Rolling  Stone:  two  major 
stories,  a  music  column,  features  on  people, 
places  and  things.  Often  with  art.  Call  (212) 
556-172 1  collect  and  ask  for  John  Osenenkoor 
Pete  Willett. 


Special  Features  3 

— a  syndicate  service  of  The  New  York  Times  Company 
Times  Square,  New  York,  N.Y.  10036 


The  ‘Big  Apple’  is  site 
of  90th  AN  PA  Convention 


The  9()th  annual  convention  of  the 
American  Newspapers  Publishers  As¬ 
sociation  May  3-5  in  New  York  City  has 
an  intensive  schedule  of  events  reflecting 
multi-major  problems  and  issues  facing 
newspapers  now  and  in  the  immediate 
future. 

A  number  of  political  and  govern¬ 
mental  speakers  will  be  included  in  pro¬ 
gram  sessions  at  the  Waldorf-Astoria, 
along  with  publishers  and  other  execu¬ 
tives  engaged  in  day  to  day  production  of 
the  nation’s  newspapers. 

Labor  relations,  telecommunication 
developments,  electronic  experiments, 
readership  and  circulation  challenges, 
press-bar  issues,  and  an  election  year 
press-conference-in-reverse  are  among 
program  highlights. 

The  convention  luncheon  guest 
speaker  on  Wednesday,  May  5,  in  the 
Grand  Ballroom  is  the  Honorable  IX)nald 
H.  Rumsfeld,  Secretary  of  Defense. 
Other  governmental  guests  that  day  will 
include  Senators  Barry  M.  Goldwater 
and  George  McGovern  participciting  in  a 
press  conference-in-reverse  in  the  Em¬ 
pire  Room  at  2:30  p.m.  on  the  subject 
“Can  Newspapers  Be  Fair  to  Candi¬ 
dates?” 

ANPA  participants  include:  Frank  A. 
Daniels,  Jr.,  president  and  publisher, 
Raleigh  (N.C.)  News  &  Observer  and 
Times:  Roderick  W.  Beaton,  president, 
UPl;  Otis  Chandler,  publisher.  Los 
Angeles  Times:  Wes  Gallagher,  presi¬ 
dent  and  general  manager.  AP; 
Katharine  Graham.  publisher, 
Washington  Rost. 

The  Honorable  Harold  R.  Medina, 
senior  judge,  U.S.  Court  of  Appeals, 
Second  Circuit,  is  scheduled  for  brief 
remarks  following  the  press  conference 
EDITOR  &  PUBLISHER  for  May  1,  1976 


and  immediately  preceding  the  annual 
business  meeting  and  election  of  officers 
set  for  4:10  p.m. 

The  Honorable  Daniel  Patrick  Moyni- 
han,  former  U.S.  Ambassador  to  the 
United  Nations,  is  the  main  speaker  for 
the  Associated  Press  annual  luncheon  at 
noon  Monday.  May  3.  Speakers  for  the 
United  Press  International  reception  and 
breakfast  for  invited  guests  at  7:30  a.m. 
Monday  in  the  Grand  Ballroom  are 
Helen  Thomas,  White  House  bureau 
chief  and  UPl  president  Roderick  W. 
Beaton. 

New  York's  governor,  the  Honorable 
Hugh  L.  Carey  welcomes  the  convention 
to  New  York  at  the  first  general  session 
Monday  afternoon  at  2:30  in  the  Starlight 
Room.  Following  the  address  of  the 
chairman  of  the  board.  Harold  W.  An¬ 
dersen,  president  of  the  Omaha  (Neb.) 
World-Herald  at  2:45,  the  publishers  will 
hear  speakers  and  panelists  explore 
“Telecommunications  Developments 
and  Information  Transfor  for  the  Fu¬ 
ture.” 

Speakers  include:  Robert  G.  Marbut, 
president  and  chief  executive,  Harte- 
Hanks  Newspapers:  Robert  A.  Vedder, 
national  production  manager.  Wall 
Street  Journal:  Chujo  Watanabe,  Euro¬ 
pean  representative.  Japan  Newspaper 
Publishers  and  Editors  Association.  Join¬ 
ing  in  the  panel  discussions  immediately 
following  are:  David  L.  Bowen,  vice- 
president  and  director  of  communica¬ 
tions,  Associated  Press;  John  Cowles 
Jr.,  chairman  of  the  board,  Minneapolis 
Star  and  Tribune  Company;  James  F. 
Darr,  vicepresident,  systems  develop¬ 
ment,  United  Press  international,  and 
Walter  E.  Hussman  Jr.,  publisher,  Ar¬ 
kansas  Democrat,  Little  Rock. 

(Continued  on  page  10) 


9 


TMT  icURNAl.l'^r 


tt*i»Tr4  Jirintfr*  »»  ht^  *ml»itM.n  thcrr  *111  br  i*.i«htn|{  Ut  km*  i« 

•.■♦i.tc-  H»  !•»  '  l’»  4»i»t  «*«  |>fi<ori'*ii  »••}*«•  r  »Kf  I- t^mimrr  »n  the 


i«  •  »  .  .  >•  '  ft  i 


.  ,^h.  I  I'H  I  iiKm  «il1 
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Tuesday  ,  May  4 

K:00  Karly  Bird  Session,  Hilton  Room 

9:30  General  Session,  Kmpire  Room 
10:30  Newspaper  Advertising  Bureau 
Presentation 

12:00  Banshees  Luncheon,  Grand  Ball¬ 
room 

2:30  Circulation  Group  Discussion  Ses¬ 
sions 

7:30  Dinner/dance,  “Salute  to  Pearl 
Bailev” 


Wednesday,  May  5 


turtl  Lx  librL  daauitr-  tiring 


shrlheMi.  a  hm 
P»IUd»««*  j-ai 

thr  Kr^iatrt  Ha* 
loTir  fwavpaiw-f 


r  •  valuable  Ibr  Are  (rum  making  anv  hradaat  I  >* 
>e  kr*»*rrf  laln*rrti  likr  eajtrfiemrd  hremtn  kaitt'ie  In 

Ihr  bnrM  iNi  M  indiy  •«•»*(  ap  a  »••«»  thank  >ig  all  I 

le  the  stale  their  prenemr  -it  mfid  ami  braeerv  at 


^*fat»hnal  \  \ktanjef  I  nK»|i.  leciate  etpervracr  at  Haf 

tlw  I  aHia  ih**  rity.  enfineired  a  t  alhuan,  thr  aitiemv.  in  t 
r««cb  I*'  the  efeet  that  *•»•«  ■■••e-  nuunafe  Mr  Hrar«e  atH 


cmM  ow  pUtr  moikef  |ieaT»4rd  the  c«MBp»  m  the  mana*emcm  -4  thr  Kkamutrr 
M  (twee  m  the  t4b.«  waa  ooi  i«l  down  ambAam.  •••  I  am  ••turned,  to  mat 
AteaM4rr  pat  pta«e  OMCter  mu  Im  papet  ua  ammcf  aa  latcrrmitiC  • 

aad  has  beaa  raaaia*  thm**  rear  readem  the  M  urid  •  to  Sea  ia 


himaeW,  amaAhaUodint 


U.I  ih,  II.  i  ...  H  I 

M  pBi  V(  ntrvi  M  I  K'l*'  '  Ni  a-  ia«liana|«»!i-.  M  ihOQ  A 

Uai  li-»  \l  Hat.  P'-4.  tm.»mwi.  If  I  Hrnt*eaurv 

kaiA‘>r  lri-h  Irani  la-»lN  •  tkrvkU  Sta  ii*ri  t  •»  krrd 

Ilk  ng  all  L-f  H  l.aa»m«r*  Vimrwan  Adeent-e-f  ami  Hr- 

aerrv  at  |-.ftrr.  Sea  \  fk  titj.  k  I*  »  ha|Hii,  Her. 

I.attlii.  J  C  Hnggv  •►hi..  Mat.  J.minal,  LV 
luaihu*.  <  H  J.mc-.  IhanU  Timee- 

(  uH  hi.  t..l-  I  nion.  Ja.  kveivtlk.  l«a.  i  "  |•ea.r.  Lvenia* 
luavdScUrr  Kr|-at*f.M.«uia«  ict  K  I  .P  I  raavpkf.  K*« 

(  \fter  hi.  ning  aiMt  '-uinlav  Irkgraai.  Pri.vMlrai.e,  H.  I  . 
laitivehaiul  J  *v  A  Ikat.  i.vrmn*  Jouraa*.  J»rvr>  iAjr. 
irr  (I  ••  h»  H  M  M<  Muikn.  1  ••amt.  HuNak>.  kalfat  M 

wi*  tht  la  M-'iniof  SravM  •Immftvm,  Ikl  ;  J  A. 

ui  Iran.  1^0  Vkaid.  Juarnal.  Ia*ip.at.  S  \  .1  A.  krrhch, 
Vorterv  .\a  lkmm.rai.  (.raad  KapaK.  Mich,  ohd  I  E 
to  baikhna  lUrtIni.  .4  kalaiaaro*.  Mu  b 


FIRST  REPORT — The  first  meeting  of  the  American  Publishers  Associ¬ 
ation  was  held  in  Rochester,  N.Y.  in  February,  1  887.  A  report  of  the  first 
meeting  appeared  on  page  7  in  The  Journalist's  (EDITOR  &  PuBLiSHERS'S 
predecessor)  issue  of  February  19  in  the  bottom  right  corner. 
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For  early  birds,  a  Tuesday.  May  4. 
session  at  S:0()  a.m.  will  include  a 
number  of  ANPA  reports  with  Joe  D. 
Smith  Jr.  vice  chairman  and  president 
and  publisher  of  the  Alexandria  (La.) 
Daily  Tow  n  Talk,  presiding.  The  9:30 
general  session  in  the  Empire  Room, 
opens  with  Frederic  W.  West  Jr.,  presi¬ 
dent  of  the  Bethlehem  Steel  Corporation 
giving  an  address  on  "American 
Economics  and  Financial  Reporting — Its 
Strengths  and  Weaknesses." 

The  Newspaper  Advertising  Bureau 
Presentation.  "Bureau  Selling  in  a 
Changing  Market."  and  reports  to 
member  publishers  are  set  for  10:30  a.m. 

Baashces  Tuesday 

Tuesday's  luncheon  event  is  the  tradi¬ 
tional  Banshees  gathering  in  The  Grand 
Ballroom,  given  by  King  Features,  for 
invited  guests.  This  is  the  40th  anniver¬ 


sary  of  the  luncheon  entertainment  and 
two  members  of  the  first  Banshees 
group,  veteran  correspondent  and 
broadcaster  Lowell  Thomas  and  the 
former  world  heavyweight  champion 
Gene  Tunney.  will  attend. 

The  anniversary  program  of  the  Ban¬ 
shees  will  have  Milton  CanilT.  creator  of 
"Steve  Canyon"  as  master  of  cere¬ 
monies. 

The  cast  of  the  Broadway  hit-revival 
of  "My  Fair  Fady"  along  with  the  cast  of 
the  new  musical  hit.  "Bubbling  Brown 
Sugar,"  will  present  numbers  from  each 
show  .  Metropolitan  Opera  baritone  Wil¬ 
liam  Walker  will  join  in  the  entertain¬ 
ment.  Joseph  Willicombe  Jr..  King  Fea¬ 
tures.  is  producing  the  event. 

Tuesday  evening  at  7:30  the  Grand 
Ballroom  will  also  be  the  scene  of  a  "Sa¬ 
lute  to  Pearl  Bailey"  with  Miss  Bailey  as 
guest  of  honor  for  the  dinner/dance.  Pro¬ 


ceeds  from  the  event  will  be  donated  to 
the  Heart  Fund. 

Circulation  groups 

Tuesday  afternoon  is  an  intensive 
working  session  with  the  circulation 
group  discussion  sessions  beginning  at 
2:30  p.m.  Topics  to  be  explored  by  the 
under-20,000  group  include  reaching 
young  adult  readers  and  a  study  of  free 
distribution  newspapers.  The 
20.(K)0-75.0(K)  circulation  group  also  will 
discuss  reaching  young  adult  readers, 
perspectives  on  Journalism  education, 
and  how  to  make  circulation  distribution 
systems  pay. 

Also  scheduled  for  the  over  75.000  cir¬ 
culation  group  is  the  speech  by  Steve 
Star,  Harvard  University  Graduate. 
School  of  Business  Administration, 
"Reaching  the  Young  Adult."  This 
group  will  consider  circulation  questions 
and  retention  of  employees  displaced  by 
automation. 

Ladies  Tours 

The  traditional  “l.adies  Hospitality 
Room"  is  planned  for  the  90th  conven¬ 
tion  in  the  Vanderbilt  Suite,  4th  floor. 
Two  special  events  have  been  scheduled, 
including  a  bus  tour  of  The  Cloisters,  a 
branch  of  the  Metropolitan  Museum  of 
Art,  Sunday,  May  2,  at  1:00  p.m. 

Tuesday  morning  at  10  o'clock,  the 
women  will  have  a  behind-the-scenes 
tour  of  the  Waldorf  kitchens  and  pastry 
shops  with  a  lecture/demonstration  by 
executive  chef  Arno  Schmidt.  A  gourmet 
luncheon  in  Peacock  Alley  follows  the 
tour. 
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‘Newspapers  have  a  common 
responsibility,  and  they  have 
common  problems,  irrespective 
of  size.  The  ANPA  exists  to  serve 
them  all,  by  providing  a  focal 
point  for  self-examination, 
research,  exchange  of  ideas-the 
whole  gamut’ 


Joe  D.  Smith  Jr. 


New  ANPA  President 

Joe  D.  Smith  Jr.: 

‘A  newsman’s 
publisher’ 

By  Adras  Laborde 

If  the  profile  of  the  incoming  president  of  the  American 
Newspaper  Publishers  Association  can  be  capsiilized  it  will 
come  out  like  this:  "A  newsman’s  publisher.” 

Joe  D.  Smith  Jr.,  .*i4-year-old  publisher  of  the  Alexundriu 
(La.)  Daily  Town  Talk,  carries  that  image  in  spite  of  the  fact 
that  he  has  never  been  a  journalist — unless  a  brief  stint  in  his 
youth  as  a  radio  announcer  qualifies. 

He  is  a  First  Amendment  purist  concerned  with  court 
“gag”  orders,  one  hundred  percent  objectivity,  and  a  full 
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report  of  the  news  in  every  edition  of  his  newspaper. 

“Without  a  strong  news  operation  you  have  nothing,”  he 
said  a  few  years  back  as  The  Town  Talk  sharply  increased  its 
budget  for  news-editorial  operations. 

On  the  perceived  threat  to  the  people's  right  to  know 
resulting  from  gag  orders.  Smith’s  position  was  summarized 
on  March  30  in  a  letter  to  William  J.  Keating,  president  of  the 
Cincinnati  Enquirer: 

“We  must  be  seriously  concerned  about  the  growing  use 
of  gag  orders  by  the  courts  in  their  attempt  to  restrain  the 
publication  of  news.  More  than  60  such  orders  have  been 
issued  in  recent  months.  Their  frequency  has  increased;  their 
scope  is  growing. 

“What  is  needed  is  a  clear-cut  decision  by  the  Supreme 
Court  of  the  United  States.  We  hope  to  get  that  in  the 
Nebraska  case.  But  anything  less  than  an  overwhelming 
decision  favorable  to  the  free-press  concept  would  create 
more  problems  than  it  resolves. 

“Whatever  the  decision,  newspapers  must  seek  and  find 
common  ground  with  lawyers,  bar  associations,  and  our 
judiciary  systems  so  that  all  constitutional  rights  and 
privileges  may  be  assured  and  protected.  Failing  that,  all  will 
suffer. 

(Continued  on  pa^e  18) 
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ANPA’s  membership  roster 
expands  with  non-dailies 


At  its  inception  9()  years  ago.  the  only 
non-daily  member  in  the  American 
Newspar>er  Publishers  Association  was 
the  Williamsport  Grit. 

The  Hditor  &  Publisher  1976  Year 
Book  will  show  a  roster  of  2S  non¬ 
daily  members  displaying  such  names  as: 
tamily  Weekly,  Parade.  National  En¬ 
quirer.  I.erner  Home  New  spapers,  Army 
Times.  Suffolk  Life.  Snn-Reporter  and 
others  in  the  weekly  field,  both  large 
and  small. 

In  addition,  three  foreign  countries  are 
represented:  O'Gloho.  a  large  daily  in 
Rio  de  Janeiro,  the  Caracas  Journal  in 
V'enezuela.  and  the  Willemstad  Noho  in 
Netherlands  .Antilles.  These  three  dailies 
requested  membership  and  this  signifies 
no  change  in  the  general  policy  of  ANPA 
to  seek  membership  generally  in  the 
U.S..  Canada  and  islands  in  proximity  to 
the  North  American  continent. 

In  recent  years  ANPA  membership 
has  grown  steadily  among  daily  news¬ 
papers.  When  the  association  hired 
Harry  W.  Edwards  as  its  full-time  man¬ 
ager  for  Membership  Services  in  1963. 
the  membership  was  approximately  S75 
dailies. 

In  October  1966,  Edwards  was 
awarded  a  plaque  and  testimonial  by  the 
.ANPA  board  in  recognition  of  the 
attainment  of  a  long-sought  membership 
goal  of  KKH).  The  Lranklin  {\nd.)  Journal 
was  the  KKHfth  member  and  a  plaque  was 
awarded  to  its  publisher.  Robert  N. 
Brown,  at  that  time. 

A  subsequent  goal  of  l.lOO  was 
achieved  in  1974.  Recognition  as 
ANPA's  I  lOOth  member  was  accorded  to 
another  Brown  newspaper,  the  Green¬ 
field  (Ind.)  Reporter. 

ANPA's  membership  figure  among 
daily  newspapers  is  especially  significant 
in  terms  of  the  circulation  it  represents. 
Expressed  in  those  terms,  ANPA 
membership  accounts  for  approximately 
90^^  of  total  daily  circulation  and  95'7f  of 
Sunday  circulation  among  U.S.  dailies, 
and  about  HiTJ  among  Canadian  dailies. 

These  impressive  membership  figures 
have  been  particularly  useful  to  ANPA  in 
its  activities  by  providing  the  asscK'iation 
with  a  strong  voice  regarding  issues  of 
the  press  before  the  Congress,  the  courts 
and  many  federal  agencies. 

At  its  1975  Convention  in  New  Or¬ 
leans.  ANPA  membership  stood  at  1 ,132. 
At  that  time  ANPA's  membership  com¬ 
mittee  chairman,  John  M.  Jones,  pub¬ 
lisher  of  the  Greeneville  (Tenn.)  Sun,  es¬ 
tablished  a  new  membership  goal  of 
1 .200.  At  the  same  time  the  ANPA  board 
announced  its  decision  to  accept  into 
membership  on  a  non-voting  basis,  those 
non-daily  newspapers  with  a  paid  circu- 
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lation  of  70''?  or  more. 

Today.  ANPA  membership  numbers 
1.166.  This  membership  is  spread  among 
all  sizes  as  follows: 


I  nder  5,«(MI  . 

5,001—  lO.fMM)  .  14 

lO.lMfl—  15,0(M)  .  14 

15,(M)1—  25.000  .  19 

25.001—  50.(M)0  . 22 

50.001— KMMMM)  .  13 

100.001—250.000  .  9 

250.(M)1— 500.000  .  2 

Over  500.(MM)  .  1 


Notably.  759?  of  the  total  ANPA 
membership  is  comprised  of  new  spapers 
of  under  50.000  circulation  and  over 
one-third  of  the  membership  has  a  circu¬ 
lation  of  under  15.(K)0.  This  increase  in 
membership  among  smaller  circulation 
newspapers  has  been  a  steadily  increas¬ 
ing  trend  during  recent  years. 

The  expansion  of  membership  outside 
the  daily  field  had  been  under  considera¬ 
tion  for  several  years,  since  many  week¬ 
lies.  particularly  those  of  national  circu¬ 
lation.  had  expressed  interest  in  joining. 

Interest  in  the  activities  of  ANP.A  has 
steadily  increased  among  weekly  pub¬ 
lishers  in  recent  years  with  the  develop¬ 
ment  of  large  central  printing  facilities 
and  the  trend  toward  automated  prtKes- 
ses. 

Even  before  .ANPA's  decision  to  ac¬ 
cept  non-dailies,  many  weekly  pub¬ 
lishers  were  using  the  training  and  testing 


facilities  of  the  ANPA  Research  Center 
at  Easton.  Pa.  The  Center  oITers  a  full 
schedule  of  training  in  such  subjects  as: 
Basic  Offset  Press  and  Plate.  Camera 
Techniques.  Copy  Processing  and 
Photocomposition  Systems  and  Elec¬ 
tronic  E^diting  for  the  Newsroom.  All 
seminars  involved  “hands-on"  training 
and  employ  the  most  modern  equipment 
used  in  Kdh  daily  and  weekly  newspaper 
plants. 

One  of  the  most  valuable  functions  of 
the  E'aston  lab  has  been  its  role  as  a 
catalyst  to  focus  the  interest  and  capital 
of  manufacturers  on  newspaper  produc¬ 
tion  problems.  Trained  personnel  and 
facilities  of  the  ANPA  lab  are  employed 
to  work  out  solutions.  Results  of  this 
partnership  are  in  widespread  use  today 
among  newspapers  of  all  sizes.  These  in¬ 
clude:  shallow-relief  plates  for  letter- 
press.  the  Di-I.itho  printing  process, 
standardized  color  inks  (Ad-Pro)  for  both 
letterpress  and  offset,  computer  pro¬ 
gramming  services,  and  high  speed  mail 
room  equipment. 

Weekly  publishers  also  have  shown 
increasing  interest  in  the  newspaper 
equipment  exhibits  and  technical  presen¬ 
tations  featured  at  the  annual  ANPA/RI 
Production  Management  Conference. 

ANP.A  is  continually  reviewing  its 
program  to  accommodate  the  expanding 
membership,  according  to  the  ANPA 
general  manager.  Jerry  W.  Eriedheim. 
Several  weeklies,  for  example,  received 
help  from  ANP.A  during  the  newsprint 
shortage.  Eriedheim  also  indicated  that 
while  no  major  effort  is  contemplated  to 
recruit  non-daily  members,  all  who  join 
will  receive  the  same  services  accorded 
daily  members. 


RETIRES — Barney  C.  Cameron,  who  was  65  last  January  3,  will  retire  as 
president  and  business  manager  of  the  Pittsburgh  (Pa.)  Press  on  June  30  in 
accordance  with  company  policy.  Cameron  began  his  50-year  career  in  the 
newspaper  business  with  the  circulation  department  of  the  Portland  (Ore.) 
News,  later  becoming  circulation  director  of  the  Portland  News-Telegram, 
Seattle  Star,  Pittsburgh  Post-Gazette,  and  New  York  Herald-Tribune  before 
joining  the  Press  in  1961  as  its  business  manager.  He  was  named  president 
last  January  1.  A  successor  will  be  named  shortly. 
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Changes  in  union  contracts 
called  precedent-making 


Three  recently  negotiated  contracts 
with  printer  and  mailer  unions  have  been 
described  by  Southern  Newspaper  Pub¬ 
lishers  Association  bulletins  as  “signifi¬ 
cant"  and  “precedent-making"  in  lan¬ 
guage  and  provisions. 

Cleve  Rumble.  SNPA  vicepresident/ 
labor,  called  an  agreement  between 
Typographical  Union  No.  I3S  and  the 
Austin  (Tex.)  American-Statesnuin  a 
“landmark"  in  collective  bargaining. 
Many  of  the  provisions  that  newspaper 
publishers  have  thought  the  union  con¬ 
sidered  mandatory  have  been  omitted, 
he  said. 

Among  the  items  which  Rumble 
termed  significant  was  the  elimination  of 
recognition  of  the  ITU  General  Laws  and 
the  omission  of  underwriting  by  the  par¬ 
ent  union. 

A  wage  increase  of  $22.05  per  week 
was  made  effective  on  the  beginning  date 
of  the  new  agreement,  not  retroactive  to 
the  previous  agreement  five  months 
sooner.  There  is  no  job  security  provi¬ 
sion  in  the  contract  and  no  struck  work 
clause. 

In  the  jurisdiction  section,  the  union 
agreed  that  the  employer  shall  have  the 
sole  right  to  assign  work  resulting  from 
changes  in  production  technology,  even 
to  the  extent  of  giving  it  to  workers  out¬ 
side  the  bargaining  unit. 

Other  provisions  to  which  Rumble 
called  attention  were;  1.  Foreman  are  out¬ 
side  the  bargaining  unit  but  may  continue 
to  perform  work  covered  by  the  unit:  2. 
Disciplinary  measures  may  be  less  se¬ 
vere  than  traditional  ITU  measures;  .3. 
Foremen  control  the  employment  of  sub¬ 
stitutes;  4.  Reference  to  foremen's  wages 
is  omitted  and  there  are  no  classifica¬ 
tions.  The  agreement  retained  the  usual 
apprentice  clause  but  none  are 
employed. 

In  the  contract  which  the  Tallahassee 
Democrat  and  Typographical  Union  No. 
bW)  concluded  after  15  months  of  negoti¬ 
ations.  the  SNPA  office  singled  out  these 
highlights  as  being  significant: 

•  Jurisdiction  language  provides  for 
scanner-ready  copy  to  be  handled  in  the 
composing  room  as  it  comes  from  the 
news  and  classified  ad  departments,  with 
all  codes,  corrections  and  alterations  al¬ 
ready  completed  in  those  departments. 
The  same  will  apply  when  display  ad 
copy  is  produced. 

•  Job  guarantees  for  situation  holders 
will  be  voided  by  temporary  suspension 
of  operations  due  to  causes  beyond  the 
company's  control,  and  by  slowdowns  or 
other  forms  of  work  stoppage.  In  addi¬ 
tion  there  is  a  no-strike,  no-lockout 
commitment. 


•  All  language  relating  to  the  union 
membership  of  foremen  is  eliminated. 

•  Recognition  of  ITU  General  Laws  is 
out  and  the  contract  is  between  only  the 
parties  to  it. 

•  There  is  complete  freedom  from  re¬ 
production  including  prior  agreements 
on  that  requirement. 

After  27  negotiation  sessions  and  dis¬ 
position  of  three  unfair  labor  practice 
charges,  Florida  Publishing  Co. 
(J (tcksonville  Journal  and  Florida 
Times-Union)  reached  agreement  with 
the  local  unit  of  the  International  Mailers 
Union.  The  “precedent-making"  clause 
on  management  rights  give  the  company 
the  authority  “to  assign  work  which  is 
normally  performed  by  the  employes 
wherever  it  is  reasonable  to  do  so  and 
either  practical  for  the  purpose  of  effi¬ 
cient  operations  or  necessary  to  elimi¬ 
nate  standby  time." 

IMU  officers  participated  in  the  nego¬ 
tiations  but  declined  to  sign  the  agree¬ 
ment  because  it  would  violate  union 
laws,  and  for  other  reasons. 


Twenty-one  daily  newspapers  were 
announced  as  winners  of  awards  for  the 
best  safety  records  of  their  delivery  ve¬ 
hicles  in  1975  in  the  annual  Safe  Driving 
Campaign  sponsored  by  the  American 
Newspaper  Publishers  Association  and 
the  International  Circulation  Managers 
Association. 

Reports  released  show  that  the  555 
daily  newspapers  participating  in  the 
campaign  operated  9.6S5  vehicles  a  total 
distance  of  235,050,038  miles.  There 
were  3.607  accidents  resulting  in  an  acci¬ 
dent  rate  of  1.53  accidents  per  100.000 
miles. 

During  its  35  year  history,  the  par¬ 
ticipants  have  recorded  over  5.4  billion 
miles  of  driving  on  an  around-the-clock 
exposure  basis,  experiencing  an  accident 
rate  of  1.84  accidents  per  100,0(K)  miles. 

I’RIVATK  MOTOR  CARRIKR  OIMSION 
CiROLiP  A 

(Newspapers  having  daily  circulation  up  to  20. (KK)  copiesl 
40  newspapers  operated  201  \ehicles  4.2X0,93.^  miles  with  34 
accidents. 

Urst-Place — loinmmt  (Minn.)  Sentinel  operated  5  vehi¬ 
cles  204,195  miles  without  an  accident. 

Sevond-PUtee — Plattsburgh  (N.Y.)  Press-Republican  op¬ 
erated  5  vehicles  13K.379  miles  without  an  accident. 

Third-Place — Alpena  (Mich.)  Sews  operated  3  vehicles 
llh.K02  miles  without  an  accident. 

GROUP  B 

(Newspapers  having  daily  circulation  20.001  to  50,000 
copies)  132  newspapers  operated  87h  vehicles  17,990.258 
miles  with  210  accidents. 

Tirst-Place — Ithaca  {N .Y .)  Jaurnal  operated  36  vehicles 
483.619  miles  without  an  accident. 

Secand-i’lace — Joplin  (Mo.)  (Thtbe  operated  16  vehicles 
408.116  miles  without  an  accident. 

T hird-Place — Appleton  (Wise.)  Post  Crescent  operated  21 
vehicles  380.970  miles  without  an  accident. 

GROUP  C 

(Newspapers  having  daily  circulation  50,001  to  1(K).0(K) 


In  lieu  of  retroactivity  for  43  weeks  on 
wage  increases  of  $8  a  week  the  first  year 
and  $7  a  week  the  second  year,  the  com¬ 
pany  paid  a  one-time  bonus  of  $150.  The 
contract  permits  the  employment  of 
part-time  help  at  the  rate  of  $2.30  per 
hour. 

Other  provisions  cited  by  SNPA  were: 

•  All  men  must  work  their  regular 
scheduled  five  shifts  before  they  are  en¬ 
titled  to  time  and  one-half  for  working 
their  off  day  or  night  shift. 

•  The  company  shall  determine  the 
number  of  apprentices  to  be  hired  and 
trained.  An  apprentice  may  be  advanced 
when  the  shop  superintendent  judges 
him  to  be  ready. 

•  The  curtailing  of  any  operation  for 
business  reasons  shall  not  be  construed 
to  be  a  lockout.  There  shall  be  no  work 
stoppages,  boycotts  or  other  acts  that 
interfere  with  the  company's  operations. 
In  the  event  of  violations  of  these  provi¬ 
sions.  jurisdiction  over  complaints  will 
be  reserved  to  state  courts. 

Finally,  there  is  this  broad  provision; 

“There  shall  be  no  interference  by  the 
union,  its  officers,  agents,  employes  or 
members,  to  prevent  or  impede  free  in¬ 
gress  or  egress  by  any  person  to  or  from 
the  company's  property  or  the  free  and 
unhindered  use  of  the  company's  equip¬ 
ment,  vehicles  or  other  property." 


copies)  KM)  newspapers  operated  871  vehicles  20.048.680 
miles  with  360  accidents. 

Tirst-Place — Sat^inaw  (Mich.)  Sews  operated  14  vehicles 
348,000  miles  without  an  accident. 

Second-f*lace — Lansinfi  (Mich.)  State  Journal  operated  5 
vehicles  146.353  miles  without  an  accident. 

Third-Place — Pueblo  (Colo.)  Chieftain  A  Star-Journal  op¬ 
erated  7  vehicles  111.275  miles  without  an  accident. 

GROUP  D 

(Newspapers  having  daily  circulation  m  excess  of  100.000 
copies)  142  newspapers  operated  4.637  vehicles  1 14.959.9,^9 
miles  with  2.742  accidents. 

Tirst-Place — Hackensack  (N.J.)  Record  operated  38  vehi¬ 
cles  708.107  miles  with  one  accident. 

Second- T'lace — Worcester  (Mass.)  Telegram  A  (iarette 
operated  30  vehicles  766.199  miles  with  two  accidents. 

Third-i’lace — Tucson  (Ari/.)  Star  A  Citizen  operated  17 
vehicles  315.429  miles  with  one  iKcident. 

CONTRACT  MOTOR  CARRIKR  DIVISION 
GROUP  A 

(Newspapers  having  daily  circulation  up  to  25.000  copies) 
49  newspapers  had  operated  for  their  account  593  vehicles 
12.216.043  miles  with  27  accidents. 

Tirst‘T*lace — Gtddsboro  (N.C.)  News-Ariius  had  operated 
for  its  account  22  vehicles  643.050  miles  without  an  accident. 

Second-T*lace — Sherman  (lex.)  [democrat  had  operated 
for  its  account  17  vehicles  428.736  miles  withiHJt  an  accident. 

Third-i*lace — Manchester  (Conn.)  Journal  Inquirer  had 
operated  for  its  account  37  vehicles  410.249  miles  without  an 
;)ccident. 

GROUP  B 

(Newspapers  having  daily  circulation  25,001  to  1(K),00() 
copies)  103  newspapers  had  operated  for  their  account  1,51 1 
vehicles  36.560.377  miles  with  62  accidents. 

Tirst-T*lace — Muncie  (Ind.).Vfur  A  Pveninf!  T*ress  had  op¬ 
erated  for  its  account  44  vehicles  1 .258,507  miles  without  an 
accident. 

Second-f*lace — Santa  Mtmica  (Calif.)  Eveninii  Outlook 
had  operated  for  its  account  43  vehicles  1 ,040.(KM)  miles  with¬ 
out  an  accident. 

Third-f*lace — Saginaw  (Mich.)  Sews  had  operated  for  its 
account  28  vehicles  969. 7(M)  miles  without  an  accident. 
GROl!PC 

(Newspapers  having  daily  circulation  in  excess  of  100.000 
copies)  35  newspapers  had  operated  for  their  account  9% 
vehicles  28.993.786  miles  with  172  accidents. 

Tirst-Place — St.  T*aul  (Minn.)  Dispatch  d!:  T*ioneer  T*ress 
had  operated  for  its  iiccount  15  vehicles  201 .600  miles  w  ithout 
an  accident. 

Second-T*lace — ITes  Moines  {losMi)  Register  A  Tribune  had 
operated  for  its  account  13 1  vehicles  5.6W,635  miles  with  five 
accidents. 

Third-T*lace — San  I^iefto  (Calif.)  Cnion  A  Eveninfi  Tribune 
had  operated  for  its  iiccount  268  vehicles  6.(K)0.000  miles  with 
nine  accidents. 


Newspapers  cited  for  safe  driving 

1.53  accidents  per  100,000  miles 
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Public  companies  are  set 
for  major  gains  in  1976 


In  the  words  of  some  of  the  annual  reports  of  “public" 
companies  in  the  newspaper  publishing  business,  I975 
was — 

•  A  difficult  period. 

•  A  disappointing  year. 

•  A  time  of  overwhelming  circumstances. 

•  12  months  of  uninterrupted  gains. 

•  A  most  satisfying  year. 

•  Three  quarters  of  mixed  results. 

•  A  year  that  ended  on  a  note  of  resurgence. 

•  A  time  for  improving  operating  efficiency. 

•  A  difficult  and  challenging  year. 

The  financial  statements  contained  in  those  reports  give 
testimony  to  the  ability  of  the  newspaper  companies'  mana¬ 
gers  to  cope  with  the  downtrends  and  the  uptrends  in  the 
economy.  1975  was,  in  short,  the  worst  recession  since  the 
1 930s  and  the  newspaper  firms  in  which  the  general  public 
has  a  large  investment  weathered  the  upheaval. 

Now,  in  the  words  of  a  Merrill  Lynch  specialist,  Edward 
E.  Dunleavy,  1976  will  be — 

•  A  year  in  which  pre-tax  profits  for  the  newspaper  indus¬ 
try  will  increase  by  about  399f. 

•  A  year  in  which  advertising  revenues  will  rise  by  almost 
I29f. 

•  A  year  in  which  total  revenues  will  climb  at  least  I09f. 

The  predictions  are  based  on  the  operations  of  six  of  the 

public  companies — Gannett,  Harte-Hanks,  Knight-Ridder, 
New  York  Times,  Times-Mirror  and  Washington  Post.  That 
mixture  includes  two  companies  which  had  setbacks  in  1975. 

When  all  of  the  25  public  companies  of  the  United  States 
and  Canada  are  considered,  the  1 976  outlook  appears  to  be 
very  promising.  Already  the  financial  results  reported  for  the 
first  quarter  of  the  year  bear  out  the  forecasts  of  the  old 
year's  stewardship.  Circulation  and  advertising  price  in¬ 
creases  have  begun  to  pile  up  the  revenue  needed  to  meet 
rising  costs,  at  the  same  time  that  production  economies  are 
being  effected  by  changeover  to  automated  systems. 

Equipment  expenditures 

The  publishers  are  committed  to  spending  many  more 
millions  of  dollars  for  improvement  in  production  facilities 
this  year.  Knight-Ridder,  for  one,  anticipates  an  expenditure 
of  $23  million,  compared  with  $I3  million  last  year.  In  1975 
Gannett  invested  $23.4  million  in  plant  and  equipment,  on 
top  of  a  $17  million  outlay  the  previous  year  for  more  effi¬ 
cient  productivity.  The  Harte-Hanks  group  put  $4.3  million 
into  new  technology  and  facilities  improvement  last  year, 
enabling  it  to  “absorb  higher  volumes  and  to  improve  further 
the  operating  margin  percentage." 

Budgeting  for  new  equipment  and  buildings  runs  through 
all  of  the  annual  reports  to  stockholders  but  it  cannot  be 
allotted  specifically  to  newspaper  operations  due  to  the  di¬ 
versity  of  interests  that  characterizes  the  socalled  publishing 
companies.  Eew  are  engaged  solely  in  newspaper  business, 
but  nearly  all  say  that  is  the  primary  business. 

Ten  of  the  companies  rerK>rted  aggregate  expenditures  of 
more  than  $100  million  for  new  equipment  and  buildings  and 
indicated  additional  investments  this  year.  Southam  Press  in 
Canada  spent  $16.7  million  last  year  and  plans  to  spend  $17.5 
million  in  1976. 

The  “bottom  line"  profit  statement  has  been  dramatically 
improved,  Knight-Ridder  president  Alvah  H.  Chapman  Jr. 
remarked  at  the  annual  stockholders'  meeting.  New  technol¬ 
ogy  resulted  in  a  3.8*^  reduction  in  manpower  (K-R  had 
14,000  fulltime  employes  on  its  payroll),  and  more  conver- 
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sions  to  modern  methods  of  production  will  be  made  this 
year.  At  the  Miami  Herald  alone,  he  noted,  full  coldtype 
operation  will  mean  the  elimination  of  90  positions. 

“Cruel  double  blow’ 

The  “cruel  double  blow"  that  was  dealt  to  the  newspaper 
industry  in  1975 — a  nationwide  recession  that  slashed  adver¬ 
tising  income  and  newsprint  price  increases — resulted  in 
major  benefits.  Chapman  observed.  Coupled  with  the  loss  of 
linage  and  circulation,  the  trimming  of  page  widths  helped 
K-R  to  save  $10  million  on  its  newsprint  bill. 

In  Chapman's  view,  the  newsprint  supply  is  now  well 
ahead  of  demand  for  a  few  years  and  the  tendency  to  boost 
prices  should  taper  off.  In  six  years  the  average  cost  of 
newsprint  rose  from  $162  to  $280.  The  latest  boost  of  $25  a 
ton  in  May  is  apt  to  slow  down  the  strong  recovery  of  the 
first  and  second  quarters,  K-R  chairman  Lee  Hills  com¬ 
mented,  because  the  metro  papers  in  the  K-R  group  which 
contributed  most  to  the  first  quarter's  phenomenal  107%  gain 
over  year-ago  profits  are  the  principal  consumers  of  news¬ 
print.  That  commodity  represents  one-fourth  of  K-R  ex¬ 
penses. 

Net  operating  (sales)  revenues  from  newspaper  publishing 
and  other  businesses  place  the  public  companies  in  the  fol¬ 
lowing  order; 

1975  1974 

(000s  omitted) 


Times  Mirror 

$807,000 

$751,000 

Knight-Ridder* 

593,317 

565,151 

New  York  Times 

408,879 

389,604 

(lannett 

355,354 

329,077 

Washington  Post 

309,335 

287,579 

Southam 

257,433 

221,920 

Dow  Jones 

237,870 

212,773 

Thomson 

199,258 

175,396 

Capital  Cities 

174,886 

138,585 

Media  General 

171,461 

144,944 

Booth 

158,739 

156,087 

Toronto  Star 

129,306 

114,756 

Affiliated 

108,295 

101,741 

Harte-Hanks 

91,390 

79,066 

Lee 

58,074 

49,733 

Multimedia 

57,467 

55,654 

Speidel 

50,128 

42,792 

Panax 

25,482 

27,243 

Post 

21,086 

19,382 

ComCorp 

6,127 

8,488 

("‘includes  Miami  News  income  in  joint  arrangement.) 


Eive  other  newspaper  publishers  whose  common  stock  is 
traded  on  the  public  markets  are  not  included  in  the  previous 
tabulation  because  revenues  generated  by  their  papers  make 
up  a  tiny  percentage  of  the  total  revenues.  One  of  these, 
Cowles  Communications  Inc.,  is  an  investment  company 
which  received  dividend  income  of  $1,560,000  from  New 
York  Times  Co.  stock  which  it  acquired  several  years  ago 
when  it  was  valued  at  $39  million.  The  Cowles  block  is 
about  23%  of  outstanding  Times  common. 

Combined  Communications  Inc.,  primarily  in  outdoor  ad¬ 
vertising  and  broadcasting,  owns  the  Cincinnati  Enquirer 
which  accounted  for  about  10%  of  the  firm's  total  revenues 
of  $130  million  in  1975. 

In  terms  of  total  revenue,  the  giant  among  newspaper 
owners  would  be  the  Seaboard  Coast  I.ine  Industries  Inc.,  a 
(Continued  on  paf;e  15) 
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billion  dollar  business  in  which  gross  revenues  from  Florida 
Publishing  Company,  a  subsidiary,  amounted  to  2.4%  of  the 
total. 

Newspapers  published  in  six  cities  by  a  subsidiary  of 
Jefferson-Pilot  Corporation,  primarily  an  insurance  con¬ 
glomerate,  provided  about  one-50th  of  the  operating  income. 

Pioneer  Press,  a  group  of  17  weeklies  in  the  Chicago  sub¬ 
urbs,  is  described  as  “relatively  small”  in  the  overall  opera¬ 
tions  of  Time  Inc.,  which  had  revenues  of  close  to  a  billion 
dollars  in  1975.  (Pioneer  Press  should  not  be  confused  with 
the  newly  formed  Pioneer  Newspapers,  an  affiliation  of  21 
papers  across  the  country.) 

So  that  the  table  of  revenues  may  be  viewed  in  proper 
perspective  with  the  share  contributed  by  newspaper  opera¬ 
tions,  a  rundown  of  the  companies’  other  interests  may  be  in 
order: 

Times-Mirror — Newsprint  and  forest  products,  $179  mill¬ 
ion;  book  publishing,  $162  million;  other  (magazines,  print¬ 
ing,  broadcasting)  $160.5  million. 

Knight-Ridder — Other  (news  services,  printing,  transpor¬ 
tation,  broadcasting)  2.6%. 

New  York  Times — Magazines,  $77  million;  broadcasting, 
$7.3  million;  other  (newsprint,  educational  services,  etc.) 
$29.7  million. 

Gannett — Other  (polling,  research)  $10.2  million. 

Washington  Post — Magazine  and  books,  $128.5  million; 
broadcasting.  $43  million. 

Dow  Jones — Books,  news  services,  newsprint. 

Capital  Cities — Broadcasting,  $87  million. 

Media  General — Newsprint,  $73.2  million;  auxiliary  (print¬ 
ing,  financial  and  market  services,  press  sales)  $6  million. 

Booth — Commercial  Printing  and  Parade  magazine. 

Toronto  Star — Books,  magazines,  printing,  $8.3  million. 

Harte-Hanks — Television,  $8.8  million;  miscellaneous.  $.8 
million. 

Multimedia — Broadcasting,  $21  million;  other  (trucking, 
film  services,  etc.)  $1.1  million. 

Lee — Broadcasting,  $9.4  million;  other  (plate-making, 
home  movies,  etc.)  $6.6  million. 

Southam — Commercial  printing,  magazines,  marketing 
services,  trade  shows. 

Post — Commercial  printing,  broadcasting.  Insurance  bus¬ 
iness  was  sold  at  a  loss. 


Net  income 

Based  on  net  income  (after  taxes,  etc.),  the  standing  of  the 
companies  follows; 


1975 

1974 

(000s  omitted) 

Times  Mirror 

$47,240 

$58,521 

Gannett 

38,548 

33,444 

Thomson 

35,155 

29,707 

Knight-Ridder 

32,748 

34,925 

Southam 

29,508 

20,023 

Dow  Jones 

26,538 

23,125 

Capital  Cities 

25,402 

22,025 

Media  General 

14,067 

8,885 

Booth 

13,230 

12,530 

New  York  Times 

12,574 

20,315 

Washington  Post 

12,042 

14,441 

Toronto  Star 

9,389 

7,651 

Speidel 

8,600 

7,518 

Harte-Hanks 

8,027 

6,520 

Lee 

7,241 

5,527 

Multimedia 

6,926 

6,882 

AfTiliated 

4,635 

4,200 

Post 

1,586* 

1,290 

Panax 

220 

-  227 

ComCorp 

216 

334 

C**  From  continuing  operations.  Property-casualty  insurance 

business  was  discontinued  at  a  loss. 
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Several  of  the  companies  attributed  gains  in  operating 
revenues  to  three  principal  factors:  I.  Acquisitions.  2.  Ad¬ 
vertising  and  circulation  price  increases.  3.  Less  consump¬ 
tion  of  newsprint.  Lower  ad  linage,  due  to  depressed 
economic  conditions,  and  less  circulation,  due  to  pricing  and 
the  deliberate  cutoff  of  undesirable,  expensive  deliveries, 
combined  to  curtail  the  usage  of  newsprint. 

First  quarter  reports  indicate  the  situation  bottomed  out  in 
the  fourth  quarter  of  1975.  Linage  is  gaining,  circulation  is 
picking  up  in  areas  of  special  promotions,  and  newsprint 
tonnage  needs  are  hitting  new  highs.  In  the  majority  of  1975 
reports  the  prevailing  theme  was  that  circulation  price  boosts 
proved  to  be  more  of  an  instant  plus  than  advertising  rate 
hikes.  The  latter  have  been  foremost  in  the  improved  finan¬ 
cial  picture  for  1976. 

Newspaper  operations 

Separating  the  newspaper  operations  from  the  overall  bus¬ 
iness  of  the  public  companies,  the  1975-74  results  were  as 
follows: 


AFFII.IATED  1975  1974 

dm.  le,  IS)  (OOOs  omilted) 


Advertising 

Circulation 

$6X.52X 

39.757 

$59,137 

32.504 

Total 

Before-tax  income 

I0X.295 

9.537 

101.741 

X,657 

(Im, 

Publishing  revenue 
Before-tax  income 

CAPITAL  CITIES 

3c,  IS  &  Fairchild  business  papers) 
$XX.055 

15.313 

$50,009 

11.673 

Advertising 

Circulation 

COM/CORP 

(Cleveland  suburban  weeklies) 

$4.55l< 

1 .45S 

$7,022 

1.445 

Total 

Before-tax  income 

5.125 

4.39 

X.4XX 

570 

Advertising 

Circulation 

BOOTH 

(Xe,  XS  1  non-daily  and  Parade) 
$111,374 

35.917 

$109,532 

35.975 

Total 

*Before-tax  income 

I4X.29I 

25.223 

I45..507 

24.7X1 

(•Revenue  frum  -untract  printing  in  tv  was  $10.4  in  I97.S  $in..5  in 

1974. 

Advertising 

Circulation 

DOW  JONES 
(5m,  Xe,  4S,  2  weeklies) 

$124,077 

74.705 

$115,915 

54.3IX 

Total  198,782  180.234 

Operating  income  51.699  46,722 

(Note:  Revenue  from  book  puNishing  and  other  was  $39  million  in  1975:  $32.5  million  in 
1974)  (Ottaway  Newspapers  subsidiary  contributed  $46.7  million  revenue  and  $4.2  million 
net  income  in  1975:  and  $42.2  million  revenue  and  $3.1  million  net  income  in  1974) 

Advertising 

Circulation 

GANNETT 

(15a,  39e,  27S,  10  weeklies) 

$24X,XI7 

95,259 

$235,455 

X5,663 

Total 

Before-tax  income 

345.075 

7X.000 

322,1 IX 
55.000 

Advertising 

Circulation 

HARTE-HANKS 
(7m.  I5e.  I7S,  40  non-dailies) 
$62,754 

I4.%2 

$55,299 

I2.72X 

Total 

Before-tax  income 

77.725 

1 3.X00 

69.027 

11.570 

Total  operating  revenue 
Before-tax  income 

JEFFERSON  PILOT 
(la,  4p,  3S,  1  non-daily) 

$21,090 

I.OM 

$19,440 

1.175 

Advertising 

Circulation 

KNIGHT-RIDDER 
(ISm,  20e,  22S,  19  non-dailies) 
$427,949 
145.474 

$415,470 

131.992 

Total 

Before-tax  income 

573.423 

64.95X 

54X.452 
71. .5.35 

Advertising 

Circulation 

LEE 

15m,  lOe,  lOS) 

$30.95X 

10.960 

$27.54X 

9..5X5 

Total 

4I.9IX 

.37.1.3.3 

(Before-tax  income  is  pooled  with  other  operations) 

(Continued  on  page  54) 
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“On  the  Run" — 

First  Prize, 

Presidential  Class 
Ronald  Bennett 
United  Press  International 


White  House  Photographers’  show 
is  on  view  through  the  summer 


by  Lenora  Williamson 

The  tourists  love  it. 

Even  a  Library  of  Congress  guard 
brightens  his  smile  when  this  visitor  asks 
w  hether  the  White  House  photographers 
have  started  to  put  up  their  photo  exhibi¬ 
tion.  "They  just  started — right  dow  n  the 
stairs.*'  he  says. 

And  the  Information  Office  right 
around  the  corner  from  where  the  photo¬ 
graphers*  committee  is  installing  the 
exhibition  prints  of  the  .^.^rd  annual  show 
echoes  the  pleasure. 

Jean  Tucker  and  Mary  Lethbridge,  the 


w  ho  was  one  of  the  first  judges.  The  ai 
sociation  was  formed  in  June  of  192 1 
w  ith  an  original  membership  of  24 — there 
are  now  more  than  ?(H)  members.  Photo¬ 
graphs  in  the  1976  exhibition  were 
finalists  from  about  .''(K)  entries. 

Named  White  House  Photographer  of 
the  Year  in  the  1976  competition  is  Chick 
Harrity  of  the  .Associated  Press.  He 
thinks  Washington  is  the  best  place  of  all 
to  work.  Harrity  has  been  with  ,AP  since 
196.S.  having  been  in  New  York  City, 
.Albany,  and  Chicago  prior  to  his 
Washington  assignment.  He  began  in  his 
home  town  of  Reading.  Penn.,  at  age  17. 
with  the  Reudinfi  Times. 

Winners  of  first  place  honors  in  the 
newspictures  categories  are: 

Personality — First.  George  Tames. 
New  York  Times.  Sports.  Randolph 
Routt.  Washinfiton  Star.  News.  Linda 
Wheeler.  Washington  Post.  Feature — 
Winfield  Parks.  National  Geographic. 
Presidential.  Ronald  Bennett.  United 
Press  International.  Pictorial.  Harry 
Naltchayan.  Washington  Post.  Picture 
story.  Walter  Bennett.  Time  Magazine. 


information  officer,  hint  that  the  White 
House  News  Photographers  .AsscK'iation 
show  is  more  than  welcome  for  the 
Bicentennial  summer  in  Washington.  It 
is  one  of  the  most  popular  specials  at  the 
Library.  Their  comments  on  how  much 
adults — and  children — talk  among  them¬ 
selves  recalling  the  events  and  per¬ 
sonalities  interpreted  by  the  cameras  is 
ample  evidence  of  the  readership  value 
of  new  spictures. 

The  WHNP.A  photography  contest 
and  exhibition  began  during  the  ad¬ 
ministration  of  Franklin  D.  Roosevelt. 


“Winter  Pastoral' 

First  Prize 
Pictorial  Class 
Harry  Naltchayan 
Washington  Post 


\ 


“The  Man’s  Best  Friend' 
Second  Prize 
Presidential  Class 
Frank  Johnston 
Washington  Post 


Left 

“Confrontation” 

First  Prize 
Personalities  Class 
George  Tames 
New  York  Times 


Right. 

“Shut-Eye  Diplomacy” 
Third  Prize 
Picture  Story 
Chick  Harrity 
Associated  Press 


Below, 

“Tearaway  Jersey?' 
Second  Prize 
Sports  Class 
Chick  Harrity 
Associated  Press 


Smith  believes  in  civic  involvement 


“Constitutional  government  is  a  fragile  institution.  Its  key 
elements  must  be  kept  in  balance  in  a  constantly  shifting 
environment.  A  free  press  is  one  of  those  key  elements.  For 
ANPA.  1  regard  this  problem  as  our  foremost  concern.” 

Smith's  insistence  on  a  strong  news  operation  does  not 
mean  that  he  is  not  intensely  interested  in  and  fully  conver¬ 
sant  with  all  facets  of  newspapering. 

He  arrived  at  The  Town  Talk  in  1946  fresh  from  a  stint  in 
the  Air  Force. 

From  the  very  beginning  he  manifested  a  determination  to 
learn  everything  he  could  about  newspapers.  In  pursuit  of 
that  knowledge  he  became  involved  in  every  organization 
w  hich  could  help — not  merely  as  a  member,  but  as  a  working 
participant. 

His  first  management  assignment  was  that  of  business 
manager.  In  that  position  he  was  active  in  such  organizations 
as  the  Louisiana  Press  Association,  the  Louisiana- 
Mississippi  Associated  Press  Association,  and  the  United 
Press  International  Association  of  Louisiana. 

He  progressed  to  regional  and  national  groups  and  moved 
quickly  up  the  organization  ladder — to  director  and  then 
president  of  the  Southern  Newspaper  Publishers  Associa¬ 
tion.  and  subsequently  to  chairman  of  the  ANPA  Foundation 
and  director  and  vice  chairman  of  the  ANPA. 

Smith  believes  that  the  publisher  of  a  newspaper,  particu¬ 
larly  in  smaller  communities,  should  be  involved  in  gov¬ 
ernmental  and  civic  affairs. 

His  involvement  has  included  active  membership  in  such 
government  entities  as  the  Louisiana  Coordinating  Council 
for  Higher  Education,  of  which  he  was  chairman;  the 
Louisiana  Board  of  Regents  for  Higher  Education:  the 
Louisiana  Judicial  Council,  and  the  Louisiana  Bi-Racial 
Commission. 

Position  explained 

He  is  a  past  president  of  the  Public  Affairs  Research 
Council  of  Louisiana,  the  Council  for  a  Better  Louisiana,  the 
Louisiana  Civil  Service  League,  and  the  Alexandria- 
Pineville  Chamber  of  Commerce,  and  is  a  director  of  the  Gulf 
South  Research  Institute. 

Smith  has  been  lay  deputy  to  three  general  conventions  of 
the  Protestant  Eqiscopal  Church  in  the  U.S.  and  is  a  former 
vestryman  of  St.  James  Episcopal  Church,  Alexandria. 

He  was  one  of  four  publishers  contributing  to  a  pro/con  on 
involvement  in  government  and  community  affairs  in  the 
March  1976  issue  of  the  Bulletin  of  the  American  ScK'iety  of 
Newspaper  Editors.  Naturally,  he  took  the  pro  position. 

Smith  wrote; 

"The  potential  for  conflict  of  interests  is  present  in  every 
association,  endeavor  or  business  where  two  or  more  people 
are  acting  in  consort. 

"In  a  sense,  it's  present  in  each  of  us  as  we  sometimes  try 
to  resolve  what  we  should  do  versus  what  we  want  to  do.  But 
the  nature  of  the  newspaper  business,  with  its  peculiar  re¬ 
sponsibility  to  readers,  to  the  people  and  institutions  of  the 
area  it  serves,  to  advertisers,  to  its  owners,  to  the  recognized 
morals  and  ethics  of  journalism,  creates  an  infinite  number  of 
possibilities  for  conflict  .  .  . 

“There  is  a  great  need  for  community  leadership  in  those 
(small  and  medium-sized)  cities.  There  is  a  reasonable  ex¬ 
pectation  that  the  community's  publisher  will  help  provide  it. 

“Why  not?  Are  we  simply  to  observe,  comment, 
criticize — and  be  unwilling  to  help  find  real  solutions? 

“Certainly  it  is  easier  for  an  editor  or  publisher  to  not 
serve  on  a  bank  board,  the  board  of  a  college  or  a  community 
agency  conceived  and  operated  for  the  general  welfare.  The 
direct  input  of  the  best-informed  citizens,  including  the 
18 


town's  newspaper  executives,  is  needed.  Are  we  to  abdicate 
that  responsibility  and  opportunity?  .  .  . 

“This  is  an  individual  decision  of  how  each  manages  his 
affairs  and  his  newspaper's.  My  choice  is  to  participate — 
cautiously.  Whatever  your  decision,  more  discussion  and 
understanding  of  this  increasingly  important  subject  is  heal¬ 
thy  for  us  and  all  newspapers.” 

Smith  sees  no  special  significance  in  the  ascendancy  of  a 
small-town  publisher  to  the  presidency  of  the  ANPA. 

“There  are  more  newspapers  in  the  circulation  bracket  of 
the  Town  Talk  than  there  are  in  the  over  .^0,(){X)  bracket,”  he 
said.  “But  that  is  not  significant.” 

“Newspapers  have  a  common  responsibility,  and  they 
have  common  problems,  irrespective  of  size.  The  ANPA 
exists  to  serve  them  all.  by  providing  a  focal  point  for  self- 
examination.  research,  exchange  of  ideas — the  whole 
gamut.” 

Smith  does  not  subscribe  to  the  premise  that  news¬ 
papers — even  those  in  metropolitan  areas — should  leave  the 
chronicling  of  national  and  world  news  to  television  and 
radio. 

Diversity  of  news 

He  agrees  that  the  emphasis  should  be  elsewhere  (local 
and  state  news.  Action  Lines,  readers'  forum,  human  in¬ 
terest  features,  etc.),  but  without  abdicating  the  primary 
responsibility  of  newspapers  to  report  all  the  important 
news. 

In  that  direction,  he  thinks  every  newspaper  ought  to  he 
served  by  a  diversity  of  news  organizations.  The  Town  Talk, 
which  now  has  a  circulation  of  .^5.()(K).  was  subscribing  when 
it  was  only  25 .(KK)  to  the  AssrKiated  Press.  United  Press 
International,  and  the  Los  Angeles  Times-Washington  Post 
wires,  the  full  NEA  package,  and  the  Congressional  Quar¬ 
terly. 

Smith  attributes  his  newspaper's  success  to  a  healthy  and 
developing  circulation  area,  and  to  the  efforts  of  his  pre¬ 
decessors  and  his  associates.  Ownership  by  his  wife's  family 
goes  back  to  1S83. 

“We've  been  fortunate  to  attract  and  hold  capable  people 
who  have  welcomed  the  challenge  of  growth  and  change.” 
Smith  said. 

The  Town  Talk  was  one  for  the  first  daily  newspapers  in 
the  nation  to  convert  KK)  percent  to  cold  type,  video  display 
terminals,  and  full  computerization. 

Its  innovations  in  all  phases  of  production,  as  well  as  in  the 
circulation  department,  have  been  studied  by  numerous  pub¬ 
lishers  not  only  from  other  parts  of  this  country  but  also  from 
at  least  three  European  countries. 

In  summary,  the  “new  technology”  is  not  merely  a  topic 
of  conversation  with  Smith. 

Man  without  a  hobby 

But  what  else  can  you  expect  of  a  man  who  literally  lives 
and  breathes  newspapering?  He  admits  that  he  is  a  man 
without  hobby  or  avocation  (except  for  a  rare  game  of  ten¬ 
nis).  When  it  was  suggested  that  an  informal  picture  be  taken 
of  him  on  a  fishing  boat  he  said:  “Me  fishing?” 

Smith  was  born  April  6,  1922,  in  the  North  Central 
Louisiana  sawmill  town  of  Selma,  which  is  no  longer  on  the 
map  thanks  to  the  cut-out  and  get-out  timber  practices  of  the 
early  19(M)s. 

He  is  married  to  the  former  Jane  Wilson  of  Alexandria  and 
they  have  a  son,  Capt.  Lawrence  D.  Smith,  U.S.  Air  Eorce. 

He  graduated  from  the  public  schools  of  Alexandria- 
Pineville,  La.,  and  Louisiana  College,  Pineville. 
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Completely 
dear  in 

SanFrandsco 


One  media  choice  shines  through 


San  Francisco.  The  very  name  has  so  many 
romantic  connotations  that  the  practical  virtues  of 
our  city  tend  to  become  obscured. 

Let's  dispel  the  fog. 

Son  Francisco  is  the  dynamic  center  of  the 
market  ranking  sixth  in  the  U.S.  in  households  and 
retail  soles.  The  financial  commercial  and 
cultural  center  of  a  healthy  and  expanding 
10-county  ADI. 

Another  fact  becomes  clear  when  you  look 
beyond  the  beauty  and  mystique  of  The  City. 
There  is  only  one  print  media  buy  that  adequately 
covers  the  San  Francisco  Area  of  Dominant 
Influence.  The  San  Francisco  Chronicle  and  the 
San  Francisco  Examiner. 

Based  on  comprehensive  new  research 
findings  we  say  more  emphatically  than  ever, 

San  Francisco  newspapers  are  the  ones  that 
deliver  MMClTb 


MMCT:  We  reach  the  largest  number  of 
metropolitan  newspaper  readers  in  the  ADI. 

More  than  a  million  adults  each  day,  and  more 
than  a  million  and  three-quarters  over  five  issues, 
Far  exceeding  the  combined  coverage  of  the 
two  other  metro  newspapers  in  the  area. 


WIMCT:  We're  right  on  target  when  selected 
demographic  segments  are  your^goal- 


I^I^ITII^I^I^I  I  I  n  reaching  six  out  of  10 

adults  under  the  age  of  35 . . . 


l^l^lTIl^l^l^lTil  I  n  reaching  seven  out  of 
10  college-educated  adults. . . 


1711711711^1711:^1  I  I  I  ~1  reaching  six  out  of  10 

professionais  and  managerial  types,  and 
the  same  ratio  of  those  who  earn  over 
$15,000... 


1711^i:^17il7l|7ll^|71|  I  I  as  well  as  a  whopping 

eight  out  of  10  who  own  homes  valued  over 
$75,000. 


I 


in  the  ixition%  sixth  laigest  maiket. 


MMCT:  We'  re  a  unisex  media,  appealing 
successfully  to  both  men  and  women.  If  you  need 
the  male  market,  take  note— 


under  35; 

I7ll7ll71l7ll7ll7ll?i]?r 

I7II71I7II7II7II7II  TT 
executives  and  managers; 


65%  coverage  of  men 

76%  of  college  grads; 
63%  of  professionals, 


|7l|7iT7l|7l|7l|7l|7l|  1  |  | 
plus  households. 

What  about  women? 
17II7II7II7I17I17II  I  I  I 


68%  of  men  in  $25,000- 


_ I  I  I  San  Francisco 

newspapers  reach  six  out  of  10  women  who 
live  in  $20,000-plus  households  or  spend 
more  than  $60  per  week  on  food.  And,  while 
we  reach  over  half  of  all  employed  women, 
we  offer  64%  coverage  of  those  who  earn 
$10,000  or  more. 


MMCT:  San  Francisco  newspapers  reach  the 
consumers  in  prime  product  categories. 


Travel:  We  reach  71% 


of  frequent  air  travelers  and  64%  of  those 
who  travel  abroad. 

Automotive:  More  than  a  million  car  owners 
read  our  papers  each  day,  and  a  million 
and  a  half  over  five  issues.  Among  them, 
965,000  who  have  bought  new  domestic  cars 
and  545,000  imported  car  owners. 


17II7II7II7II7II7II7II 


Liquor:  The  Chronicle 


and  the  Examiner  reach  seven  out  of  10  scotch, 
gin  and  imported  wine  drinkers. 

MBKT:  What's  more,  suburbanites  prefer 
San  Francisco  newspapers. 


T~]  We  reach  seven  out 


of  10  shoppers/buyers  at  the  eight  major 
suburban  shopping  centers  dispersed 
throughout  the  10-county  ADI. 


f 


For  more  marketing  media  facts  about  the  San  Francisco  ADI,  write  or  phone  us  (or  our  reps 
Sawyer-Ferguson-\/\bilker]  for  our  new  IMMCT^  demographic  and  product  usage  data 
Let  us  clear  up  the  mists  and  myths  that  may  be  clouding  your  view  of  the  San  Francisco  Market. 

\ 

San  Francisco  Newspaper  Printing  Company  agent  for 

^an^ranri$fo  Ci)roniclf  /  ;^an3^ranri5rolExaminer 
Sun^ial|  lExamincr  &  CljronicW 

925  Mission  Street  •  San  Francisco, Ca.  94103  •  (415]  777-5700 
Represented  nationally  by  Sawyer-Ferguson-Walker 


Girl  carrier  slain; 
abducted  on  route 


Merrill  Lynch  overview: 
Newspaper  outlook  bright 


A  28-year-old  man  was  arrested  April 
2 1  on  first  degree  murder  and  first  degree 
kidnaping  charges  in  connection  with  the 
slaying  of  Nanette  Marie  Martin,  13,  a 
Spokane  (Wash.)  Spokesman-Review 
newspaper  carrier. 

The  girl  was  abducted  while  delivering 
newspapers  along  her  route  near  down¬ 
town  Spokane  about  3:30  a.m.  April  3. 
Her  nude  and  dismembered  body  was 
found  in  plastic  bags  April  5  by  police 
about  five  miles  west  of  Spokane. 

Spokane  County  Coroner  Lois  R. 
Shanks  said  the  girl  had  been  sexually 
assaulted  and  died  from  strangulation. 

Thomas  E.  Mahrt.  the  accused  man,  is 
a  printer  employed  in  his  father's  firm 
here.  Mahrt’s  landlord  notified  police 
after  finding  pictures  of  Miss  Martin  in 
Mahrt’s  apartment.  The  landlord.  Dean 
N.  Wilson,  31,  said  he  had  been  at  the 
apartment  at  Mahrt’s  request  to  repair  a 
broken  window. 

The  Spokesman-Review  had  started  a 
reward  fund  for  persons  who  provided 
investigators  with  information  leading  to 
the  arrest  and  conviction  of  the  girl’s  kil¬ 
ler.  The  newspaper  donated  the  first 
$1,000  to  the  fund,  which  totaled 
$6,059.36  the  day  the  suspect  was  ap- 


Newspaper  advertising  revenues  will  publishers  will  try  to  achieve  some  in¬ 
rise  by  almost  I29f  in  1976  and  total  crease  in  circulation  levels  this  year  and, 
newspaper  revenues  will  increase  by  with  rate  increases  of  only  about  69f  now 
10  for  the  year,  according  to  a  news-  expected,  circulation  levels  will  probably 
paper  industry  overview  released  by  rise  by  about  1 Those  advances  would 
Merrill  l.ynch.  yield  a  circulation-revenue  increase  of 

“Advertising  linage  in  1975  probably  about  79f  in  1976.’’ 
fell  by  59f.  but  rate  increases  of  119^ 
resulted  in  an  increase  of  5.49?  in  adver¬ 
tising  revenues,”  said  the  report.  “We 
believe  that  advertising  linage  will  rise  by 
about  29?  to  .39?  this  year  and  that  rate 
increases  of  89?  to  109?  will  produce  an 
estimated  increase  of  close  to  129?  in  rev¬ 
enues." 

The  Merrill  Lynch  report  said  after  ris¬ 
ing  an  estimated  1  .Wc  in  1975,  total 
newspaper  revenues  are  expected  to  in¬ 
crease  at  a  10.59?  rate  in  1976. 

“Despite  a  greater  than  expected  in¬ 
crease  in  newsprint  prices,  the  news¬ 
paper  industry’s  pretax  profits  are  still 
expected  to  increase  at  an  above  average 
rate  in  1976,”  said  the  report. 

“We  now  project  that  pretax  profits 
for  the  newspaper  industry  will  increase 
by  about  399?  in  1976,  after  registering  a 
gain  of  close  to  219?  in  1975,"  stated  the 
report. 

Concerning  1976  circulation,  the  re¬ 
port  said:  “We  believe  most  newspaper 


Toronto  Star  offers 
camera-ready  break 

The  Toronto  Star  is  rasising  its  retail 
advertising  rates  by  9. .59?  effective  May 


The  rate  increase  will  go  toward  cover¬ 
ing  a  10.29?  rise  in  the  cost  of  newsprint 
which  the  paper  received  in  early  March 
and  the  award  by  an  arbitrator  of  wage 
increases  of  about  119?  to  the  paper’s 
craft  union  employees. 

To  help  offset  some  of  the  increase, 
the  paper  is  providing  for  the  first  time  an 
allowance  for  camera-ready  full  page  ad¬ 
vertisements  where  proofs  are  not  re¬ 
quired  and  has  increased  the  discounts 
for  full  page  advertisements.  Discounts 
will  range  from  29?  for  10  full  pages  up  to 
99?  for  1,000  full  pages  within  a  one  year 


prehended 


THAT  LIHLE  DAILY  IN  HACKENSACK 
HIT  200,000  A  FEW  SUNDAYS  AGO 


Our  Sunday  edition  reached  the 
200,000  net-paid  circulation  mark  for 
the  first  time  on  March  21.  That's  not 
bad  considering  our  Sunday  edition 
didn't  even  exist  prior  to  1968.  And 
since  we  are  tooting  our  own  horn,  how 
about  our  176-page,  six-section,  Sun¬ 
day  February  15  edition, — 425,000 
lines  of  advertising.  Toot! 

We're  strong,  we're  growing.  Our 
corporate  properties  include  television 
stations  in  New  York,  Pennsylvania,  and 
West  Virginia,  and  community  newspa¬ 
pers  in  New  Jersey.  We  are  a  communi¬ 
ty-minded  organization  working  hard 
to  serve  our  communities. 


New  Jersey’s  Largest  Evening  Newspaper 
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1975 


1974 


%  Increase 
(Decrease) 


34,000  daily’s 
income  climbed 
34.7%  in  1975 

A  seven-day  newspaper  of  34,000  cir¬ 
culation  in  its  second  full  year  of  photo¬ 
comp  offset  operation  in  1 975  increased 
its  operating  revenues  by  1 1 .3^  and  held 
its  operating  costs  to  a  IO.I9f  increase 
raising  its  net  income  after  taxes  34.79f 
above  the  1 974  figure  (E&P,  April  26, 

1 975,  page  1 5). 

In  spite  of  a  slight  drop  in  average 
daily  circulation  from  34,304  to  34,020, 
this  newspaper  increased  its  local  adver¬ 
tising  revenue  by  8.59f,  its  classified  by 
I4^  and  its  preprint  dollar  volume  by 
I9.l^  with  a  total  ad  revenue  gain  of 
9.59f.  National  and  legal  volume  were 
off.  Circulation  revenue  was  ahead  by 
1 5.4^. 

Linage  volume  in  classified  was  6,000 
inches  ahead  of  the  I974  figure,  in  na¬ 
tional  it  was  down  5,000  inches,  and  in 
local  it  was  down  7,500  inches. 

Total  number  of  pages  and  columns 
w  as  head  of  the  previous  year  as  was  the 
total  amount  of  reading  space. 

The  cost  of  newsprint  and  ink  was  up 
25. 5^^.  Pressroom  cost  was  up  6.29?  but 
at  $147,000  was  considerably  below  the 
$179,000  figure  of  1973  when  letterpress 
w  as  used  for  part  of  the  year.  Composing 
room  costs  were  down  slightly  at 
$312,000  and  considerably  below  the 
1973  figure  of  $363,000. 

Editorial  department  expenses  were 
ahead  21.69?  at  $567,900  compared  to 
$422,000  in  1973. 

• 

Retirement  plan 
resolved  in  Boston 

More  than  100  former  employes  of  the 
old  Boston  Herald  Traveler  Corp.  will 
share  in  a  total  of  $233,954  in  pension 
payments  from  that  company’s  retire¬ 
ment  trust  fund,  under  a  ruling  by  Suf¬ 
folk  County  (metropolitan  Boston)  Prob¬ 
ate  Judge  Joseph  P.  Warner. 

The  judge  has  ordered  the  First  Na¬ 
tional  Bank  of  Boston,  fund  trustee,  to 
turn  over  $1,139,064  remaining  in  the 
fund  by  April  30  to  the  Prudential  Insur¬ 
ance  Co.  of  America  as  premium  for  a 
paid-up  group  annuity  for  the  100-plus 
former  newspaper  corporation  workers. 

The  new  pension  trust  fund  is  to  be 
administered  by  the  WHDH  Corp., 
formed  after  termination  of  Boston 
Herald  Traveler  Corp.,  operations  (the 
newspaper  interests  were  absorbed  by 
the  Hearst  Boston  Record  American 
newspapers),  in  conjunction  with  The 
Newspaper  Guild  of  Greater  Boston. 
Latter  functioned  as  collective  bargain¬ 
ing  agent  for  the  100-plus  people. 

Ruling  that  the  fund  does  not  contain 
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Revenue 


Advertising — Local 

1,680,700 

1,548,900 

8.5 

National 

168,500 

172,700 

(  2.5) 

Classified 

606,000 

531,800 

14.0 

Legal 

44,000 

46,000 

(  4.3) 

Preprints 

243,500 

204,500 

19.1 

Total 

$2,742,700 

$2,503,900 

9.5 

Circulation 

1,304,100 

1,130,400 

15.4 

Other  operating  revenue 

58,700 

53,500 

9.7 

Total  Operating  Revenue 

Other  Income 

$4,105,500 

$3,687,800 

11.3 

Total  Revenue 

$4,105,500 

$3,687,800 

11.3 

Net  Income  Before  Taxes 

$1,048,400 

$  910,700 

15.1 

Provision  for  Income  Taxes 

471,800 

482,700 

(  2.3) 

Net  Income 

$  576,600 

$  428,000 

34.7 

Operating 
Expenses  75 

%  % 

or 

I  Inc. 
(Dec.) 

Operating 
Expense  74 

% 

Newsprint  &  Ink 

$  528,900 

17.3 

25.5 

$  421,500 

15.2 

Press  Room 

147,500 

4.8 

6.2 

138,900 

5.0 

Composing  Room 

312,200 

10.2 

(  1.2) 

353,400 

12.7 

Advertising  Dept. 

289,800 

9.5 

8.5 

267,200 

9.6 

Circulation 

278,200 

9.1 

4.7 

265,600 

9.6 

Editorial 

567,900 

18.6 

21.6 

467,000 

16.8 

General  &  Administrative 

370,600 

12.1 

(14.6) 

434,000 

15.6 

Building 

95,400 

3.1 

11.6 

85,500 

3.1 

Employe  Benefits 

253,600 

8.3 

41.8 

178,900 

6.4 

Depreciation 

205,000 

6.7 

27.8 

160,400 

5.8 

Bad  Debts 

8,000 

.3 

70.2 

4,700 

.2 

Total  Operating  Expenses 

$3,057,100 

100.0 

10.1 

$2,777,100 

100.0 

Operating 

Expenses  75  % 

Operating 
Expenses  74 

% 

Percentage  of  Payroll 

to  Total  Expense 

Payroll 

$1,350,800  44.2 

$1,272,900 

45.8 

Number  of  Issues 

360 

360 

Number  of  Pages 

9,462 

9,042 

Number  of  Columns 

Final  Edition 

75,696 

72,336 

Divisions  of  Spare  (Inches) 

Paid  Advertising 

906,955 

1,082,500 

68.8 

Reading  &  Promotion 

739,433 

490,800 

31.2 

Total 

1,646,388 

1,573,300 

100.0 

ADVERTISING 

Local  National 

Classified 

Total 

Revenue 

1,680,700  168,500 

650,000  2,499,200 

Department  Costs 

194,800  14,700 

80,400 

289,900 

Volume  in  Inches 

636,500  45,300 

225,200 

907,000 

Revenue  per  Inch 

$2.64  $3.72 

$2.89 

$2.76 

%  Cost  of  Securing 

11.6  8.7 

12.4 

11.6 

Note:  Legal  and  classified  are 

combined 

CIRCULATION 

Revenue 

$1,304,100 

Average  Daily  Circ. 

34,020 

Revenue  per  1000  copies 

Net  Paid 

12,247,200 

106.48 

Paper  and  Ink  Cost 

per  1,000  copies 

43.18 

sufficient  assets  to  handle  full  pension 
benefits  for  the  100-plus,  Judge  Warner 
ordered  that  pension  payments  be  pro¬ 
vided  in  the  amount  of  709?  of  full  be¬ 
nefits. 

Additionally,  he  gave  the  nod  to  pay¬ 
ment  for  legal  counsel  and  the  bank  of 
$155,114,  emanating  from  the  fund. 

Employes  who  had  retired  prior  to 
September,  1972,  are  to  get  other  money 


that  should  have  been  provided  as  full 
retirement  benefits,  with  still  others  to 
get  payments  representing  70%  retire¬ 
ment  payments  due  between  October  I, 
1972,  and  May  1,  1976. 

Lump-sum  payments  and  interest — 
ranging  from  $2,000  to  $6,000 — will  be 
going  to  those  employes  who  had  not 
retired  at  the  time  of  Boston  Herald 
Traveler  Corp.,  operations  shutdown. 
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Without  it,  no  newspoper  —  not  tine  message  in  our  Clossified  Sec- 
even  the  biggest  —  con  be  truly  .  tion.  We  charged  $3  for  two  lines 
effective.  and  required  cosh  in  odvonce. 

With  it,  o  newspoper  becomes  jh0  response:  14  pages  of  Vol- 
on  important  force.  entine  messoges.  A  totol  of  6,674 

On  Long  Island,  we  hove  it.  individual  ods. 

We're  tolking  about  that  magi-  Few  popers  of  ony  size  ever 
col  relotionship  between  o  good  hove  come  close  to  matching  that 
newspaper  and  its  reoders:  number. 

Reader  involvement.  Reader  6,674  Valentine  ods  in  News- 
response.  doy.  Thor  soys  something  about 

The  kind  of  response  Newsdoy  Long  Islanders, 
elicited  from  its  reoders  on  And  their  newspaper. 

February  1 4  —  Volenrine's  Day. 

That's  the  doy  we  offered  Long 

Islonders  O  chance  to  run  O  Volen-  The  Long  island  Newspaper 


Highrise  headaches  hit 
metro  paper  circulators 


By  Gerald  B.  Healey 


There  was  a  time  when  selling  and  de¬ 
livering  newspapers  was  relatively  un¬ 
complicated.  Then  came  the  era  of  high 
rise  apartment  buildings  and  sprawling 
garden-type  complexes. 

With  that  came  headache  for  circula¬ 
tion  department  personnel,  especially  in 
larger  cities. 

Apartment  managers  refused  to  allow 


carriers  to  place  newspapers  at  hall 
doors.  Sales  teams  encountered  diffi¬ 
culty  finding  people  at  home.  Some  resi¬ 
dents  would  answer  buzzers  but  refused 
to  listen  to  sales  pitches.  The  situation 
became  desperate. 

Editor  &  Publisher  conducted  a  survey 
of  metropolitan  newspapers  on  how  they 
are  coping  with  the  many  negative  situa¬ 
tions.  In  some  instances  it  was  discov¬ 
ered  that  apartment  house  deliveries 


hSiSimiMlCountovei/or^ 

MODEL-1 08 


.the  high-speed, 
low-cost  counter-stacker 
...MOiy  with  electronic  count 


The  BALDWIN  Count-OVeyor  counter-stacker  puts  maximum 
productivity  and  profits  into  your  pressroom  because  it  lets  you 
take  full  advantage  of  high-speed  press  capabilities  without  worry! 

This  versatile,  dependable  counter-stacker  provides  continu¬ 
ous,  built-in  control  of  papers  (up  to  96  pages)  as  they  leave  the 
web  press  folders  and  are  counted,  jogged  and  stacked  at  press 
speeds  up  to  60,000  PPH. 

Where  accurate  count  is  essential,  the  new  Model  1 08 
Count-O-Veyor  provides  solid-state  electronic  count  of  every 
paper.  The  number  of  papers  in  the  stack  can  be  pre-set,  and  wiii 
remain  consistent  throughout  the  run. 

A  Count-O-Veyor  stacks  half-or  quarter-fold... or  digest...  with 
folded  or  open  edge  leading. 

You  can  move  it  from  press  to  press  or  use  it  as  the  heart  of  a 
fully  automated,  synchronized  system  to  convey  stacks  to  mailing 
machines. 

Ruggedly  reliable,  easy  to  operate  and  adjust,  the  low-cost 
Count-O-Veyor  has  become  the  most  popular  machine  of  its  kind. 


For  complete  details,  return  coupon  today. 


n 


ALDWIN- 
EGENHEIMER 


Gentlemen:  Rease  tell  me  how  the  Baldwin  Count-O-Veyor 
can  boost  production  profits  in  my  pressroom 


C  O  «  »  O  ■  A  ' 


L 

26 


EP 


401  Shippan  Avenue 
Stamford,  Conn.  06902 


(203)  325-3581  TELEX:  %5-847 


Name  -. 
Company . 
Street 
City - 


Phone  _ _ 

Slate  Zip _ 


J 


are  down  to  40^  of  estimated  potential. 
Circulation  directors  and  managers  are 
not  happy  with  such  figures  and  they  and 
their  staffs  have  been  tackling  the  vari¬ 
ous  obstacles  with  vigor  rivaling  years 
long  past  when  “newsboys”  hawked  edi¬ 
tions  on  the  streets  and  sometimes  suf¬ 
fered  physical  attack  by  rival  paper 
“goon  squads.” 

Roughing  up  street  vendors  has  long 
since  disappeared.  The  era  of  the  Little 
Merchant  and  independent  carriers 
emerged.  Now  the  battle  for  circulation 
has  turned  to  figuring  how  myriad 
apartment  houses  can  be  sold  and  ser¬ 
viced  door-to-door. 

Some  solutions 

Every  city  doesn't  present  major  prob¬ 
lems.  In  some,  solutions  have  been 
reached  satisfactorily.  High  crime  areas 
require  much  experimenting  and  testing. 
For  some  of  these  there  is  no  solution. 

Although  a  lot  of  effort  has  proved 
frustrating  and  downright  discouraging, 
most  circulators  have  remained  hard- 
nosed  and  determined  to  whip  the  di¬ 
lemma.  Many  signs  of  success  are  noted. 

The  Hotiston  (Tex.)  Chronicle  has 
been  equipping  apartment  complexes 
with  a  device  called  “News  Center."  de¬ 
signed  to  serve  subscribers  needs  (see 
E&P.  May  10.  1975). 

Circulatirm  director  Charles  B.  Harri- 
man  recently  had  a  survey  conducted 
which  included  some  questions  about  the 
“News  Center."  a  rack  to  which  each 
subscriber  has  a  key  and  in  w  hich  he  can 
deposit  his  subscription  payment. 

Ear  more  people  were  in  favor  of  the 
rack  than  opposed  it.  the  main  favorable 
reason  being  that  their  paper  was  there 
when  they  wanted  it. 

The  device  has  been  installed  only  in 
complexes  w  here  young  mai  rieds  are  the 
main  tenants  on  the  theory  they  are  more 
amenable  to  change  than  older  tenants  in 
apartments  that  have  been  used  to  door 
service  for  many  years.  AKmt  10  to  30 
locations  are  added  each  month. 

Harriman  believes  there  has  been  a 
misconception  about  use  of  the  center. 
Door  delivery  by  carrier  is  maintained 
where  it  is  possible. 

Test  response  good 

In  Louisville.  Ky.  apartments  account 
for  209f  of  all  occupied  dwelling  units. 
More  than  50  units  are  in  the  Conrier- 
Joiinial  ami  limes  market  to  which  a 
city  supervisor  was  transferred  to  con¬ 
duct  sales  tests.  Of  the  residents  called 
on  519?  agreed  to  take  the  paper  for  the 
test  period  and  the  same  percentage 
agreed  later  to  subscribe  regularly.  Donald 
B.  Towles  reported  that  apartment  man¬ 
agers  were  most  receptive  to  this  type  of 
selling  and  the  result  has  been  that  han¬ 
dling  of  apartments  will  be  completely 
separate  from  other  home  delivery.  Col- 

(Continiied  on  pa^e  Ifi) 
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to  reflect  its  own  community  to  itself. 

Yes,  freedom  of  the  press  is  dying 
in  much  of  the  world.  It’s  not  a 
comforting  thought.  But  it’s  the  truth. 
And  as  long  as  we  can  report  it, 
we’re  free. 


the  people  of  this  country  to  furnish 
them  with  a  fair  and  objective  account 
of  the  news  even  when  that  news  is  bad. 

To  do  this,  we  work  at  it.  We 
check  and  double-check  our  sources. 

We  strive  to  preserve  balance  in  the 
news  and  present  negative  news  as 
responsibly  as  possible.  But  we  don’t 
shirk  the  truth.  That  would  betray  our 
trust  under  the  Constitution. 

That  trust  requires  that  we  print 
the  news,  the  truth  as  we  see  it,  thereby 
helping  to  form  the  public  consensus 
which  is  a  basis  for  representative 
government.  It  also  follows  that  each 
of  our  newspapers  makes  every  effort 


The  list  is  growing.  Today,  three-fifths 
of  the  world  is  without  a  free  press. 

And  it’s  frightening.  Or  is  it? 

Do  people  really  care?  At  times 
it  seems  that  this  particular  freedom 
has  been  taken  for  granted  so  long  that 
it’s  no  longer  precious. 

In  this  country,  newspapers  have 
been  criticized  in  recent  years  for 
speaking  out.  For  speaking  the  truth. 

It  has  made  people  uncomfortable.  The 
truth  does  that  at  times.  But  the 
alternative  to  truth  could  be  more  than 
discomfort.  It  could  be  tragic. 

At  Knight-Ridder  Newspapers,  we 
believe  that  it  is  our  responsibility  to 


Philadelphia  inquirer  •  Philadelphia  Daily  News  • 

Detroit  Free  Press  •  Miami  Herald  •  St.  Paul  Dispatch  • 

St.  Paul  Pioneer  Press  •  Charlotte  Observer  • 

Charlotte  News  •  San  Jose  Mercury  •  San  Jose  News  • 

Wichita  Eagle  •  Wichita  Beacon  •  Akron  Beacon  Journal  • 
Long  Beach  Press-Telegram  •  Long  Beach  Independent  • 
Lexington  Herald  •  Lexington  l.eader  • 

Gary  Post-Tribune  •  Duluth  News-Tribune  • 

Duluth  Herald  •  Macon  Telegraph  •  Macon  News  • 

Columbus  Enquirer  •  Columbus  Ledger  •  Pasadena  Star-News 
Tallahassee  Democrat  •  Grand  Forks  Herald  • 

Journal  ol  Commerce  and  Commercial  •  Brcdenton  Flerald  • 
Boulder  Daily  Camera  •  Aberdeen  American  News  • 

Boca  Baton  News  •  Niles  Daily  Star 
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Highrise 


(Continued  from  pa^e  26) 


"NEWS  CENTER"  newspaper  box  of  the  Houston  (Tex.)  Chronicle  where 
copies  of  papers  ore  available  to  apartment  dwellers.  Note  slot  at  left  near 
top  for  envelope  deposit  and  sign  (center)  reminding  subscribers  that 
collection  envelope  is  in  paper  that  day. 


lections  are  on  a  mail-to-carriei  basis. 

The  Detroit  tree  Press  delivers  a  kit  to 
new  apartment  building  tenants  which 
includes  a  letter  of  welcome  to  their  new 
home,  an  introductory  otTer  to  subscribe 
and  a  copy  of  the  Free  Press  cookbook. 
A  supervisor  is  in  charge  of  gaining  par¬ 
ticipation  from  apartment  managers. 
These  are  paid  an  amount  of  money  to 
supply  the  paper.  Carriers  pick  up  sub¬ 
scriber  money  monthly. 

District  managers  have  been  able  to 
arrange  for  door-to-door  carrier  delivery 
ot  the  Milwaukee  (Wis.)  &.  Sen¬ 

tinel  in  most  apartment  buildings.  Keys 
to  buildings  are  issued  to  the  carrier  or  a 
parent.  Some  carriers  reside  in  the  build¬ 
ing.  In  others  the  manager  or  a  member 
of  his  family  handle  delivery. 

In  some  cases  the  apartment  manager 
wishes  to  meet  with  the  carrier's  parents 
in  advance.  This  tends  to  improve 
relationship  between  carrier  and 
management,  according  to  Harold 
Schwartz.  Boy  crews  solicit  non¬ 
subscribers  where  possible.  Telephone 
canvassing  helps. 

William  T.  Jardine  of  the  Minneapolis 
(Minn.)  Star  &  Tribune  tries  to  have  car¬ 
riers  obtain  keys  to  buildings.  Also  there 


is  membership  in  an  apartment  assiKia- 
tion  (dues  SKK)  a  year)  and  meetings  are 
attended  regularly  by  circulation  person¬ 
nel.  Carrier  counselors  and  community 
relations  representatives  call  on  owners 
or  managers  in  the  difficult  buildings. 

The  Cleveland  (O.)  Press  places  vend- 


□saiEEiiiiiiia  TltsLls 
[□(IKDHOlIlIEllll 

□□□□I30III0 


SPECIALISTS  IN  NEWSPAPER  TRAINING  PROGRAMS 

FRONT-END  SYSTEMS 

•  Newsrooms  •  Classified  phone  rooms 

VIDEO  LAYOUT  SYSTEMS 
COMPOSING  ROOMS 

•  Learning  new  skills  •  Improving  existing  skills 

WHEREVER  KEYBOARDS  ARE  USED 

IVe  provide  on-site  instruction,  audio  visual 
training  and  programmed  instruction. 

For  GUARANTEED  RESULTS  . .  .  call  or  write: 

APPLIED  LEARNING  CORP. 


Box  686  King  of  Prussia,  Pa.  19406 


(215)  688-6866 


ing  machines  in  lobbies  and  laundry 
rooms  with  a  fulltime  man  acting  as 
coordinator.  Where  possible,  agree¬ 
ments  are  reached  with  custodians  or 
rental  agents  for  delivery  and  a  flat  amount 
is  paid  them  for  each  new  order  written. 
Pay  by  mail  is  stressed,  according  to 
John  T.  Shannon. 

Jerome  Callahan  says  the  Omaha 
(Neb.)  World-Uerald's  situation  is 
“tough."  He  said  “we're  getting  some  of 
the  singles  and  young  marrieds  but  not 
our  fair  share." 

Set  up  special  units 

Special  apartment  units  have  been  set 
up  to  contact  residents.  These  have  to 
make  several  callbacks  because  of  ab¬ 
sence.  The  residents  are  willing  to  listen 
once  they  are  talked  to.  Security  in  many 
apartments  is  extremely  tight  and  much 
suspicion  is  engendered  when  teams  try 
to  speak  with  tenants.  The  only  solution 
is  to  keep  trying.  Callahan  said. 

A  district  manager  to  work  apartments 
exclusively  is  the  route  the  San  Antonio 
(Je\.)  t.xpress  &  News  has  taken.  It  was 
decided  that  the  pay-in-advance  method 
was  best,  the  carrier  being  paid  at  the 
wholesale  rate  for  extra  efTort.  Those 
moves  have  been  helpful.  Vincent  Fus¬ 
co.  assistant  circulation  director  said. 

In  some  cases  apartment  managers 
make  delivery  and  collect  for  the  Detroit 
News.  It  was  estimated  that  95^?  of  the 
apartment  and  condominium  complexes 
get  carrier  service.  When  requested,  the 
News  has  provided  carrier  identification 
badges.  Where  there  is  a  change  in  car¬ 
riers  the  new  carrier  is  introduced  to  the 
building  manager.  Where  door  delivery 
is  impossible  coin  racks  have  been  in¬ 
stalled.  Naturally  when  this  happens  the 
penetration  rate  is  lessened. 

Tight  security  presents  a  problem  to 
the  morning  Rocky  .Mountain  News  in 
Denver.  Percentage  of  coverage  is  small. 
Finding  people  at  home  proves  difficult 
and  delivery  during  darkness  arouses 
suspicions.  Tony  Delmonico  said.  Sales 
crews  are  hampered  in  the  daytime  in 
contacting  residents.  Many  single  adults 
prefer  to  buy  copies  on  the  street  and 
don't  want  home  delivery.  Vending 
machines  have  only  partially  filled  the 
void.  Street  sales  are  healthy  as  a  result. 
Gradually  the  News  is  gaining  the  confi¬ 
dence  of  apartment  supervisors  and  they 
are  working  with  adult  carriers.  The  re¬ 
sult  has  been  increasingly  better  show¬ 
ings. 

Custodians  are  contacted  by  the 
Cliicaf’o  Sun-Times  and  Cliicaf>o  Daily 
News.  Upon  non-agreement  to  door  de¬ 
livery  the  building  manager  is  inter¬ 
viewed  and  if  he  refuses  the  owner  is 
(Continued  on  pufte  36) 
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WHO*S 

ON 


No.  S  Marked  in  the  State 


Market  Indices 

^  POPULATION 

Total  Population 

Total  Households 

METROPOLITAN 

WORCESTER 

649,600 

213,000 

RANK  AMONG 

THE  3  MAJOR 

MASS.  METROS 

2  V- 
2  V- 

Metropolitan 

Springfield 

590.100 

193.900 

Rank  Among 

The  3  Major 

Mass.  Metros 

3 

3 

► 

BUYING 

Total  Buying  Income  (000) 

$2,883,738 

2  ^ 

$2,623,177 

3 

INCOME 

Median  Household  Income 

12,223 

2  ^ 

12.083 

3 

Average  Household  Income 

13,539 

2 

13.529 

3 

%  ol  All  Households 

Earning  $10,000  +  Per  Year 

62.1% 

2  ^ 

60.8% 

3 

► 

RETAIL 

Total  Retail  Sales  (000) 

$1,691,814 

2  V- 

$1,470,389 

3 

SALES 

Per  Household  Retail  Sales 

7,943 

2 

7.583 

3 

Food  Sales 

$375,210 

2  V- 

$291,551 

3 

Major 

Food  Sales  (Supermarkets) 

342,051 

2  ^ 

256.211 

3 

Sales 

Gen.  Mdse  Sales 

323,814 

2  V- 

209.540 

3 

Categories 

Gen.  Mdse  Sales  (Dept.  Stores)  252,125 

2 

174,472 

3 

(000) 

Automotive  Sales 

239,582 

2 

206.646 

3 

Eating  &  Drinking  Places 

154,308 

2 

145.446 

3 

Gas  Station  Sales 

$104,148 

3 

$109,164 

2  V- 

Other 

Apparel  Sales 

91,976 

2  ^ 

72.097 

3 

Sales 

Furn./Home  Furn. /Appliances 

74,474 

3 

75.859 

2  ^ 

Categories 

Furn./HomeFurn.  Sales 

41,721 

2  V- 

35.645 

3 

(000) 

Bldg.  Mat. /Hardware 

66,201 

3 

95.214 

2 

Drug  Sales 

40,176 

3 

43.410 

2  ^ 

Source :  1 975  Sales  Managment  Surveys  of  Buyer  Power 

You  CANNOT  cover  MASSACHUSETTS  WITHOUT  IT 


WORCESTER  TELEGRAM  &  GAZETTE 

Combined  Daily  over  150,000/Sunday  over  105,000  /  Represented  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


TvB’s  Roger  Rice  cites 
key  newspaper  weakness 


Television  Bureau  of  Advertising 
president  Roger  Rice  admits  newspapers 
are  the  “Goliath”  and  tv  is  the  “David” 
in  the  battle  for  ad  dollars,  but  he  sees 
the  day  coming  when  this  will  change. 

The  change,  he  says,  will  not  come 
overnight  but  is  dependent  on  tv  over¬ 
coming  certain  obstacles  newspapers 
pose  and  on  newspapers  continuing  to 
leave  themselves  vulnerable  to  tv  ad 
sales  pitches. 

“The  biggest  obstacle  tv  ad  salesmen 
face  in  getting  retailers  to  invest  a  por¬ 
tion  of  their  ad  budget  into  tv  is 
lethargy.”  said  Rice.  “Retailers  have 
been  using  newspapers  since  Gutenberg 
and  our  biggest  problem  is  convincing 
them  to  try  a  new  medium.”  he  said. 

“This  problem  is  especially  true  of  re¬ 
tail  chains  who  have  an  older  ad  man¬ 
ager."  Rice  said.  “The  older  you  get.  the 
less  you  want  to  change.  But  time  is 
working  on  our  side.  Many  of  the  older 
ad  managers  are  leaving  and  being  re¬ 
placed  by  younger  people  who  were 
raised  on  watching  tv.“ 

Newspapers  >ulnerable 

Rice  sees  newspapers  biggest  vulner¬ 
ability  as  their  use  of  primarily  circula¬ 
tion  figures  to  sell  ads. 

“Newspapers  are  afraid  to  talk  about 
how  many  people  actually  saw  and  read 
an  ad.”  said  Rice.  “Instead,  they  talk 
about  how  many  people  get  the  news¬ 
paper  each  day.  That  is  like  tv  telling  its 
advertisers  9S9f  of  all  homes  have  tv 
sets. 


Roger  Rice 


With  competition  for  advertising  dol¬ 
lars  between  the  newspaper  and  broad¬ 
cast  media  steadily  intensifying  over  the 
past  few  years,  it  has  become  increas¬ 
ingly  important  for  each  medium  to 
“keep  closer  tabs”  on  the  other.  Rec¬ 
ognizing  this,  Editor  &  Publisher  re¬ 
cently  interviewed  Television  Bureau  oj 
Advertising  President  Roger  Rice  in 
order  to  present  his  candid  opinions  on 
how  he  views  his  newspaper  competi¬ 
tion. 

“Television  is  very  research  minded.” 
said  Rice.  “Newspapers,  since  their  in- 


Speaking  of  Campaigns  in  Pennsylvania  . . . 

4  OUT  OF  5  HOUSEHOLDS 

IN  ALTOONA’S  METRO 

AREA  VOTE  FOR  ONE 
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|||f|  MARKET  TESTING. 

Poll  Altoona  for  your  product . . .  test  in  the 

Hltoona  Smirtot 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 
Phone  Richard  E.  Beeler,  Ad  Manager  for  details.  814-944-7171, 


ception,  have  been  selling  on  circulation 
alone  and  they  don’t  like  to  change.  We 
are  delighted  they  are  doing  this.” 

The  newspaper  industry,  in  Rice’s 
opinion,  does  not  provide  the  marketing 
tools  for  its  salesmen  to  sell  with.  "They 
see  no  reason  to  provide  their  ad  sales¬ 
men  with  anything  but  circulation 
figures. 

“What  we  stress  in  our  tv  presenta¬ 
tions,”  said  Rice,  “is  the  narrow  geo¬ 
graphic  area  hit  by  newspaper  circula¬ 
tion.  Newspapers  do  a  good  job  in  their 
own  city  and  county,  but  as  they  spread 
out  to  the  fringe  counties,  circulation 
drops.  Television  reaches  as  strong  a 
viewing  audience  in  the  city  as  it  does  in 
the  adjacent  areas  reached  by  its  fre¬ 
quency. 

“Nobody  buys  tv  by  circulation,”  said 
Rice,  “They  buy  it  to  reach  a  specific 
audience — certain  age  groups  or  income 
levels.  We  provide  our  customers  with 
monthly  reports  listing  the  tv  viewing  by 
market  and  station  down  to  the  half  hour 
program.  Maybe  when  you  are  Goliath, 
you  feel  you  don’t  have  to  provide  these 
things.” 

Stress  media  mix 

Despite  the  strong  position  Rice  took 
against  newspapers  in  the  interview  with 
HDITOR&  PUBLISHER,  the  TvB  presentations 
rather  than  being  totally  anti-newspaper 
stress  “media  mix.” 

“In  all  our  sales  presentations,  we  do 
not  tell  the  advertiser  to  cancel  their 
newspaper  ads  and  buy  tv.  We  tell  them 
to  buy  a  media  mix.  We  assume  the  NAB 
does  the  same  thing. 

“Last  year  newspapers  took  in  309^  of 
total  ad  dollars  spent  while  tv  took  in 
199f,”  said  Rice.  “By  1980  we  project 
newspapers  will  drop  to  a  289f  share, 
while  tv  will  continue  to  grow.  Although 
newspapers  will  continue  to  add  adver¬ 
tising  dollars,  they  will  lose  out  in  per¬ 
centage  of  market  share. 

In  the  sales  presentations  offered  to 
member  stations,  TvB  cites  Starch  sur¬ 
veys  that  show  size  and  color  have  no 
significance  on  the  drawing  power  of  an 
ad.  These  findings  are  in  contrast  to  what 
surveys  used  by  the  NAB  have  found. 

“Newspapers  would  rather  stress  the 
importance  of  a  larger,  more  expensive 
ad  rather  than  stressing  a  smaller  more 
creative  ad,”  said  Rice.  “We  tell  poten¬ 
tial  advertisers  if  smaller  ads  can  be  run 
without  hurting  the  effectiveness  of  the 
ad,  to  do  it  and  take  the  dollars  saved  and 
put  them  into  tv. 

No  dirty  competition 

Rice  denies  there  is  any  kind  of  dirty 
or  underhanded  competition  going  on  be¬ 
tween  the  newspaper  and  tv  ad  bureaus. 

“There  are  simply  two  sides  to  each 
story,”  he  said.  “Arguments  back  and 
forth  are  only  superficial.  We  answer 
their  claims  because  our  members  ask  us 

(Continued  on  page  33) 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


USVE6IISIIEVIEW-J0URNU 
BUYS  BOSS  MnRO-TEXI 


DOWNERS  GROVE,  ILL.  — 
Installation  of  a  Goss  Metro-text  copy 
management  and  production  system 
by  the  Las  Vegas  Review-Journal 
was  announced  here  today  by  J. 
Leon  Boyd,  v.p.  and  general  man¬ 
ager  of  Information  Products  at 
Graphic  Systems  Group. 

Phase  I  of  the  installation  in¬ 
cludes  full  production  of  editorial 
copy  plus  classified  and  display  ads. 

Phase  n  covers  implementation  of 
a  wire  entry  subsystem  to  handle 
on-line  service  input  from  the  Los 
Angeles  Times  wire,  the  UPI-B  wire, 
UPI-financial,  AP-A  and  B  wires, 
AP  race  results  and  AP  sports. 

Incoming  wire  takes  will  be  stored 
on  magnetic  disc  for  review  by  editors. 
Selected  copy  will  then  be  stored  in 
the  appropriate  data  library  of  the 
host  system. 


The  new  Goss  system  will  consist 
of  input  via  Goss  Metro-reader  II 
OCRs  and  14  Image  V  video  dis¬ 
play  terminals,  and  output  through 
a  Goss  Metro-set/plus  unit  (a  high¬ 
speed  CRT  phototypesetter  contain¬ 
ing  its  own  hyphenation  and  justifi¬ 
cation  program)  and  a  lower  cost 
Metro-set/ 2  unit. 

Visitors  to  Las  Vegas  for  the 
1976  ANPA/RI  Production  Manage¬ 
ment  Conference  will  be  able  to  see 
the  Goss  Metro-text  system  in  action. 

The  Review-Journal,  Nevada’s 
largest  newspaper  with  67,000  cir¬ 
culation,  is  the  fourth  paper  to  in¬ 
stall  a  complete  Metro-text  since 
introduction  of  the  system.  The 
other  three  were  the  Economist 
Newspapers  in  Chicago,  the  Joliet 
(Ill.)  Herald-News  and  The  Morris¬ 
town  (N  J  .)Daily  Record. 


An  Information  Products  specialist  uses 
a  specially  designed  photocell  tracer. 

Electronic  age  still 
needs  artists  skills 

Type  has  always  been  basic  to 
printing,  and  metal  has  always  been 
basic  to  type.  Today,  rather  than 
metal  t5T)e,  Metro-set  electronic  type¬ 
setters  produce  type  images,  created 
on  cathode  ray  tubes  from  digitized 
fonts  stored  in  computer  memory. 
But  the  originals  of  type  characters 

(Story  continued  on  Page  2,  Col.3) 

The  Stetson  strikes  again! 

CHICAGO  —  The  sale  of  three 
new  (joss  Cosmo-Offset  presses,  an¬ 
nounced  recently,  was  celebrated  at 
the  Goss  offices  in  the  usual  way: 
Goss  v.p.  Les  Kraft  wore  his  white 
Stetson. 

The  hat  has  become  a  ritual 
around  the  Goss  offices.  Its  appear¬ 
ance  on  Kraft’s  head  informs  every 
employee  within  sight  that  a  sub¬ 
stantial  press  sale  has  been  made. 
"We  could  put  it  in  a  memo”  said 
Kraft,  "but  the 
good  news  travels 
faster  this  way.” 

The  Cosmo  is 
one  of  a  broad 
line  of  Goss  press¬ 
es  manufactured 
for  newspapers  of 
all  sizes.  Les  Kraft 


^  TIffi  ROCKWELL  GRAPHIC 

Printers’  profitability  our  aim:  Boyd 


FLA.  —  Printers 
attending  the  PIA 
President’s  Con¬ 
ference  here  re¬ 
cently  heard  J. 
Leon  Boyd,  v.p.  of 
Graphic  Systems 
Group,  outline  his 
firm’s  commit¬ 
ment  to  helping  printers  and  pub¬ 
lishers  improve  productivity. 

Boyd  discussed  two  Rockwell 
goals;  Developing  new  equipment 
"which  will  keep  you  in  business, 
profitably!’ And  "helping  you  achieve 
the  higher  productivity  that’s  possi¬ 
ble  with  your  present  equipment.” 

As  examples  of  the  first  goal,  Boyd 
cited  the  recently  introduced 
Miehle/Roland  800  presses  and  the 
new  Miehle  40"  2-color  press.  He  de¬ 
scribed  Goss  electronic  editing  and 


phototypesetting  systems,  along  with 
Goss  web  offset  presses,  as  offering 
high  productivity  potential. 

Referring  to  the  second  goal,  Boyd 
suggested  automation  —  such  as 
press  controls  and  drying  equip¬ 
ment  —  and  more  intensive  train¬ 
ing  "to  make  sure  people  who 
operate  your  equipment  know  how 
to  get  the  most  out  of  it.”  In  this 
connection,  he  mentioned  the  Miehle 
pressman’s  training  program,  and 
its  9000  graduates  from  40  countries, 
as  one  of  the  ways  Rockwell  is  helping. 

"Our  business  —  your  business 
—  is  basic  to  this  country’s  econ¬ 
omy,”  Boyd  said.  "Rockwell’s  com¬ 
mitment  to  you  is  to  keep  your 
business  profitable  and  moving  ahead 
by  developing  and  marketing  ad¬ 
vanced  equipment.  The  kind  that 
will  keep  you  competitive!’ 


BOCARA'TON, 


J.  Leon  Bovd 


Miehle,  Wohlenberg 
renew  business  tie 

CHICAGO  —  Ed  Lemanski, 
Miehle  v.p.,  annoimced  continuation 
of  the  25-year-old  business  relation¬ 


ship  between  the  Graphic  Systems 
Group  and  H.  Wohlenberg  K.  G., 
Hanover,  Germany,  under  which 
Miehle  markets  Wohlenberg  paper 
cutters  and  three-knife  trimmers  in 
the  U.S.  and  Canada. 


The  Goss  Community 


When  we  introduced  the  Goss 
Community  for  weeklies  and  small 
community  dailies,  it  was  the  first  off¬ 
set  press  to  have  the  roll  stand  integral 
with  the  unit.  Result:  Space  savings. 

A  very  short  web  lead.  And  worldwide 
installations  of  more  than  6,400  units. 

Now  it's  better  than  ever.  Because 
now  stacked  units  are  available  for  all 
new  Communities  —  and  for  presently 
owned  oil  lubricated  models.  Result? 


You  can  add  even  more  capability  for 
color  runs  or  spot  color,  without  a 
correspofiding  increase  in  floor  space 

The  Community  also  offers  a 
choice  of  folders:  A  combination  half 
and  quarter  page  folder  rated  at 
14,000  pph,  or  a  Goss  S/C  folder  rated 
at  18,500. 

Let  us  tell  you  about  other 
options  and  advantages  of  the  Goss 
Community. 


K  It  has  anything  to  do  with  production  of  newspapers,  it  has  everything  to  do  with  Goss 


Electronic  age  (continued) 

are  still  the  product  of  type  artists, 
exercising  skills  of  hand  and  eye. 

The  creation  of  digitized  fonts 
blends  artists’  skills  with  computer 
techniques  at  Graphic  Systems 
Group’s  Information  Products. 

Some  type  faces,  which  are  rep¬ 
licas  of  old  foundry  types,  may  ne^ 
modification  to  repr^uce  correctly. 
Type  artists  carefully  redraw  each 
letter,  punctuation  mark,  figure  and 
ligature,  and  make  adjustments  in 
width  and  height.  The  completed 
set  of  typographical  characters,  con¬ 
stituting  a  tent,  then  goes  into 
production. 

fecial ly  designed  equipment  per¬ 
forms  the  complex  task  of  digitizing 
the  font.  A  unique  photocell  tracer 
converts  the  artists’  type  outlines  to 
digital  coordinates  for  further  com¬ 
puter  processing.  The  product  is  a 
coded  font  tape,  ready  for  loading 
into  the  typesetter  memory. 

Information  Products  specialists, 
developing  fonts  for  Goss  Metro-set, 
bring  fresh  approaches  to  typeset¬ 
ting.  Their  expertise,  coupled  with 
Metro-set’s  advanced  electronics, 
gives  typesetting  quality,  economy 
and  speed  in  a  system  with  enor¬ 
mous  flexibility  and  range. 


Graphic  Systems  Group  doubles  space 
for  production  of  Metro-text  compo¬ 
nents  as  a  result  of  increased  demand 
for  Goss  pre-press  equipment. 


For  more  information  about  any 
of  the  products  mentioned,  just  drop 
a  line  to  The  Rockwell  Graphic, 
Graphic  Systems  Group,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  Illinois  60650. 

Rockwell  International 

where  science  gets  down  to  business 


TvB  on  newspapers 

(Continued  from  f)(if>e  30) 


to.  We  look  at  this  on  their  part  and  ours 
as  propaganda.  Our  members  want  it  so 
we  do  it.  We  re  not  proud  of  it. 

Rice  sees  the  day  fast  approaching 
when  TvB  will  be  inviting  NAB  execu¬ 
tives  to  speak  at  national  tv  conventions 
and  said  he  would  have  “no  qualms” 
about  speaking  to  an  NAB  or  national 
newspaper  convention. 

“In  about  a  year  or  two.  I  foresee  our 
executives  being  invited  to  speak  at  the 
ANPA  convention  and  the  NAB  execu¬ 
tives  being  invited  to  address  the  Na¬ 
tional  Association  of  Broadcasters." 
said  Rice. 

“Each  broadcast  segment  has  been 
busy  doing  its  own  thing  and  has  not 
taken  the  time  to  communicate  better 
with  each  other."  he  said.  “If  I  were 
asked  to  speak  before  a  newspaper 
group.  I  would  talk  not  only  about  tv.  but 
also  about  how  print  and  broadcast  can 
work  to  get  more  people  to  start  advertis¬ 
ing. 

Rice  admitted  that  certain  Tv-B  mem¬ 
bers  might  express  “some  alarm"  at  this, 
because  of  partisan  feelings,  but  stressed 
the  importance  of  each  medium  to  know 
what  the  other  is  doing. 

In  early  1975.  both  the  NAB  and  the 
TvB  began  conducting  workshops  for 
their  members  to  teach  them  how  to  sell 
against  the  competition.  There  were 
rumblings  circulating  that  NAB  and  TvB 
officials  were  infiltrating  each  others 
workshops,  but  Rice  has  denied  this. 

“The  N  AB  contacted  us  to  see  if  they 
could  attend  one  of  our  regional  work¬ 
shops  in  Chicago  and  we  said  yes."  Rice 
said  “We.  in  turn,  were  granted  permis¬ 
sion  to  attend  one  of  theirs  in  I, os 
Angeles." 

Rice  has  been  head  of  TvB  since 
November  of  1974.  Prior  to  that  he  was 
west  coast  Vicepresident  of  Cox  Broad¬ 
casting  I'he  goal  of  TvB  is  to  reach  $8 
million  annual  ad  revenues  for  the  televi¬ 
sion  industry  by  1980  This  year.  Rice 
will  have  an  annual  budget  of  slightly 
more  than  S2  million  to  work  toward 
that  goal 

Magazine  ads  up 

Magazine  advertising  revenues  were 
up  1.59?  for  the  first  quarter,  while  ad 
pages  showed  a  10^  increase  over  a 
comparable  period  in  I97S.  according  to 
Publishers  Information  Bureau  figures. 

Ad  revenues  for  the  first  three  months 
rose  to  a  new  high  of  $.5,52.800.832  or 
$57,592,955  more  than  last  year.  Adver¬ 
tising  pages  reached  19.815.  up  1.799. 

During  March,  ad  revenues  totaled 
$150.4  million,  an  increase  of  $12  I  mill¬ 
ion  or  approximately  10^.  Pages  during 
March  reached  7.589.  up  668  or  some 
109?. 


Ad  bureau  to  hold  workshops 
on  handling  tv  competition 


The  Newspaper  Advertising  Bureau. 
Inc.  has  begun  a  series  of  marketing 
workshops  designed  specifically  for 
senior  newspaper  sales  research,  sales 
promotion,  and  marketing  personnel. 

lt‘s  purpose  is  to  enable  them  to  meet 
television  competition  for  retail  advertis¬ 
ing  in  their  local  markets  by  giving  them 
the  ability  to  develop  sophisticated 
newspaper  sales  presentations. 

Charles  M  Kinsolving.  Jr..  Bureau 
marketing  vicepresident,  and  IJldis 
Grava  and  Eeigh  Dimond.  marketing 
managers,  are  conducting  the  new  work¬ 
shops.  Pilot  sessions  were  held  in  Louis¬ 
ville.  Ky..  March  29  and  50  and  in  Hart¬ 
ford.  Conn..  April  28  and  29.  Another 
session  is  scheduled  for  Chicago  on  June 
I  and  2.  after  which  a  schedule  will  be  set 
up  to  make  workshops  conveniently 
available  to  bureau  member  papers  all 
over  the  United  States  and  Canada. 

The  marketing  workshops  are  an  ex¬ 
tension  of  the  26  tv  Seminars  run  last 
year  all  over  the  United  States  and 
Canada.  Those  seminars  were  attended 
by  more  than  2.000  newspaper  sales  per¬ 
sonnel.  and  were  intended  to  familiarize 
them  with  television  terminology  and 
sales  techniques,  and  to  equip  them  to 
counter  television  sales  arguments. 


The  new  workshops  cover  the  use  of 
reach  and  frequency  data  and  other 
statistical  and  conceptual  content  for  the 
development  of  newspaper  sales  presen¬ 
tations. 

During  the  course  of  each  marketing 
workshop,  subgroups  of  those  attending 
the  sessions  are  given  a  hypothetical 
selling  problem  and  a  chance  to  develop 
and  present  an  actual  newspaper  sales 
presentation. 

According  to  Kinsolving,  the  bureau  is 
limiting  attendance  at  each  workshop  to 
25.  so  as  to  ensure  personal  guidance  to 
each  participant. 

• 


590  Sunday  supps 

More  newspapers  are  publishing  more 
Sunday  magazines.  According  to  the 
Newspaper  Advertising  Bureau,  Inc.  477 
newspapers  are  now  publishing  590 
magazines  with  their  Sunday  and 
weekend  editions.  In  1975,  560  Sunday 
or  weekend  magazines  were  being  pub¬ 
lished  by  467  newspapers.  Ten  years 
ago,  there  were  453  Sunday  or  weekend 
magazines  in  558  newspapers. 


If  floating  or  re-working  an  ad 
is  costing  you 
more  than  $3.95  it  pays  to 
own  a  PROFLEX 


With  the  Proflex  system  you  can  reclaim 
lost  lineage  revenue  by  reproportioning  ads  to  fit  your  paper. 
Proflex  is  not  limited  to  a  fixed  percentage. 

You  can  take  one  of  the  dimensions  of  an  ad  up  to  200% 
or  down  to  50%  in  one  operation. 

THAT'S  TOTAL  FLEX-ABILITY  without  the  use  of  optics! 
Please  call  (612)  332-6991 

COMBINED  SERVICES  INC 
1614  HARMON  PLACE 
MINNEAPOLIS,  MINN.  55403 
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ANPA/RI  studying  new 
printing  methods 


By  Earl  W.  Wilken 

The  Research  Institute  of  the  ANPA  at 
Easton.  Pa.,  has  not  only  established  a 
reputation  for  technical  leadership 
among  European  newspapers  but  also 
among  newspapers  in  North  and  South 
America. 

As  technology  permeates  more  and 
more  phases  of  daily  newspaper  opera¬ 


tions  and  forces  the  industry  to  examine 
its  long  range  objectives,  the  importance 
of  the  “research  function”  takes  on  a 
more  commanding  position  in  protecting 
the  future  of  the  members  of  the  Fourth 
Estate. 

The  R1  is  involved  in  research  projects 
in  addition  to  conducting  seminars,  plant 
studies,  general  industry  support  proj¬ 
ects  and  the  annual  Production  Man¬ 


STOP 

LOOK& 

DECIDE 

before  your  newspaper  purchases  a  total 
systems  approach  for  your  Di-Litho'operation. 
Find  Out  Why 
Orlando,  Florida 
& 

Dayton,  Ohio 
Purchased  the 

K  &  F  Cylinder  Mounted  Plate  Lock-up  System 

for  their  Di-Litho’operation. 

Also  inquire  about  the  new  cylinder  mounted 
plate  lock-up  system  developed  for  Merigraph 
mylar  backed  plates. 

Join  the  growing  number  of  newspapers  who 
have  decided  that  K  &  F  offers  the  best  plate 
lock-up  system  for  all  types  of  printing  plates 
and  auxiliary  equipment  on  the  market. 

Call  K  &  F  800-348-2514  for  information 
concerning  a  no  obligation  test  of  the  K  &  F 
cylinder  mounted  plate  lock-up  system. 

K&FMFG.,Ca 

1 2633  INDUSTRIAL  PARK  DR. 
GRANGER,  IND.  46530 


Helen  Thomas  (above),  White  House 
bureau  chief  of  United  Press  Interna¬ 
tional,  and  UPl  president  Roderick  W. 
Beaton,  will  speak  at  the  traditional 
breakfast  opening  the  ANPA  conven¬ 
tion  in  the  Grand  Ballroom  of  the 
Waldorf-Astoria  Monday  morning.  May 
3.  There  will  be  an  on-the-scene  audio 
news  reports  from  correspondents 
around  the  world  coordinated  with  color 
slides  taken  on  the  scene.  A  reception 
at  7:30  a.m.  precedes  the  8  o'clock 
breakfast. 

agement  Conference. 

Although  the  Rl  does  not  make  public 
a  list  of  current  research  projects,  the 
Research  Center  at  Easton  is  working  on 
several  programs  that  have  wide  applica¬ 
tion. 

Research  in  1968 

Back  in  1968  the  research  staff  was 
experimenting  with  letterpress  black  ink 
and  water  for  use  with  offset  plates  on  a 
letterpress  press.  After  extensive  work 
the  project  was  dropped:  however,  the 
reasons  for  the  failure  are  now  under¬ 
stood  and  according  to  Erwin  Jaffe.  di¬ 
rector  of  the  Research  Center,  present 
experimentation  with  the  prwess  is  see¬ 
ing  some  success  and  revealing  some 
puzzling  developments. 

Jaffe  said  a  number  of  newspapers  are 
testing  the  letterpress  black  ink  and 
water  technique  and  several  papers  are 
exchanging  information. 

This  process  is  not  to  be  confused  with 
the  current  program  of  some  newspapers 
that  are  using  letterpress  black  inks  with 
the  DiLitho  printing  technique. 

Another  research  project  underway 
concerns  the  economics  of  Dry  Offset. 
The  Research  Center  is  looking  into  the 
technique  and  the  June  Las  Vegas  Pro¬ 
duction  Conference  attendees  may  hear 
a  report  on  the  experiments  being  per¬ 
formed  at  Easton. 

Jaffe  when  commenting  on  the  State- 
of-the-Art  of  Dry  Offset  said.  "Dyna-Flex 
Corporation  was  the  first  plate  manufac¬ 
turer  to  use  Dry  Offset  commercially  and 
to  do  it  successfully.” 

A  number  of  other  plate  manufacturers 
are  presently  working  on  this  technique 
and  it  is  possible  the  impact  of  the  new 
approach  to  printing  will  be  felt  before 
the  end  of  the  calendar  year  1976. 
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Splendd 

Isolation? 


Not  at 

Gannett  Rodiester 
Newspapers. 


“Let  me  assure  you  that  no  matter 
how  critical  you  may  be  today,  it’s 
not  likely  that  your  criticism  will  be 
equal  to  the  kind  we  direct  at  our¬ 
selves  on  a  dally  basis.” 

Eugene  C.  Dorsey,  Publisher 
Gannett  Rochester  Newspapers 
Opening  Remarks,  April  8 
Community  Leaders  Luncheon 


To  foster  an  open  exchange  between  newspaper  management  and 
community  leaders,  the  Rochester  Newspapers  recently  sponsored 
two  informal  community  luncheons.  Open  to  comments,  questions 
and  criticisms,  these  forums  proved  enlightening  by  providing  a  trad¬ 
ing  of  views  between  newspaper  staff  and  civic,  political  and  busi¬ 
ness  leaders. 

The  Democrat  and  Chronicle  and  The  Times-Union  are  willing  to 
hear  from  all  sides  of  the  community.  Why?  To  discover  readers’ 
needs.  Improve  the  newspaper  product,  and  to  explain  the  role  of  the 
free  press  in  a  complex  world. 


GANNETT  ROCHESTER  NEWSPAPERS 

55  Exchange  Street,  Rochester,  New  York  14614 
Democrat  and  Chronicle  (mornings  and  Sunday)  The  Times-Union  (evenings)  (716)  232-7100 


Weak  spots  eliminated 
with  revamped  editions 

The  Athens  (Ga.)  Banner-Herald  and 
the  Daily  News  will  introduce  a  com¬ 
bined  Saturday  paper  on  May  I  and  a 
Monday  morning  Daily  New  s  on  May  3. 

Athens  Newspapers  publisher  Robert 
W.  Chambers,  in  making  the  announce¬ 
ment  of  the  additions,  said.  “In  review¬ 
ing  our  operations  over  the  years,  two 
weak  spots  have  always  been  pointed 
out:  the  lack  of  a  Monday  News  and  a 
Saturday  Banner-Herald."  Since  its  in¬ 
ception  in  1%.^.  the  Daily  News  has  not 
offcred  a  Monday  morning  paper,  while 
the  Banner-Herald  traditionally  has  been 
published  Monday-Friday  evenings  and 
Sunday  morning. 

Publisher  Chambers  said.  “We  are  ex¬ 
cited  about  the  kinds  of  papers  we'll  be 
producing  to  fill  the  gaps  we've  had.  The 
Saturday  combined  paper  w  ill  be  a  differ¬ 
ent  product  from  the  weekday  and  Sun¬ 
day  papers.  Its  orientation  will  be  toward 
leisure  living,  recreational  activities,  en¬ 
tertainment.  church  news,  how-to-do-it 


Of  the  new  combined  paper.  Cham¬ 
bers  said.  “This  package  will  be  so  differ¬ 
ent  from  our  other  papers  that  we're 
giving  it  a  new  name.  SATURDAY.  A 
new  type  style  is  being  used  for  the 
masthead,  while  the  Banner-Herald  and 
Daily  News  logos  will  appear  in  small 
type. 

The  Monday  morning  Daily  News  will 
be  a  basic  news  package,  filling  a  void  in 
news,  sports,  editorial  and  advertising 
content  to  kick  ofl'  the  week,  the  pub¬ 
lisher  said. 

The  home-delivered  and  mail  circula¬ 
tion  rates  will  remain  the  same  for  the 
five  weekdays  and  Sunday  customers. 
An  adjustment  will  be  made  for  sub¬ 
scribers  receiving  Saturday.  The  news¬ 
stand  price  for  Saturday  will  be  1.“'  cents, 
the  same  price  for  the  weekday  papers. 

• 

Political  editor 
to  sports  editor 

Dave  Lawrence,  executive  editor  of 
the  Charlotte  Observer  announced  the 
change  of  assignment  of  two  Observer 


articles,  along  with  the  traditional  news,  editors.  Joe  Distelheim.  the  assistant 
sports,  editorial  and  advertising  cover-  metropolitan  editor  for  government  and 
age.  However,  the  approach  of  the  politics,  will  become  executive  sports 
Saturday  product  will  be  to  summarize  editor,  and  Larry  Tarleton.  executive 
news  events  and  to  offer  a  useful  sports  editor,  will  assume  Distelheim's 


weekend  package." 


job . 


Mk  Publisher 


Would  you  be  interested  in. 

•  Extending  the  production  life  of  your  press? 

•  Increasing  copies  per  hour  to  your  dock? 
Beach  offers  seven  different  SADDLE  models 
to  accomplish  the  job. 

Call  collect  to  Mr.  Al  Rosene  for  information. 


15602  Container  Lane  Huntington  Beach.  CA  92649  (213)  598  5548  (714)  898-5515 


Idaho  daily  goes 
to  a  themed  format 

The  Idaho  Statesman,  Boise.  Idaho, 
unveiled  a  new  look  Sunday.  April.  18. 

Publisher  Robert  B.  Miller  Jr.  said, 
“these  changes  mark  the  most  significant 
improvement  package  ever  assembled  by 
The  Statesman." 

Changes  included  a  new  nameplate,  a 
new  headline  face,  six  columns  through¬ 
out  the  paper  (except  nine  column  clas^ 
sified  section),  new  section  headings, 
improved  packaging  and  increased  em¬ 
phasis  on  graphics  and  photographs. 

The  new  head  face  is  Vega  which  re¬ 
places  a  Bodoni  face. 

The  Sunday  page  one  features  promo¬ 
tion  boxes  across  the  top  of  the  page  and 
an  expanded  index  at  the  bottom  of  the 
page. 

Other  Sunday  changes  include:  spot 
color  on  section  fronts;  an  Insight  sec¬ 
tion  featuring  political,  economic  and 
other  analysis  pieces,  an  improved  Op- 
Edit  page  featuring  local  writers  and  an 
expanded  business  package;  a  News¬ 
maker  page  (patterned  after  People 
magazine's  success);  a  new  People  sec¬ 
tion  which  replaces  Family  Living;  a 
self-contained  local  news  section;  a 
self-contained  sports  section  and  the  ad¬ 
dition  of  a  real  estate  section. 

The  daily  paper  also  uses  the  new  type 
face  and  nameplate.  Major  changes  in 
the  daily  paper  include,  a  constant  posi¬ 
tion  for  the  local  news  section;  a  news 
briefs  column  on  page  one;  six  column 
format;  added  features  and  improved 
packaging  of  editorial  content. 

Highrises 

(Continued  from  paf>e  2S) 

seen.  Going  through  these  steps,  in  that 
order,  usually  allows  door  delivery,  ac¬ 
cording  to  Albert  FL  von  Entress.  When 
these  3  efforts  fail  the  building  is  solicited 
and  the  owner  gets  a  list  of  acceptances. 
The  Sun-Times  and  News  are  experi¬ 
menting  with  the  Houston  Chronicle's 
News  Center  boxes.  It  costs  S82  and  ac¬ 
commodates  30  dailies  and  16  Sunday  pa¬ 
pers.  The  box  is  placed  in  the  foyer  In 
some  cases  security  people  deliver  the 
papers  or  distributes  them  at  a  front 
desk.  Subscribers'  names  are  on  the  lat¬ 
ter.  In  others  doormen  deliver  and  are 
paid. 

Don  I  ipp  of  the  Madison  (Wis.)  State 
Journal  &  Capital  Times  reported  in¬ 
creased  street  sales  as  a  result  of  many/ 
failures  in  getting  permission  to  deliver 
Another  result  has  been  placing  coin 
boxes  closer  to  buildings.  Efforts  for 
door  delivery  of  papers  are  constantly  in 
progress.  Lipp  said.  Most  contact  is  with 
complex  owners  with  promises  of  finan¬ 
cial  arrangements  for  building  super¬ 
visors  or  custixlians. 
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REVERE 


▼  ^  jf  ♦ 


¥ 

¥ 


ZINC^COPPER 

MAGNESIUM 

The  worid’s  finest  photoengraving 
metais  from  the  ieader. 


Here  is  a  simple,  reliable  way  to  fill  all  your  photoengraving  metal  needs  for  years  to 
come.  Just  turn  to  Revere  Copper  and  Brass,  the  leading  U.S.  producer  of  the  three 
engraving  metals:  zinc,  copper  and  magnesium.  Also  available  are  zinc  etchant 
additives.  Super  Etch  and  Jet  Etch.  Revere  is  the  company  you  can  depend  upon  to 
satisfy  your  letterpress  platemaking  needs. 

Ask  for  free  product  i nfor motion  and  the  name  of  our  representative  nearest  you. 
Write  Revere  Copper  and  Brass,  Incorporated,  Edes  Manufacturing  Division, 
Plymouth,  MA  02360  U.S.  A. 

Helping  you  create  a  better  image. 


Should  you 
belong  to 

INAE 

EVEN  THOUGH  YOU 
IT  PONT  AHEND  THE 

■  SALES  MEETINGS! 
Hundreds  of  INAE’s 
860  daily  newspaper 
members  say 

“YES!” 

After  each  Jan.  and  July  conven¬ 
tion  a  DIGEST  is  published  of  all 
the  Sales  Ideas,  Management 
tips.  Inspirational  talks  .  .  .  the  full 
range  of  current  concerns! 

Sure  you  "missed”  the  1,500  to 
2,000  contemporary  ad  panels  dis¬ 
played  .  .  .  but  the  "top  100"  are 
available  in  the  Sales  &-  Idea 
Books! 

All  sessions  are  recorded  and 
those  of  special  import  to  your 
sales  staffs  or  advertisers  are 
offered  on  cassette  at  low  cost! 
We  find  MANY  who  attended  buy 
tapes  to  play  again  for  repeat 
emphasis! 

WHY  did  the  INAE  Board  estab¬ 
lish  such  thorough  follow- 
through?  Because  fully  50%  of 
our  membership  circulation  is 
30,000  or  less,  and  knowing  ALL 
budgets  for  travel  are  limited,  it's 
imperative  this  and  all  other  bene¬ 
fits  be  made  available  to  ALL 
members  and  sent  "right  to  their 
desks!" 

Not  a  Member?  Want 
more  information?  Please 
use  this  coupon  .  .  . 


r 

1 

1 

INAE  Mbrship  Comm.,  P.O.  Box  147,  1 

Danville,  IL  61832  1 

1 

1 

Please  send  proof  of  INAE’s  benefits:  | 

Name  i 

1 

Npr/Firm  ' 

1 

1 

City  1 

1 

State/Prov.  1 

1 

Zip  j 

1 

1 

No  obligation  —  of  course,  I 

except  to  your  newspaper!  I 

ADVERTISING  SCENE 


Ad  bureau  to  give 
Realtors  a  data  jolt 


By  Dan  Lionel 

The  Newspaper  Advertising  Bureau  is 
making  an  effort  to  increase  real  estate 
ad  linage. 

While  generally  higher  rate  help 
wanted  is  responding  to  the  improved 
economic  climate  and  contributing 
sharply  to  the  current  rosy  30^^  plus 
classified  revenue  gain,  real  estate  ad¬ 
vertising.  the  largest  classified  category 
is  still  languishing. 

An  analysis  of  the  NAB's  classified 
linage  and  ad  count  figures  show  that  for 
the  total  newspapers  listed  in  the 
monthly  tally,  help  wanted  accounts  for 
an  average  of  14C?  of  the  linage  and  is 
ahead  12.59f  through  February  while  real 
estate,  w  ith  359f  of  total  classified  linage, 
is  barely  ahead  I9f.  Automotive,  the 
next  largest  category  is  ahead  in  these 
most  recent  figures  we  have,  about  1(Y^. 
Substantial  rate  increases  account  for  the 
larger  total  revenue  gain. 

Classified  health,  industry  experts 
agree,  depends  upon  a  wide  choice  of 
offerings  in  the  want  ad  market  place. 
CAMs  and  their  bosses  are  happy  with 
much  needed  revenue  increases  but  the 
classified  practitioners  know  that  the  true 
measure  of  classified  growth  is  in  terms 
of  ad  count  and  linage.  While  help 
wanted  linage  losses  dragged  down  clas¬ 
sified  revenues  dramatically  last  year, 
because  most  newspapers  apply  a  pre¬ 
mium  rate  to  this  category,  the  upward 
swing  of  help  wanted  has  had  a  similar 
effect  thus  far  in  1976  on  the  upside.  Real 
estate,  which  eked  out  a  mere  2.79?  rev¬ 
enue  gain  in  1975  obviously  showed  a 
substantial  linage  loss  for  the  year 
camouflaged  by  the  rate  increases. 

Key  to  NAB's  real  estate  sides  drive  is 
the  just  released  50  page  Bureau  spon¬ 


sored  study,  “HOME  BUYERS  AND 
RENTERS.  A  National  Mail  Panel  Study 
of  the  Use  of  Real  Estate  Classified  and 
factors  Influencing  the  Selection  of 
Housing”.  The  study,  involving  a  mail¬ 
ing  to  a  'universe'  of  2500  families,  was 
conducted  by  National  Family  Opinion 
Research.  Target  of  the  study  wre 
families  who  had  moved  in  the  past  12 
months,  (price.  S2.50). 

A  140  slide/script  presentation  based 
on  this  research  is  now  available  from 
the  Bureau  and  Ray  Greene,  vicepresi¬ 
dent  for  classified  will  make  the  presen¬ 
tation.  by  appointment,  for  real  estate 
groups  across  the  country. 

The  fact  that  779?  of  those  w  ho  bought 
homes  and  749?  of  renters  consulted 
classified  advertising  before  buying  or 
renting,  should  be  reason  enough  to  con¬ 
vince  any  broker  or  builder  sitting  on 
viable  properties  to  lay  them  before  the 
parade  of  home  seekers  on  the  local 
newspapers'  classified  pages. 

The  myth  that  Sunday  is  the  only  day 
to  trot  out  listings  on  the  real  estate 
pages  while  maintaining  a  rate  holder 
weekdays  is  properly  shattered  by  the 
study  which  showed  that  66'~?  of  families 
checking  the  classified  pages  of  the 
newspaper  look  on  both  weekdays  and 
Sundays. 

The  study  findings  suggest  that  the 
home  buyers  most  likely  to  purchase  di¬ 
rectly  through  the  classified  know  very 
specifically  what  they  want  but  are  under 
no  time  pressure  to  relocate.  Contacting 
the  seller  directly  through  classified  is 
most  common  among  the  buyers  who 
look  at  5  or  fewer  homes,  and  among 
those  who  spend  the  longest  time  in 
search  of  a  house.  This  pattern  suggests 
that  real  estate  classified  advertising  is 
(Continued  on  pofte  40) 


FACTORS  CONSIDERED  IN  BUYING  A  HOME 
(by  Cost  of  Home  Bought) 


1  nder 

$25.tNML 

Over 

The  House  Itself: 

$25.0tHI 

V4n.tHHI 

$40,000 

GoihI  insesimen! 

7rf 

94^; 

94'^; 

Belter  built,  better  heating,  etc. 

Kl 

KK 

90 

GiH>d  closet,  storage  space 

76 

Kl 

94 

Modern  kitchen,  laundry  facilities 

69 

K.-^ 

88 

Goixl  financing 

70 

78 

75 

Easier  to  keep  up  or  maintain 

ly 

75 

77 

Adequate  garage  space 

49 

75 

83 

Bigger  riHims 

5K 

69 

80 

LJked  the  grounds,  lawn,  shrubbery 

67 

69 

75 

More  riHims 

5? 

61 

68 

Air  conditioning 

44 

SS 

68 

The  .Area: 

Belter  neighbtirhiHHl 

7tr-; 

87'; 

9(r; 

GoihJ  schiHils 

61 

73 

79 

Convenient  to  giH>d  shopping 

61 

66 

67 

Close,  convenient  to  work 

5*) 

66 

66 

Lower  taxes 

5t< 

58 

57 

Recreation  facilities  nearby 

43 

52 

53 

Good  transportation 

31 

39 

37 

No  answer 

_ 

1 

I 

Base:  Total  home  buyers 

(17H) 

t.304) 

(256) 
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Thanks,reader  Braswell— 

- - Yovtve  scad  it  all. 


I  February  ai,  37132 

Editor 
New  lorfc  10017 

«*-.  Oorkin. 

pSI^S-* 

-  a- 

-  -  too 

,  W’d  ■•Goesi,,.  ,  ®  "Wt'*  «>ul, 

ttrLr’::Srt‘:i^-"^e^^^^^^  *“te  a„. ,,, ,, 

3oet  1  " 

’“Joyable.  to  ?  T'  ’"Pi"  d'^ents  1,  * 

wthout  havii^  J"‘^^'^<l«al  is  able^to  «>d  always 

happening  in  tn^  fP®"'*  hours  of %.!  ®P  abreast  of  w^S^! 

«  «  today's  world.  ^  '•'aaareh  to  find  out  ^kat  T''®"*® 

tagasine."'*  'ongratulate  you  for 

or  producing  such  a  fi„o 

Sincerely  yours, 

^ereaa  Braswell 


parade 


It  wouldn’t  be  Sunday  without  a  PARADE. 


Bidder  satisfied 
with  benefits  of 
K-R  ‘marriage’ 

The  Knight-Ridder  “marriage”  is  a 
solid  and  happy  relationship,  melding 
two  philosophies  of  newspaper 
publishing — strict  local  autonomy  on  the 
editorial  side  and  strong  central  man¬ 
agement  on  the  business  side. 

Bernard  H.  Bidder  Jr.,  newly  elected 
chairman  of  the  executive  committee  of 
the  K-R  Board,  made  this  public  declara¬ 
tion  of  the  Bidder  family’s  faith  in  the 
successful  continuance  of  the  union  with 
the  Knight  group  at  the  annual  meeting 
of  shareholders  April  20  in  Miami. 

Sixteen  months  ago  the  merger  of 
Knight  Newspapers  and  Ridder  Publica¬ 
tions  had  been  effected  by  the  exchange 
of  stock,  resulting  in  the  largest  nation¬ 
wide  newspaper  company  with  annual 
revenues  of  nearly  S600  million. 

Ridder  acknowledged  he  would  be  less 
than  candid  if  he  did  not  say  there  had 
been  some  problems  in  the  first  year  of 
joint  operations.  But.  on  the  whole,  he 
said  nearly  all  of  the  expectations  regard¬ 
ing  the  benefits  of  the  merger  had  come 
true.  The  central  personnel  training 
program  of  the  Knight  organization  had 
contributed  greatly  to  improving  the  op¬ 
erations  of  the  Ridder  properties,  he 
added. 

Of  the  33  dailies  owned  by  Knight- 
Ridder,  only  the  Philadelphia  Inquirer, 
which  suffered  from  labor  problems, 
failed  to  earn  an  operating  profit  last 
year.  The  total  weekday  circulation  of 
the  group  exceeds  24  million  copies.  K-R 


Ad  scene 

(Continued  from  page  38) 

most  effective  when  the  advertiser  offers 
the  prospective  buyer  a  variety  of  list¬ 
ings,  described  in  enough  detail  to  pro¬ 
vide  the  information  he  wants. 

What  an  advertiser  should  put  into  his 
ad  to  attract  the  optimum  number  of 
prospects  is  perhaps  the  outstanding 
contribution  the  report  makes.  An  ad. 
embodying  the  elements  the  prospect  is 
seeking  will  be  more  descriptive  and 
achieve  more  satisfactory  results.  For 
buyers  of  homes  costing  over  540.000, 
the  survey  reveals  emphasis  by  buyers 
on  ‘investment  value’  and  ‘luxury  fea¬ 
tures’.  The  considerations  showing  the 
largest  percentage  point  spread  between 
buyers  of  these  more  expensive  homes 
and  buyers  of  homes  costing  under 
525,000  are:  adequate  garage  space  (34 
points);  air  conditioning  (24  points);  big¬ 
ger  rooms  (22  points);  good  investment 
(23  points);  and  modern  kitchen  and 
laundry  facilities  (19  points). 
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also  publishes  non-dailies  in  18  suburban 
areas  in  Florida,  Michigan,  Georgia  and 
California. 

Members  of  the  Knight  and  Ridder 
families  are  the  principal  owners  of  K-R 
stock.  The  retired  editorial  chairman, 
John  S.  Knight,  who  began  his  career 
with  the  original  Beacon  Journal  Com¬ 
pany  (formed  in  1915),  owns  3.228.252 
shares  or  about  209f  of  the  outstanding 
common  stock.  Flis  brother.  James  L. 
Knight,  owns  1.463,435  shares  of  com¬ 
mon. 

The  Ridder  family  business  was  estab¬ 
lished  in  1892.  Now  four  members  own 
958.046  shares  of  K-R  common,  or  about 
69F  of  the  outstanding  issue.  They  also 
serve  as  officers  of  the  company. 

Knight-Ridder  is  changing  its  incorpo¬ 
ration  from  Ohio  to  Florida  to  take  advan¬ 
tage  of  provisions  of  Florida’s  corporate 
income  tax  law  which  may  no  longer  be 
available  to  all  out-of-state  corporations 
doing  business  in  the  state.  The  Florida 
tax  liability  might  increase  significantly. 
K-R  shareholders  were  told,  if  the  corpo¬ 
rate  change  were  not  made.  K-R  head¬ 
quarters  remains  in  the  Miami  Herald 
Building. 

Under  a  new  plan  of  organization,  the 
Knight-Ridder  dailies  are  operated  in 
three  groups,  more  or  less  on  geographi¬ 
cal  bases.  Vicepresidents  in  charge  are 
Norman  J.  Christiansen,  western;  John 
E.  McMullan.  central;  and  Hal  J. 
Jurgensmeyer,  eastern.  The  group’s 
smallest  member,  the  Niles  (Mich.)  5/«r, 
is  operated  separately. 

Alvah  H.  Chapman.  Jr.,  president  of 
Knight-Ridder  Newspapers,  Inc.,  was 
elected  chief  executive  officer  by  the 
company’s  board  of  directors. 

Chapman.  55,  succeeds  Lee  Hills,  who 
was  reelected  chairman  of  the  board  and 
also  was  named  editorial  chairman  suc¬ 
ceeding  John  S.  Knight,  who  retired. 

In  other  changes.  Bernard  H.  Ridder, 
Jr.  was  elected  chairman  of  the  executive 
committee,  succeeding  James  L.  Knight, 
who  resigned.  Ridder  was  reelected  vice- 
chairman  of  the  board  and  chairman  of 
the  operating  committee. 

Ridder  was  nominated  for  the  execu¬ 
tive  committee  post  by  James  L.  Knight. 
Both  James  L.  and  John  S.  Knight  re¬ 
main  as  members  of  the  Ixiard  of  direc¬ 
tors. 

Hills  disclosed  last  month  that  he 
would  recommend  to  the  board  that 
Chapman  take  on  the  additional  duties  of 
chief  executive  officer.  John  S.  Knight. 
81,  indicated  several  months  ago  he 
would  turn  over  his  editorial  chairman¬ 
ship  to  Hills. 

Chapman  joined  Knight  Newspapers, 
Inc.  in  1960  as  executive  assistant  to 
James  L.  Knight.  Two  years  later  he  was 
named  general  manager  of  the  Miami 
Herald.  In  1967  he  was  elected  executive 
vicepresident  of  Knight  Newspapers, 
Inc.  and  in  1973  he  became  president. 


Chapman  was  elected  president  of 
Knight-Ridder  Newspapers,  Inc.  in  1974 
following  the  merger  of  Knight  and  Rid¬ 
der  Publications,  Inc. 

A  third  generation  newspaperman 
whose  family  owned  newspapers  in  Col¬ 
umbus,  Ga.  and  Bradenton,  FI..  Chap¬ 
man  piloted  37  missions  over  Europe 
during  World  War  II  becoming  a  major 
and  squadron  commander. 

Hills  became  the  first  chairman  and 
chief  executive  of  Knight-Ridder  follow¬ 
ing  the  merger. 

He  came  up  through  the  ranks  as  a 
reporter,  foreign  correspondent,  editor, 
publisher  and  executive  vicepresident  to 
become  the  first  person  outside  the 
Knight  family  to  be  president  of  Knight 
Newspapers  in  1967  and  chairman  and 
chief  executive  officer  six  years  later. 

Hills  is  a  lawyer,  winner  of  the  Pulitzer 
Prize  and  many  other  national  awards 
and  honorary  degrees  and  has  served  as 
president  of  the  four  major  national  jour¬ 
nalistic  organizations. 

John  S.  Knight  has  served  as  editorial 
chairman  of  the  company  since  stepping 
down  as  chairman  and  chief  executive  in 
1967. 

Chapman  said  the  company  continues 
to  be  optimistic  about  a  proposed  joint 
venture  with  Media  General,  Inc.  to  con¬ 
struct  a  150.000  ton  capacity  newsprint 
mill  in  the  southeast.  He  said  an  outside 
feasibility  review  was  underway  to  verify 
conclusions  in  the  original  study. 

Chapman  said  the  company  was  en¬ 
couraged  by  efforts  to  better  train  circu¬ 
lation  start's  in  subscription  sales. 

“Our  circulation  staffs  in  many  cases 
were  not  professionally  trained  or  moti¬ 
vated  to  sell  our  newspapers.  Chapman 
said.  “We  are  correcting  that  with  the 
industry’s  best  circulation  sales  training 
program.” 

Chapman  said  results  included  an  1 1 
per  cent  circulation  rise  at  company 
newspapers  in  Macon,  Ga.,  7  per  cent  in 
Columbus,  Ga.  and  3  per  cent  in 
Lexington.  Ky. 

• 

Price  ads  allowed 

Florida  has  joined  the  list  of  states 
where  the  advertising  of  eyeglass  prices 
will  be  permitted.  A  bill  rejected  a  year 
ago  was  passed  by  the  Legislature  last 
week  and  Gov.  Reubin  Askew  said  he 
would  sign  it. 

• 

Wins  a  medal 

Edward  T.  Roberts,  director  of  the 
promotion  and  public  service  department 
of  the  Toledo  Blade,  was  awarded  the 
Silver  Medal  Wednesday  as  the  Toledo 
area’s  advertising  person  of  the  year  for 
1976. 
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E&P  guide  to  fellowship 
programs  for  journalists 


News  and  editorial  writers  who  wish 
to  improve  their  skills  or  increase  their 
knowledge  in  special  fields  have  several 
opportunities  to  qualify  for  valuable  fel¬ 
lowship  programs. 

The  most  widely  known  of  the  offer¬ 
ings  are  those  funded  by  the  Nieman 
Foundation  for  studies  at  Harvard  Uni¬ 
versity,  but  there  are  at  least  a  dozen 
others.  Following  is  a  basic  guide  to  in¬ 
formation  on  the  fellowships  which  have 
been  posted  with  Editor  &  Pi  blisher; 

For  professional  journalists  responsi¬ 
ble  for  reporting  and  writing  on  energy 
affairs,  the  American  Petroleum  Institute 
sponsors  a  winter-spring  program  at 
Stanford  University,  Stanford,  Calif. 
Fellows  must  concentrate  on  subjects 
pertaining  to  sources,  economics,  social 
values  and  other  aspects  of  energy  but 
may  study  in  any  other  field  except  jour¬ 
nalism. 

Applicants  should  have  at  least  five 
years  of  professional  experience.  The 
stipend  matches  salary  up  to  $1500  a 
month  and  tuition,  plus  $175  for  books,  is 
paid.  Those  who  complete  the  program 
are  expected  to  return  to  thjir 
employers.  Application  may  be  made  be¬ 
fore  September  1  to  Professional  Jour¬ 
nalism  Fellowships,  Cypress  Hall  C-3. 
Stanford  University,  Stanford,  Calif. 
94305. 

The  1975-76  Energy  Affairs  Fellows 
are:  Barbara  Ann  Hastings,  Trenton 
(N.J.)  Times:  Daryl  O.  McKee,  Amarillo 
(Tex.)  Globe-News:  Marcia  L.  Rasmus¬ 
sen.  Monterey  Peninsula  (Calif.)  Herald: 
and  Carolyn  A.  Susman.  New  Haven 
(Conn.)  Register. 

Begun  in  1953,  the  Congressional  Fel¬ 
lowship  Program  offers  a  work  and  study 
opportunity  in  the  U.S.  Congress.  To 
date  about  140  journalists  have  partici¬ 
pated.  Grants  from  large  corporations 
and  foundations  support  the  program, 
admission  to  which  is  highly  competi¬ 


tive.  Information  concerning  the  re¬ 
quirements  may  be  obtained  from  the 
American  Political  Science  Association, 
1527  New  Hampshire  Avenue  N.W., 
Washington,  D.C.  20036.  The  deadline 
for  applications  is  December  1. 

The  1974-75  journalism  fellows  were: 
John  M.  Baer.  Harrisburg  (Pa.) 
Patriot-News:  Alan  F.  Gordon,  Quincy 
(Mass.)  Patriot  Ledger:  Rochelle  Jones, 
W.  Palm  Beach  (Fla.)  Po.vf;  Kathleen  A. 
Moloney,  Je Tie V  City  (N.i.)  Jersey  Jour¬ 
nal:  and  Maureen  L.  Santini.  Wiscon¬ 
sin  State  Journal. 

Howard  Wolinsky,  Cocoa  (Fla.)  To¬ 
day,  was  the  recipient  of  this  year's  Ray 
Bruner  Science  Writing  Fellowship  which 
is  given  by  Lederle  Laboratories.  It  pays 
for  travel  and  expenses  to  the  annual 
meeting  of  the  American  Public  Health 
Association,  and  a  portable  typewriter 
for  use  in  reporting  on  science,  medicine 
and  health  discussions  there. 

Candidates  for  the  Bruner  Fellowship 
are  asked  to  submit  three  copies  of  news 
clips  of  published  stories  to  the  Ameri¬ 
can  Public  Health  Association,  1015  18th 
Street  N.W..  Washington,  D.C.  20036 
before  October  1.  Applicants  should 
have  less  than  two  years’  experience  on 
the  science  beat. 

The  Walter  Bagehot  Fellowship  Pro¬ 
gram  in  Economics  and  Business  Jour¬ 
nalism  was  established  this  year  at  the 
Graduate  School  of  Journalism,  Colum¬ 
bia  University,  New  York.  Ten  Fellows 
will  be  chosen  in  each  of  the  first  six 
years  to  attend  courses  in  Columbia’s 
School  of  Business  and  various  other  de¬ 
partments.  Fulltime  editorial  employes 
with  at  least  four  years  of  experience 
may  apply  before  July  10  to  the  program 
at  Columbia  University,  New  York, 
N.Y.  10027.  Fellows  will  receive  a 
stipend  of  $13,500  for  nine  months  and 
free  tuition.  The  program  is  named  for 


the  editor  of  the  London  Economist  from 
1860  to  1877. 

Fulltime  writers  who  report  on  agricul¬ 
ture  for  U.S.  daily  newspapers  are  eligi¬ 
ble  to  compete  for  an  educational  award 
that  puts  the  winner  in  the  company  of 
seven  professionals  on  a  10-day  all  ex¬ 
pense  paid  trip  to  Europe  for  discussion 
of  world  food  problems.  Application 
should  be  made  before  October  1  to  Rick 
Schneider.  PR  Department,  Ciba-Geigy 
Corporation,  P.O.  Box  1  1422, 
Greensboro,  N.C.  27409. 

This  year’s  trip  winners  were  Mary 
Ognibene,  Niagara  Falls  (N.Y.)  Niagara 
Gazette:  and  Lee  Searle,  Successful 
Farming  Magazine. 

The  Brig.  Gen.  Robert  L,  Denig  Sr. 
Scholarship  is  open  for  sons  and 
daughters  of  Marine  Corps  Combat  Cor¬ 
respondents  and  former  Marines  who 
have  not  reached  the  age  of  30.  Informa¬ 
tion  may  be  obtained  from  James  G. 
Kyser  111,  15727  Vista  Drive,  Dumfries, 
Va.  22026. 

A  grant  from  the  CBS  Foundation 
supports  the  Edward  R.  Murrow  Fellow¬ 
ship  which  is  open  to  writers  in  the  field 
of  international  affairs.  A  Fellow  re¬ 
ceives  a  stipend  equal  to  salary  during 
nine  months  of  study  at  the  headquarters 
of  the  Council  on  Foreign  Relations.  He 
or  she  may  also  enroll  for  studies  at  a 
university  in  the  New  York  area.  Appli¬ 
cation  blanks  and  information  can  be  ob¬ 
tained  from  Zygmunt  Nagorski,  58  East 
68th  Street,  New  York,  N.Y.  10021. 

Jefferson  Fellowships  are  awarded  an¬ 
nually  by  the  East-West  Communica¬ 
tions  Institute  for  mid-career  journalists 
in  all  media.  The  16- week  project  from 
January  to  April  provides  for  study  and 
writing  at  the  University  of  Hawaii  in 
Honolulu.  Among  the  10  Fellows  in  the 
1976  program  is  Robert  D.  Barr,  former 
Longmont  (Colo.)  Daily  Times-Call  re¬ 
porter  now  with  AP  in  Honolulu.  He 
studied  American  military  planning  for 
the  Trust  Territory.  The  East-West 
Center  was  created  by  Congress  in  1960. 
Fellowship  information  may  be  obtained 
from  Robert  B.  Hewett,  East-West 
Center,  Honolulu,  Hawaii,  %822. 

Hughes  Fellowships  provide  tuition, 
living  and  travel  expenses  and  $200  hon¬ 
orarium  for  a  two-weeks  resident  session 
at  Rutgers  University,  New  Brunswick, 
N.J.  in  June  for  business/financial  writ¬ 
ers.  Application  may  be  made  to  the 
Stonier  Graduate  School  of  Banking  at 
Rutgers. 

The  National  Endowment  for  the 
Humanities,  an  agency  of  the  U.S.  Gov¬ 
ernment,  invites  journalists  under  40 
with  at  least  five  years  of  experience  to 
study  at  either  Stanford  University  in 
California  or  the  University  of  Michigan. 
Twenty-four  fellowships,  12  at  each  uni¬ 
versity,  will  be  granted  for  the  1976-77 
program  with  salary-equivalent  stipends 
(Continued  on  page  46) 
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UPl  ANNOUNCES 


1 


(AVAILABLE  NOW!)  || 

For  newspapers  in  the  area  of  I 

50,000  circulation  and  under,  I 

with  front-end  editing  systems.  I 

Computer  format  of  your  existing  I 

UPl  service.  I 

1200  words  per  minute.  I 

industry’s  most  sophisticated  selector  I 

(17,576  individual  codes).  I 

Syndicate  and  supplemental  I 

service  delivery.  I 

DataNews  Li mited —a  new  UPl  I 

service  to  help  smaller  news-  I 

papers  improve  their  product,  I 

economically  and  efficiently.  I 

See  your  UPl  regional  executive  I 

or  contact  Bob  Woodsum  at  (21 2)  682-0400.  II 

United  Press  International 

220  East  42nd  Street,  New  York,  N.Y.  10017 


Printing  PRESS,  vintage  1  787,  is  examined  at  Franklin  Court,  a  reconstruction 
of  Benjamin  Franklin's  homestead  and  one  of  Philadelphia's  top  Bicentennial 
attractions,  by  executives  of  Philadelphia  Inquirer  and  Daily  News.  This  is  a 
replica  of  the  press  used  to  print  The  Aurora,  which  was  published  during  last 
decade  of  the  1  8th  century  by  Franklin's  grandson,  Benjamin  Franklin  Bache. 
The  original  Aurora  Newspaper  Subscription  Office  has  been  restored  in 
Franklin  Court  by  the  Independence  Historical  Park  Service  and  furnished  by 
a  grant  from  the  Inquirer  and  Daily  News.  Creed  Black,  Inquirer  editor,  holds 
a  set  of  ink  balls,  which  were  used  to  apply  ink  to  the  metal  type  in  colonial 
days.  Looking  on  are  (from  left)  Gene  Roberts,  Inquirer  executive  editor;  Sam 
S.  McKeel,  president  of  both  papers,  John  W.  Campbell,  vicepresident  for 
marketing  and  advertising,  and  Edward  Kelly,  of  the  Historical  Park  staff. 


March  ad  linage  up 
for  N.E.  dailies 

Classified  and  preprint  advertising  lin¬ 
age  for  104  New  England  daily  news¬ 
papers  showed  gains  of  1 19f  and  I09f 
respectively  during  March,  according  to 
the  New  England  Newspapers  Advertis¬ 
ing  Bureau. 

Preprint  linage  for  the  New  England 
dailies  show'  a  \5%  increase  for  the  first 
three  months  as  compared  to  a  similar 
period  last  year. 

Of  the  104  newspapers  reporting,  S3 
showed  classified  ad  linage  gains  for 
March  while  21  showed  losses.  For  the 
first  three  months.  91  have  boosted 
classified  ad  linage  and  13  have  shown  a 
loss. 

National  advertising  linage  was  up 
in  March  over  last  year,  with  59  news¬ 
papers  reporting  increases  and  45  report¬ 
ing  decreases.  For  the  year  to  date.  75 
newspapers  report  national  ad  linage  in¬ 
creases  and  29  have  suffered  losses. 

Local  advertising  was  up  .659f  for 
March,  with  57  newspapers  showing 
gains  and  47  reporting  declines. 

Overall  ROP  advertising  was  up  3.369f 
during  March,  with  68  papers  showing 
gains  and  36  papers  showing  linage  de¬ 
creases.  Sixty  eight  papers  also  showed 
overal  linage  gains  for  the  first  three 
months,  while  36  showed  linage  de¬ 
creases. 


Is  it  a  pull  or  a  pan? 


Actually,  It’s  a  Caterpillar  657B  Tractor- 
Scraper.  An  earthmoving  tool  that  can  load 
Itself  in  less  than  a  minute  with  over  50  tons  of 
earth,  enough  to  fill  an  average  bedroom. 

And  it  hauls  it  off  at  speeds  to  near  35  mph. 

There  are  many  kinds  of  tractor-scrapers  like 
this  one.  Many  are  painted  yellow.  But  the  657B 
is  made  only  by  Caterpillar.  CATERPILLAR 
and  CAT  are  registered  Trademarks  of 
Caterpillar  Tractor  Co.  When  you  use  our 
name,  please  make  sure  you’re  talking  about 


our  products.  They  include  track-type  tractors, 
motor  graders,  diesel  engines, 
track-type  and  wheel  loaders,  pipelayers, 
compactors  and  excavators  as  well  as 
tractor-scrapers. 

Thanks. 


CSATSflPILI^fl 

Caterpillar.  Cat  and  O  arc  Trademarks  of  Caterpillar  Tractor  Co 
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TranS'Alaska  Oil  Pipeline 
Is  Tulsa  Money  Funnel 


By  BILL  SANSING 
Oil  &  Finance  Editor 
Not  a  drop  of  oil  or  a  sniff  ^ 
natural  gas  has  been 
from  Alaska’s  North  ®ope  for 
the  Lower  48  spates  but  con¬ 
tracts  aim^  at  getting  th^ 
crude  hwe  already  ha^ 
oroved  a  bonanza  for  luiM 
companies  and  their  sub¬ 
sidiaries. 

As  of  last  summer  more 
than  one-half 
worth  of 

tracts  had  been  let  by 
the  consortium  that  is  wn- 
structing  the  trans-Alaska  line 
and  will  operate  it. 

Tulsa  and  area  firms  are  in¬ 
volved  in  contracts  totalmg 
more  than  half  the  entire 
amount.  The  contract  mnour^ 
are  proprietary  •nfo^suon 
and  as  a  result  are  difficult  to 
obtain. 

The  largeaij^^^|j^*'®y 


a  Quarter 
of  a  Bitlion  BoUarst 


Terrific 


more  proof  of  the 


TULSA 


7!  ^  1 


The  Alaska  Pipeline  brings  over  a  QUARTER  OF  A  BILLION  dollars  to  Tulsa 
engineering,  oil  supply,  automotive  and  other  oil  related,  pipeline  and  con¬ 
struction  industries;  Recession?  ....  NOT  here!  If  you  want  to  make  sales, 
bet  YOUR  ad  dollars  where  your  dealers  do  ....  in  Tulsa’s  dominant  media! 
completely  covering  a  6V2  Billion  market,  where  96.6%  of  the  families  in  the 
city  read  one  of  our  papers  daily! . 


THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 


Two  Independent  and  separately  owned  Newspapers 
Representatives  — 

/  NEWSPAPCR  SALES 


■ruta*,. 


AN  OCEAN  PORT 


Fellowships 

(Continued  from  ptifie  42) 

not  to  exceed  $15.1XK)  for  nine  months 
plus  tuition  and  S250  book  allowance. 
•Applications  should  be  made  to  Fellow¬ 
ships  in  the  Humanities  for  Journalists. 
3564  LSA  Building.  University  of  Michi¬ 
gan.  Ann  Arbor.  Mich.  48109.  or  C-3 
Cypress  Hall.  Stanford  University.  Stan¬ 
ford.  Calif.  94305.  The  deadline  for 
1976-77  applications  was  April  1. 

New  York  Chapter  of  the  Newspaper 
.Advertising  Sales  Association  gives  a  $500 
scholarship  to  an  employe  of  a  member 
firm  who  wishes  to  further  his  or  her 
education  in  the  fields  of  advertising, 
marketing  or  communications.  Applica¬ 
tions  may  be  made  to  Daniel  S.  Tomlin¬ 
son  Jr..  Sawyer  Ferguson  Walker  Co.. 
245  Park  Avenue.  New  York.  N.Y. 
10017. 

The  memory  of  Alicia  Patterson, 
founder-editor  of  A'cM-.vt/«v.  is  honored  in 
a  Fellowship  Program  who  wish  to  travel 
for  special  studies.  Recipients  are  re¬ 
quired  to  write  periodic  newsletters.  The 
stipends  provide  travel  allowances  and 
living  in  reasonable  comfort  for  the  Fel¬ 
low  and  his  or  her  family.  The  competi¬ 
tion  opens  in  September.  Information  is 
available  from  the  Alicia  Patterson 
Foundation.  535  Fifth  Avenue.  New 
York.  N.Y.  10017. 

Selected  for  the  program  this  year 
were:  Mary  C.  Berry.  Alexandria.  Va.; 
Penny  Lenoux.  Bogota.  Colombia;  Mike 
Masterson.  Hot  Sprinfis  (Ark.)  Sentinel 
Record:  David  M.  Rorvik.  San  Francis¬ 
co;  and  Lucian  Truscott  IV.  New  York. 

The  Alfred  P.  Sloan  Fellowship  Pro¬ 
gram  for  eight  journalists  to  study  modem 
economic  analysis  and  its  application  to 


public  policy  issues  was  established  re¬ 
cently  at  Princeton  University's  Wocxl- 
row  Wilson  School  of  Public  and  Interna¬ 
tional  AtTairs.  The  tuition  grant  is  S4.(K)0 
and  there  is  a  weekly  stipend  of  $300. 
The  application  deadline  for  this  year 
was  March  1 .  Information  may  be  ob¬ 
tained  from  Charles  H.  Berry  at  the 
School  of  Princeton  University.  Prince¬ 
ton.  N.J.  08540. 

High  school  sportswriters  for  news¬ 
papers  are  eligible  to  compete  for  the 
richest  undergraduate  scholarship  in 
journalism.  It  covers  four  years  at  Van¬ 
derbilt  University  and  is  worth  about 
SI3.(XK).  The  Thoroughbred  Racing  As¬ 
sociation  sponsors  the  award,  the 
TRA-Grantland  Rice  Scholarship.  Last 
year  there  were  57  applicants  and  the 
w  inner  w  as  David  M.  Brooks,  w  ho  wrote 
sports  articles  for  the  Berpen  Evening 
Record  and  Teaneek  News  in  New  Jer¬ 
sey. 

Newspaper  Fund  Teacher  Fellowships, 
granting  a  maximum  of  $225  per  teacher, 
are  open  for  high  school  and  college 
journalism  advisers  who  wish  to  take 
journalism  courses.  Applications  may  be 
made  to  the  Newspaper  Fund.  P.O.  Box 
3(X).  Princeton.  N.J.  08540. 

Applications  for  Nieman  Fellowships  at 
Harvard  should  be  made  before  Feb¬ 
ruary  1.  They  are  for  fulltime  employed 
professionals  who  have  at  least  three 
years  of  media  experience.  They  cover 
tuition  costs  and  weekly  stipend  for  one 
year.  At  least  12  U.S.  journalists  are 
chosen  each  year.  More  information 
may  be  obtained  from  James  C. 
Thompson  Jr.,  curator.  Nieman  Founda¬ 
tion.  48  Trowbridge.  Cambridge.  Mass. 
02138. 

Improvement  in  the  quality  of  re¬ 
porting  of  the  nation's  economy  is  the 
aim  of  the  Herbert  J.  Davenport  Fellow¬ 


ships  at  the  University  of  Missouri 
School  of  Journalism  and  Department  of 
Economics.  Fifteen  experienced  jour¬ 
nalists  (five  years  or  more  with  any  of 
the  news  media)  receive  full  costs  of 
board,  room  and  tuition  plus  a  $500 
allowance  toward  travel  expenses  to 
attend  summer  classes  for  four  weeks. 
Contact  Lyle  E.  Harris.  Business  Jour¬ 
nalism  Program.  School  of  Journalism. 
University  of  Missouri.  Columbia.  Mo. 
65201. 

U.S.  journalists  wishing  to  study  in 
Latin  America  may  apply  for  one-year 
grants  from  the  Inter-American  Press  As¬ 
sociation  Scholarship  Fund,  141  N.E. 
Third  Avenue.  Miami.  Fla.  33132. 

The  Matthew  H.  Fox  Fellowships  pro¬ 
vide  a  stipend  of  about  $1(X)  a  week  for 
graduate  journalism  students  to  work 
with  the  National  News  Council  during 
the  summer.  Write  to  Robert  McKay. 
NNC.  1  Lincoln  Plaza.  New  York.  N.Y. 
10023. 

Minority  students  seeking  a  graduate 
degree  in  journalism  at  a  university  in  a 
city  where  NBC  owns  a  tv  station  may 
apply  for  tuition  and  living  expense  fel¬ 
lowships.  Information  about  NBC  Fel¬ 
lowship  Program  may  be  obtained  from 
the  admission  offices  at  Columbia.  U.  of 
Southern  California.  U.  of  Chicago.  Case 
Western  Reserve.  Cleveland,  and 
American  University.  Washington.  D.C. 

For  information  about  undergraduate 
scholarships  and  internships,  write  to  the 
Newspaper  Fund.  P.O.  Box  3(X).  Prince¬ 
ton.  N.J.  08540. 
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Hersh  replaces 
Barnard  as  MRI  head 

Richard  1.  Hersh.  executive  vicepresi¬ 
dent  of  the  Metropolitan  New  York  Re¬ 
tail  Merchants  Association,  will  replace 
Kurt  Barnard  as  president  of  the  Mass 
Retailing  Institute,  effective  May  10. 

Barnard  is  resigning  after  serving  nine 
years  as  MRI  head,  first  as  executive 
vicepresident  and  then  as  president. 
Barnard's  resignation  stems  over  cuts 
made  in  the  MRI  budget  which  he  felt 
would  restrict  the  goals  of  the  trade  or¬ 
ganization.  comprised  mainly  of  discount 
stores.  ^ 

Lane  named  vp-media 

Kenneth  E.  Lane  has  been  named  vice- 
president.  media  services  division  of 
I.eo  Burnett.  U.S. A.,  a  division  of  l.eo 
Burnett  Company.  Inc. 

Lane's  areas  of  responsibility  will  in¬ 
clude  the  media  department,  program 
department,  broadcast  business  and  Yel¬ 
low  Pages.  Lane  joined  the  company  in 
1964  and  in  1971  was  named  vicepresi-' 
dent  and  manager  of  the  media  depart¬ 
ment. 

Willard  G.  Hadlock  replaced  l.ane  as 
vicepresident  and  media  department 
manager  and  Ronald  D.  Geskey  replaced 
Hadlock  as  associate  media  director. 
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Before  you  buy  a  Newspaper 
Electronic  Editing  and  Wire  System 

Analyze  the  ^ 

HSWS 

*The  NEW  Newspaper  Editing  and  Wire  System. 

The  N  E  W  S,  is  simple,  versatile,  expandable  and  reliable  without 
the  expense  of  a  computer  or  costly  back  up  components. 

WE  MAKE  THE  NEWS! 

H  NEWSPAPER  ELECTRONICS  CORPORATION 

7948  Woman  —  Kansas  City,  Missouri  64114  —  Telephone  816/333-7967 
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EXCERPTS  FROM  THE  GAG  ORDER 

A  I  I  C?  The  following  are  exeerpts  of  ar^iimenls  presented  April 

II  I  w  I  I  before  the  Supreme  Court  of  the  United  States  in  the  Fair 

Press-Fair  Trial  eontroversy  arising  from  the  'ftofi'  order  on 
the  press  in  the  Simants  ease  in  Nebraska. 

PROCEEDINGS  IN  THE  SUPREME  COURT  OF  THE  UNITED  STATES 


ORAL  ARGUMENT  OF  E.  BARRETT  PRETTYMAN, 
JR.,  ESQ., 

ON  BEHALF  OF  PETITIONERS 


PRETTYMAN:  I  represent  a  group  of  newspapers,  press 
and  broadcasting  associations,  UP,  AP,  Sigma  Delta  Chi 
Chapter,  and  several  individual  journalists. 

The  basic  question  before  the  Court  is  whether  it  is  per¬ 
missible  under  the  First  Amendment  for  a  court  to  issue  a 
direct  prior  restraint  again^t  the  press,  prohibiting  in  advance 
of  publication  the  reporting  of  information  revealed  in  public 
court  proceedings,  in  public  court  records  and  from  other 
sources  about  pending  judicial  proceedings. 

The  case  arose  out  of  multiple  murders. 

QUESTION:  Well,  just  briefly,  why  do  you  think  in  a 
nutshell  this  is  still  a  live  case? 

PRETTYMAN:  I  think  it  is  a  live  case  because,  not  only 
for  the  reason  mentioned  by  Mr.  Blackmun  that  this  order 
could  be  entered  again  in  regards  to  this  very  person,  but  that 
orders  are  coming  down  from  all  over  the  country.  We  have 
had  eleven  of  them  in  the  last  six  months,  and  this  is  a 
problem  which  is  typically  under  your  decisions  of  such 
short  duration  that  unless  you  are  going  to  take  these  and 
face  these  and  rule  on  them  now,  they  are  just  going  to 
continue  and  they  will  expire  before  you  can  take  one  that  is 
alive.  I  think  it  is  not  only  capable  of  repetition  but  it  is  being 
repeated  every  day.  We  just  had  one  the  other  day  in  Neb¬ 
raska. 

QUESTION:  Mr.  FYettyman,  suppose  hypothetically — 
and  I  emphasize  hypothetically — it  was  P'  -sible  that  the 
case  might  come  here  and  be  reversed  wit'i  the  Sheppard 
case  treatment — 

PRETTYMAN:  Yes. 

QUESTION:  Even  after  we've  decided  this  case,  suppose 
we  decided  it  in  your  favor — 

PRETTYMAN:  Yes,  you  decide  that  prior  restraint  is 
impermissible. 

QUESTION:  — and  then  his  case  comes  up  here, 
hypothetically  and  theoretically  we  could  reverse  on  the 
ground  that  there  was  excessive  publicity. 

PRETTYMAN:  You  certainly  could,  but  I  would  be  very 
surprised  because  I  don't  see  how  the  publicity  in  this  case 
could  conceivably  be  called  excessive.  It  was  very  factual 
and  it  was  limited,  but  it  is  perfectly  possible  that  you  could 
take  the  case  and  reverse  it  on  that  ground,  yes,  sir. 

QUESTION:  Well,  the  bottom  line  is  that  if  we  hold  that 
he  might  be  retried,  that  is  enough  to  keep  it  alive,  you  don't 
have  to  push  the  other  point,  do  you? 

PRETTYMAN:  That's  right,  sure.  I  emphasize  that  in¬ 
sofar  as  the  order  prohibited  what  occurred  in  open  court,  it 
seems  to  me  you  have  already  ruled  on  it  and  you  have  said 
that  is  impermissible.  But  this  order  went  further,  as  I  have 
said,  and  would  keep  us  from  talking  to  people  and  finding 
out  things  about  this  judicial  proceeding,  and  therefore  I 
have  to  go  further.  And  I  think  in  order  to  make  the  point,  let 
me  give  you  a  hypothetical,  because  it  seems  to  me  that  the 
fact  that  this  is  the  press  somehow  is  giving  the  courts  a 
strange  impression  that  you  can  enter  these  orders  that  they 
wouldn't  do  under  other  circumstances. 

Let  us  just  suppose  for  a  moment  that  every  minister. 
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priest  and  rabbi  in  Lincoln  County  had  gotten — every  one  of 
them  had  gotten  together  a  couple  of  weeks  before  this 
gentleman's  trial  and  they  had  decided  that  Mr.  Simants  was 
the  embodiment  of  the  devil  and  that  they  were  going  to  have 
to  do  something  about  him.  were  going  to  make  him  a  sym¬ 
bol,  and  that  they  were  going  to  get  together  on  Sunday  and 
Saturday  in  their  pulpits  and  they  were  going  to  reveal  his 
confession,  they  were  going  to  reveal  the  sexual  nature  of  his 
crimes,  they  were  going  to  condemn  him  as  guilty,  and  they 
were  going  to  ask  for  the  death  penalty. 

And  in  order  for  me  to  make  my  point,  if  you  will  assume 
with  me  that  all  of  the  overwhelming  majority  of  the  people 
in  Lincoln  County  went  to  their  churches  and  synagogues 
that  next  Sunday,  is  there  any  question  but  that  this  Court 
would  sanction  a  prior  restraint  on  the  giving  of  those  ser¬ 
mons?  I  don't  think  any  judge  would  say  that  you  can  enjoin 
those  people  from  getting  up  in  their  pulpits  and  talking 
about  his  confession.  And  it  somehow  doesn't  seem  so  bad 
to  the  courts,  at  least  that  is  what  is  going  on  around  the 
country,  when  they  do  it  in  regard  to  the  press.  And  yet,  as 
you  pointed  out,  Mr.  Justice  Stewart,  in  your  Yale  speech, 
the  press  is  the  one  private  organization  that  is  carved  out 
and  mentioned  specifically  as  entitled  to  protection  under  the 
First  Amendment. 

QUESTION:  What  if  the  president  of  the  L  ncoln  County 
Bar  Association  had  done  what  your  hypothetical  calls  for 
the  priests,  rabbis  and  pastors  doing,  had  a  meeting  of  the 
Lincoln  County  Bar  Association? 

PRETTYMAN:  I  think  that  then  they  might  possibly  have 
been  held  in  contempt  after  the  event.  They  certainly  would 
have  been  called  up  under  the  canons  of  ethics,  but  that  no 
prior  restraint  could  possibly  have  been  entered. 

QUESTION:  Mr.  Prettyman,  what  if  your  ministers  had 
also  agreed  that  they  would  advocate  lynching  the  man, 
could  a  prior  restraint  be  permitted  then? 

PRETTYMAN:  I  do  not  believe  so,  no,  sir. 

QUESTION:  Well,  how  is  the  president  of  the  Lincoln 
County  Bar  Association  any  better  off  if  he  is  called  up  on 
contempt  and  fined  $500  than  if  he  is  preliminarily  enjoined, 
cited  for  contempted  when  he  makes  the  speech  and  fined 
$500  for  civil  contempt? 

PRETTYMAN:  Well,  Your  Honor,  the  difference  be¬ 
tween  prior  restraint  and  a  contempt  after  the  event  has  just 
been  made  so  clear  through  all  of  your  opinions.  The  prior 
restraint,  in  the  first  place,  people  tend  to  obey  them  and 
therefore  it  directly  prohibits  the  doing  of  the  event.  In  the 
second  place,  if  he  is  going  to  be  held  for  contempt,  he  can 
contest  the  order  itself.  He  can  even  get  a  jury  trial.  He  can 
contest  the  contempt  order.  But  in  a  prior  restraint,  you 
can't  do  it.  If  the  prior  restraint  is  entered,  you  then  must 
obey  it  under  the  law  as  it  now  stands  until  it  is  reversed  on 
appeal.  And  if  you  go  in  and  try  to  attack  the  order,  the  only 
defense  is  that  you  didn't  violate  it,  that  you  can't  attack  the 
order  itself.  So  there  is  a  great  difference  between  the  two 
situations,  certainly  in  terms  of  impact. 

We  say  that  the  assumption  that  someone  who  hears  about 
a  case,  even  an  alleged  confession,  the  fact  that  he  can't  be 
impartial  or,  if  he  is  partial,  that  he  can't  be  weeded  out 
during  the  voir  dire  is  simply  unsupported.  In  fact,  it  is 
directly  refuted  by  statutes  in  Nebraska  and  elsewhere  which 
we  have  cited  in  our  reply  brief  which  allow  jurors  to  sit  even 
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if  they  have  formed  opinions  of  guilt  from  reading  newspa¬ 
pers.  so  long  as  the  judge  is  satisfied  that  that  jury  is  impartial. 
The  courts  have  made  it  clear,  from  United  States  v.  Burr  in 
IS07  all  down  through  Irvin  V.  Dowd  and  Reynolds  and 
Murphy  v.  Florida,  that  a  juror  can  give  an  impartial  verdict 
even  if  he  has  some  preconceived  notion  as  to  guilt.  And  if 
we  need  any  examples  of  that,  we  have  certainly  had  them 
recently  with  Cally.  Chapin,  Mitchell,  Connally,  Liddy,  all 
of  whom  stand,  it  seems  to  me,  as  irrefutable  proof  that  even 
all  pervasive  publicity  does  not  necessarily  result  in  an  unfair 
trial. 

We  trust  our  juries  in  so  many  ways.  We  sit  there  and  tell 
them.  look,  don't  listen  to  the  confession  given  by  your 
co-defendant,  it  doesn't  apply  to  you,  and  we  give  them 
these  instructions  and  we  trust  them  and  we  expect  them  to 
do  their  job,  and  Nebraska  is  not  willing  to  conceive  that 
with  proper  voir  dire  and  proper  constructions  that  you  can't 
find  twelve  people  who  are  going  to  try  to  give  this  man  an 
impartial  and  fair  verdict. 

There  are  ample  ways  short  of  prior  restraint  to  deal  with 
adverse  publicity.  Sheppard — I  counted  twelve  of  them  in 
Sheppard,  and  I  don't  need  to  go  through  them  because  you 
are  certainly  aware  of  them,  but  certainly  two  of  them, 
change  of  venue  and  continuance,  neither  of  which  were 
given  here,  would  obviously  be — 

QUESTION;  There  was  a  request  for  a  change  of  venue 
that  was  denied? 

PRETTYMAN:  This  is  not  in  the  record,  but  the  fact  is — 

QUESTION:  Well.  I  thought  I  read  it  in  the  brief  some¬ 
where. 

PRETTYMAN:  — that  there  was  a  request  for  a  change  of 
venue,  which  was  denied.  There  was  not  a  request  for  a 
continuance  and  the  judge  did  not  grant  one  sua  sponte. 

QUESTION:  And  under  Nebraska  law.  the  change  of 
venue  could  be  only  to  an  adjacent  county,  is  that  correct? 

PRETTYMAN;  Yes,  that  is  correct.  And  our  response  to 
that  is  two-fold.  First  of  all,  even  if  you  put  the  surrounding 
counties  together,  you've  got  over  80.000  people,  so  you  are 
certainly  going  to  be  able  to  find  twelve  jurors.  But,  second¬ 
ly.  under  the  Groppi  case  and  Irvin  v.  Dowd.  I  think  that  that 
provision  would  be  unconstitutional  if  it  in  effect  prevented 
him  from  getting  twelve  impartial  jurors. 

QUESTION:  If  the  trial  judge  entered  an  order,  a  protec¬ 
tive  order  along  the  lines  you  have  intimated  as  an  alterna¬ 
tive,  namely  a  written  directive  or  a  directive  on  the  record 
to  the  prosecutor  that  he  is  not  to  talk  to  anyone,  specifically 
including  media,  and  the  defense  counsel  the  same,  to  the 
witnesses,  would  the  media  representatives  be  in  violation  if 
they  importuned  these  people  to  violate  the  order? 

PRETTYMAN:  I  don't  believe  so.  Your  Honor. 

QUESTION:  Could  an  order  appropriately  be  entered  that 
they  should  not  importune  the  prosecutor  to  violate  the 
order? 

PRETTYMAN:  That  would  be  an  order  prohibiting  ac¬ 
cess.  It  would  be  an  order  in  effect  stopping  them  from 
seeking  out  news,  and  I  think  it  would  have  many  of  the 
same  constitutional  infirmities  that  this  one  had.  It  would  not 
be  as  direct,  but  I  think  that  it  would  be  close  to  it. 

QUESTION:  But  you  think  it  is  all  right  to  put  the  order 
on  the  attorneys? 

PRETTYMAN:  I  have  said  I  do  not  concede  the  constitu¬ 
tionality  of  that.  I  have  simply  said  that  it  is  not  involved 
here  and  that  I  recognize  that  Sheppard  cited  it  as  one 
alternative. 

QUESTION:  When  you  suggest — what  are  the  alterna¬ 
tives  that  you  think  would  survive  constitutional  scrutiny? 

PRETTYMAN:  Well,  I  think  certainly  that  a  continuance 
would.  I  think  certainly  the  change  of  venue  would.  I  think 
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when  you  get  to  trial,  certainly  sequestation  would.  I  thinl- 
that  you  can  even  bring  in  a  foreign  jury,  if  necessary,  if  it 
came  down  to  that  bad  a  case.  But  I  want  to  emphasize  to 
you  that  somehow  the  assumption  is  that  simply  because  you 
have  a  danger  that  a  jury  might  hear  some  bad  things,  that 
you  are  not  going  to  have  a  trial. 

Suppose  Jack  Ruby  had  shot  Oswald  on  television  and 
every  single  person  in  the  United  States  saw  it?  You 
wouldn't  say  that  Ruby  wouldn't  be  tried,  that  he  could  go 
free.  You  would  get  him  a  trial  as  best  you  could.  You  would 
give  him  a  continuance  maybe  for  a  long  time.  You  would 
have  the  most  extensive  voir  dire  you  could  possibly  have. 
You  would  have  strong  jury  instructions.  But  you  wouldn't 
say  go  free. 

QUESTION;  Well,  is  that  the  issue  really,  Mr.  Prettyman. 
or  is  the  issue  that  a  defendant  has  a  constitutional  right  to  be 
protected  from  influences  that  will  impair  a  fair  trial? 

PRETTYMAN:  That  is  what  Sheppard  is  all  about.  That  is 
what  Sheppard  gives  him.  It  gives  him  a  number  of  ways  that 
he  can  protect  himself  short  of  prior  restraint.  It  is  very 
instructive  that  in  Sheppard,  despite  all  of  these  ways  that 
were  listed,  the  Court  three  times  made  clear  that  it  was  not 
talking  about  prior  restraint  on  the  press,  and  therefore  you 
don't  have  this  conflict  that  everyone  seems  to  assume  you 
have.  We  have  ways  of  protecting  jurors,  and  that  is  the 
point  1  want  to  make  most  strongly,  that  you  can  protect 
them  and  that  you  have  a  constitutional  jury,  as  I  say.  even  if 
you  have  people  who  have  read  the  newspapers  and  who 
come  to  the  jury  room  first  with  some  kind  of  preconceived 
notion.  As  I  say.  they  even  have  a  statute  in  Nebraska  which 
makes  certain  that  a  juror  is  not  stricken  just  because  he  has 
read  a  newspaper  and  has  heard  some  had  publicity.  The 
judges  have  the  right  to  determine  for  themselves  whether 
that  man  is  impartial. 

QUESTION:  Mr.  Prettyman,  let  me  interject  the  moment 
of  lightness  in  all  this  seriousness.  You  represent  the  Omaha 
World-Herald. 

PRETTYMAN:  Yes,  sir. 

QUESTION:  The  judge  of  the  Eighth  Circuit  sent  me  this 
very  brief  clipping  from  the  Omaha  World-Herald,  your 
client.  I  read  it  in  its  entirety,  as  illustrative  of  “a  resptmsible 
press”: 

“Three  Justices  of  the  Nebraska  Supreme  Court  and 
Judge  Donald  Lay,  of  the  Eighth  Circuit  Court  of  Appeals  in 
St.  Louis,  will  take  part  next  week  in  a  seminar  on  appellate 
practice  in  Nebraska.  Anyone  having  information  that  leads 
to  the  arrest  and  conviction  of  the  person  or  persons  respon¬ 
sible  are  asked  to  contact  Joe  Smith.” 

[Laughter] 


Mr.  Justice  Stevens  asked  earlier  whether  the  label  prior 
restraint  was  important  here  and  what  the  relevance  of  it  is, 
and  1  would  like  to  devote  the  bulk  of  my  remarks  to  that 
question. 

Our  brief,  submitted  on  behalf  of  amici  curiae  that  I  repre¬ 
sent,  indicate  that  in  our  effort  to  survey  all  the  cases  in  this 
area  in  American  history,  we  come  upon  only  five  prior  to 
the  Sheppard  case  in  which  there  is  any  reports  at  all  of  any 
attempt  to  obtain  prior  restraints  against  the  press,  and  that 
in  each  of  those  cases  it  was  easily  and  summarily  reversed. 
There  have,  of  course,  been  many  cases  since  Sheppard — 
and,  while  it  is  true  that  nearly  all  of  them  have  been  re¬ 
versed,  all  but  one  or  two  or  three  at  the  most,  it  is  also  true 
that  prior  restraints  on  the  press  around  the  country  are 
becoming  common  place. 
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ORAL  ARGUMENT  OF  FLOYD  ABRAMS,  ESQ., 
ON  BEHALF  OF  NBC,  AS  AMICI  CURIAE 


Excerpts:  Poll  of  jurors  called  slanted 


Within  the  last  year.  New  York  has  had  its  first.  New 
Jersey  has  had  its  first  and  its  second,  and  Nebraska  has  had 
its  first  and  second  and  third.  And  1  think  it  is  a  fair  question 
to  ask  what  is  new  or  what  has  changed  to  lead  to  the  start  of 
a  process  by  which  prior  restraints  are  now  being  issued  in 
almost  common  place  fashion.  But  I  would  urge  on  you,  it  is 
not  that  the  press  has  been  more  irresponsible,  by  anyone's 
judgment,  within  the  last  few  years  than  in  the  years  preced¬ 
ing  it.  The  days  of  the  front  page  are  over,  if  they  ever 
existed,  and  even  the  Patty  Hearst  trial  bore  no  resemblance 
to  that  of  Sam  Sheppard  or  Bruno  Hauptmann. 

QUESTION:  Mr.  Abrams,  neither  you  so  far  nor  Mr. 
Prettyman  have  referred  to  the  trial  judge's  post-trial  inquiry 
of  the  jury.  I  hope  at  some  point  before  you  sit  down  you  will 
give  us  your  comments  on  that. 

ABRAMS:  Surely.  Your  Honor.  In  fact,  I  will  turn  to  that 
right  now.  after  just  observing  that  there  are  five  separate 
studies  in  this  area  by  bar  association  groups  and  the  like, 
and  each  of  those  conclude  that  prior  restraints  are  constitu¬ 
tionally  impermissible  or  unwise  with  both  of  them. 

With  respect  to  the  post-trial  study.  I  would  have  a  few 
comments  to  make.  First,  it  is  really  devoid  of  the  record  of 
this  case.  Mr.  Prettyman.  in  his  brief,  urged  upon  you  that  if 
you  cared  to  take  account  of  that  post-trial  study,  that  the 
petitioners  before  you  should  be  permitted  to  put  in  a  post¬ 
trial  study  of  their  own.  which  is  a  poll  taken  by  the  North 
Platte  newspaper  of  the  jurors  as  to  what  they  meant  when 
the  judge  asked  them  those  questions  after  the  trial.  I  suspect 
you  will  not  be  interested  in  that  poll,  but  I  think  it  is  first  a 
rather  unreliable  study.  I  think  the  phraseology  of  the  study 
is.  to  say  the  least,  slanted.  And  I  am  struck  by  the  fact,  as 
Mr.  Prettyman's  brief  argues  to  you.  that  one  would  believe 
jurors  at  the  post-trial  moment,  when  they  are  asked  that 
question,  and  not  believe  them  when  they  are  asked  if  they 
could  give  a  fair  trial  in  the  voir  dire  time  prior  to  a  trial 
beginning. 

It  seems  to  me  a  good  part  of  what  is  involved  in  this  case 
involves  just  that  question  of  whether  we  can  trust  jurors  or 
not.  As  I  have  urged  upon  you.  we  think  there  is  no  time  in 
our  history  when  jurors  have  better  indicated  their  ability  to 
decide  cases  and  to  decide  them  without  reliance  on  outside 
factors,  which  might  have  been  indicated  and  which  others 
might  have  thought  might  have  affected  them. 

Now.  we  have  urged  upon  you  the  Sheppard  case.  We 
have  urged  it  again  and  again,  and  it  is  for  you  to  decide 
whether  our  interpretation  of  Sheppard  and  our  reading  of 
Sheppard  is  correct.  It  is  supported,  we  urge  on  you.  by  the 
higher  courts  of  New  York  and  California  and  by  the  Court 
of  Appeals  for  the  Fifth  Circuit.  And  I  can  think  of  only  one 
other  reason,  apart  from  what  I  believe,  to  be  a  misinterpre¬ 
tation  by  many  lower  courts  of  the  Sheppard  decision,  for 
the  amount  of  gag  orders  or  restrictive  orders  that  have  been 
issued  in  recent  years. 

I  detect,  for  what  it  may  be  worth  to  you,  a  profound  and 
growing  sense  of  judicial  concern  at  what  is  sometimes  viewed 
to  be  irresponsibility  on  the  part  of  the  press  and  its 
coverage  of  courts  and  of  other  matters.  I  have  been  con¬ 
fronted,  when  I  have  argued  before  other  courts  than  this, 
with  a  number  of  questions  relating  to  just  those  matters, 
relating  essentially  to  matters  of  responsibility.  And  I  could 
do  no  more  with  respect  to  that  than  to  urge  on  you  the 
language  in  the  CBS  case  of  the  Chief  Justice  and  the  full 
majority  of  the  Court  that  the  risks  of  abuse  of  the  First 
Amendment  were  well  known  to  the  framers,  who  accepted 
the  reality  that  risks  of  those  abuse  were  evils  for  which 
there  was  no  acceptable  remedy  other  than  the  spirit  of 
moderation  and  a  sense  of  responsibility  and  civility  on  the 
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part  of  those  who  exercise  the  guarantee  of  the  freedom  of 
expression. 

I  wish  to  be  clear.  We  may  be  back  some  day,  1  suspect 
some  of  us  will,  representing  clients,  some  of  our  brethren 
representing  clients  will  be  back,  urging  on  you  the  proposi¬ 
tion  that  the  power  to  hold  the  press  in  contempt  is  very 
narrow,  that  the  power  to  punish  the  press  for  what  it  prints 
is  narrower  still,  but  historically  the  power  to  ban  the  press 
in  advance  from  deciding  what  to  print  is  narrowest  still,  and 
that  is  this  case. 

QUESTION:  Mr.  Abrams,  before  you  proceed,  I  think 
perhaps  I  missed  something.  You  were  telling  us  of  the 
demonstrable  see-change  injudicial  attitude  in  recent  years, 
and  then  you  told  us  why  it  was  not  attributable  to  this  and 
not  attributable  to  that  and  not  attributable  to  the  other  thing. 
What  I  missed  I  think  was  your  “O  Henry”  ending.  What  is 
it  attributable  to? 

ABRAMS:  Mr.  Justice  Stewart,  what  I  meant  to  convey 
and  perhaps  got  lost  in  conveying  was  that  I  think  it  is 
attributable  to  two  separate  things.  One  is  a  misreading,  as 
we  view  it,  of  the  Sheppard  case  by  lower  courts  around  the 
country.  And  second  is  what  1  described  as  what  I  view  at 
least  or  what  I  see  at  least  as  a  continuing  sense  of  judicial 
concern  at  the  nature  of  the  reporting  which  occurs  with 
respect  to  the  judicial  process.  Those  are  the  two  things  that 
I  think  it  is.  It  is  also.  I  think,  and  we  have  urged  upon  you  in 
our  amici  brief,  a  misreading  of  those  cases  of  this  Court 
which  deal  with  the  heavy  burden  on  prior  restraints.  I  did 
not  understand  the  concept  of  heavy  burden  on  prior  re¬ 
straints  to  be  an  invitation  to  enter  prior  restraints  when  on 
some  basis  or  another  it  was  thought  useful  to  do  so. 

We  believe  that  the  nature  of  the  prior  restraint  idea  as  set 
forth  in  Southeastern  Promotions  case  by  Justice  Blackmun, 
and  that  you  must  take  into  account  in  deciding  whether 
there  can  be  prior  restraints  at  all  whether  historically  there 
has  been  a  category  established  here  of  prior  restraints  which 
are  acceptable  in  this  area  and  an  exception  to  what  the 
Court  in  Southeastern  Promotions  referred  to  as  the  prohibi¬ 
tion  against  prior  restraints. 

QUESTION:  Mr.  Abrams,  let  me  just  ask  a  specific  ques¬ 
tion.  What  do  you  do  about  the  problem  of  the  inadmissible 
confession?  Say  for  some  reason  a  confession  is  very  drama¬ 
tic  but  yet  it  would  be  rather  clear  that  it  would  not  be 
admissible  to  trial.  Is  that  just  something  we  have  to  live 
with,  there  is  no  way  of  curtailing  the  publication  of  that  kind 
of  information? 

ABRAMS:  Well,  I  think  you  have  to  live  with  it,  Mr. 
Justice  Stevens,  and  one  of  the  ways  that  you  live  with  it  is 
by  giving  jury  instructions,  by  appropriate  voir  dires,  by  all 
of  the  Sheppard  methods.  But  to  take  your  question  at  its 
narrowest,  yes,  it  is  our  view  that  there  are  such  things  as  we 
do  have  to  live  with,  if  it  finally  comes  to  that,  be  it  confes¬ 
sions  or  something  else. 

I  would  close  with  this  observation:  We  well  appreciate 
that  there  are  cases  in  which  this  Court  must  sit  as  a  drawer 
of  very  hard  to  draw  lines  on  an  ad  hoc  basis,  on  a  case  by 
case  basis.  There  are,  of  course,  areas  in  which  it  may 
properly  be  said,  as  Justice  Holmes  did,  that  the  power  to  tax 
is  not  the  power  to  destroy  while  this  Court  sits. 

We  believe  the  power  to  make  prior  restraints  on  news 
reporting  is  the  power  to  destroy,  and  we  urge  this  Court  not 
to  permit  the  birth  or  growth  of  such  a  rule  of  law. 


46C 


Excerpts:  Restrictions 


ORAL  ARGUMENT  OF  HAROLD  MOSHER.  ESQ.. 
ON  BEHALF  OF  RESPONDENT  STUART 

1  am  Harold  Mosher,  Assistant  Attorney  General  of  the 
State  of  Nebraska,  representing  the  Honorable  Hugh  Stuart, 
Judge  of  Lincoln  County. 

Let  me.  if  I  may.  take  this  case  from  the  top:  8:00  p.m., 
October  18.  1975,  KNOP,  the  only  television  station  in 
North  Platte,  began  transmitting  the  NBC  Saturday  Night 
Movie.  “The  Deadly  Tower.”  a  dramatization  of  the  1966 
massacre  of  16  persons  and  the  wounding  of  31  others  by  a 
sniper  atop  the  tower  at  the  University  of  Texas,  in  .Austin. 

By  an  uncanny  coincidence,  the  movie  provided  the  elec¬ 
tric  background  for  another  grotesque  mass  murder.  .About 
18  minutes  into  the  movie,  a  KNOP  newsman  answered  a 
telephone  call  from  the  sheritTs  office  which  requested  the 
television  station  to  put  a  warning  on  the  air  that  there  had 
been  a  killing  at  nearby  Sutherland,  Nebraska,  and  that 
everyone  should  lock  their  doors  and  windows. 

The  case  at  bar  was  born.  It  is  therefore  proper  that  certain 
events  be  reviewed  and  placed  in  their  proper  perspective. 
The  town  of  Sutherland  is  located  in  western  Nebraska  be¬ 
tween  the  North  and  South  Platte  Rivers.  It  is  cattle  country, 
cattle  country  at  its  very  best.  The  town  of  Sutherland  has 
1970  population  of  approximately  800  persons.  The  popula¬ 
tion  today  is  somewhat  larger  due  to  a  number  of  transient 
workers  who  are  employed  in  the  construction  of  a  huge 
electrical  generating  facility  nearby. 

Following  the  television  announcement,  law  enforcement 
officers  in  the  Sutherland  area  continued  their  investigation 
of  the  crime.  And  early  the  next  morning,  on  a  tip  by  a 
reliable  informer,  they  arrested  the  respondent.  Erwin 
Charles  Simants.  near  the  scene  of  the  crime. 

QUESTION:  Mr.  Mosher,  suppose  that  after  the  restric¬ 
tive  order  challenged  here  as  prior  restraint  had  gone  into 
effect  that  the  local  television  station  decided  to  rerun  the 
dramatization  of  the  Texas  sniper  killings  and  both  the  de¬ 
fense  and  the  prosecution  came  to  the  court  and  said  this  was 
going  to  stir  up  all  kinds  of  passion  and  prejudice  and  impede 
a  fair  trial  and  we  want  a  restraining  order  to  restrain  the 
show  ing  of  the  dramatization  of  the  Texas  city  affair,  do  you 
think  that  would  be  an  appropriate  matter  for  the  trial  court 
to  consider? 

MOSHER:  I  doubt  it  very  much.  Your  Honor.  I  doubt  it 
very  much. 

QUESTION:  Do  you  think  it  would  have  a  tendency  to 
provoke  passions  and  prejudices? 

MOSHER:  I  doubt  it.  I  really  do.  That,  of  course,  is  not 
the  issue  in  this  case,  but  I  really  doubt  it  very  much.  When  it 
is  all  said  and  done — and  I  will  get  to  it,  with  your  permis¬ 
sion,  in  a  few  moments — the  so-called  restraining  order  here 
by  the  Supreme  Court  of  Nebraska  is  purely  a  very  narrow 
one,  and  the  court  was  simply  not  called  upon  to  go  any 
further,  and  it  certainly  did  not. 

QUESTION:  Could  I  just  question  your  characterization 
of  the  order  as  a  narrow  one.  It  does  include,  as  I  understand 
the  way  it  has  been  narrowed  down,  the  prohibition  against 
publishing  any  information  strongly  implicative  of  the  ac¬ 
cused  as  the  perpetrator  of  the  slaying.  Do  you  regard  that  as 
a  narrow  prohibition? 

MOSHER:  Certainly.  Let  me  continue  though  with  some 
facts,  if  I  may,  because  I  think  they  are  important.  Following 
his  arrest,  in  fact  the  same  day,  October  19th,  Erwin  Charles 
Simants  was  charged  with  six  counts  of  murder  in  the  first 
degree  by  a  complaint  filed  by  the  County  Attorney,  and 
thereafter  that  same  day  Simants  was  arraigned  and  a  pre¬ 
liminary  hearing  was  scheduled  for  October  27,  1975. 

The  statement  on  page  five  of  the  brief  of  the 

46D 


are  necessary 

respondents — pardon  me,  the  petitioners — that,  “On  Oc¬ 
tober  20.  the  Lincoln  County  Attorney  told  the  press  that 
Simants  had  given  authorities  ‘a  statement'  ”  exemplifies 
the  need  in  cases  such  as  this  for  the  trial  courts  to  be  able  to 
restrict  the  media  in  certain  cases.  Specifically,  the  quote  on 
page  five  of  the  petitioners  brief  refers  the  reader  to  page  88 
of  the  joint  appendix,  and  there,  sure  enough,  is  a  copy  of  a 
newspaper,  and  the  quote.  “Lincoln  County  Attorney  Mil- 
ton  Larson  said  Monday  that  Simants  has  given  authorities  a 
statement.” 

Putting  aside  for  a  moment  how  the  repetition  of  quota¬ 
tions  such  as  that  could  influence  a  community  w  here  a  jury 
will  ultimately  be  chosen  is  the  naked  fact  that  the  statement 
is  false.  Indeed,  the  writer,  who  is  the  bureau  chief  of  one  of 
the  nation’s  largest  wire  services,  has  now  admitted  that 
hearsay  of  an  ambulance  driver’s  husband  was  falsely  at¬ 
tributed  to  the  County  Attorney,  thus  the  petitioners  them¬ 
selves  have  demonstrated  in  this  Court  at  this  time  the  need 
for  restrictive  orders  in  cases  such  as  this.  It  is  therefore 
not — 

QUESTION:  Would  that  mean,  Mr.  Mosher,  just  an  order 
restricting  them  from  making  false  statements  or  making  any 
statements? 

MOSHER:  I  think  it  means.  Your  Honor,  that,  first  of  all, 
before  they  are  going  to  get  to  a  question  like  this,  before 
they  would  ever  get  to  it  again,  is  whether  or  not  this  Court  is 
going  to  allow  the  Supreme  Court  of  Nebraska  to  implement 
section  3.1  of  the  Guidelines  of  the  American  Bar  Associa¬ 
tion’s  Fair  Trial — Free  Press. 

If  you  allow  the  Supreme  Court  of  Nebraska  to  implement 
that  particular  section,  the  section  provides  that  defense 
counsel  may  move,  timely  move,  at  any  time  prior  to  trial,  to 
close  the  hearing,  close  the  hearing,  and  thereby  insure  that 
matters  of  this  will  not  be  made  public  prior  to  the  actual 
trial. 

As  you  know  today,  defense  counsel  has  a  myriad  of  tools 
at  his  disposal  to  discover  the  government’s  case  against  the 
individual.  And  any  defense  counsel  worth  his  salt  can  cer¬ 
tainly  learn  whether  or  not  there  is  a  confession.  He  can  also 
at  that  time  also  make  adequate  presentation  to  the  court  that 
not  only  should  the  preliminary  hearing  be  closed,  but  that 
the  prosecution  in  and  of  itself  is  not  to  make  public  state¬ 
ments  about  the  nature  of  a  confession. 

By  doing  this  in  this  manner,  this  type  of  an  error  simply 
will  not  repeat  itself. 

The  same  day  that  this  quote  appeared  in  the  morning 
newspaper,  the  County  Attorney  filed  a  motion  for  a  restric¬ 
tive  order,  which  requested  the  county  court  to  restrict  pub¬ 
lication  of  testimony  to  be  set  at  the  preliminary  hearing.  The 
hearing  was  had  on  that  motion  the  same  evening.  The  attor¬ 
neys  representing  the  state,  the  defendant,  and  the  news 
media  were  present. 

The  defendant’s  attorney  advised  the  court  that  Simants 
joined  the  state’s  motion  to  restrict  publication  of  testimony 
from  the  preliminary  hearing.  He  even  went  a  step  further 
and  asked  that  the  restrictive  order  be  broadened  to  close  the 
preliminary  hearing.  The  motions  of  the  defense  counsel 
were  overruled.  The  motion  of  the  state  was  sustained. 

The  next  day — 

QUESTION:  Mr.  Mosher,  you  have,  I  gather,  two  hear¬ 
ings  in  Nebraska  prior  to  the  trial,  at  least  two.  One  is  an 
arraignment  and  the  other  is  the  preliminary  hearing. 

MOSHER:  That  is  correct. 

QUESTION:  And  which  comes  first? 

MOSHER:  The  arraignment  is  first. 
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You're  looking  at  a  prime  test  market. 
Orlando.  The  hub  of  Florida.  Isolated  and 
self  contained.  Like  an  island.  Standing  at 
the  crossroads  of  Interstate  4  and  the 
Sunshine  Parkway,  Orlando  never 
deviates  more  than  1 .6%  from  the  U.S. 
average  in  any  category  in  the  primary 


areas  of  income  and  population 
groupings.  So  your  tests  results  are  super 
accurate.  The  Sentinel  Star  gives  you  70% 
saturation  of  the  area.  It’s  the  domlnent 
Sunday  and  daily. 

So  remember,  when  you’re  looking  at 
Orlando,  you’re  looking  at  the  nation! 


Florida's  Most  Intsnstmg  Nasvspaper 


Sentinel  ^tar 


Orlando,  Florida 
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ADVERTISING 


Retailer  hikes  preprints; 
phases  out  broadcast  ads 

By  John  Consoli  cast  advertising.  Last  year  the  chain 

tested  television  spot  ads  in  several  mar- 
The  56  store  Tempo-Buckeye  Mart  kets,  with  a  heavier  concentration  in 
discount  division  of  Minneapolis  based  Columbus,  Ohio.  Tempo-Buckeye  was 
Gamble  Skogmo.  Inc.  plans  to  run  nearly  on  tv  and  radio  during  all  four  quarters 
50*^  more  preprint  newspaper  inserts  last  year. 

this  year  and  has  phased  out  its  use  of  “Based  on  the  results  we  received,  the 
broadcast  advertising  for  the  first  three  greatest  customer  impact  was  made  in 
quarters.  preprint  inserts  distributed  through  the 

Tempo-Buckeye  has  scheduled  46  newspapers.”  a  chain  spokesman  told 
preprints  for  1976  compared  to  the  24  run  Editor  &  Pi  bi  ishkr.  “We  have  cut  out 
last  year.  The  chain  ran  19  preprints  in  broadcast  ads  at  least  tempi>rarily.”  he 
1974.  said.  “We  haven't  decided  whether  we 


Motel  chain  drops  tv; 
hikes  print,  outdoor 

Western  Motels,  Inc.,  parent  of  Best 
Western  Motels,  plans  to  spend  $1.7  mil¬ 
lion  on  a  recently  inaugurated  print  and 
outdoor  advertising  campaign.  Mean¬ 
while,  the  hotel  chain  has  decided  not  to 
invest  any  ad  dollars  in  television. 

“According  to  our  research  figures, 
most  of  our  prospective  customers  are 
heavy  readers  of  magazines  and  over 
50^f  travel  by  car,"  a  Western  Motels 
spokesman  said.  “We  feel  outdoor  bill¬ 
boards.  magazine  and  newspaper  ads 
will  be  more  effective  in  reaching  our 
customers  than  tv  ads. 

Last  year  Best  Western  spent  $745. (K)() 
on  a  two  month  national  tv  campaign. 


About  six  of  the  preprints  will  be 
four-color  with  all  the  others  two-color. 
The  preprints  will  be  predominantly 
eight  and  12  pages  with  a  few  six  pagers 
mixed  into  the  schedule. 

Some  of  the  extra  dollars  needed  to 
expand  its  newspaper  preprint  program 
w  ill  come  from  the  elimination  of  broad- 


will  get  back  into  broadcast  for  the  fourth 
quarter.  This  is  currently  in  the  discus¬ 
sion  stages. 

“We  essentially  feel  that  preprints 
package  our  advertising  together.  It 
makes  more  impact  on  the  customer.  We 
feel  the  customer  is  more  likely  to  read  a 
preprint  than  he  is  ROP  ads  scattered 
throughout  the  paper." 


ducing  a  greater  number  of  ROP  ads 
centrally  will  also  be  channeled  toward 
paying  for  the  additional  preprints. 

Although  Tempo-Buckeye  will  now 
produce  more  of  its  ROP  ads  centrally 
than  before,  in  many  cases  the  ads  will 
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More  centralized  ads 

At  the  same  time,  the  chain  has  further 
shifted  its  advertising  production  out  of 
its  individual  stores  and  into  headquar¬ 
ters.  Last  year  the  chain  produced  80'T 
of  the  print  advertising  at  headquarters 
compared  to  20^^  at  store  level.  This 
year  the  percentage  will  shift  to  90''f- 
lOff. 

“We  felt  uniform  looking  preprint  cir¬ 
culars  prepared  centrally  would  have  a 
greater  impact  than  ROP  ads  put  to¬ 
gether  by  each  store  locally."  the 
spokesman  said.  “We  feel  we  can  best 
serve  the  needs  of  the  stores  and  the 
customers  by  doing  most  of  our  ads  cen¬ 
trally."  he  said. 

“There  is  still  some  flexibility  left, 
whereby  the  individual  stores  can  pre¬ 
pare  their  own  ads  for  certain  local 
sales,"  he  said.  The  cost  savings  of  pro¬ 


be  prepared  modularly  so  individual 
stores  can  replace  items  if  they  want. 


Going  to  a  more  frequent  use  of  pre¬ 
prints  will  enable  Tempo-Buckeye  Mart 
stores  to  cut  down  on  the  number  of 
items  run  on  each  page  in  its  preprints. 
“More  white  space  and  a  greater  amount 
of  space  devoted  to  each  sale  item  will 
result  in  a  more  attractive  looking  circu¬ 
lar,"  the  spokesman  said.  “It  will  espe¬ 
cially  help  the  chain  project  a  stronger 
look  in  fashion  apparel,  he  said. 

Tempo-Buckeye  plans  to  continue  to 
print  between  l'/2  to  2  million  circulars 
per  run.  The  additional  number  of  runs 
means  the  chain  will  be  sending  out  be¬ 
tween  69  and  92  million  preprints  through 
the  newspapers  this  year. 

Tempo-Buckeye  Mart  discount  stores 
are  located  primarily  in  the  Midwest. 


TO  TROUBLED  PUBLISHERS 

If  your  circulation  is  lagging,  maybe  new  concepts  of  news, 
new  approaches  for  features,  in  short,  a  new  kind  of  jour¬ 
nalism  might  be  the  answer  to  the  problem.  My  career  as  a  top 
editor  on  a  top  newspaper  has  been  one  that  required  a  con¬ 
stant  flow  of  ideas.  My  name  is  probably  known  to  you;  I  do 
not  use  it  here  because  of  professional  modesty.  I  am  available 
for  consultation,  if  you  are  open  to  fresh  concepts.  You  risk 
nothing;  unless  my  formulas  work  out  to  your  satisfaction,  you 
need  not  pay  me  a  single  cent.  Box  8000,  Editor  &  Publisher. 
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Builds  CIRCULATION 

Builds  ADVERTISING 

For  weekend  editions 
o/  31  1  Influential 


Advertising  Hate  B€ise 


DAILY  NEWSPAPERS 


lumIK, , 


IN  (H  R  C(M)KBCK)K> 
Top  Athletes  Share 
Their  Best  Recipes 


TELL  US  YOUR  VIEWSt 
Special  Poll  on  What 
Makes  U.  S.  Tick 


BY  WYATT  (;(H)PER! 
All  of  Family  Love 
Is  Not  Loving 


10,700,000  CIRCULATION 

Sellinf!  more  thon 
1 1  Vt  million  copies  o  week 

From  coast  to  coast  and  border  to  border,  over  22 
million  adults  and  millions  more  younger  people 
make  FAMILY  WEEKLY  a  part  of  their  weekend 
every  weekend. 

Our  loyal,  dual  audience  readership  is  attested  to 
by  over  40  studies  commissioned  by  subscribing 
newspapers.  The  results  time  and  again  have  re¬ 
ported  FAMILY  WEEKLY  to  be  usually  each  paper’s 
‘best  read’  section  after  front  page  and  local  news. 


And  continuing  nationally  conducted  Starch 
studies  pin-point  FAMILY  WEEKLY  as  America’s 
best-read  magazine  for  editorial  and  advertising 
content. 

Geared  to  the  needs  of  newspapers  primarily  in¬ 
terested  in  covering  in  depth  B/C  and  suburban  A 
markets,  FAMILY  WEEKLY  provides  widely  en¬ 
dorsed  circulation  and  tie-in  advertising  programs 
that  help  participating  publishers  meet  their  goals. 

FAMILY  WEEKLY’S  growth  over  the  past  10  years 
has  been  spectacular.  It  is  America’s  4th  largest  in 
circulation  and  9th  in  advertising  revenues  among 
all  consumer  magazines,  due  to  the  vitality  of  the 
newspapers  it  serves,  and  the  responsiveness  of 
readers  to  its  quality  content. 


lumily, . 

the  builder 


641  Lexington  Avenue,  New  York,  New  York  10022  •  (212)  935  4100 


Introducing  DECedit. 

Another  reason 
why  Digital  is  number 

one  in  the 
newspaper  industry. 

When  it  comes  to  buying  What's  more,  you  can  set  like.  Without  worrying  about 

computerized  newspaper  sys-  things  up  any  way  you  want.  compatibility.  Now  or  ever, 

terns,  more  newspapers  buy  from  To  fit  any  copy  flow  you  want.  One  more  thing.  When  you 

Digital  than  any  other  manufac-  Anywhere  you  want.  DECedit  order  a  Digital  editing  system, 
turer.  And  when  you  take  a  close  will  work  the  way  you  do.  And  you  get  the  complete  backing  and 
look  at  our  new  DECedit  elec-  that  means  you  can  input,  merge,  resources  of  Digital  Equipment 

tronic  editing  system,  you'll  edit,  fit  headlines  and  go  to  pro-  Corporation,  the  number  one 

see  why.  duction  faster  than  ever  before.  supplier  of  computerized  type- 

DECedit.  Designed  to  give  You  also  have  more  security  than  setting  equipment  in  the  busi- 
you  more  editing  flexibility  than  ever  before.  Because  we've  come  ness.  And  the  largest  minicom- 
ever  before.  Because  you  have  a  up  with  a  special  security  system  puter  manufacturer  in  the  world, 
part  in  designing  it.  that  protects  your  files,  classified  For  the  complete  story  on 

First,  we  start  off  with  our  ads,  work  stations,  routing  sys-  DECedit,  call  your  nearest  Digital 
PDP-8  minicomputer,  the  most  terns,  and  more.  representative.  Or  write  the 

reliable  small  computer  ever  sold.  Besides  protecting  your  Graphic  Arts  Group,  Digital 

Then  we  let  you  take  it  from  there,  stories,  DECedit  protects  your  Equipment  Corporation, 

You  can  choose  from  dozens  of  investment.  Maynard,  Massachusetts  01754. 


different  peripherals.  Including 
our  economical  VT61/t  video 
reporter  input  and  class  ad  termi¬ 
nals.  And  our  super  sophisticated 
VT20/b  editorial  terminals.  In 
fact,  you  can  mix  and  match  up  to 
32  terminals  to  fit  your  news¬ 
room.  And  your  budget. 


Our  system  can  act  as  a 
stand-alone.  Or  as  part  of  a  fully 
integrated  computerized  network 
using  our  production  and  on-line 
wire  gathering  controllers  — 
DECset  8000  and  DECwire.  So  you 
have  the  option  to  start  as  small 
as  you  like  and  grow  as  big  as  you 


SDSDQSD 

50,000  computers  saving 
managers  millions. 


Stanford  Smith  (left),  former  general 
manager  of  the  American  Newspaper 
Publishers  Association,  receives  a 
silver  tray  honoring  his  22  years  of  ser¬ 
vice  from  Harold  W.  Andersen,  ANPA 
president  and  publisher  of  the  Omaha 
World-Herald.  The  presentation  was 
at  a  dinner  meeting  of  ANPA  officers 
and  the  government  relations  commit¬ 
tee  in  Washington.  As  a  major  general 
in  the  U.S.  Army  Reserve,  Smith  left 
ANPA  last  year  to  accept  appointment 
as  military  executive  to  the  Reserve 
Forces  Policy  Board,  Department  of 
Defense. 


Richard  J.  Hummel  has  been  elected 
president  of  the  Call-Chronicle  News¬ 
papers,  Allentown.  Pa.,  succeeding  pub¬ 
lisher  Donald  P.  Miller,  who  was  elected 
chairman  of  the  board. 

Personnel  director  Bernard  C.  Stinner 
was  elected  to  succeed  Hummel  as  trea¬ 
surer.  Re-elected  to  their  current  posi¬ 
tions  were  Peter  S.  Miller,  vicepresi¬ 
dent,  and  Edward  D.  Miller,  secretary. 

Hummel  began  his  career  as  a  news¬ 
paper  carrier,  and  joined  the  Call- 
Chronicle  fulltime  in  1933.  He  was 
named  business  manager  in  1951,  a  direc¬ 
tor  in  1964,  treasurer  in  1965,  vicepresi¬ 
dent  in  1969  and  executive  vicepresident 
in  1973. 

Stinner  Joined  the  Call-Chronicle  in 
1969  as  personnel  director.  Previously  he 
had  been  an  assistant  professor  at 
Northamption  County  (Pa.)  Area  Com¬ 
munity  College,  and  a  corporate  insur¬ 
ance  manager  and  personnel  manager. 

*  *  ♦ 

Jean  Wiley  Huyler,  veteran 
Washington  state  newspaper  editor  who 
is  president  of  the  National  Federation  of 
Press  Women,  has  accepted  a  term  ap¬ 
pointment  as  writer-editor  with  the  U.S. 
Department  of  Interior  Bonneville  Power 
Administrator,  Portland.  Ore. 

♦  ♦  ♦ 

Stella  Zadek,  formerly  assistant  city 
editor  of  the  Santa  Monica  (Calif.)  Even¬ 
ing  Outlook — joined  the  Los  Angeles 
bureau  of  the  Associated  Press. 


news-people 


Margaret  Ann  Boatright,  coordinator 
of  activities  for  the  Texas  UPl  Editors 
Association  and  UPl  Broadcasters  As¬ 
sociation  of  Texas — to  Dallas  office 
manager  for  the  9-state  southwest  area  of 
UPl. 

*  *  * 

Lawrence  E.  Spivak,  founder,  and 
moderator  of  “Meet  the  Press”  before  he 
retired  last  November — named  winner  of 
the  Associated  Press  Broadcasters 
Robert  Eunson  Award  for  distinguished 
service  to  broadcasting.  The  award  will 
be  presented  at  the  APB  convention  in 
Minneapolis,  June  3-5. 

*  *  * 

Larry  Ashley — appointed  assistant 
advertising  director  for  the  Herald 
American  Newspaper  division  of 
Meredith  Corporation,  Des  Moines. 
Ashley  has  been  with  the  Bellflower, 
Calif.,  Herald  American  newspapers 
since  February,  1975,  and  previously 
was  with  the  Long  Beach  Independent 
Press-Telegram. 

*  *  * 

Harold  H.  Belknap,  editor-publisher 
of  the  Norman  (Okla.)  Transcript — 
named  winner  of  Benefactor  Award  of 
the  H.  H.  Herbert  School  of  Journalism, 
University  of  Oklahoma. 

*  *  * 

Thomas  Hooper,  Des  Moines  Register 
and  Tribune  photographer — named  Iowa 
Press  Photographer  of  the  Year  by  Iowa 
Press  Photographers  Association.  Other 
R-T  photographers  winning  first  place 
awards  were  David  Finch,  Bill  Neiber- 
GALL  and  Warren  Taylor.  Dubuque 
Telegraph-Herald  photographer  Max 
Winter  won  the  picture  layout  competi¬ 
tion. 

W.  Arthur  Shaffer,  advertising  man¬ 
ager  for  the  James  H.  Matthews  &  Co.. 
Marking  Systems  Division,  Pittsburgh — 
to  manager  of  advertising  and  sales 
promotion  of  the  Long-Airdox  Com¬ 
pany,  Oak  Hill,  W.Va.  Veteran  of  20 
years  in  the  communications  field,  Shaf¬ 
fer  was  at  one  time  assistant  ad  manager 
of  the  Elhvood  City’  (Pa.)  Ledger. 

♦  *  ♦ 

Walter  Cronkite — to  be  awarded  an 
honorary  degree  at  Rensselaer 
Polytechnic  Institute,  Troy.  New  York, 
May  14.  The  CBS  newsman  will  deliver 
the  commencement  address  that  day. 

«  *  * 

JoAnn  Dolan — named  associate 
editor,  Clinton  (Conn.)  Recorder. 

*  ♦  * 

Dexter  S.  Burnham,  general 
manager/managing  editor,  Enfield 
(Conn.)  Press — re-elected  president. 
Greater  Enfield  Chamber  of  Commerce. 


Don  Schanche,  formerly  editor-in- 
chief  of  Holiday  magazine  and  a 
member  of  the  founding  editorial 
group  of  Sports  Illustrated,  has  joined 
the  Los  Angeles  Times  as  the  news¬ 
paper's  Cairo  bureau  chief.  Schanche, 
who  has  freelanced  since  1968,  also 
previously  worked  for  the  Saturday 
Evening  Post  and  Life  Magazine,  and 
was  with  International  News  Service 
and  the  Marietta  (Ga.)  Journal. 

In  the  Times  foreign  bureaus  also, 
Jacques  Leslie  moves  from  Madrid  to 
Hong  Kong  to  replace  Robert  Elegant, 
who  is  taking  medical  leave,  and  Stan¬ 
ley  Meisler  goes  from  Mexico  City  to 
Madrid.  Tom  Lambert  has  returned  to 
London  from  Johannesburg,  replacing 
Harry  Trimborn,  who  returned  to  Los 
Angeles  as  an  editorial  writer. 

Clayton  B.  DELBRiixiE,  chairman  of  the 
board  of  Sun  Publishing  Company  Ltd., 
Vancouver,  B.C. — retired  because  of  ill¬ 
ness  and  succeeded  by  Ronald  L.  Clii  e, 
Vancouver  businessman  who  has  been 
on  the  Sun  board  since  1970. 

Four  members  of  the  Ventura  County 
{Cahf.)  Star-Free  F^ress  advertising  staff 
have  advanced  to  new  positions:  Otto 
Leck,  to  retail  advertising  manager; 
William  Wori.ey,  to  promotion  manager; 
Wendei.  Lowry,  to  head  of  advertising- 
dispatch  operation;  Helen  Adams — to  as¬ 
sistant  to  Lowry. 

%  sic  :(c 

Zane  Fox — appointed  general  manager 
of  the  Panax  Corporation’s  A//m/  (Mich.) 
Daily  Record-Leader.  He  was  vicepresi¬ 
dent  for  ComCorp  Newspapers,  based  in 
Cleveland,  before  moving  to  Alma. 

Correction 

An  item  in  E  &  P  April  17  erroneously 
stated  that  Thomas  Mitchell  had  been 
named  publisher  of  the  Lewisville  (Tex.) 
Daily  Leader.  Mitchell  was  named 
editor.  The  publisher  is  Ron  Goetz. 
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in  the  news 


Donald  R.  Dwight,  veteran  of  a 
newspaper  and  public  service  career 
in  Massachusetts  who  moved  to  the 
Minneapolis  Star  and  Tribune  as  vice- 
president  last  October,  is  the  newly 
named  publisher.  His  brother,  William 
Dwight,  Jr.,  is  publisher  of  the  family 
owned  Holyoke  Transcript-Telegram 
and  his  brother-in-law,  George  W.  Wil¬ 
son,  publishes  the  Concord  (N.H.). 

Monitor. 


SiANi.KY  E.  L()cisro)N — to  new  post  of 
co-operative  advertising  sales  coor¬ 
dinator,  the  Courier-Journal  and  Louis¬ 
ville  (Ky.)  Times. 

*  ♦  ♦ 

Mai  RICK  J.  Bichart.  Jr — promoted  to 
new  position,  vicepresident  and  director 
of  sales,  for  the  Courier-Journal  and 
Louisville  Times  Co.  Buchart  will  be  re¬ 
sponsible  for  all  revenue-generating  ac¬ 
tivities  of  the  newspapers,  including  cir¬ 
culation  operations  as  well  as  advertis¬ 
ing.  He  had  been  advertising  director. 
Donai  D  B.  Towi.ks  will  continue  as  vice- 
president  and  director  of  circulation. 

*  ♦  * 

Doi.orfs  Qi  ini  isK.  urban  affairs  writer 
for  the  Wichita  (Kans.)  Laf’le  and 
Beacon — winner  of  the  1976  News 
Enterprise  Award  from  the  William 
Allen  White  Eoundation  for  a  6-part 
series  on  the  problems  and  promises  of 
downtown  Wichita. 

*  sk  ♦ 

Master  editor  awards  of  Southern  Il¬ 
linois  University,  Carbondale — to  Wii.- 
i.iAM  Boynk,  general  manager  of  the  East 
St.  Louis  Metro-East  Journal:  H.  A. 
Fischkr,  publisher  of  the  New  Athens 
Journal,  and  En  S(  iiMi  n  ,  publisher  of  the 
Nashville  News. 

♦  5k  5k 

Judith  S.  Rohkrts — former  reporter, 
Milwaukee  Journal  and  Chicago 
Tribune,  to  manager  of  press  relations. 
Northwestern  University,  Evanston,  III. 
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SiDNT  Y  R.  C(X)K,  publisher  and  treas¬ 
urer  of  Springfield  (Mass.)  Newspa¬ 
pers, — honored  by  a  State  Legislature 
resolution  commending  his  designation 
as  "Outstanding  Citizen”  for  1976  by 
Post  26  of  the  Jewish  War  Veterans. 
Sponsored  by  several  Springfield  area 
legislators,  the  resolution  cited  Cook’s 
"keen  sense  of  justice  and  deep  interest 
in  public  service.  .  .” 

:k  5k  sje 

Bruck  E.  Hicks,  former  United  Press 
International  reporter  in  Houston — has 
joined  Carl  Byoir  &  Associates,  Inc.,  in¬ 
ternational  public  relations  firm.  Hicks 
will  be  based  in  Kansas  City,  Mo.,  work¬ 
ing  on  Byoir’s  national  program  for  that 
city.  A  seven-year  reporter,  he  was  with 
UPI's  Houston  bureau  for  the  past  four 
years,  specializing  in  reporting  manned 
space  flights,  medicine,  energy,  and  en¬ 
vironment.  Prior  to  joining  UPl,  Hicks 
was  night  city  editor  of  the  Austin 
Ameriean-Statesman  and  general  as¬ 
signments  and  space  reporter  for  the 
Houston  Chronicle. 

5k  5k  5k 

Eric  Mkrritt — named  city  News  circu¬ 
lation  manager  of  the  San  Jose  Mereary 
&  News.  A  city  supervisor  for  nearly  8 
years,  Merritt  joined  the  newspapers  as  a 
district  manager  in  1961. 

5k  5k  5k 

Ri  TH  Eostkr,  veteran  of  40  years  on 
the  news  staff  of  the  Janesville  (Ohio) 
Gazette — retired  April  17. 

5k  *  5k 

Randy  Bakkr,  Oklahoma  City — named 
editor  of  the  Daily  O'Colleaian,  Ok¬ 
lahoma  State  University,  for  the  fall 
term;  cuirently  he  is  a  Tulsa  Tribune  in¬ 
tern. 

5k  5k  >k 

Chari.ks  McVky,  42-year  employee  of 
the  Anadurko  (Okla.)  News,  currently 
production  superintendent — retired, 
succeeded  by  Dan  Edmondson,  who  has 
been  assistant  superintendent. 


THERE  WILL  BE  lEN 

OCR  TELEPRINTERS* 
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THE  ANPA/RI  EXHIBIT 
IN  LAS  VEGAS  IN  JUNE 

GET  THE  STORY? 
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522  Cottage  Grove  Rd. 
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Bob  Eddy,  retired  editor-publisher. 
Hartford  (Conn.)  Courant — named  pro¬ 
fessor  of  communications.  University  of 
Nebraska,  Omaha. 

5k  5k  * 

Patti  Cokla — appointed  editor  of  the 
Milwaukee  Sentinel's  weekly  At  Home 
section  succeeding  David  Kinchen — to 
real  estate  reporter,  Los  Angeles  Times. 

5k  5k  * 

Anne  M.  Cusack — to  staff  photo¬ 
grapher,  Paddock  Publications,  Ar¬ 
lington  Heights,  III.,  from  the  Harvey 
(lll.)5rflr  Tribune.  She  is  Paddock’s  first 
woman  photographer. 

5k  5k  5k 

Care  J.  Meyer — appointed  superin¬ 
tendent  of  the  stereotype  department  of 
the  Chicago  Sun-Times  and  Chicago 
Daily  News. 

5k  5k  5k 

Bernard  J.  Buckley — named  produc¬ 
tion  manager  of  the  Cleveland  (O.) 
Press.  He  had  been  associate  production 
manager  of  the  Pittsburgh  (Pa.)  Press. 

5k  5k  * 

Ronald  J.  Lawrence,  investigative  re¬ 
porter  for  the  St.  Louis  (Mo.)  Post- 
Dispatch  and  Karen  K.  Marshall,  food 
editor  of  the  St.  Louis  Globe- 
Democrat — winners  of  the  Con  Lee  Kel- 
liher  Award  for  outstanding  journalistic 
work  presented  by  the  St.  Louis  Chapter 
of  the  Society  of  Professional  Jour¬ 
nalists. 


An  important  advertising  benefit  of  the  daily 
newspaper  is  the  quiet,  relaxed  readership  it 
enjoys.  To  many,  the  time  spent  absorbed  in 
the  pages  of  the  newspaper  forms  a  looked  - 
for  interlude  of  pleasure  every  day 

This  is  particularly  true  in  smaller  cities, 
like  Thomson  daily  newspaper  markets,  as 
more  time  is  available  tor  reading. 
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Major  gains  in  making 

(Continued  from  page  15) 


Advertising 

Circulation 

MEDIA  general'*'® 

(3m.  3«.  3SI 

$64,982 

17.263 

1974 

$62.-364 

15.671 

Total 

Before-tax  income 

82.245 

13.305 

78.035 

14.490 

.Advertising 

Circulation 

Other 

MILTIMEDIA 
(3m.  4e.  4S.  17  nun-dailks) 

$23,542 

8.003 

3.5.53 

$23.8,34 

7.198 

3.1.35 

Total 

Before-tax  income 

35.098 

8.300 

34.167 

8.600 

Advertising 

Circulation 

Affiliates*  revenue 

NEW  YORK  TIMES 
(5m.  9e,  6S.  4  non-dadies) 

$195,047 

70.764 

24.955 

$193.-339 

64.-564 

18.046 

Total 

Before-lax  income 

290.766 

9.911 

275.949 

15.677 

Advertising 

Circulation 

POST  CORP. 

(4«.  IS.  7  non-dailies) 

$10,753 

2.725 

Total 

13.479 

I2.72I* 

•1974  revenue  from  publishing  includes  small  amount  from  commercial  printing. 

Before-tax  income* 

3.2% 

2.536 

*inciudes  profits  from  broadcasting  and  other  revenue  ($7  million)  in  1975  and  (S6.5  million) 
in  1974. 

Advertising 

Circulation 

QIEBECOR 

(2m.  7  non-dailies  and  10  other) 
$10,059 
18.494 

$  7,061 
15,2.37 

Total 

Before-tax  income 

28.553 

2.570 

22.298 

3.865 

Total  operating  revenue 
Before-tax  income 

SEABOARD 

dm,  2e,  IS,  2  non-dailies) 

$32,700 

6.900 

$29,900 

5.400 

.Advertising 

Circulation 

SPEIDEL 

dm.  I2e,  5S,  6  non-dailies) 

$35,548 

10.982 

$.30,590 

9.606 

Total 

Before-tax  income 

46,530 

17.146 

40.1% 

14.974 

(Note:  Included  in  revenue  were  $3.6  million  in  1975  and  $2.5  million  in  1974  for  inserting, 
etc.) 

Total  operating  revenue 
Before-tax  income* 

SOITHAM 

(15  dailies,  3  non-dailies) 

$22,280 

27.637 

$23,827 

28.484 

(*!n  1975  newspaper  income  was  74.2^  of  total:  in  1974  it  was 

77.5'^  of  lotah. 

THOMSON 

(54  dailies.  15  non-dailies  in  Canada) 
(50  dailies,  20S  and  5  non-dailies  in  I'.S.) 

Total 

Before-tax  income 

$175.-3% 

63.000 

Advertising 

Circulation 

TIME-S  MIRROR 
dm,  3e.  4S) 

$287,800 

66.400 

$268,700 

61.900 

Total 

Before-tax  income 

354.200 

33..500 

.3.30.600 

44.000 

Total  operating  revenue 

TORONTO  STAR 
dm,  4  non-dailies) 

$120,941 

$106,170 

from  pnnting  and  other  subsidiaries) 


WASHINGTON  POST 
dm.  te.  2S) 

Total  operating  revenue  SI37.753 

Before-tax  income  6.5% 


$125.7.31 

10.746 


Companies  that  own  broadcasting  stations  praised  the 
earning  power  of  these  operations,  sometimes  in  contrast 
with  the  percentage  of  profits  contributed  by  their  newspap¬ 
ers. 

The  Broadcasting  Division  of  the  Washington  Post  Com¬ 
pany  which  operates  the  Post-Newsweek  stations  generated 
revenues  of  M3  million,  up  from  $38.7  million  in  1974,  and 
yielded  operating  income  of  $8.2  million  in  1975  against  $7.1 
million  in  1974. 

Extending  its  interests  in  television  markets,  the  Harte- 
Hanks  group  anticipated  that  its  stations  would  contribute 
about  1 1%  of  total  revenues  in  1976,  as  compared  with  9.8% 
in  1975. 

Broadcast  revenues  up 

While  operating  income  from  Lee  newspapers  amounted 
to  about  20%  of  revenue,  the  return  from  tv  and  radio  sta¬ 
tions  was  roughly  24%  with  one-seventh  of  the  revenue  from 
newspapers. 

“Dramatic  advances”  for  Multimedia  stations  were  re¬ 
ported  for  1975,  with  tv  revenues  up  5%  over  those  for  1974 
and  radio  revenues  up  120%.  This  year  the  broadcasting 
company  is  expected  to  contribute  half  of  Multimedia’s  total 
revenues  and  more  than  half  of  the  operating  profits.  The 
annual  report  noted  that  “local  advertising  continued  to  reg¬ 
ister  significant  increases”  in  tv  operations.  In  1975  the 
broadcast  revenues  ran  above  $21  millioin  while  newspaper 
revenues  were  at  $35  million. 

Net  revenues  of  Capital  Cities  Communications,  Inc.  from 
newspapers  and  broadcasting  were  almost  equal  last  year — 
$86  million  for  the  former  and  $88  million  for  the  latter.  But 
operating  income  from  broadcasting  was  $38  million  and  that 
from  publishing  was  $16  million. 

Operating  income  of  25%  on  $7.3  million  revenue  was 
realized  by  the  New  York  Times  Co.  broadcasting  opera¬ 
tions  while  the  New  York  Times  earned  only  $4.6  million  on 
$270  million  revenue.  Its  Southern  newspaper  affiliates  did 
much  better — $5.3  million  operating  income  on  $25  million 
revenue. 

Total  assets 

The  following  ranking  of  the  public  companies  is  according 
to  their  reported  assets: 


1975  1974 

(000s  omitted) 


Times  Mirror 

$642,383 

$585,359 

Knight-Ridder 

480,506 

476,079 

Gannett 

331,196 

310,266 

Capital  Cities 

315,128 

300,880 

New  York  Times 

240,688 

213,714 

Washington  Post 

230,599 

226,397 

Dow  Jones 

187,228 

170,048 

Media  General 

173,303 

159,823 

Toronto  Star 

123,280 

82,462 

Booth 

110,862 

Harte-Hanks 

97,825 

88,320 

Multimedia 

73,933 

65,401 

Lee 

70,841 

64,153 

Southam 

67,023 

53,599 

Speidel 

55,013 

44,367 

AfTiliated 

51,771 

48,625 

Quehecor 

33,813 

30,183 

Post 

21,713 

24,714 

Panax 

16,136 

16,574 

ComCorp 

4,356 

5,545 

A  final  footnote:  Ten  of  the  companies  contributed  approx¬ 
imately  $60  million  to  employe  retirement  funds. 
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Excerpts:  Reasons  for  delay  cited 


QUESTION:  There  is  no  evidence  at  an  arraignment  hear¬ 
ing? 

MOSHER:  None  whatsoever. 

QUESTION:  There  is  no  pleading  at  the  arraignment  hear¬ 
ing? 

MOSHER:  None  whatsoever,  absolutely  none. 

QUESTION:  Well,  then,  when  does  he  plead? 

MOSHER:  In  the  District  Court. 

QUESTION:  Not  until  then? 

MOSHER:  That  is  correct. 

QUESTION:  He  doesn't  do  it  at  the  arraignment  and 
doesn't  do  it  at  the  preliminary  hearing? 

MOSHER:  No,  absolutely  not. 

QUESTION:  And  generally  the  defendant  doesn't  adduce 
any  evidence  at  the  preliminary  hearing,  does  he? 

MOSHER:  Well,  he  may  in  a  given  case.  In  a  given  case, 
counsel  may  very  well  feel  that  the  evidence  adduced  by  the 
government  is  so  weak  that  it  can  be  exploited  at  that  level. 
Weaknesses  can  be  shown  through  testimony,  I  have  seen 
cases  in  which  that  is  exactly  the  case,  in  which  case,  even 
though  one  might  argue  that  on  its  face  the  government 
presented  a  prima  facie  case,  the  fact  remains  that  the  trial 
judge,  or  the  magistrate,  if  you  will,  is  the  credibility,  is  the 
trier  of  facts,  it  is  upon  him  to  make  the  determination,  what 
witnesses  are  to  him  to  be  believed  and  whether  or  not  the 
bind  over  is  to  follow. 

QUESTION:  And  the  preliminary  hearing  is  normally 
open  to  the  public? 

MOSHER:  Normally  it  is  open  to  the  public,  yes.  Your 
Honor. 

QUESTION:  Does  the  Nebraska  statute,  as  presently 
construed,  require  that  the  preliminary  hearing  be  open  to 
the  public? 

MOSHER:  Certainly. 

QUESTION:  It  does? 

MOSHER:  The  statute,  in  and  of  itself,  says  that  you 
cannot  close  it  except  for  certain  reasons.  Now,  the  Supreme 
Court  of  Nebraska,  in  its  December  I  opinion  in  this  case, 
has  said  that,  by  implementing  section  3.1 ,  the  American  Bar 
Association  Standards,  that  preliminary  hearing  can  be 
closed  under  certain  circumstances,  and  those  cir¬ 
cumstances  are  the  ones  which  are  enumerated  in  section 
3.1. 

The  next  day,  the  preliminary  hearing  was  held  on  the 
amended  complaint  which  charged  murder  in  the  first  de¬ 
gree,  and  further  charges  that  one  or  more  of  the  murders 
was  committed  in  the  perpetration  of  one  or  more  sexual 
assaults. 

After  testimony  from  several  witnesses  and  the  introduc¬ 
tion  of  other  evidence,  Simants  was  bound  over  to  the  Dis¬ 
trict  Court  for  trial.  The  very  next  day,  October  23rd,  attor¬ 
neys  representing  the  media  in  the  aforesaid  criminal  case 
filed  a  motion  requesting  that  argument  be  heard  on  a  chal¬ 
lenge  of  the  constitutionality  of  this  restrictive  order.  The 
District  Court  granted  the  motion  to  intervene  and  four  days 
later,  on  October  27th,  the  District  Court  terminated  the 
County  Court's  order  and  imposed  one  of  its  own. 

Late  in  the  afternoon  of  Friday.  October  31,  1975,  the 
petitioners  sought  relief  in  the  Supreme  Court  of  Nebraska 
on  two  procedural  rights;  filed  an  appeal  from  the  District 
Court's  order  and  at  the  same  time  they  filed  a  petition  in  the 
Supreme  Court  of  Nebraska  for  leave  to  file  an  original 
action  in  the  nature  of  a  writ  of  mandamus. 

Obviously,  the  Supreme  Court  of  Nebraska  could  not  have 
been  expected  to  order  the  parties  to  write  briefs  and  drive 
over  200  miles  to  Lincoln  and  to  give  oral  argument  on  these 
two  cases  the  same  day  in  which  they  were  docketed,  late 
Friday  afternoon,  October  31,  1975;  nor  could  the  Supreme 
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Court  of  Nebraska  be  expected  to  hear  the  cases  the  follow¬ 
ing  week,  and  that  it  had  previously  called  more  than  fifty 
cases  for  oral  argument  that  week.  In  order  to  hear  argument 
on  that  many  cases,  the  Supreme  Court  of  Nebraska  divided 
itself  into  two  divisions,  and  it  brought  in  several  district 
judges  to  help  with  the  caseload. 

Thus,  the  statement  on  page  20  of  the  reply  brief  of  the 
petitioners,  and  I  quote,  that  “the  Nebraska  Supreme  Court 
refused  to  act  expeditiously  in  this  case"  is  simply  unfair  and 
contrary  to  fact. 

To  compound  the  problem,  the  Supreme  Court  of  Neb¬ 
raska  learned  that  while  the  two  cases  were  pending  in  its 
court,  the  petitioners  had  previously  contacted  Mr.  Justice 
Blackmun  of  this  Court,  as  the  Justice  assigned  to  the  Eighth 
Circuit,  and  asked  him  to  stay  the  order  entered  by  the 
District  Court  of  Nebraska.  The  Supreme  Court  of  Nebraska 
immediately  issued  a  memorandum  opinion  in  which  it  noted 
that  the  petitioners  were  seeking  concurrent  relief  in  both 
this  Court  and  the  Supreme  Court  of  Nebraska,  and  con¬ 
sequently  declined  to  take  action  so  long  as  the  position  of 
the  exercising  of  parallel  jurisdiction  of  the  Supreme  Court  of 
the  United  States  could  not  be  determined.  It  did,  however, 
continue  the  action  until  this  Court  made  known  whether  or 
not  it  would  accept  jurisdiction. 

On  November  13th,  Mr.  Justice  Blackmun.  in  his  capacity 
as  Circuit  Judge,  issued  a  chambers  opinion  in  which  he 
noted  the  desire  to  refrain  from  issuing  or  denying  a  stay 
until  the  Nebraska  Supreme  Court  had  an  opportunity  to  act. 

The  very  next  day.  November  14th.  the  Supreme  Court  of 
Nebraska  set  the  original  action  in  the  writ  of  mandamus  as 
well  as  the  appeal  for  oral  argument  on  November  25th.  It 
notified  counsel  to  file  typewritten  briefs  to  expedite  the 
hearing.  And  thus  I  again  submit  to  you  that  any  statement 
attributed  to  the  Supreme  Court  of  Nebraska  that  it  failed  to 
act  expeditiously  in  this  matter  simply  is  contrary  to  fact. 

On  November  20th,  Mr.  Justice  Blackmun — 

QUESTION:  Mr.  Mosher,  isn't  eleven  days  a  pretty  long 
time  under  the  circumstances? 

MOSHER:  Not  really.  Your  Honor. 

QUESTION:  The  excuse  given,  as  I  remember,  was  that 
they  had  some  kind  of  a  seminar  to  attend. 

MOSHER:  I  am  not  privy  to  that  information,  so  that  I 
can't  answer.  I  can  tell  you,  though,  that  the  court  in  that 
period  of  time,  and  when  it  was  first  docketed,  on  Friday, 
October  31st.  the  following  week,  through  Monday  and 
Tuesday  of  the  second  week,  heard  fifty-some  cases,  I  be¬ 
lieve,  as  a  matter  of  fact,  it  was  53.  and  that  is  a  terrible 
caseload  for  any  court  to  carry. 

QUESTION:  Well,  Mr.  Attorney  General,  that  doesn't 
help  us  in  this  case,  does  it? 

MOSHER:  It  does  not  help  you  in  this  case  at  all.  All  that 
it  really  does  though  is  set  the  background  as  to  how  this 
case  came  here  and  under  what  circumstances,  because  I  do 
not  want  to  leave  you  with  the  impression,  nor  do  I  want 
anyone  else  to  leave  you  with  the  impression  that  somehow 
or  another  the  courts  in  Nebraska  were  derelict  in  this  mat¬ 
ter.  They  simply  were  not. 

QUESTION:  Mr.  Attorney  General,  don't  we  have  to 
decide  whether  it  was  the  routine  case  or  an  exceptional 
case?  And  which  is  your  position? 

MOSHER:  Well,  I  think  this  was  an  exceptional  case. 

QUESTION:  Well,  then,  should  not  the  Supreme  Court  of 
Nebraska  have  expedited  it? 

MOSHER:  They  did. 

QUESTION:  Well,  then,  what  is  the  relevance  of  these  27 
or  30  other  cases  on  the  docket? 

MOSHER:  Well,  Your  Honor,  when  you  have  called  fifty 
cases  for  oral  argument,  there  is  just  no  way  to  stop  it. 
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QUESTION:  In  other  words,  it  is  fairly  exceptional  but 
not  extremely  exceptional? 

MOSHER;  Well,  there  is  no  way  to  stop  it.  If  you  have  got 
53  cases  coming  in  for  argument  the  next  day.  and  these 
attorneys  are  coming  in  from  all  over  the  state,  at  a 
minimum,  that  is  106  law  yers,  there  is  just  no  w  ay  to  stop  it. 
Each  of  these  lawyers  believes  he  too  has  the  exceptional 
case. 

QUESTION:  Well.  I  would  suggest  that  maybe  they  just 
had  to  replace  one  case  on  the  docket  and  heard  this  one 
first. 

MOSHER:  Perhaps  that  could  have  been  done,  but 
perhaps  also.  Your  Honor,  there  was  a  need  for  time  to  brief 
the  matter. 

QUESTION:  Well.  Mr.  Attorney  General,  let's  put  it 
another  way.  If  there  were  500  cases,  would  it  have  made 
any  difference? 

MOSHER:  5(K)  cases  would  have— 

QUESTION:  What  do  the  numbers  have  to  do  with  the 
point  we've  got  before  us? 

MOSHER:  Only  to  the  point,  as  I  have  said.  Your  Honors, 
to  try  to  impress  upon  you  that  the  fact  that  the  Supreme 
Court  of  Nebraska  was  not  derelict.  But  let's  turn  to  the  first 
issue — 

QUESTION:  Let  me  just  interrupt  once  more.  .Aren't  you 
demonstrating  that  one  of  the  vices  in  these  orders  is  that 
inevitably  they  w  ill  remain  in  effect  for  some  period  of  time 
until  the  judicial  process  can  face  up  to  the  question  of 
w  hether  to  remove  them,  that  that  is  an  inevitable  part  of  the 
procedure,  if  you  once  enter  the  order? 

MOSHER;  Well,  there  is  always  a  certain  time  lag.  Your 
Honor,  there  has  to  be.  That  isjust  part  of  the  system.  But  to 
say  that  ten  or  eleven  days  is  unreasonable.  1  don't  consider 
it  to  be.  Someone  else  can  very  well  argue  that  it  is  un¬ 
reasonable.  I  just  know  that  w  hat  the  court  was  up  against.  I 
just  know  that  they  heard  arguments  for  nine  days  and  for 
them  to  say  then  that  they  took  eleven  days  before  this  was 
set  down,  at  the  same  time  giving  the  attorneys  the  proper 
time  to  brief  the  matter.  I  don't  consider  it  to  be  unreasona¬ 
ble. 

There  are.  though,  several  issues,  and  I  would  like  to 
address  myself  to  them.  First  is  the  first  very  basic  issue,  and 
that  is  whether  or  not  the  courts  have  the  power  and  under 
what  circumstances  to  enter  a  valid  protective  order.  The 
answer  seems  to  me  unequivocal — the  courts  do  have  the 
power. 

There  are  a  few  basic  considerations,  it  seems  to  me.  make 
this  conclusion  absolutely  necessary.  One.  the  pure  ad¬ 
ministration  of  justice  is  one  of  the  most  essential  functions 
of  government.  Every  other  right,  including  the  right  of  a 
free  press,  may  well  depend  upon  the  ability  to  get  a  judicial 
hearing  as  dispassionate,  as  impartial  as  the  weakness  inher¬ 
ent  in  men  will  permit. 

Two,  the  media  has  the  power,  whether  lawful  or  not.  to 
destroy  the  right  to  a  fair  trial.  Not  only  does  it  have  this 
power,  but  is  has  been  exercised,  as  demonstrated  in  the 
case  of  Sheppard  v.  Maxwell. 

Three,  no  government  can  long  endure  if  it  can  permit 
private  persons  or  persons  to  prevent  the  discharge  of  one  of 
its  essential  functions.  The  press  has  taken  the  position  that 
the  courts  have  no  power,  save  national  security,  to  issue  a 
restrictive  order.  That  position.  1  submit  to  you.  finds  no 
support  whatever  in  the  Constitution  of  the  United  States, 
nor  does  it  find  any  support  in  the  teachings  of  this  Court. 

Two  dangerous  impressions,  moreover,  are  left  in  the  pos¬ 
ition  that  the  petitioners  have  taken  in  this  case.  One  is  that 
the  press  is  above  the  law,  and  the  other  is  that  the  people 
and  the  government  are  antagonistic  and  thus  the  press  will 
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somehow  protect  the  people  from  the  government.  We  sub¬ 
mit  to  you  that  these  impressions  are  based  upon  misconcep¬ 
tions. 

The  fundamental  principles  of  American  law  and  from 
Anglo-American  law  for  at  least  7(K)  years  is  that  no  one  is 
above  the  law',  and  certainly  neither  the  Constitution  nor  the 
people  has  conferred  upon  private  corporations,  whether 
engaged  in  the  publishing,  in  the  broadcasting  business,  or 
any  other  business — not  even  the  President  of  the  United 
States — all  are  under  the  law  and  none  have  the  right  and  the 
sole  discretion  to  prevent  the  judicial  branch  or  any  other 
branch  of  the  government  from  carrying  out  its  assigned 
functions. 

Secondly.  .America's  greatest  claim  to  its  place  in  history 
is  its  government  of  the  people,  by  the  people,  and  for  the 
people.  It  is  the  government  who  is  at  the  control  of  the 
people.  The  people  want  and  they  need  a  news  media  to 
assist  them  in  this  process,  but  only  under  the  law  and  not 
above  it.  Freedom  of  the  press  simply  is  not  absolute.  In¬ 
deed.  absolute  discretion  is  not  granted,  is  granted  to  no  one 
under  the  Constitution.  Ours  is  a  government  of  laws,  it  is 
not  a  government  of  men. 

Thus,  it  cannot  seriously  be  doubted  that  the  courts  have 
the  power  to  render  broad  protective  orders.  The  critical 
issue  is  under  what  circumstances  can  a  restrictive  order  be 
entered  and  what  should  be  its  scope.  The  issue  here  is 
delicate,  it  is  a  delicate  balancing  of  the  interests  betw  een  the 
First  and  Sixth  Amendments.  This  is  where  the  courts  must 
give  careful  consideration  to  the  important  functions  the 
media  performs. 

Perhaps  a  goixl  place  to  start  is  preliminary  hearings  and 
since  it  is  a  likely  source  of  most  restrictive  orders.  As  I  have 
previously  alluded  to  you.  under  Nebraska  law.  one  who 
believes  he  has  been  unjustly  charge  with  a  criminal  offense 
has  a  right  to  a  prompt  preliminary  hearing  before  a  magis¬ 
trate.  At  that  particular  hearing,  the  government  does  have 
the  burden  of  proving,  one.  whether  or  not  a  crime  has  been 
committed;  and.  two,  whether  or  not  the  person  charged 
committed  the  crime. 

The  dissemination  of  public  information  at  that  stage  of  the 
trial  can  in  a  proper  case  create  havoc  in  providing  the 
defendant  with  a  fair  trial,  because  frequently  at  such  hear¬ 
ings  there  is  testimony  relating  to  confessions.  .And  1  call 
your  attention  to  several  empirical  studies,  empirical  studies 
which  are  cited  on  pages  10  and  1 1  of  the  brief  of  Respondent 
Stuart,  which  demonstrate  how  the  publication  of  a  confes¬ 
sion  or  the  fact  that  one  has  been  given  can  in  a  particular 
case  deny  that  criminal  defendant  a  fair  trial. 

In  the  case  of  Estes  v.  Texas,  this  Court  itself  observed 
that  a  pretrial  can  create  a  major  problem  for  the  defendant 
in  a  criminal  case.  Indeed,  the  Court  went  on  to  state  that 
pretrial  publicity  may  be  more  harmful  than  publicity  during 
the  trial,  for  it  may  well  set  the  community  opinion  as  to  guilt 
or  inniK'ence. 

QUESTION:  Mr.  Mosher,  a  minute  ago  you  said  that 
frequently  at  pretrial  hearings  there  would  be  an  otTer  of  a 
confession. 

MOSHER;  That  is  correct. 

QUESTION:  Is  that  typical  in  Nebraska  of  felony  pre¬ 
trials.  that  more  often  than  not  if  there  has  been  a  confession, 
the  state  will  seek  to  offer  it? 

MOSHER;  I  don't  know  if  I  can  give  you  a  yes  or  no 
answer.  Your  Honor.  It  will  depend  an  awful  lot  on  the  facts 
in  the  particular  case.  In  this  particular  case  that  you  have 
before  you,  no  eyewitnesses  survived,  and  so  if  the  govern¬ 
ment  was  going  to  make  much  of  a  case,  certainly  a  confes¬ 
sion  was  a  way  of  doing  it.  There  were  simply  no  eyewitnes¬ 
ses  to  this  heinous  crime. 
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QUESTION:  Was  the  confession  in  fact  offered  at  the 
pretrial? 

MOSHER:  It  was. 

To  cope  with  the  procebelia  prejudice  in  a  case  at  bar,  the 
Supreme  Court  of  Nebraska  restricted  the  petitioners  from 
publishing  confessions  and  admissions.  The  Supreme  Court 
of  Nebraska  did  not  restrict  the  petitioners  from  publishing 
that  six  persons  had  been  slain  in  their  homes.  It  did  not 
restrict  the  news  media  from  investigating  any  portion  of  the 
crime,  it  did  not  restrict  the  news  media  from  publishing  the 
names  of  the  victims,  their  age,  or  their  sex,  that  Erwin 
Charles  Simants  had  been  arrested. 

QUESTION:  What  was  the  purpose  of  the  newspapers 
investigating  if  they  can’t  publish? 

MOSHER:  Oh,  they  could  publish  immediately,  of  course. 
Your  Honor,  under  the  terms  of  this  particular  restricting 
order,  just  as  soon  as  the  jury  was  empaneled. 

QUESTION:  So  they  would  investigate  and  then  wait 
around  until  that  time? 

MOSHER:  Certainly. 

QUESTION:  What  is  the  difference  between  everybody 
else  going  out  and  talking  about  what  happened  in  the  pre¬ 
liminary  hearing  except  the  press? 

MOSHER:  1  think  it  is  probably  one  of  degree.  I  think  it  is 
one  of  degree.  The  newspapers  in  this  Nation  really  do  enjoy 
a  tremendous  sense  of  credibility. 

QUESTION:  Well.  then,  it  wasn't  a  public  hearing,  was 
it? 

MOSHER:  What  wasn't  a  public  hearing? 

QUESTION:  The  preliminary  hearing,  it  couldn’t  be  pub¬ 
lic  if  it  couldn't  be  published. 

MOSHER:  But  there  is  no  requirement  under  the  Con¬ 
stitution  that  a  preliminary  hearing  be  a  public  hearing. 

QUESTION:  But  it  is— 

MOSHER:  The  Sixth  Amendment  only  goes  to  a  public 
trial. 

QUESTION:  I  thought  you  said  it  was  the  law  of  Neb¬ 
raska. 

MOSHER:  The  law  of  Nebraska— 

QUESTION:  Well,  at  any  rate,  it  was  a  public  hearing 
here,  wasn't  it.  or  not?  It  was  public  except  for  the  press? 

MOSHER:  Well,  even  the  press,  the  way  the  case  was 
developed,  was  entitled  to  attend. 

QUESTION:  They  could  hear  it  but  they  couldn’t  publish 
it. 

MOSHER:  That's  correct. 

QUESTION:  Well,  1  don't  know  how  any  newspaper  can 
exist  if  all  it  does  is  hear. 

MOSHER:  But.  Your  Honor,  it  was  not  a  total  restriction, 
it  was  merely  a  restriction  until  the  jury  was  empaneled  and 
placed  in  the  box.  At  that  stage  of  the  game,  the  press  was 
free  to  let  it  all  hang  out.  There  was  nothing  to  restrict  them 
after  the  jury  was  in  the  box.  It  was  simply  an  attempt,  a  very 
sincere  attempt  to  balance  the  First  Amendment  and  Sixth 
Amendment. 

QUESTION:  Mr.  Mosher,  your  theory  of  why  this  is  a 
narrow  order  then  goes  to  the  fact  that  it  was  a  limited  period 
of  time,  rather  than  the  scope  of  the  prohibition? 

MOSHER:  That  is  one  thing.  The  other  thing  I  think  why 
it  is  very  narrow  is  what  they  restricted  the  publication  on. 

QUESTION:  Well,  what  about  that  third  clause  that  I 
asked  you  about  before,  isn't  that  rather  broad? 

MOSHER:  No.  I  don't  believe  so  at  all.  I  think  all  the 
court  was  really  saying  here  is  that,  one,  you  cannot  publish 
before  this  matter  goes  to — before  the  jury  is  empaneled — 
one,  admissions  against  interest  or  confessions,  and,  two, 
you  cannot  publish  the  fact  that  the  man  has  had  prior 
criminal  conduct.  This  is  all  the — 


QUESTION:  How  about  information  tending  to  prove 
guilt,  isn’t  that  part  of  the  order? 

MOSHER:  Precisely. 

QUESTION:  And  isn’t  that  the  thing  the  newspaper 
people  would  probably  most  like  to  publish  if  they  have  their 
own  reporters  out  digging  around  for  facts? 

MOSHER:  I  don’t  think  so.  Your  Honor,  because  the 
second  one,  for  example,  let  the  media  publish  anything 
that — 

QUESTION:  Would  you  think  this  order  would  have  been 
appropriate  in  the  Watergate  background,  would  it  have 
been  a  narrow  order? 

MOSHER:  I  don’t  know  the  scope  of  your  question,  be¬ 
cause  Watergate — 

QUESTION:  Any  information  tending  to  prove  guilt  of 
any  of  the  crimes  under  discussion. 

MOSHER:  Well,  of  course,  Watergate  involved  a  tre¬ 
mendous  amount  of  investigation  by  the  media  before  the 
government  acted.  In  fact,  probably  Watergate  is  the  media’s 
finest  hour,  it  certainly  is  one  of  its  finest  hours,  because 
here  is  some  investigation  that  went  on  by  the  media  before 
the  government  acted  to  set  the  criminal  process  in  action. 
This  was  not  the  case  here.  The  government  had  set  it  in 
action.  The  government  had  arrested  a  person — 

QUESTION:  Well,  I  am  really  just  directing  my 
attention — directing  your  attention  to  the  scope  of  the  order, 
the  prohibition  of  information  tending  to  prove  guilt.  Do  you 
think  that  is  a  narrow  order? 

MOSHER:  That  is  a  narrow  order. 

QUESTION:  Are  the  terms  of  the  order  tending  to  prove 
guilt  of  the  accused  or  just  tending  to  prove  guilt,  period? 

MOSHER:  The  terms  of  the  order  prohibit  the  media  from 
publishing  before  the  jury  is  empaneled,  from  publishing  the 
fact  that  this  man  had  confessed.  It  also  prohibited  the  media 
from  publishing  such  other  matters  excepting  those  state¬ 
ments  that  they  might  get  from  the  accused.  Now.  if  the 
accused  was  willing  to  talk  to  the  media,  they  were  perfectly 
free  to  publish  it. 

QUESTION:  Well,  what  if  an  investigative  reporter,  after 
this  order  was  entered  but  before  Simants’  trial,  came  upon 
some  leads  that  led  him  to  think  that  X  rather  than  Simants 
was  guilty,  would  he  have  been  free  to  publish  that? 

MOSHER:  Oh,  1  think  he  probably  could,  certainly. 

QUESTION:  Didn’t  the  order  contain  words  such  as 
“seriously  implicating?” 

MOSHER:  It  did,  which  of  course  would  go  to  the  prior 
criminal  conduct  of  the  accused. 

QUESTION:  That  to  me  assumes  a  little  more  narrower 
than  Mr.  Justice  Stevens’  description  of  “tending  to  prove 
guilt.” 

MOSHER:  Yes.  I  think  so. 

QUESTION:  Yes,  and  it  is  also  limited  to  the  accused,  as 
Mr.  Justice  Rehnquist  points  out,  the  information  strongly 
implicative  of  the  accused  as  the  perpetrator  of  the  slayings, 
so  (a)  it  has  to  be  strong,  and  (b)  it  has  to  relate  to  the 
particular  accused. 

MOSHER:  Yes. 

QUESTION:  And  that  is  what  narrows  it,  1  guess. 


ORAL  ARGUMENT  OF  MILTON  R.  LARSON,  ESQ.  ON 
BEHALF  OF  RESPONDENT  STATE  OF  NEBRASKA 

Clearly,  none  of  the  cases  have  indicated  that  there  is  any 
indication  toward  prior  restraint  that  that  is  at  all  desirable. 
But  I  would  submit  that  in  exceptional  cases,  where  locale 
and  circumstance  combined  are  such  that  pervasive  publici¬ 
ty,  extensive  publicity  and  prejudicial  publicity  would  create 
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a  clear  and  present  danger  to  the  empaneling  of  a  fair  and 
impartial  jury,  that  that  must  necessarily — that  the  judge 
must  necessarily  have  the  authority  to  enter  any  appropriate 
order — 

QUESTION:  Doesn't  that  cut  another  way — in  a  place 
with  800  people,  were  the  whole  800  people  talking  about 
anything  else  hut  the — 

LARSON:  No.  Your  Honor.  I  presume  what  you  are 
getting  to  now  is  the  rumor  and  innuendo  that  goes  in  the 
absence  of  reporting,  is  that  correct? 

QUESTION:  Well,  you  can't  stop  that. 

QUESTION:  Have  you  ever  participated  in  the  game  of 
telling  your  friend  on  your  right  and  it  gi’tes  all  around  the 
house  until  it  gets  hack  to  you? 

LARSON:  Yes.  Your  Honor. 

QUESTION:  Well,  in  a  town  of  8(X).  I  don't  know  how 
you  are  going  to  stop  that. 

LARSON:  We  can't  stop  it.  Your  Honor,  but  I  do  think 
that  it  is  not  going  to  be  as  prejudicial  as  what  comes  out  in 
the  paper  that  the  judicial  proceedings  have  indicated  that  a 
confession  was  made. 

ORAL  ARGUMENT  OE  E.  BARRETT  PRETTYMAN. 
JR..  ESQ..  ON  BEHALF  OE  PETITIONERS— 
REBUTTAL 

PRETTYM.AN:  1  just  want  to  say  that  I  would  be  making 
my  argument  even  if  prior  restraints  worked.  They  don't 
work,  at  least  in  the  sense  of  guaranteeing  a  fair  trial  or 
benefitting  the  public.  They  result,  as  you  have  just  pointed 
out.  Mr.  Justice  Marshall,  in  rumor  and  gossip  and  specula¬ 
tion  that  is  often  far  more  dangerous  to  a  defendant  than 
factual  reporting  in  a  newspaper.  They  result  in  the  cover-up 
of  occasional  corruption  and  abuse  of  power  and  of  pres¬ 
sures  that  elected  judges  are  sometimes  put  under.  They — 

QUESTION:  Do  you  have  to  go  that  far.  Mr.  Prettyman? 
If  the  press  are  permitted  to  be  present  and  have  access  to 
the  entire  record,  you  have  a  rather  hard  time  covering  it  up. 

PRETTYMAN:  Yes.  but— 

QUESTION:  It  would  be  delayed  reporting,  but  you 
couldn't  cover  it  up.  could  you? 

PRETTYMAN:  The  problem,  of  course,  is  what  is  actu¬ 
ally  going  on.  and  that  is  that  you  are  having  a  combination 
of  closed  hearings  and  prior  restraints,  and  what  we  are 
having  more  and  more  now  .  what  is  developing  at  an  accel¬ 
erated  rate  is  the  fact  that  the  press  is  being  cut  ofT  entirely. 

Now  .  you  sort  of  assume  that  the  publication  of  a  confes¬ 
sion  must  be  a  bad  thing,  it  is  going  to  harm  the  defendant.  In 
fact,  people  confess  to  things  all  the  time  that  they  didn't  do. 
and  the  publication  of  confessions  can  result  in  freeing 
people. 

QUE.STION:  Mr.  Prettyman.  I  suppose  your  position,  if 
you  prevail  here,  will  he  to  increase  the  number  of  closed 
hearings.  Now.  you  said  a  while  ago  that  that  is  another  case 
and — 

PRETTYMAN:  Yes.  sir. 

QUESTION:  — you  would  be  arguing  against  this.  But  is 
this  a  privilege  for  the  press  to  assert  or  for  the  defense  to 
assert? 

PRETTYMAN:  Well,  of  course,  we  would  contend — and 
the  Nebraska  Supreme  Court  doesn't  agree  with  us — that  the 
press  is  entitled  to  intervene  here,  that  it  represents  not  only 
its  own  rights  but  the  public's  rights.  One  very  strange  aspect 
of  this  case  is  that  the  Nebraska  Supreme  Court  said  that  we 
never  should  have  been  allowed  to  intervene  in  the  first  place 
and  that  therefore  we  could  have  disobeyed  the  County 
Court  order  with  impunity,  even  though  it  was  entered 
against  us. 
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Now.  you've  got  a  strange  situation.  Do  we  have  rights  or 
don't  we?  Is  the  public  going  to  be  represented  or  isn't  it?  1 
think  w  hat  is  going  to  happen  if  you  allow  these  things  is  this: 
Defendants,  as  a  matter  of  course,  are  going  to  ask  for  a  prior 
restraint  both  to  prevent  themselves  from  being  charged  with 
ineffective  assistance  of  counsel  and  also  because  it  is  obvi¬ 
ously  in  their  client's  interest  not  to  have  any  publicity  about 
this.  So  that  is  going  to  become  the  normal  thing. 

Then  prosecutors,  what  is  their  attitude  going  to  be?  Sure, 
given  it  to  them,  let's  don't  take  a  chance  on  reversal  later  if 
we  disagree  to  it.  and  then  you  are  sitting  there  with  the 
judge,  both  the  parties  agreeing  to  something,  pushing  him 
toward  it.  you  don't  have  the  press  present  in  Nebraska 
because  they  don't  have  a  right  to  intervene,  and  so  the  judge 
naturally,  who  also  doesn't  want  to  be  reversed,  is  going  to 
grant  it. 

1  assure  you.  no  matter  how  narrow  an  order  you  attempt 
to  fashion,  you  are  going  to  see  a  flood  of  litigation  if  this 
happens,  and — 

QUESTION:  Well,  in  your  federal  system,  your  grand 
jury  is  certainly  closed. 

PRETTYMAN:  That's  right. 

QUESTION:  In  the  federal  system,  your  gr  md  jury  is 
certainly  closed.  You  are  not  suggesting  that  the  press  can 
open  up  the  grand  jury? 

PRETTYMAN:  No.  absolutely  not.  W'e  are  not  talking 
here  about  our  right  to  get  information.  We  are  not  saying 
that  the  courts  can't  keep  some  information  secret  or  that 
everything  has  to  be  made  public.  W'e  are  not  talking  about  it 
in  that  sense. 

QUESTION:  Mr.  Prettyman.  you  don't  base  your  argu¬ 
ment  on  the  matter  of  why  is  it  essential  that  it  be  published 
tomorrow  morning  as  distinguished  from  at  a  later  point? 

PRETTYMAN:  Your  Honor.  I  think  that  if  the  Court  is 
really  going  to  attempt  to  decide  in  each  case  whether  a  little 
bit  of  time  is  ttxi  much  or  too  little,  you  are  really  in  trouble. 
Let's  say.  for  example,  that  on  the  morning  of  an  election  a 
Congressman  is  indicted  and  confesses  and  an  unconstitu¬ 
tional  order — unconstitutional  or  not — is  entered  im¬ 
mediately  after  the  press,  but  it  stays  in  effect  only  until  7:(K) 
o'clock  that  night,  that  man  is  reelected.  Is  seven  hours  too 
little  or  too  late?  Are  you  going  to  put  the  courts  into  the 
position  of  saying,  well,  in  that  case,  that  seven  hours  was 
too  long,  but  in  some  other  case  maybe  a  week  is  all  right,  or 
a  month  is  all  right. 

QUESTION:  Has  there  ever  been  such  a  case? 

PRETTYMAN:  W'ell.  I  can  only  say  this,  that  this  Court 
has  said  on  several  occasions  that  it  is  the 
contemporaneous — In  Re  Oliver  was  one.  and  I  think  there 
have  been  several  others — has  emphasized  that  it  is  the 
contemporaneous  publishing  of  news,  the  public's  right  im¬ 
mediately  to  news,  because  you  cannot  judge  the  impact  that 
news  is  going  to  have.  In  the  Joan  Little  case,  for  example, 
the  fact  that  women's  rights  were  immediately  able  to  gener¬ 
ate  support  for  us.  was  extremely  important.  And  in  the 
Schulenkamp  case,  the  immediate  putting  out  of  the  news 
resulted  in  the  whole  juvenile  system  being  redone,  and  all  of 
that  could  have  been  lost  if  there  had  been  a  delay.  There  is  a 
momentum  to  these  things.  There  is  a  momentum  to  news, 
and  I  think  Watergate,  of  course,  is  the  great  example,  the 
fact  that  news  coming  out  now  of  something  is  of  vital 
importance  to  the  public  in  a  suit. 

As  soon  as  you  start  saying,  no.  let's  just  keep  it  from 
them  for  a  little  while,  you  put  yourself  in  very  serious 
trouble. 

Thank  you. 

MR.  CHIEF  JUSTICE  BURGER:  Thank  you  gentlemen. 
The  case  is  submitted. 
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4:30P.M. 

—  Sports  Spectacular  ‘Demo¬ 
lition  Derby,’  one  of  the  most 
exciting  events  in  the  area  of 
auto  racing  with  Lee  Leonard 
and  Ken  Squier  providing  the 
commentary  (from  Islip  Speed-  i 
way,  Islip,  N.Y.);  and  ‘National  i 
Skateboard  Championships,’  j 
with  Ken  Squier  providing  the  I 
commentary,  (from  San  Diego  1 
Stadium,  San  Diego,  Calif.)  * 
0)  —  Wide  World  Of  Sports 
(^  _  W  C  T  Challenge  Cup  ' 
Match  John  Newcombe  of 
Australia  meets  Arthur  Ashe  of 
the  United  States  in  the  eighth 
event  in  this  series  colorcast  live 
from  Keauhou-Kona,  Hawaii. 

5:00P.M. 

—  Houston  Open  Third- 
round  play  in  this  $2(X),(XX) 
tournament,  with  Jack  Whitak¬ 
er,  Pat  Summerall,  Ken  Ven¬ 
turi,  Frank  Glieber  and  Ben 
Wright  providing  the  commen¬ 
tary.  (From  Woodlands  Coun¬ 
try  Club,  Houston,  Texas.) 

(5)  —  Family  Circle  Cup  The 
semi-final  round  in  this  $1(X),- 
000  event,  one  of  the  richest  in 
women’s  tennis,  will  be  color¬ 
cast  live  from  Amelia  Island 
Plantation  near  Jacksonville, 
Fla.  Defending  champion  Chris 
Evert  leads  an  international 
field  of  32  professionals. 

CD  (JJ)  (3>  —  Kentucky 

Derby  Live  coverage  will  b^ 
provided  of  the  102nd  runiuM 


Rolling  log 


Tele-Log,  the  on-time, com¬ 
puter-generated  television  sch¬ 
edule  service,  is  now  available 
any  way  you  want  it.  Tele- Log 
offers  you  either  the  new  roll¬ 
ing  log  format  or  the  space-sav¬ 
ing  grid /program  highlights  for¬ 
mat.  Both  are  available  with 
options  on  type  face  and  size, 
leading  and  column  width. 
Movies,  sports  and  specials  for 
the  week  are  produced  as  sepa¬ 
rate  elements. 

The  expansion  of  Tele- 
Log’s  service-oriented  opera¬ 
tion  now  places  us  first  in  flexi¬ 
bility  as  well  as  dependability, 
readability  and  economy.  Tele- 
Log’s  vastly  increased  volume 
and  sophisticated  use  of  com¬ 
puter  capabilities  mean  the 
lowest  possible  cost  for  your 
newspaper. 

And  remember,  Tele-Log  is 
edited  and  produced  for  news¬ 
papers  by  newspaper  people. 

Let  us  know  when  Tele-Log 
can  begin  saving  you  time, 
saving  you  money  and  serving 
your  readers  better.  Phone  or 
write  Dick  Johnson  or  Don 
Howe,  216-621-7300,  West 
Third  and  Lakeside,  Cleveland, 
Ohio,  44113. 
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state  courts  add 
to  growing  list 
of  public  figures 

In  two  new  decisions,  appellate  courts 
in  Florida  and  Tennessee  have  spared 
newspapers  from  libel  judgments  by  ap¬ 
plying  the  “public  figure”  standard  of 
the  Supreme  Court  of  the  United  States. 

Both  a  school  superintendent  and  a 
referee  in  an  athletic  contest  were  held  to 
be  fair  game  for  fair  comment  in  stories, 
cartoons  and  pictures. 

The  Court  of  Appeal  in  Florida  re¬ 
versed  a  $1  million  damage  judgment 
won  by  Lloyd  Early  against  the  Palm 
Beach  Post-Times,  a  member  of  the  Cox 
group.  The  court  said  the  lower  court’s 
jury  verdict  was  based  on  evidence  that 
was  insufficient  to  sustain  the  award. 

While  he  was  an  elected  official.  Palm 
Beach  County  School  Superintendent, 
from  1968  to  1973,  Early  was  subjected 
to  a  barrage  of  editorial  criticism  by  the 
newspaper  in  an  effort  to  remove  him 
from  office.  The  appellate  judges  charac¬ 
terized  “the  several  hundred  articles  and 
editorials”  as  “generally  hostile”  and  of 
a  defamatory  nature,  but  none  were  pub¬ 
lished  with  reckless  disregard  of  the 
truth. 

Caustic  and  perjorative  as  many  of  the 
articles  and  cartoons  were,  the  court 
said,  many  had  a  basis  in  fact  and  would 
fall  into  the  judicial  category  of 
“rhetorical  hyperbole”  or  “the  conven¬ 
tional  give  and  take  in  our  economic  and 
political  controversies." 

Even  statements  to  the  effect  that  pub¬ 
lic  confidence  in  the  school  system  was 
eroding  and  cartoons  depicting  school 
leadership  were  regarded  by  the  court 
as  typical  examples  of  fair  comment. 

In  conclusion,  the  court  commented, 
“While  most  of  the  articles  and  cartoons 
can  fairly  be  described  as  slanted,  mean, 
vicious  and  substantially  below  the  level 
of  objectivity  that  one  would  expect  of 
responsible  journalism,  there  is  no  evi¬ 
dence  .  .  .  that  demonstrates  that  a 


single  one  of  the  articles  was  a  false 
statement  of  fact  made  with  actual 
malice.” 

Also  relying  on  the  criteria  of  the 
Times-Sullivan  case  decided  in  1964,  the 
Tennessee  State  Court  of  Appeals  ruled 
that  officials  in  athletic  contests  are  pub¬ 
lic  figures  and  cannot  recover  damages 
for  criticism  of  their  actions.  In  this  case 
involving  the  Lebanon  Democrat  and  a 
football  game  referee  (Stan  McAfee)  the 
appellate  judges  upheld  a  trial  court’s 
dismissal  of  the  libel  suit. 

A  story  by  David  Clymer,  a  Democrat 
reporter,  had  described  the  referees  as 
being  “flag-happy”  in  making  dubious 
calls  during  a  game.  The  headline  said, 
“Officials  Beat  Bears.”  Although  the 
story  did  not  identify  any  of  the  game 
officials,  McAfee  sued  the  newspaper, 
the  reporter,  and  Carl  Wallace,  then 
editor,  asking  $50,000  from  each. 

Affirming  the  lower  court  decision. 
Judge  Henry  F.  Todd  wrote  in  the  Court 
of  Appeals  opinion  that,  “to  rule  other¬ 
wise  would  authorize  a  defamation  suit 
against  every  spectator  who  criticizes 
the  officiating  at  any  public  sport  event, 
as  well  as  every  parishioner  who 
criticizes  the  Sunday  sermon.”  This,  he 
said,  does  not  comport  with  the  present 
public  policy  of  this  country.” 

• 

Lawyer  faces  charges 
for  placing  ads 

A  Seattle  attorney  who  defied  the 
professional  code  of  ethics  of  lawyers 
by  advertising  for  clients  in  the  Seattle 
Post-Intelligencer  recently,  had  a  com¬ 
plaint  filed  against  him  by  the  Washing¬ 
ton  State  Bar  Association. 

The  complaint  directs  attorney  Rich¬ 
ard  Sanders  to  answer  the  charges  with¬ 
in  15  days.  Under  normal  procedure,  a 
closed  disciplinary  hearing  is  the  next 
step,  but  Sanders  has  insisted  he  will 
fight  for  an  open  hearing. 

Sanders  has  said  he  will  challenge 
the  bar  association’s  attempt  to  re¬ 
strict  his  right  to  advertise  all  the  way 
to  the  U.S.  Supreme  Court. 


Daniel  Patrick  Moynihan,  former  U.S. 
Ambassador  to  the  United  Nations,  ad¬ 
dresses  the  Associated  Press  annual 
luncheon  Monday,  May  3,  of  ANPA 
week.  Speaking  for  the  annual  meeting 
of  AP  preceding  at  10  a.m.  in  the  Em¬ 
pire  Room  will  be  Wes  Gallagher,  pres¬ 
ident  and  general  manager  who  will  be 
retiring  before  the  next  annual  meeting, 
giving  his  over-all  view  of  journalism. 
Hal  McClure,  former  bureau  chief  in  Tel 
Aviv,  and  Nick  Luddington,  chief  of 
Middle  East  services  in  Beirut,  head  a 
panel  discussion  on  Middle  East  Ser¬ 
vices. 


New  York  Addresses 
of  Convention  Visitors 

The  following  listings  of  New  York 
Addresses  of  Convention  Visitors  were 
received  just  as  this  issue  of  Editor  «& 
Publisher  was  going  to  press. 

iH'troil  (Mich.)  F'ree  FVess 

Mr.  &  Mrs.  Lee  T.  Guitlar.  IMaza 
Kvansville  (Ind.)  (’ourier  Press  (Kvansvi)le  PrinlinK 
Co. 

Mr.  &  Mrs.  Waller  J.  Goeltz,  Barclay 
Fort  Wayne  (Ind.)  News-Sentinel 

Helene  R.  Foellinjfer,  W’aldorf-Astoria 
Fort  Worth  (Tex.)  News  Gitizen 
Staley  McBrayer,  Waldorf- .Astoria 
Beverly  McBrayer,  Waldorf-Astoria 
Lafayette  (Ind.)  Journal  and  Courier 

Mr.  &  Mrs.  Malcolm  W.  Applegate,  Waldorf-Astoria 
Macon  (Ga.)  Teletfraph  and  News 

Mr.  &  Mrs.  Bert  Struby,  Waldorf- .Astoria 
McKeesport  (Pa.)  News 
Thomas  I).  Mansfield,  Pierre 
William  J.  Cox,  Pierre 
Mrs.  W.  I).  Mansfield  Jr.,  Pierre 
Montreal  (Que.)  UniMedia,  Inc. Canadian  Daily  News¬ 
papers  Publishers  Assn. 

Jacques  G.  Francoeur,  Waldorf-Astoria 
New  Bedford  (Mass.)  Standard-Times 

Mr.  &  Mrs.  Gerald  T.  Tache,  Barbizon-Plaza 
Paterson  (N.J.)  Morning  News  Kveninj?  News 
News  Plaza,  F^aterson,  N.J. 

Kdward  B.  Haines  Harr>'  B.  Haines 
Peekskill  (N.Y.)  Star 

Kenneth  M.  Carter,  Barclay 
Richmond  (Va.)  Times-Dispatch/News  I..eader 
Mr.  &  Mrs.  D.  Tennant  Bryan,  Waldorf-Astoria 
James  L.  Dillon,  Waldorf-Astoria 
Mr.  &  Mrs.  G.  W.  Kstes,  Waldorf-Astoria 
Salem  (Ore.)  Statesman-Journal 
William  L.  Mainwarin^t  W'aldorf-A.storia 
Salisbur>'  (Md.)  Times 

Mr.  &  Mrs.  Dean  W.  Farmer,  Waldorf-Astoria 
San  Francisco  (Calif.)  Sun-Reporter 
Carlton  B.  Goodlett.  N.D..  Waldorf-Astoria 
W’ashin^on  (Pa.)  Observer-Reporter 

Mr.  &  Mrs.  John  L.  S.  Northrop,  W'aldorf-Astoria 
Waukesha  (W'is.)  Freeman 

Henry  A.  Youmans,  Waldorf-Astoria 
Nila  Youmans,  Waldorf-Astoria 
Williamsport  (Pa.)  Grit  I'ublishin^ 

Andrew  W'.  Stabler,  Jr.,  Waldorf-Astoria 
James  H.  Lamade,  Waldorf-Astoria 
Howard  J.  Lamade,  Jr.,  Barclay 
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New  York  Addresses  of  Convention  Visitors 


Ahfi’deen  (S.D.)  American  News 

Mr.  &  Mrs.  IVter  Schmitt,  Waldorf-Astoria 
.Akron  (().)  Beacon  Journal  Puhlishin^  Co.  (Beacon 
Journal) 

William  A.  Ott.  Waldorf-Astoria 
.Albuquerque  (N.M.)  .Albuquenjue  F*ublishinjf  ('o. 

T.  H.  Lan^r.  Waldorf-.Astoria 
William  I*.  Lanjr.  Waldorf-Astoria 
Robert  i\  (ieorjre,  Waldorf-.Astoria 
.Allentown  (Pa.)  C'all-('hronicle 
Don  Miller.  Waldorf-Astoria 
Ames  (Iowa)  Tribune 

Mr.  &  Mrs.  Hollis  J.  Nordyke,  Waldorf-Astoria 
.Amsterdam  (N.Y.)  Recorder 

Mr.  &  Mrs.  Charles  H.  Miller,  Waldorf-Astoria 
.Anderson  (S.C.)  Independent  Mail 

Mr.  and  Mrs.  John  Ginn,  Waldorf-Astoria 
Anniston  (.Ala.)  Star 
Phillip  .A.  San^ninetti,  Waldorf-.Astoria 
Ansonia  (Conn.)  St*ntinel 

Kujrene  R.  Miller.  Al^on<}uin 
.Asheville  (N.CM  Citizen  &  Times 

.Mr.  &  .Mrs.  Robert  Bunnelle,  Barclay 
.Mr.  &  Mrs.  John  Q.  Schell,  Barclay 
Athens  (Tenn.)  Po.st  Athenian 
Alex  S.  Jones.  Waldorf-Astoria 
Atlanta  ((Ja.)  Journal-Constitution 
Jack  Tarver.  Barclay 
Wm.  I.  Ray.  Jr.,  Waldorf-.Astoria 
Thos.  H.  W(M»d,  Waldorf-Astoria 
.Aurora  (Ill.)  Beacon-News 

W.  Walton  (’rouch,  Wahlorf-A.storia 
Kileen  K.  ('rouch,  Waldorf-A.storia 
Austin  (Tex.)  ('itizen 

Mr.  &  Mrs.  Jack  Warren.  Waldorf-Astoria 
Mr.  &  Mrs.  Wm.  Klusmeier,  Waldorf-.Astoria 

Baltimore  (.M<1.)  News  .American 
Mr.  &  .Mrs.  Mark  Collins.  Waldorf-.Astoria 
Mr.  &  Mrs.  Roy  W.  .Anderson,  The  Barclay 
Bantror  (Me.)  News 

Mr.  &  .Mrs.  James  Van  Namee,  Waldorf-.Astoria 
Richard  J.  Warren,  l.’niversity  (’lub 
Barre-Montpelier  (Vt.)  Times  Ar^us 

.Mr.  &  .Mrs.  (it'or^e  J.  (tUuldinK.  Summit 
Baton  Rouire  (La.)  State-Times  .Advm'ate 
.Mr.  and  Mrs.  Dou^rlas  Manship.  Barclay 
.Mr.  and  Mrs.  Charles  Garvey,  Plaza 
Bellingham  (Wash.)  Herald 
William  Honeysett,  Waldorf-.Astoria 
Bintrhamton  (.N.Y.)  Binghamton  Press  Co.,  Inc.  (Sun- 
Bulletin  Press) 

Mr.  &  Mrs.  Roln'rt  R.  Kckert,  Park  Lane 
Birmingham  (.Ala.)  Birminjrham  News 
('.  B.  Hanson  Jr..  Pierrie 
Victor  H.  Hanson  II,  Rejfency 
W.  (*.  (Jreen  Jr.,  Waldorf 
Bloomin^on  (Ill.)  Panta^raph 

Davis  I’.  Merwin,  Waldorf-.Astoria 
Bloominjrton  (I ml.)  Herald-Telephone 
Sc(»tt  ('.  Schiirz.  Waldorf-.Astoria 
Boise  (Idaho)  Idaho  Statesman 

Robert  B.  Miller,  Jr.,  Waldorf-Astoria 
Boston  (.Mass.)  (ilobe 

Davis  TayUn*.  Barclay  Hotel 
Wm.  O.  Taylor,  Waldorf-.Astoria 
John  I.  Taylor.  Wahlorf-.Astoria 
John  P.  (liu^^io,  Wahlorf-.Astoria 
Richard  ()ckerbhK>m,  Waldorf-.Astoria 
David  Stan^er,  Waldorf-.Astoria 
Boston  (Mass.)  Herahl  .American  Sunday  Herald  Ad¬ 
vertiser 

Robert  ('.  Berjrenheim,  Waldorf-Astoria 
Dennis  K.  Mulligan,  Waldorf-.Astoria 
Lester  Zwick,  Waldorf-.Astoria 
Bradford  (Pa.)  Kra  (Bradford  Publications  Inc.) 

Mr.  &  Mrs.  Henry  A.  Satterwhite,  Waldorf-A.storia 
Mr.  &  Mrs.  John  Satterwhite,  Waldorf-.Astoria 
Mr.  James  Kricson,  Waldorf-.A.storia 
Mrs.  Iherre  Smith,  Waldorf-.Astoria 
Mrs.  Thebe  Krouse,  Waldorf-.Ast(»ria 
Bridjrepj)rt  (C’onn.)  Post  Publishinjr  ('o. 

Mr.  &  .Mrs.  John  K.  Pfriem,  Delmonico 
Bridjfeton  (N.J.)  News 
John  T.  Schofield,  Biltmore 
Marian  H.  Sch(»field,  Biltmore 
BridKewiiter  (N.J.)  ('ourier-News 

Mr.  &  Mrs.  Paul  T.  Miller  11.  Barclay 
Bristol  (Conn.)  Press 

K.  Bartlett  Barnes.  Barclay 
Donald  P.  Selina,  liarclay 
Perry  J.  Spinelli,  Barclay 
Jostqih  H.  Zerbey  III,  Barclay 
Brownsville  (Pa.)  Telejrraph 
Charles  W.  McKinley.  Barclay 
Marjferv  M.  McKinley.  Barclay 
Buffalo  (N.Y.)  News 

Mr.  &  Mrs.  Henry  Z.  I’rban,  St.  Rejris 
.Mr.  &  Mrs.  Kdward  B.  Richter,  Waldorf-Astoria 
.Mr.  William  M.  F'allis,  Waldorf-Astoria 
Mr.  &  Mrs.  Bruce  K.  Wallis,  Park  .Avenue 
Burlinjrton  (la.)  Hawk  Eye 
John  McC’ormally,  Waldorf-Astoria 
Burlinjrton  (Vt.)  Free  Press 

I’rban  L.  Berijeron.  Wahlorf-.Astoria 

(’amden  (N.J.)  Courier-Post 
William  .A.  Stretch,  Barclay 
Canton  (O.)  Thomson  Newspapers  Inc. 

(j.  (hndon  Strong,  Waldorf-.Astoria 
Don  P.  Hicks,  Waldorf-Astoria 
('anton  (O.)  Repository 

Michael  Johnston.  Wahlorf-.Astoria 
Karen  Jf)hnston.  Waldorf-.Astoria 
Cedar  Rapids  (la.)  (Jazette 
J.  F.  Hladkv,  Jr.,  Park  Lane 
Jm*  Hladkv  ML  Barclay 
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(’harleston  (S.C.)  Post 
Hall  T.  McGee,  Barclay 
Frank  B.  (Jilbreth,  St.  Rejris 
('harleston  (W.Va.)  (Gazette 
W.  E.  Chilton  III,  St.  Rejris 
R.  L.  Smith  Jr.,  St.  Re^ris 
Charleston  (W.Va.)  Mail 

Lyell  B.  Clay,  167  East  67th  St.,  (Apt.  15F)  N.Y.C. 
Mr.  &  .Mrs.  John  P'.  McGee,  Roosevelt 
Chattanoojra  (Tenn.)  Times 

Ruth  S.  HolmberK.  ,Sherr>'  Netherland 
.A.  Wm.  Holmberjr.  Sherry  Netherland 
ChicaKo  (Ill.)  Defender 
John  H.  Senjrstacke,  Waldorf-Astoria 
Chicaj;o  (III.)  Lerner  Home  Newspapers 
.Mr.  &  .Mrs.  Louis  A.  Lerner,  Drake 
Chicago  (Ill.)  Sun-Times/Daily  News  (Field  Enter- 
pri.ses,  Inc.) 

Waldorf-Astoria: 

Marshall  Field  Thomas  Tallarico 

('harles  Fegert  J.  G.  Trezevant 

Joe  .Mc.Adams  .Albert  von  Entress 

Leo  R.  Newcombe  James  G.  Stuart,  Jr. 

Robert  McAllister,  Barclay 
Cincinnati  (O.)  Enquirer 

William  J.  Keating,  VV’aldorf-Astoria 
Karl  Eller,  Waldorf-.Astoria 
Cincinnati  (O.)  Post  (Scripps-Howard  Newspapers) 
Earl  F.  Brown,  Barclay 
Ralph  E.  Eary,  Barclay 

Clarksburg  (W.Va.)  Clarksburg  Publishing  Co. 
(Exponent  Telegram) 

Cecil  B.  Highland.  Jr.,  ('arlyle 
Cleveland  (O.)  Plain  Dealer 
Thomas  Vail.  Waldorf  Towers 
Roy  Kopp,  Waldorf  Astoria 
Alan  Dant,  Fiarclay 
Coates ville  (Pa.)  Record 
John  F*aw’lowski,  Barclay 
Cocoa  (Fla.)  Cape  F’ublications,  Inc. 

Vince  Spezzano,  Waldorf-A.storia 
Marge  Spezzano,  Waldorf-.Astoria 
Columbia  (S.C.)  State-Record  Co. 

Mr.  &  Mrs.  Ben  R.  .Morris,  Barclay 
Mr.  &  Mrs.  .Ambrose  (J.  Hampton,  Barclay 
Dr.  &  Mrs.  .Ambrose  G.  Hampton.  Jr.,  Barclay 
('olumbus  (I ml.)  Republic 

Mr.  &  Mrs.  Robert  N.  Brown  (Betty),  Waldorf- 
.A.storia 

Columbus  (O.)  Dispatch 
John  F.  Wolfe,  I’ierre 
.A.  Kenneth  Pierce.  Fherre 
Thomas  B.  Sherrill,  III,  F*ierre 
Melvin  E.  Tharp.  FMerre 
Corpus  Christi  (Tex.)  Harte-Hanks  Newspapers 
.Allan  I*.  Johnson,  III,  Wahlorf-Astoria 
Culpeper  (Va.)  Star-Exponent 

Walter  B.  I*otter.  Waldorf-.Astoria 
Cumberland  (Md.)  Times-News 
James  .A.  Black.  Waldorf-Astoria 
John  J.  McMullen.  Jr.,  Waldorf-.Astoria 
Dallas  (Tex.)  News 
Waldorf-.Astoria 

Joe  M.  Dealey  Dick  Blum 

Jim  Moroney  Joe  Dealey,  Jr. 

Sol  Katz 

Dallas  (Tex.)  Times  Herald 
Jas.  F.  Chambers,  Jr.,  Waldorf  Towers 
Tom  Johnson,  Waldorf  Towers 
Daven|)ort  (la.)  (^uad  City  Times 
Tom  Williams.  Barclay 


Dayton  (O.)  Dayton  Newspapers,  Inc.  (Journal 
Herald  News) 

Charles  E.  Glover,  Barclay 
David  E.  Easterly,  Waldorf-Astoria 
Robert  C.  Snyder,  Waldorf-.Astoria 
Robert  W.  Sherman,  Waldorf-.Astoria 
Denver  (Colo.)  I*ost 

.Mr.  &  Mrs.  Charles  R.  Buxton.  F*laza 
.Mr.  &  Mrs.  Donald  R.  Seawell,  .At  New  York  resi- 
flence 

.Mr.  &  Mrs.  Robert  FF.  Shanahan,  Plaza 
Denver  (Colo.)  Rocky  Mountain  News 
W.  W.  Fletcher,  Barclay 

Des  Moines  (Iowa)  Mid-America  F’ublishing  Corp. 

David  .Archie,  Waldorf-Astoria 
Des  Moines  (low'a)  Register  and  Tribune  Co. 

David  Kruidenier,  Dorset 
Louis  H.  Norris,  Waldorf-Astoria 
Michael  G.  Gartner,  Waldorf-Astoria 
Stephen  Ingham,  Waldorf-Astoria 
Detroit  (Mich.)  News 
Peter  B.  Clark,  Waldorf 
James  T.  Dorris,  Barclay 
Robert  C.  Nelson,  Barclay 
John  W.  Harms,  Waldorf 
Kenneth  T.  Carlson,  Waldorf 
Dover  (Del.)  Delaware  State  News 
Joe  Smyth,  Barclay 
Madonna  Smyth,  Barclay 
Dover  (N.J.)  Advance 

F’hilip  T.  .Mazzucca,  Commuting 
Rmlney  L.  Odell.  Commuting 
Doylestown  (F*a.)  Intelligencer 

Mr.  &  Mrs.  Charles  V.  Smith,  Pierre 
Durham  (N.C.)  Herald-Sun 
Steed  Rollins,  FMaza 
Mr.  &  Mr.s.  E.  T.  Rollins,  Jr.,  St.  Regis 
Easton  (Pa.)  Express  (Easton  Publishing  Co.) 

Donald  W.  Diehl,  VV’aldorf-Astoria 
Mr.  &  .Mrs.  George  F.  Coffin  Jr.,  Waldorf-Astoria 
Miss  Henrietta  .A.  McI*herson,  Waldorf-Astoria 
Mr.  Burleigh  Arnold,  F’ierre 
.Mrs.  Adele  S.  Fretz,  Commuting 
Mr.  Henr\*  Fretz,  Commuting 
Mr.  &  M  rs.  William  C.  Stackhouse,  Commuting 
Mr.  Edward  E.  Howard,  Commuting 
Eau  Claire  (Wis.)  I..eader-Telegram 
Charles  Graaskamp,  Waldorf-Astoria 
John  Graaskamp,  Waldorf-Astoria 
El  Paso  (Tex.)  Times  &  Herald-Post 

Mr.  &  Mrs.  Frank  Feuille  III,  Waldorf-.Astoria 
Elizabethtow'n  (Ky.)  New’.s-Enterprise 
John  H.  Colburn,  Barclay 
Elmira  (N.Y.)  Star-Gazette 
Robert  L.  Collson,  Barclay 
Elyria  (O.)  Chronicle  Telegram 

.Arthur  D.  FFudnutt,  Waldorf-.Astoria 
Otto  B.  Schoepfle,  IFarclay 
Evan.sville  (Ind.)  Courier 

Mr.  &  M  rs.  Wm.  .Andrew’  Caddick,  Waldorf-A.storia 
Mrs.  Rossanna  M.  Enlow’,  Waldorf-Astoria 
Fargo  (N.D.)  P'orum 

William  C.  .Marcil,  Barclay 
Jane  B.  Marcil,  Barclay 

Fayetteville  (N.C.)  Fayetteville  F'ublishing  Co. 
(Times-  Observer) 

Ramon  L.  Yarborough,  Waldorf-.Astoria 
Florence  (Ala.)  Tn-Cities  Newspapers,  Inc. 

Bailey  Anderson,  Waldorf-Astoria 
Fort  Lauderdale  (Fla.)  News 

Mr.  &  Mrs.  Theodore  T.  Gore,  Dorset 

Mr  X-  Mrs.  Fred  P.  Pettijohn,  Waldorf-Astoria 
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Kt.  Myers  (Fla.)  News-Press 
Joe  &  Betty  Lyons,  Barclay 
FVesno  (Calif.)  Bee 

Rojjer  C.  Coryell.  Waldorf-.Astoria 
Julia  H.  Coryell,  \Valdorf-.\storia 
Gary  (Ind.)  Post-Tribune 
James  E.  Rasmusen,  Barclay 
Gastonia  (N.C.)  Gazette 

Mr.  &  Mrs.  I).  R.  Sejral.  Waldorf  Towers 
Grand  Forks  (N.D.)  Herald 
John  B.  Lux.  Barclay 
Great  Falls  (Mont.)  Tribune 

William  Cordinjrley.  Waldorf-.Astoria 
Greeneville  (Tenn.)  Sun 

Mr.  &  Mrs.  John  M.  Jones,  Waldorf-Astoria 
Mr.  GrejTK  K.  Jones,  Waldorf-Astoria 
Greenville  (S.C.)  News-Piedmont  (Multimedia.  Inc.) 

J.  Kelly  Sisk,  Waldorf-Astoria 
E.  A.  Ramsaur,  Barclay 
Donald  J.  Barhyte,  Barclay 
Rhea  T.  Eskew,  Barclay 
Hamilton  (O.)  Journal-News 
Charles  H.  Everill,  Wald()rf-.4storia 
Hammond  (Lu.)  Star 

Mr.  &  .Mrs.  Robert  J.  Mathes,  Waldorf-Astoria 
Hanover  (Pa.)  Sun 

Mr.  &  Mrs.  William  M.  Collins,  Waldorf-.Astoria 
Harriman  (Tenn.)  Today's  Ne>\'s 
Walter  T.  Pulliam.  Elyse’e 
Julia  B.  Pulliam.  Elyse’e 
Hartford  (Conn.)  Courant 

Edmund  W.  Downes,  Waldorf-.Astona 
Richard  H.  Ki?i«:,  Waldorf-.Astoria 
Robert  L.  St.  Martin.  Waldorf-.Astoria 
Hartford  (Conn.)  Times 
Mr.  &  Mrs.  Charles  .A.  Bett.s,  Summit 
Hickor>'  (N.C.)  RtK-ord 

Mrs.  L.  C.  (Mildred)  Gifford.  Waldorf-.Astoria 
.Mr.  &  Mrs.  Kenneth  K.  (Sue)  .Millholland.  Waldorf- 
Astoria 

.Miss  Marjorie  (Mart^ie)  Millholland.  Waldorf- 
.Astoria 

Hijrhtstown  (N.J.)  Daily  Racinjr  t'orm  Trianjrle  Pub. 
Inc. 

William  H.  Williams,  Commuting 
Hillsdale  (.Mich.)  News 

M  .M  Howard  H.  Fitzjrerakl,  11,  Waldorf-.Astoria 
Holyoke  (Mass.)  Transcript-Telegram 
Mr.  &  Mrs.  William  Dwight,  Sr.,  Barclay 
Honolulu  (Hawaii)  .Advertiser 
T.  Twijr^-Smith,  Waldorf-.Astoria 
Hudson  (N.Y.)  Rejrister-Star 

Mr.  &  .Mrs.  Fre<ierick  P.  .Andrews,  Waldorf-.Astoria 
Huntsville  (.Ala.)  Times 

Mr.  &  Mrs.  Leroy  .A.  Simms,  Barclay 
Hyannis  (Mass.)  Cape  Cod  Times 
Mr.  &  .Mrs.  Swtt  Himstead,  Barclay 
Indianapolis  (Ind.)  Star  News.  Indianapolis  Newspap¬ 
ers.  Inc. 

E.  S.  Pulliam,  Tusc’any 
W.  .A.  Dyer  Jr.,  Waldorf-Astoria 
Frank  E.  Russell,  Waldorf-.Astoria 
Thomas  K.  Crowe.  Waldorf-Astoria 
Golden  L.  Fans,  Waldorf-.Astoria 
Ithaca  (N.Y.)  Journal 
Charles  R.  Holcomb,  Waldorf-Astoria 
Jackson  (Tenn.)  Sun 

Mr.  &  .Mrs.  Stephen  S.  Ingham,  (Vanda).  Waldorf- 
Astoria 

Johnstown  (F*a.)  Tribune- Democrat 
Richard  H.  Mayer,  Barclay 


Joliet  (111.)  Herald-News 

William  F.  Blackburn,  Waldorf-Astoria 
Junction  City  (Kans.)  Union 

Mr.  &  Mrs.  John  D.  Montjromery,  St.  Reeis 
.Mr.  &  Mrs.  John  Grey  Montgromery,  St.  Kejris 
Kankakee  (III.)  Journal 

Mr.  &  Mrs.  Len  H.  Small  (Jean  Alice),  W'aldorf- 
-Astoria 

August  G.  Janssen,  Waldorf-Astoria 
Kansas  City  (Mo.)  Star 
Mr.  &  Mrs.  F.  S.  McKinney,  Waldorf-Astoria 
Mr.  &  Mrs.  W.  W.  Meyer,  Waldorf-Astoria 
Kinjr  of  Prussia  (Pa.)  Today’s  Post 
.Mr.  &  Mrs.  William  E.  Stra.sbunc,  Waldorf-Astoria 
Kington  (N.Y.)  Freeman 

Richard  L.  Treat.  Waldorf-.Astoria 
Ralph  In^rersoll  11,  Waldorf-Astoria 
Knoxville  (Tenn.)  Journal 
Mr.  and  Mrs.  C.  H.  Smith  III,  Waldorf-Astoria 
Mr.  &  Mrs.  C.  M.  Mason.  Waldorf-Astoria 
Knoxville  (Tenn.)  News-Sentinel 
Mr.  &  Mrs.  Roj^r  .A.  Daley,  Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 
Richard  H.  Blacklidpe,  Waldorf-Astoria 
Lancaster  (Pa.)  Lancaster  Newspapers,  Inc. 
Waldorf-.Astoria 

Doujrlas  R.  .Armstrong  Jack  S,  Gerhart 
Willis  W.  Shenk  Warren  L.  Swartz 

John  M.  Buckwalter  Ray  W.  Gilliland 
Lansing  (Mich.)  State  Journal 
Grejrory  L.  Deliyanne,  Waldorf-Astoria 
Lavrrence  (Kans.)  Journal-World 

Mr.  &  .Mrs.  Dolph  C.  Simons,  Jr,,  Waldorf-Astoria 
Lawrence  (Mass.)  Eajrle-Tribune 

.Mr.  &.  Mrs.  William  F.  Lucey,  Jr.,  Waldorf-Astoria 
Lawrence  (Kans.)  University  Daily  Kan.san 
Del  Brinkman,  Waldorf-Astoria 
Lebanon  (Pa.)  News 
Joseph  Sansone,  Waldorf-Astoria 
.Arbelyn  Wilder  Sansone,  Waldorf-Astoria 
(’arol  Ann  Loehr,  Waldorf-Astoria 
Ruth  .Arbelyn  Wolfe.  Waldorf-Astoria 
Lexinjrton  (Ky.)  Herald-Leader 
Don  E.  Carter,  Barclay 
Lima  (().)  News 

.Mr.  &  .Mrs.  F.  William  Power,  Waldorf-Astoria 
Little  Rock  (Ark.)  Arkansas  Gazette 
Mr.  &  .Mrs.  Hu^^h  B.  Patterson.  Jr.,  St.  Rejfis 
Mr.  &  Mrs.  James  R.  Williamson.  Waldorf-Astoria 
.Mr.  &  Mrs.  John  T.  Meriwether,  Waldorf-Astoria 
Lo|ransiK)rt  (Ind.)  Pharos-Tribune  &  Press 
Sir.  &  Mrs.  J.  M.  Druck.  Waldorf-Astoria 
Long  Island  (N.Y.)  Suffolk  Life  Newspapers 
David  J.  Willmott.  Waldorf-A.storia 
Norman  F.  Hirsch,  Waldorf-Astoria 
Lorain  (O.)  Journal 
James  D.  Lonervan.  Waldorf-Astoria 
Los  .Anjfeles  (Calif.)  Times 
Otis  Chandler.  Regency 
Phillip  L.  Williams,  Barclay 
Robert  D.  Nelson,  Park  Lane 
Thomas  Dorsey,  Waldorf-Astoria 
.Madison  (W’is.)  Capital  Times 
Miles  Mc.Millin,  Waldorf-Astoria 
Madison  (Wis.)  Wisconsin  State  Journal 
Martin  Wolman.  Barclay 
Malden  (Mass.)  News 

.Mr.  &  Mrs.  David  Brickman,  Essex  House 
.Mr.  &  .Mrs.  Walter  A.  Brickman,  Essex  House 
Marietta  (O.)  Times 

Bill  .McKinney,  Waldorf-A  sterna 


LeROY  KELLER 


A  newspaperman 
with  more  than  forty 
years  of  experience 
now  representing  a 
selected  clientele. 


MEDIA  BROKER  •  CONSULTANT 

555  Madison  Avenue,  New  York,  N.Y.  10022 

TELEPHONE:  212-688-4060  •  212-759-2349 


Marion  (Ind.)  Chronicle-Tribune 
Mr.  &  Mrs.  Richard  B.  Thomas,  Plaza 
Medford  (Mass.)  Mercury 

Mr.  &  Mrs.  David  Brickman,  Essex  House 
Mr.  &  Mrs.  Walter  A.  Brickman,  Essex  House 
Medford  (Ore.)  Mail  Tribune 
Stephen  W’.  Ryder,  Waldorf-Astoria 
Melbrose  (Mass.)  News 
Mr.  &  Mrs.  David  Brickman,  Essex  House 
Mr.  &  Mrs.  Walter  A.  Brickman,  Essex  House 
.Memphis  (Tenn.)  Memphis  Publishing  Co. 

Joseph  R.  Williams,  Barclay 
Meriden  (Conn.)  Record 

Mr.  &  Mrs.  Carter  H.  White,  Barclay 
Mr.  &  Mrs.  Charles  G.  Iwanicki,  Summit 
Mr.  &  Mrs.  David  T.  Lucey,  Summit 
Mr.  John  J.  Brosnan  III,  Summit 
.Meridian  (Miss.)  Star 

Mr.  &.  Mrs.  James  B.  Skewes,  Pierre 
Mexico  (Mo.)  Liedger 
Mr.  &  Mrs.  Robert  M.  White  II,  Barclay 
Michigan  City  (Ind.)  Dispatch  Publishing  Co. 

Mr.  &  Mrs.  John  R.  Nixon,  W’aldorf-Astoria 
Mr.  &  Mrs.  Robert  C.  Averitt,  Waldorf-Astoria 
Midland  (Tex.)  Reporter  Telegram 
Jim  Allison,  Jr.,  Waldorf-Astoria 
Milwaukee  (W’is.)  Journal/Sentinel 
Waldorf-Astoria 

D.  B.  Abert  W’.  Heyse 

F.  Kelly  J.  Flanagan 

Missoula  (Mont.)  Missoulian 
Mr.  &  Mrs.  John  Talbot,  Barclay 
Mobile  (Ala.)  Mobile  Press  Register 
Mr.  &  Mrs.  W'illiam  J.  Hearin,  Waldorf-Astoria 
Mr.  &  Mrs.  Luis  M.  Williams,  W’aldorf-Astoria 
Monroe  (N.C.)  Enquirer-Journal 
.Mr.  &  Mrs.  John  B.  Ashcraft,  Jr.,  (Debbie), 
W’aldorf-A  storia 
.Montreal  (Que.)  Star 

Mr.  &  Mrs.  William  A.  Goodson,  W’aldorf-Astoria 
Morristown  (N.J.)  Record 
Commuting: 

Norman  B.  Tomlinson  Jr.  (jeorge  Lister 
Herbert  H.  Thorpe  Howard  Eichler 
Jack  Center 

Muskogee  (Okla.)  Phoenix  &  Times-Democrat 
Mr.  &  Mrs.  Tams  Bixby,  III,  Waldorf-Astoria 
.Mr.  &  Mrs.  W’alter  W.  Weber,  Lombardy 
.Mr.  &  Mrs.  John  Tarpley,  Lombardy 
Mr.  &  Mrs.  Joe  LeMasters,  W'aldorf  Towers 
Mr.  &  Mrs.  Charles  HowaH,  W’aldorf  Towers 
Naples  (Fla.)  News 

Mr.  &  Mrs.  Timothy  A.  0*Connor,  Waldorf-Astoria 
Nashua  (N.H.)  Telegraph 
J.  Herman  Pouliot,  Waldorf-Astoria 
Nashville  (Tenn.)  Banner 

W’ayne  Sargent,  W’aldorf-Astoria 
Nashville  (Tenn.)  The  Tennessean 
Allen  Pettus,  W’aldorf-Astoria 
John  Seigenthaler,  Barclay 
Naugatuck  (Conn.)  News 

Mr.  &  Mrs.  Frederick  E.  Hennick,  W’aldorf-Astoria 
Mr.  &  Mrs.  C.  Russell  Sumpf,  W’aldorf-Astoria 
New  Britain  (Conn.)  Herald 
Judith  W’.  Brown,  Barclay 
Gardner  C.  W’eld,  Barclay 
Lindsley  Wellman,  Barclay 
New  Brunswick  (N.J.)  Home  News 
Commuting: 

Hugh  N.  Boyd  William  Wagner 

W’illiam  M.  Boyd  Joseph  Fontana 

Richard  N.  Sheble  Richard  S.  Kain 

Walter  P.  Nelson  John  Donnelly 

Robert  Rhodes  George  F.  Rose 

Edward  Kennedy 
New  Castle  (Pa.)  News 
Richard  E.  Rentz,  Barclay 
J.  Fred  Rentz,  Barclay 

New  Kensington-Tarentum  (Pa.)  Valley  News  Dis¬ 
patch 

Gene  Simon,  W’aldorf-A.storia 
New  London  (Conn.)  The  Day 
Deane  C.  Avery,  Waldorf-Astoria 

E.  W’esley  Hammond,  W’aldorf-Astoria 

New  Orleans  (La.)  Times-Picayune  Publishing  Corp. 
Ashton  Phelps,  Waldorf-Astoria 
Ashton  Phelps,  Jr.,  Waldorf-Astoria 
Joseph  I.  Ross,  W’aldorf-Astoria 
Norman  New  house,  Dorset 
Peter  Newhouse,  Dorset 
New  York  (N.Y.)  Journal  of  Commerce 


Joe  Faraci 
N.  A.  Rigas 
Tom  Butler 
P.  Robert  Potesky 


Eric  Bidder 
John  E.  Larabee 
Eric  Bidder,  Jr. 

Harold  Gold 
New  York  (N.Y.)  News 
220  East  42  St.,  New  York  City 
W.  H.  James  W’.  T.  Walber 

V.  E.  Palmer  L.  J.  West 

C.  F.  Rosenburgh,  Jr.  Paul  Martin 
F.  R.  Walsh  J.  P.  Hewitt 

P.  F.  Nissi  R.  J.  Rohrbach 

A.  M.  Flaherty  R.  C.  Schneider 

J.  W.  Artz  H.  J.  Kracke 

Newburgh  (N.Y.)  News 
John  J.  Prizzia,  W’aldorf-Astoria 
Nev^ort  News-Hampton  (Va.)  Press,  Inc.  (Press/ 
'Times-Herald). 

Mr.  &  Mrs.  William  R.  Van  Buren,  Jr.,  Waldorf- 
Astoria 

Mr.  &  Mrs.  N.  Larry  Freeman,  W’aldorf-Astoria 
Raymond  B.  Bottom,  Jr.,  Waldorf-Astoria 
Mrs.  Dorothy  R.  Bottom,  Waldorf-Astoria 
Newton  (N  J.)  Herald 
John  W.  Reiniger,  Commuting 
R.  George  Kuser,  Jr.,  Commuting 
Niagara  Falls  (N.Y.)  Gazette 
Albert  Dolata.  Waldorf-Astoria 

(Continued  on  page  60) 
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AYEAR-’ROUND 


CONVENIIOi 


THAT  SELLS! 


NASA’s  10  Chapters,  21  Na¬ 
tional  Members,  60  Associate 
Members,  175  Sales  Offices, 
500  Salesmen,  in  cooperation 
with  ANPA,  INAE,  NAB, 
knowledgeable  about  the 
facets  of  the  newspaper  capa¬ 
city  to  move  the  nation’s  prod¬ 
ucts  and  services,  are  at  the 
scene  selling  Your  Medium, 
Your  Market, Your  Newspaper. 


Creative,  constructive  efforts 
of  selling,  serving,  informing, 
teaching  and  preaching  are 
now  influencing  the  decision 
makers  at  and  within  com¬ 
pany  headquarters,  regional 
offices,  district  offices  and  ad¬ 
vertising  agencies. 

Putting  it  all  together  NASA 
produced  YOUR  SHARE  of 
the  1975  $1,221,000,000  na¬ 
tional  advertising  revenue. 


1 


0  NASA  NEWSPAPER  ADVERTISING  SALES  ASSOCIATION 

NATIONAL  MEMBERS :  Booth  Newspapers,  Inc.  •  Branham  Newspaper  Sales  • 

C  W  0  &  0  •  Drukker  New’spapers,  Inc.  •  Hearst  Advertising  Service  Inc.  •  Knight- 
Ridder  Newspapers  Sales  Inc.  •  Mathews,  Shannon  &  Cullen  •  Million  Market 

Newspapers  •  Newhouse  Newspapers  •  Sawyer-Ferguson-Walker  Co.,  Inc.  •  Scripps- 
Howard  Newspapers  •  Story  &  Kelly-Smith,  Inc.  •  Texas  Daily  Press  League  •  Ward 
Griffith  •  Chicago  Sun  Times  •  Chicago  Tribune  •  Kansas  City  Star  •  Los  Angeles 
Times  •  New  York  News  •  New  York  Times 


New  York  Addresses  of  Convention  Visitors 


Norfolk  (Va.l  Viivinian-IMlot  Ledger-Star 
F'rank  Batten.  Park-Lane 
M.  \V.  Armistead,  III.  Waldorf-Astoria 
Norristown  (Pa.)  Times  Herald 
Robert  I.  McCracken.  Barclay 
Norwich  (Conn.)  Bulletin 

Harrison  C.  Noyes  Jr..  Gtdham 
Mrs.  Barbara  Noyes.  Gotham 
Miss  Lynn  Noyes.  Gotham 
Donald  I..  Oat.  IMaza 
Mrs.  Joan  C.  Oat.  IMaza 
M.  Donald  L.  Oat  Jr..  Plaza 
Mrs.  Darrell  Oat.  Plaza 
Oakland  (Calif.)  Tribune 

Mr.  &  Mrs.  Joseph  W.  Knowland.  (Dolores). 

Waldorf- .A.storia 

Oklahoma  City  (Okla.)  (Jklahoman  Times 

Mr.  &  Mrs.  Kdward  L.  Gaylord.  Waldorf-.Asloria 
Mr.  &  Mrs.  Howard  J.  Nicks.  Waldorf-.\storia 
Mrs.  Kdith  (iaylord  Harper.  Waldorf-.Xstoria 
Mr.  &  Mrs.  Rol)ert  H.  Spahn.  Waldorf-.\storia 
Olympia  (Wash.)  Olympian 
James  E.  Lewis.  Barclay 
Omaha  (Neb.)  World-Herald 

Harold  W.  and  Marian  Andersen.  Waldorf-.Astoria 
G.  Woodson  and  .\nda  Howe.  Waldorf-.Astoria 
Robert  and  Gloria  McNutt.  Waldorf-.Xstoria 
Mrs.  Donna  Konipsbru^^re.  Waldorf-.\storia 
Oneonta  (N.Y.)  Star 

Edward  J.  Somers.  Summit 
Orlando  (Fla.)  Sentinel  Star  Co. 

William  G.  Conomos.  Dorset 
Oshkosh  (Wis.)  Northwestern 
Samuel  W.  Heaney,  Pierre 
Ottawa  (III.)  Times 
Stanton  M.  White.  Waldorf-Astoria 
Owenslwro  (Ky.)  Messentrer-lnqiiirer 

Lawrence  W.  Haper.  Sr..  Waldorf--\storia 
Lawrence  Ha^er,  Jr..  Wald<»rf--\storia 
Mrs.  Maitine  Fuqua.  Waldorf-Astoria 
Miss  Cieneva  Cottrell.  Waldorf-.Asloria 
Owos.so  (Mich.)  .Aivus-Press 
Geor>re  T.  Campbell.  Barclay 
Passaic  (N.J.)  Herald-News 
Commuting* 


.Adolph  Cantisano 
Raymond  Luyendyk 
Rosemarie  Maio 
William  P.  Monahan 
Richard  Winckler 
.Allan  Zucker 


.Austin  Drukker 
Coit  T.  Hendley.  Jr. 

Harris  N.  Leroy 
D.  June  Serafin 
Ivan  J.  Netter 
Richard  Paduch 
F'awtucket  (R.I.)  Times 

Mr.  &  Mrs.  James  F.  Plujrh.  Waldorf-.A.storia 
Pensacola  (Fla.)  News-Journal 
Mr.  &  .Mrs.  James  H.  Jesse.  Barclay 
Peoria  (Ill.)  Journal  Star.  Inc. 

Mr.  &  Mrs.  Frank  .A.  Green.  Pierre 
Mr.  &  Mrs.  John  T.  .McConnell.  Rt^^rency 
Rol»ert  I).  Rittler.  Barclay 
Philadelphia  (Pa.)  F3veninp  &  Sunday  Bulletin 
Robert  Tavlor.  Waldorf-.Astoria 
William  L.‘ Mclean,  Ill.  Barclay 
Richard  Carpenter.  Hilt<»n 
Joseph  FJlliott.  Waldorf-.Astoria 
Warren  Perry,  Waldorf-Astoria 
John  Buhsmer.  Waldorf-.Astoria 
Pine  Bluff  (Ark.)  ('(munercial 
FL  W.  F'reeman  III,  Plaza 
June  F'reeman,  Plaza 
Pittsbur^rh  (Pa.)  Post-CJazelte 
William  Bl(K*k.  Warwick  Terrace 
Raymond  N.  Burnett.  Warwick  Terrace 
Pittsburjrh  (Pa.)  Press 

.Mr.  &  Mrs.  Barney  (i.  ('ameron.  Waldorf-.Astoria 
Mr.  &  Mrs.  J.  K.  Manis.  Jr..  Waldorf-.Astoria 
Plattsbur^rh  (N.Y.)  Pivss-Republican 

Mr.  &  Mrs.  Benjamin  Turnbull,  Summitt 
Pompano  Beach  (Fla.)  Sun-Stmtinel 
Mr.  &  Mrs.  Theodore  T.  G<»re.  Dorset 
Mr.  &  Mrs.  F"red  P.  Pettijohn,  Waldorf-.Astoria 
Pontiac  (Mich.)  Oakland  Press 
Phillip  J.  Meek.  Barclay 
Portlaml  (Me.)  Guy  Gannett  Publishin^r  Co. 

Mrs.  Jean  Gannett  Hawley.  Barclay 
John  R.  DiMatteo.  Barclay 
(fe<»rjre  F'.  Marshall.  Jr..  Barclay 


Portlaml  (Ore.)  Oreir<mian  Publishin^r  Co. 

Fred  .A.  Stickel.  WaUUuf-.Astoria 
Pottstown  (Pa.)  Mertury 
F^llis  Rietzel.  Barclay 
Bob  Kurtz.  Barclay 
Poujrhkeepsie  (N.Y.)  .buirnal 

Michael  M.  Penmn-k.  Waldorf-.Astoria 
Providence  (R.I.)  Journal 
John  ('.  .A.  Watkins.  C'ommutinjr 
Michael  P.  .Metcalf.  Commutinjr 
FMwin  P.  Younjr.  Commutinjr 
t'harles  P.  O’Donnell,  Commutinjr 
Charles  N.  .M(Kk.  Commutinjr 
Pueblo  (('olo.)  Star-J<uirnal  &  1  hieftain 

.Mr.  &  Mrs.  Frank  S.  Hojijr.  Jr..  Waldorf-.Astoria 
(juincy  (Ilf.)  Herald-Whijr 
Thomas  A.  Oakley,  Barclay 
Walter  .A.  Barker.  Barclay 
Quincy  (Mass.)  Patriot  Ledper 

Mr.  &  Mrs.  K.  Prescott  Low.  Plaza 
.\Ir.  &  .Mrs.  R.  D.  .Allen.  F^ly.see 
Racine  (Wis.)  Journal  Times 
Robert  D.  Ross.  Barclay 

Raleiph  (N.('.)  North  Carolina  News  and  Ob.'jerver 
Times 

.Mr.  &  .Mrs.  F'rank  Daniels.  Jr.,  Park  Lane 
Rapid  City  (S.D.)  Journal 

Mr.  &  Mr.s.  James  W.  Swan.  WaUbu  f- .Astoria 
Readinp  (Pa.)  Readinp  F^aple  Co.  (Flaple  Times) 
William  J.  Rohn.  Barclay 
.Mr.  &  Mrs.  William  J.  .A.  Rohn,  Barclay 
.Mr.  &  Mrs.  James  C.  F'linpin,  Barclay 
William  S.  F'lippin.  Barclay 
Riverside  (Calif.)  Press-F^nterprise  (Press  FInterprise 
Co.) 

William  D.  Rich,  Barclay 
Roanoke  (Va.)  Time.s  Worl<l-News 
Mr.  &  .Mrs.  Richard  Barry,  Barclay 
Mr.  &  Mrs.  Barton  .Morris,  Barclay 
Rochester  (N.S’.)  Gannett  R<n'hester  Newspapers 
F^upetie  C.  Dorsey,  Barclay 
RcK'hester  (Minn.)  INist-Bulletin 
Rol>ert  Withers,  Waldorf-.Astoria 
Charles  Withers,  Waldorf-.Astoria 
Rock  Hill  (S.C.)  Herald 
Talbot  Patrick.  Waldorf-.Asttu'ia 
Sirs.  Bobbie  Patrick.  Waldorf-.Astoria 
R<K*kford  (111.)  Rockfonl  Newspapers,  Inc. 

Brian  Donnelly.  Barclay 
Rutland  (Vt.)  Herald 
.Mr.  &  .Mrs.  RolH»rt  W.  Mitchell,  Barclay 
St.  Johnsbury  (Vt.)  Caled<uiian-Record 
•Mr.  &  Mrs.  Gord<)n  Smith.  Carlisle 
Mr.  &  Mrs.  John  Byrne,  ('arlisle 
Mr.  &  Mrs.  .Arnobl  Munkiltrick.  Carlisle 
St.  Joseph  (Mo.)  News-Press  &  Gazette 

Mr.  &  Mrs.  David  R.  Bradley.  St.  Repis-Sheraton 
Mr.  &  .Mrs.  Victor  .A.  M<Mleer,  Plaza 
St.  Louis  (.Mo.)  Post-DispaU'h 
.Alex  T.  Primm.  Drake 
St.  Paul  (Minn.)  Kniphl-Ridder  Newspa|H*rs 
B.  H.  Ri<l<ler.  Jr.,  Weslbury 
Norman  Christianson.  Waldorf-.Astoria 
L.  .Michael  Bidder.  Barclay 
Salem  (.Mass.)  News 

Mr.  &  Mrs.  ('yrus  J.  Newbepin.  Waldorf-.Astoria 
Salisbury  (N.('.)  Post 

Mr.  &  Mrs.  James  F'.  Hurley  HI.  Plaza 
Salt  Lake  City  (I’tah)  Tribune 
J.  W.  (tallivan.  Waldorf-.Artoria 
Patrick  J.  Hession  (Newspaper  .Apency  (’orp.), 
Waldorf-Ast<»ria 

San  .Anpelo  (Tex.)  Standard-Times 

Tucker  ami  Carole  Sutherlan<l,  Waldorf-.Astoria 
San  .Antonie*  (Tex.)  F2xpress-News  ( F^xpress-News 
Corp.) 

Charles  O.  Kilpatrick.  Summit 
San  .Antonio  (Tex.)  Lipht 

William  B.  Bellamy,  Wald«*rf-.Astoria 
San  Bernardine*  (Calif.)  Sun-Teleprani 
James  Geehan,  Barclay 
San  F  rancisco  ((’alif.)  Chronicle 
(’harles  deYeiunp  Thieriot,  Repency 
Richard  Tobin  Thieriot.  Repency 
San  Je»se  (Calif.)  Mercury  and  News 
Jo.seph  B.  Bidder.  Waldorf-.Astt*ria 


May  we  be  of  service  to  you? 

No  obligation.  All  discussions  treated  in  complete 
confidence. 

PLEASE  CONTACT  US  AT  OUR  SUITE  AT  THE 
WALDORF-ASTORIA  during  the  ANPA  meetings. 


JdcL  L.  Stoll 

and  ASSOCIATES 


rNCOBPORATI 


Netotiations  for  the  sale  of 
Newspapers,  Radio  and  Television  Stations 
Suite  211—9010  Reseda  Blvd 
Northridge.  California  91324 


COMT.MU'MG  MAY  BffOTHCRS 
rOUNDCO  19T4 


Area  Code  213  886-2250 


.Mr.  &  Mrs.  P.  .Anthony  Kidder,  Westbury 
W.  H.  Lindsay,  Waldorf-.Astoria 
Mr.  &  Mrs.  Dean  R.  Bartee.  Waldorf-.Astoria 
San  Juan  (Puerto  Rico)  F^.l  Mundo 
Peter  F'.  Albi,  Waldorf-.Astoria 
Ismael  Rodripuez,  Waldorf-.Astoria 
Narciso  P.  ('urnis. 

San  Juan  (Puerto  Rico)  Star 
Mr.  John  A.  Zerbe.  Jr.,  Barclay 
San  Mateo  (Calif.)  Times 
J.  Hart  Clinton,  Waldorf-.Astoria 
San  Rafael  ((’alif.)  Independent-Journal 
Wishard  .A.  Brown.  Barclay 
Jack  ('raemer,  Barclay 
Norwin  S.  Yoffie,  Barclay 
Santa  .Ana  (Calif.)  Repister 

Hari*>'  H.  Hoiles,  Waldorf  Towers 
Barbara  C.  Hoiles.  Waldorf  Towers 
Robert  C.  Hardie.  Waldorf-.Astoria 
Santa  Barbara  (Calif.)  News-Press  Publishinp  Co. 

Mr.  &  Mrs.  S.  S.  Taylor.  Waldorf-Astoria 
Mr.  &  Mrs.  W.  F'.  Sykes,  Barclay 
Santa  F'e  (N.M.)  New  Mexican 

Stephen  FL  Watkin.s,  Waldorf-.Astoria 
Saratopa  Sprinps  (N.Y.)  Saratopian 
Christy  C.  Bulkeley,  Waldorf-.Astoria 
P.  David  F'inks.  Waldorf-.Astoria 
Si’ranton  (Pa.)  Si*rantonian  Tribune 
Herman  S.  Gmalman.  Roosevelt 
Nelson  CioiMlman.  Roosevelt 
Richard  Little  III.  Roosevelt 
.A.  I.,  Williams.  Roosevelt 
Scranton  (Pa.)  Times 

F^dward  J.  Lym*tt.  Jr.,  Waldorf-.Astoria 
F’rank  J.  Blewitt.  Waldorf-.Astoria 
Seattle  (Wash.)  Post-1  ntellipencer 
Robert  K.  Thompson,  Plaza 
Thomas  R.  Gcu'inley.  Wablorf-.Astoria 
Seattle  (Wash.)  Times 
J.  .A.  Blethen,  Waldorf-.Astoria 
W.  J.  Penninpton,  Plaza 
Sharon  (Pa.)  Herald 

Mr.  &  Mrs.  Georpe  1).  Lanier,  Barclay 
ShelM)ypan  (Wi.s.)  Pres.s — (Pres.s  Publishinp  Co.) 
Timothy  B.  Werner,  FZs.sex  House 
.Anthony  M.  Werner,  Waldorf-Astoria 
Shreveport  (La.)  Times 

Mr.  &  Mrs.  W.  Howard  Bronson.  Jr.,  Waldorf-.Astorta 
Somerset  (NJ.)  The  Oil  Daily  (Somer.set  Publishinp 
Co.,  Inc. 

Richard  .A.  Lawrence,  ('ommutinp 
Thomas  F^  Meade,  Commutinp 
Richard  T.  Williams.  Commutinp 
Joseph  Domineci.  Commutinp 
Somerset  (Pa.)  .American 

.Mr.  4:  Mrs.  Henry  B.  Reiley,  Jr.  (Betty  H.). 
Waldorf-.Ast<jria 

Sprinpfield  (O.)  Sprinpfield  Newspapers.  Inc.  (Sun/ 
News) 

John  F^  Black.  Barclay 
Richard  M.  HiblH*tt.  Barclay 
Staten  Island  (.N.Y.)  .Advance 

Mr.  &  .Mrs.  Richard  K.  Diamond,  (’ommulinp 
Sunbur>-  (Pa.)  Item 

Sir.  &  Sirs.  Milton  D.  McLean.  Barclay 
Syracuse  (N.Y.)  Herald-Journal  Post  Standard 
Herald-.American 

Mr.  &  Mrs.  Stephen  Ropers.  Waldorf-.Astoria 
Tacoma  (Wash.)  News  Tribune 

F^llH'rt  H.  BakiM,  II.  Waldorf-.A.storia 
Tampa  (F’la.)  Tribune  Times 

Mr.  &  .Mrs.  Stewart  Bryan  (Kit).  Drake 

Mr.  &  Mrs.  R.  F'.  (Red)  Pittman  (Dada),  Waldorf- 

.Astoria 

Temple  (Tex.)  Telepram 

F'rank  W.  Mayborn.  Waldorf-.Astoria 
Toledo  (O.)  Blade 

Paul  Blm-k,  Jr.,  Yale  Club 
Mr.  &  Mrs.  Louis  D.  .Abney.  Jr.,  Warwick 
Wayne  G.  ('urrent,  Warwick 
Mr.  &  .Mrs.  Newell  Kest,  Warwick 
Tifpeka  (Kans.)  ('apital  Journal 

Sir.  O.  S.  Stauffer.  Wahlorf-.Astoria 
Mrs.  T.  Hall  ('ollinson.  Waldorf-.A.storia 
Topeka  (Kans.)  Stauffer  Publications.  Inc. 

.Stanley  H.  Stauffer,  Waldorf-Astoria 
James  M.  Rankin.  Waldorf-.Astoria 
Traverse  ('ity  (Mich.)  Kec(»r<l-F2aple 

.Mr.  &  Mrs.  Donald  J.  ('liff<»rd.  Waldorf-.Astoria 
Trenton  (N.J.)  Times 
J.  R»»per  (trier,  Barclay 
Troy  (N.Y.)  Times  Kec«ird  Sunday  Rec<»rd 
Mr.  &  Mrs.  William  J.  Rush.  Waldorf-Astoria 
Tucson  (.Ariz.)  Tombst<»ne  F'.pitaph  I’niversity  of 
.Arizona 

Ge<upe  Kidpe.  San  (’arlos 
Tul.sa  (Okla.)  Tribune 

Richard  Lloy<l  J<*nes.  Park  Lane 
I'nion  City  (N.J.)  Dispatch 
RolK'i't  L.  Boyle,  ('ommutinp 
Bertram  Kersen.  ('ommutinp 
Ctica  (N.Y.)  Observer-Dispatch 
Herman  K.  .M(K*cker.  Repency 
Valley  View  (O.)  H<ir\  itz  Newspapers 
H.  R.  Horvitz.  Wahlorf-.Astoria 
.Mrs.  H.  R.  Horvitz.  Wahlorf-Astoria 
Valparaiso  (Ind.)  Viilette-Messenper 
Vince  .Anderson.  Wahlorf-.Astoria 
(iert  .Anderson.  Waldorf-.Astoria 
Washinpton  (!).('.)  .Army  Times  Publishinp  ('o. 

Mr.  &  Mrs.  Donahl  (Jaryantes,  Sherry-Netherland 
Mr.  &  .Mrs.  William  Donnelly,  Sherry-Netherland 

Washinpton  (D.C.)  Po.st 

Katharine  (traham.  H7()  I’nited  Nations  Plaza 
Mark  J.  Meapher.  Waldorf-.Astoria 
Jack  F'.  Patterson.  Wahhirf-.A.storia 
Virpil  P.  Schr<*e<ler.  Wahh*rf-.Astoria 

(Coniiniu’d  on  puf’e  62) 
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RwfheMaiming  Editor, 

thenew 
Sperru 

Imivac 
irrS400TE 

It  stands  alone  and  edits  as  fast  as 
you  can  think.  It  has  its  own  built-in  micro¬ 
processor  and  text  storage.  And  uses  a  large, 
bright  video  screen  and  color-coded  keyboard 
to  simplify  editing. 

The  new  SPERRY  UNIVAC®  UTS  400 
Text  Editor  gives  your  main  computer  a  break 
by  removing  all  of  its  editing  functions.  You  can  delete,  move,  copy,  and  merge  text 
defined  on  a  character,  word,  sentence,  paragraph  or  an  arbitrary  block  basis. 

You  can  switch  from  a  full  screen  to  a  split  screen  to  provide  the  effect  of  two 
terminals  operating  side  by  side.  This  makes  it  possible  to  merge  and  edit  the  text  of 
two  different  “takes”  on  the  same  unit. 

A  dozen  keys  on  the  Text  Editor  keyboard  give  you  a  choice  of  24  instruc¬ 
tions  for  the  styling  of  text.  Still  others  let  you  flush  left  or  right  or  center  lines  and  end 
paragraphs. 

Automatic  scrolling  on  the  UTS  400TE  lets  you  go  to  the  beginning  or  end 
of  text  at  the  touch  of  a  key. 

The  Sperry  Univac  Text  Editor  works  with  your  main  computer  to  access 
and  manage  text  files;  complements  a  NEWSCOMP  system,  perfectly.  And  because 
it  can  be  tailored  to  your  unique  requirements,  text  storage  can  be  expanded  in 
proportion  to  your  particular  needs. 

With  all  it  can  do  you’d  think  the  UTS  400TE  would  cost  a  fortune.  It  doesn’t. 
In  fact,  no  other  editing  device  on  the  market  today  gives  you  more  performance 
advantages  at  such  low  cost. 

For  a  closer  look  at  our  new  UTS  400  Text  Editor,  write  to  Ed  Gray,  Manager, 
Printing  and  Publishing  Markets,  Sperry  Univac,  PO.  Box  500,  Blue  Bell,  PA.  19422. 

SPER?Y^^UNIVAC 

*  •  SPERRY  UNIVAC  IS  A  DIVISION  OF  SPERRY  RANO  CORPORATION 


Be  sure  to  see  the  new  UTS  400TE  at  the  ANPA/RI  Convention  in  Las  Vegas. 


New  York  Addresses  of  Convention  Visitors 


Additional  addresses  of  Convention  Visitors 
received  too  late  to  be  alphabetized  in  list: 


Larry  Wallact*,  Waldorf-Astoria 
Donald  Graham,  Waldorf-Astoria 
Tom  McCartin,  Waldorf-Astoria 
Roarer  Grier  (The  Trenton  Times)  Waldorf-Astoria 
Watertown  (N.Y.)  Times 

Mr.  &  Mrs.  (Jordon  W.  Biyant.  Waldorf-Astoria 
West  Covina  (Calif.)  San  Gabriel  Valley  Tribune 
Mr.  &  Mrs.  F.  A1  Totter  (Shirley).  Barclay 
West  Balm  Beach  (Fla.)  Palm  Beach  NewspajH*rs.  Inc. 

(Palm  Beach  Post  Times) 

Mr.  &  Mrs.  Daniel  J.  Mahoney,  Jr..  Waldorf-.Astoria 
Mr.  &  Mrs.  R.  W.  Sherman.  Waldorf-Astoria 
Mr.  &  Mrs.  C.  B.  Kellev,  Sr.,  Waldorf-.Astoria 
.Mr.  &  Mrs.  C.  B.  Kelley.  Jr..  Waldorf-Astoria 
Mr.  &  Mrs.  James  Kelley.  Wablorf-.Astoria 
Westerly  (R.I.)  Sun 

Charles  W.  Utter,  Park  Lane 
•Annice  S.  Utter.  Park  Lane 
(ieorjre  H.  Utter.  Drake 
.Anne  H.  Utter,  Drake 
Wheelinjj  (W.Va.)  O^den  Newspapers.  Inc. 

Mr.  &  Mrs.  John  R.  Williams,  Barclay 
Mr.  &  Mrs.  G.  Oirden  Nutting,  Barclay 
Wichita  (Kans.)  Ea^le  &  Beacon 

Mr.  &  .Mrs.  Eujrene  R.  Lambert.  Barclay 


.Mr.  &  .Mrs.  Britt  Brown,  Waldorf-.Astoria 
Wichita  Falls  (Tex.)  Times  Record  News  (Times  Pub¬ 
lishing  Co.) 

.Mr.  &  Mrs.  Rhea  Howard  (Kathleen),  Barclay 
.Mr.  &  Mrs.  .Marvin  Penroil  (Jynnie),  Barclay 
Mrs.  Anna  Katherine  Barnett,  Barclay 
Willintrboro  (N.J.)  Burlinjrton  County  Times 
Mr.  &  Mrs.  Marvin  E.  Ellis.  Waldorf-Astoria 
Winter  Haven  (Fla.)  .News-('hief 

Mr.  &  Mrs.  W.  E.  Rynerson.  Waldorf-.Astoria 
Jack  McFarland.  Waldorf-.Astoria 
Wisconsin  Rapuls  (Wis.)  Tribune 

Sir.  &  .Mrs.  William  Huffman,  Waldorf-.Astoria 
WoonscK'k(‘t  (R.I.)  ('all 

.Andrew  P.  Palmer,  Waldorf-.Astoria 
Drew  H.  Palmer,  Waldorf-.Astoria 
Wooster  (().)  Record 

Mr.  &  Sirs.  R.  E.  Dix,  Waldorf-Astoria 
Worcester  (.Mass.)  Telepram  &  (Jazette 
Mr.  Richard  C.  Stwie,  Waldorf-.Astoria 
Mr.  Robert  C.  .Achorn.  Waldorf-.Astoria 
Mr.  (Jordon  .A.  O'Brien.  Barclay 

Yuma  (.Ariz.)  Sun 

Donald  N.  S<ildwedel.  Waldorf-Astoria 


THE  NEW  YORK  TIMES  WILL  CLOSE 
ITS  PLANT  AT  101  WEST  END  AVENUE 

Available  for  sale  after  April  22 , 1976,  on  an  as-is  basis: 


PRESSROOM  EQUIPMENT 

34  WOOD  Letterpress  Units  of  1958, 1959  and  1963  designs; 

32  are  rated  at  60,000  papers  per  hour,  and  2  units  at  70,000  pph 
WOOD  reel-tension-autopasters — some  WOOD  Autotabs 
Now  operating  on  roll  widths  of  58",  but  with  cylinder  clip 
modifications,  will  accommodate  from  56"  up  to  66". 

Plate  cylinders  equipped  with  modern  underside  tension  lock-up. 

•  Angle  bars  on  all  units  •  Pneumatic  ink  controls 

•  Horsepower:  40/50  •  Tracks,  roll  transfer  tables 

•  CUT-OFF  IS  22%"  •  Accommodates  rolls  40"  diameter 

Some  CUTLER-HAMMER  lapped  stream  wire  conveyors  go  along 
with  press,  or  can  be  purchased  separately. 

We  printed  only  black  &  white  but  made  some  allowances  for 
future  color  unit  addition,  for  reversibility,  for  shifting  of  units, 
etc.  CAN  BE  CONVERTED  TO  DI-LITHO. 


FOLDERS 

6  GOSS  of  1967  design — operate  on  a  3:2  ratio — have  double 
formers  for  single  delivery. 

1  WOOD  folder  with  same  specs,  also  1967. 


MAIL  ROOM  AND  MISCELLANEOUS 


SHERIDAN  48P  Single  Delivery  Stuffing  Machines,  with  9  pockets. 
PORTEC  Power  Curved  Conveyors  C-H  Stackers,  Mark  I  and  II 

JAMPOL  Telescoping  Truckloaders  SIGNODE  KW  Wiretyers 
GERRARD  ST  35  Ropetyers  SIGNODE  MN  (Narostrap)  Wiretyer 

MINER-DENVER  pushers  Conveyors  of  all  types 

Miscellaneous  compressors,  pumps,  fans,  etc. 


SOME  PARTS  FOR  ALL  OF  THE  ABOVE 
Sol  Steinberg  212  556-7202 
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.Ajrena  ((Juam)  Pacific  Daily  News 
Rtibert  E.  Udick,  Waldorf-Astoria 
.Albany  (N.Y.)  ('apitol  Newspapers  (Jroup 
Robert  J.  Danzig,  Waldorf-Astoria 
.Alexandria  (La.)  Town  Talk 

Mr.  &  Mrs.  Joe  D.  Smith.  Jr.,  Waldorf-Astoria 
Mr.  &  .Mrs.  Tom  J.  Hardin.  Barclay 
.Mr.  &  Mrs.  Larry  D.  Smith.  Barclay 
Annapolis  (Md.)  ('apitol  Gazette  Newspapers,  Inc. 

Philip  Merrill,  Waldorf-Astoria 
Arlinjrton  Heights  (III.)  Paddock  Publications 
Stuart  R.  Padd(K‘k,  Jr.,  Waldorf-Astoria 
Beaumont  (Tex.)  Enterprise  &  Journal 
.Mr.  &  .Mrs.  Yl.  H.  Cornwell,  Hilton 
Beaumont  (Tex.)  Jefferson-Pilot  Publications 
Mr.  &  Mrs.  J.  Thoms  Ricketson.  Hilton 
Boston  (Mass.)  Christian  Science  Monitor 
Waldorf-.Astoria 

Zadie  Hatfield  Alexander  Swan 

Harobi  (Jreenlaw  Frederic  Owen 

Kenneth  Robertson  Robert  McRoy 

Casper(Wyo.)  Star-Tribune  (Howard  Publications,  Inc.) 

Thomas  W.  Howard.  Waldorf-.Astoria 
('harlottesville  (Va.)  Progress  Worrell 
Newspapers.  Inc. 

T.  FJugene  Worrell,  Waldorf-.Astoria 
Thos.  E.  Worrell.  Jr..  Waldorf-.Astoria 
J.  I).  Swartz.  Waldorf-.Astoria 
Bailey  .Anderson,  Waldorf-Astoria 
Chicago  (Ill.)  Chicago  Tribune  (Tribune  ('ompany) 
Waldorf-.Astoria  Towers 

Joseph  F.  Barletta  Harold  R.  Lifvendahl 

Stanton  R.  ('ook  John  W.  Madigan 

Robert  M.  Hunt  Thomas  I*.  (FDonnell 

Clayton  Kirkpatrick  J.  Howard  Wood 

Clearwater  (Fla.)  Sun 

Mr.  &  Mrs.  John  E.  Ricketson.  Hilton 
Cleveland  (().)  (’om  ('orp  Sun  Newspapers 
David  Skylar,  Drake 
Sandy  Hirsch,  Drake 
Columbia  (.Mo.)  .Missourian 

Roy  M.  Fisher,  Waldorf-.Astoria 
Dale  R.  Spencer,  Waldorf-.Astoria 
Robert  Haverfield,  .Algonquin 


ConconI  (N.H.)  Monitor 

.Mr.  &  Mrs.  (Jeoige  W.  Wilson.  Barclay 
Duluth  (Minn.)  Herald  and  News-Tribune 

Mr.  &  Mrs.  Jt»hn  McMillion  (Virginia).  Waldorf-.Astoria 
Elkhart  (Ind.)  Truth 
.James  P.  McNeile,  Barclay 
Theresa  McNeile,  Barclay 
Erin  McNeile.  Barclay 

Flint  (Mich.)  Journal  (Booth  Newspapers.  Inc.) 

Mr.  &  Mrs.  Bernard  L.  Hohn,  Plaza 
Greensbuig  (Pa.)  Tribune-Review 

Alan  (J.  Nicholas,  Sr..  Waldorf-.Astoria 
Wm.  McM.  Jones.  Waldorf-.Astoria 
James  S.  Lyon,  Waldorf-.Astoria 
Hagerstown  (Md.)  Herald  Mail 

Mr.  &  Mrs.  RolK*rt  D.  .Ames,  WaUIorf-.Astoria 
Harrisburg  (Pa.)  Pennsylvania  Publishers  Assn. 

Mr.  &  .Mrs.  (J.  Richard  Dew  (Doreen),  Waldorf-.Astoria 
HazieUui  (Pa.)  Stamlard  Speaker 
Frank  Walser,  Waldorf-.Astoria 
Frank  H.  Walser.  Waldorf-Astoria 
Johnson  ('ity  (Tenn.)  Press-('hr<»nicle 
Waldorf-.Astoria 

Tim  P.  Jones  John  .A.  J<»nes 

Marcia  Jones  Sissy  Jones 

Kendallville  (Ind.)  News  Sun 

(Jeorge  O.  Witwer.  Waldorf-Astoria 
lA*thbridge  (Alla.)  Herald 

Mr.  &  .Mrs.  ('leo  W.  M<»wers,  Waldorf-.Astoria 
Little  Rmk  (Ark.)  Arkansas  Democrat 
Walter  E.  Hussman,  Jr.,  Yale  ('lub 
London  (Ont.)  Free  Press 
Waller  J.  Blackburn,  Sherry  Nelherland 
Longmont  ((’olo.)  Times-('all 

Mr.  &  Mrs.  Edwanl  Lehman  (Kuthann).  Waldorf-.As- 
tori  a 

Madison  (Wis.)  ('apitol  Times 
.Miles  Mc.Millin,  Waldorf-A.storia 
Mariana  (Fla.)  F'loriiian 

.Mr.  &  .Mrs.  Bill  Matthew,  Waldorf-.Astoria 
Minnea|M>lis  (Minn.)  Star  Tribune 

Mr.  &  .Mrs.  John  ('owles.  Jr.,  St.  Regis 
Mr.  &  Mrs.  Otto  Silha,  Wald«»rf-Asloria 
Mr.  &  .Mrs.  (Jale  Fiveman,  Waldorf-.Astoria 
.Mr.  4:  Mrs.  Paul  Tatlersall,  Wablorf-Astoria 
Mr.  &  Mrs.  Roland  LeFebvre,  Waldorf-Astoria 
Mr.  &  .Mrs.  Robert  King,  Waldorf-.Astoria 
Donald  R.  Dwight,  Waldorf-Astoria 
Monroe  (Mich.)  News 

Mr.  &  Mrs.  (Jrattan  Gray  (.Amy),  Waldorf-A.storia 
.Mrs.  J.  S.  (Jray.  WaUlorf-.Astoria 
Ottawa  (Ont.)  Citizen 

R.  W.  Southam,  Algonquin 
Reno  (N^ev.)  Speidel  Newspapers,  Inc. 

.Mr.  &  Mrs.  Rollan  D.  .Melton.  Waldorf-Astoria 
Mr.  &  Mrs.  Robert  B.  Whittington,  Waldorf-Astoria 
Mr.  &  Mrs.  Donald  ('.  Meyer,  Waldorf-Astoria 
Sacramento  (Calif.)  Bee 

James  H.  Smith,  Waldorf-Astoria 
San  Francisco  (('alif.)  Examiner 
J.  Reginald  .Murphy,  Waldorf-Astoria 
San  Francisco  (Calif.)  San  Francisco  Printing  ('o. 

('.  Darrow  Jully,  Waldorf-Astoria 
South  Beml  (Ind.)  Tribune 

.Mr.  &  .Mrs.  Warren  (J.  Wlu*eler,  Jr.,  Lombardy 
Mr.  &  Mrs.  Franklin  D.  Schurz,  Jr.,  Waldorf-Astoria 
Sir.  &  .Mrs.  John  J.  Mc(Jann,  Jr.,  Waldorf-.Astoria 
Tucson  (Ariz.)  Star 

Michael  E.  Pulitzer,  Mayfair 
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Atlantic  Richfield  invites  you  on  a  journey  into  the  future. 

The  Tricentemial 
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America  will  change  a  great  deal  by  the  year  2076. 
Tell  us  what  you  think  those  changes  should  be. 


We  have  always  been  a  nation  more  interested 
in  the  promise  of  the  future  than  in  the  events 
of  the  past. 

Somehow,  the  events  of  the  past  few  years  have 
made  us  doubt  ourselves  and  our  future. 

Here  at  Atlantic  Richfield,  however,  we  see  the 
future  as  an  exciting  time.  The  best  of  times. 

And  we  know  that  all  of  us  can  achieve  a  splendid 
future  by  planning  for  it  now. 

We’d  like  your  help.  We  need  your  vision. 

We  want  you  to  tell  us  about  the  changes  you 
would  like  to  see  take  place  in  America  -  and  in 
our  American  way  of  life. 

For  example; 

What  ideas  do  you  have  for  making  life  more 
fun  than  it  is  now? 

What  changes  would  you  like  to  see  in  govern¬ 
ment?  (City?  State?  Federal?) 

What  do  you  envision  as  the  best  way  to  solve 
our  energy  problems? 

What  about  the  future  of  business? 

(More  regulation  by  government?  Less?) 

What  measures  would  you  take  to  protect  the 
environment? 

Or,  if  those  topics  don’t  appeal  to  you,  pick  one 
that  does. 

How  should  our  physical  world  be  altered? 

Do  you  recommend  that  we  live  underground? 

In  plastic  bubbles? 


What  should  our  schools  be  like?  Should 
machines  replace  teachers? 

What  will  make  us  laugh?  What  will  be  funny  that 
isn’t  funny  now? 

What  new  major  sports  would  you  like  to  see? 
Three-dimensional  chess?  Electronic  billiards? 

Whatever  your  idea  may  be,  we  want  to  know 
about  it.  Write  it.  Draw  it.  Sing  it.  But  send  it. 

In  about  six  months  we  plan  to  gather  your 
responses,  analyze  them,  and  make  a  full  report 
on  what  we’ve  found  out.  We  believe  the  report 
will  provide  a  fascinating  and  valuable  view  of 
America’s  hopes,  dreams,  fears,  and  visions. 

We  ll  make  sure  it  reaches  the  people  who  are  in 
positions  to  consider  and  act  on  it. 

Along  the  way  we  will  make  television  commer¬ 
cials  and  newspaper  and  magazine  ads  out  of 
many  of  the  ideas  so  you  can  see  what  other 
people  are  thinking. 

Please  note  that  all  ideas  submitted  shall  become 
public  property  without  compensation  and  free 
of  any  restriction  on  use  and  disclosure. 


Send  your  idea  to: 
Tricentennial 

Atlantic  Richfield  Company 

P.O.B0X  2076 

Los  Angeles,  CA  90053 


ARCO 


Will  family  life  change?  Will  we  choose  a  spouse  Petroleum  products  of 


by  computer?  Will  divorce  become  illegal? 


AtlanticRichfieldCompany 


Celebrate  America’sTricentennial  100  years  early. 


New  York  Addresses  of  Convention  Visitors 
Newspaper  Groups  and  Magazine  Sections 


THE  ASSCX'IATEI)  PRESS, 

50  Rockefeller  Plaza,  New  York,  N.Y.  10020 
Carl  Bell,  Waldorf-Astoria 
Bill  Barnard,  Warwick 

CAPITOL  NEWSPAPERS  GROl'P,  Albany,  N.Y. 
Robert  J.  Danzig:.  Waldorf-Astoria 

COPLEY  NEWSPAPERS. 

7776  Ivanhoe  .\ve..  La  Jolla.  Calif. 

Helen  K.  Copley,  Pierre 
David  C.  Copley,  Pierre 
Richard  G.  Capen.  Jr.,  Pierre 
James  S.  Wolf.  Jr.,  Waldorf-.Astoria 
Alex  De  Bakcsy,  Barclay 

DONREY  MEDIA  GROCP,  Las  Vegas.  Nev. 

Donald  W.  Reynolds,  Sherr>'-Netherland 
Fred  W.  Smith.  Waldorf  Astoria 

FAMILY  WEEKLY, 

641  Lexington  Ave.,  New  York,  N.Y.  1(K)22 
Waldorf-Astoria: 

Robert  D.  Carney  Morton  Frank 

Robert  J.  ('hristian  Robert  H.  Marriott 

Lee  Ellis 

641  Lexington  Ave.,  N.Y.C. — 

Margaret  Alexander  Charles  E.  Perr>' 

James  G.  Baber  Mordecai  Persky 

Car>*l  Eller  Gerald  Wroe 

FIELD  ENTERPRISES.  INC..  Chicago.  III. 
Waldorf-.Astoria: 

Marshall  Field  Thomas  Tallarico 

Charles  Fegert  J.  G.  Trezevant 

Joe  McAdams  Albert  von  Fentress 

Leo  R.  Newcombe  James  G.  Stuart.  Jr. 

Robert  McAllister.  Barclay 

GANNETT  CO..  INC.. 

55  Exchange  St.,  Rochester.  N.Y.  14614 
Mr.  &  Mrs.  Paul  Miller  (Louise)  Waldorf  Towers 
Mr.  &  .Mrs.  .Allen  H.  Neuharth  (wife  Sen.  Lori  Wilson) 
Waldorf  Towers 

Mr.  &  Mrs.  John  R.  Purcell  (.Ann)  Waldorf  Towers 
Mr.  &  Mrs.  John  E.  Heselden  (FXhel)  Waldorf 
Mr.  &  Mrs.  John  C.  Quinn  (Lois)  Waldorf 
Mr.  &  .Mrs.  Douglas  H.  McCorkindale  (Sue)  Waldorf 
Maurice  L.  Hickey,  Waldorf 

GUY  GANNETT  PUBLISHING  CO..  F'ortland,  Me. 
Mrs.  Jean  Gannett  Hawley.  Barclay 
John  R.  Di  Matteo,  Barclay 
George  F'.  Marshall.  Jr.,  Barclay 

(K>RE  NEWSPAPERS  CO..  Fort  Lauderdale.  F'la. 

Mr.  &  Mrs.  Theodore  T.  Gore.  Dorset 

Mr.  &  Mrs.  F'red  P.  Pettijohn,  Waldorf-.Astoria 


John  .Mc.MulIan,  Waldorf-Astoria 
Bernard  H.  Ridder,  Jr.,  Westbiir>* 

B.  J.  Ridder.  Lombardy 

Ben  V.  Schneider,  St.  Regis 

Peter  O.  Schmitt,  Waldorf-Astoria 

William  .A.  Ott.  Waldoi*f-.Astoria 

l.,ee  J.  Guittar,  The  Plaza 

John  M.  McMillion.  Waldorf-.Astoria 

James  Rasmusen,  Barclay 

W.  J.  McCarthy.  Barclay 

John  Lux,  Barclay 

Don  K.  Carter.  Barclay 

I)aniel  H.  Ridder.  R<*gency 

Bert  Struby,  Waldorf-.Astoria 

Beverly  R.  ('arter.  .St.  Regis 

Sam  S.  McKeel.  Waldorf-.Astoria 

L.  Michael  Ridder.  Barclay 

Joseph  B.  Ridder,  Waldorf-.Astoria 

I*.  .Anthony  Ridder.  Westbur>* 

Wilbur  Lindsay.  Waldorf-.Astoria 
Dean  Bartee,  Waldorf-.Astoria 
F3ugene  R.  Laml>ert.  Barclay 
Britt  Brown.  Waldorf  Towers 

KNTGHT-RIDDER  NEWSPAPERS.  St.  Paul.  Minn. 
B.  H.  Ridder.  Jr.,  Westbur>* 

Norman  Christianson.  Waldorf-Astoria 
L.  Michael  Ridder.  Barclay 

LERNER  HOME  NEWSPAPERS 
.Mr.  &  .Mrs.  Louis  .A.  Lerner,  Drake 

LANDMARK  COMMUNICATIONS.  INC., 

Norfolk.  Va. 

F'rank  Batten.  Park-Lane 

.M.  W.  .Armistead.  Ill,  Waldorf-Astoria 

LEE  ENTERPRISES.  INC.. 

1*10  FL  Second  St..  Davenport.  Iowa  52801 

Lloyd  G.  Si’hermer.  Barclay 

James  E.  Burgess.  Barclay 

John  Stemlar.  Barclay 

James  Wingate.  Waldorf-.Ast(>ria 

LINDSAY-SCHAUB  NEWSPAPERS. 

P.O.  Box  789.  Decatur.  111.  62525 
Byron  C.  Ve<lder.  VCaldorf-.Astoria 

Companies,  Services 

ABITIBI  PAPER  (  OMPANY,  LTD  ,  Toronto 
Mr.  and  Mrs.  Harr>*  Rosier,  ('arlisle 

ABITIBI-PRICE  SALES  LTD.,  Toronto 
Mr.  and  Mrs.  Robert  C.  Gimlin.  ('arlysle 
Mr.  and  Mrs.  Blake  Moore.  Waldorf-.Astoria 


HARTE-HANKS  NEWSPAPERS.  INC., 

P.O.  Box  269.  San  Antonio,  Tex.  78291 
Mr.  &  Mrs.  Houston  H.  Harte.  Waldorf-Astoria 
Mr.  &  Mrs.  Robert  G.  Marbut,  Waldorf-.Astoria 
.Mr.  &  Mrs.  Larr>'  D.  Franklin.  Waldorf-Astoria 
Mr.  &  Mrs.  Floyd  Whellan,  Waldorf-.Astoria 
Allan  P.  Johnson.  III.  Waldorf-.Astoria 

HFIARST  NF^WSPAPERS,  Hearst  Bldg.,  Eighth  ,Ave.  at 
57th  St..  New  York.  N.Y. 

Frank  Massi  W.  R.  Hearst,  Jr. 

John  R.  Miller  John  O’Connell 

F'rank  A.  Bennack,  Jr.  John  Sacchia 

HORVITZ  NEWSPAPERS.  Valley  View.  O. 

Mr.  &  Mrs.  H.  R.  Horvitz.  Waldorf-Astoria 

KNIGHT-RIDDER  NEWSPAPERS.  INC.. 

One  Herald  Plaza.  Miami.  F'la.  .33101 

Frederick  Chait,  Park  Lane 

Alvah  H.  Chapman.  Jr.,  Waldorf  Towers 

Norman  J.  Christiansen.  Waldorf-Astoria 

J.  Montgomerv-  Curtis.  Waldorf-Astoria 

Byron  B.  Harless,  St.  Regis 

Lee  Hills.  Waldorf  Towers 


ABITIBI-PRICE  SALES  CORP. 

Mr.  &  Mrs.  L.  E.  Mansfield.  Jr.,  ('arlysle 

J.  H.  Parish.  Waldorf-Astoria 

Mr.  &  Mrs.  J.  .McCutcheon.  Barclay 

Mr.  &  Mrs.  B.  E.  Barnett.  Barclay 

Mr.  &  Mrs.  R.  Dorris,  Barclay 

Mr.  &  Mrs.  I*.  F'.  Regan.  Barclay 

Mr.  &  Mrs.  P.  Brophy.  Barclay 

Mr.  &  Mrs.  .M.  Daly,  Barclay 

Mr.  &  Mrs.  E.  W.  Hughes,  Barclay 

Mr.  &  Mrs.  P.  Corboy.  Barclay 

Mr.  &  Mrs.  R.  O’Rourke.  Barclay 

Mr.  &  Mrs.  J.  A.  Logan.  Barclay 

Mr.  &  Mrs.  G.  B.  DeLashmet,  Barclay 

Mr.  &  Mrs.  C.  A.  Kinnear,  Barclay 

.Mr.  &  .Mrs.  A.  F^.  Potter.  Barclay 

Mr.  &  Mrs.  R.  G.  McHugh,  Barclay 

Mr.  &  M?^.  Walter  Tenney,  Jr.,  Barclay 

RFZACH  MFG.  CORP.,  1.5602  Container  Lane, 
Huntington  Beach.  Calif.  92649 
A.  E.  (Al)  Rosene,  Barclay 

BOWATER.  INC. 

H.  K.  Joyce.  Pierre 


James  L.  Knight.  Park  Lane  BOWATER  SALKS  CO. 

John  S.  Knight.  aldorf  Towers  1500  East  Putnam  ,Ave.,  Old  Greenwich,  ('onn. 

William  Ginsberg  Associates  ENGINEERS 

DESIGNERS  •  CONSULTANTS 

A  complete  service  to  the 
newspaper  industry  for  over  50  years 

•  Long  range  planning  •  Departmental  studies 

•  New  buildings  •  Process  equipment  studies 

•  Alterations  and  additions  •  Materials  handling  layouts 

331  MADISON  AVENUE.  NEW  YORK,  N.  Y.  10017  •  212-687-6693 


OTTAWAY  NEWSPAPERS.  INC., 

P.O.  Box  401,  Rt.  416,  Campbell  Hall,  N.Y.  10916 
James  H.  Ottaway,  Sr.,  W’aldorf  Astoria 
Ruth  B.  Ottaway.  Waldorf^-Astoria 
James  H.  Ottaway,  Jr.,  Waldorf-Astoria 

F.  Phillip  Blake,  Barclay 
John  S.  Goodreds,  Barclay 
J.  Allan  Meath,  Barclay 
Stephen  W.  Ryder,  W’aldorf-Astoria 

PADIKK'K  PUBLICATIONS.  Arlington  Heights,  III. 
Stuart  R.  Paddock.  Jr.,  Waldorf-Astoria 

PARADE  PUBLICATIONS.  INC.,  New  York.  N.Y. 

Waldorf-Astoria 

Mr.  &  Mrs.  Arthur  H.  Motley 

Mr.  &  Mrs.  Warren  J.  Reynolds 

.Mr.  &  .Mrs,  James  M.  McAllister 

Mr.  &  Mrs.  Walter  I.  Tenney 

Mr.  &  Mrs.  Milton  P.  Rasmussen 

Mr.  &  Mrs.  William  J.  Gillerlain 

Mr.  &  Mrs.  F^dward  C.  Green 

SCRIPPS-HOWARD  NEWSPAPERS.  Cincinnati,  O. 
Charles  FL  Scripps,  Waldorf-Astoria 

SCRIPPS  LEAGUE  NEWSPAPERS 
8.50  Hayne  Rd..  Hillsborough,  Calif.  94011 
Mr.  &  Mrs.  FL  W.  Scripps,  Pierre 
Barry  H.  Scripps.  Pierre 

SCRIPPS-WOOD  DIV.  PIONEER  NEWSPAPERS 
Leighton  P.  Wood,  Waldorf-Astoria 
Susan  S.  Wood,  Waldorf-Astoria 
Mamie  E.  Wood,  Waldorf-Astoria 

SOUTHA.M  PRESS.  LTD.,  Toronto.  Ont, 

Mr.  &  Mrs.  (J.  N.  F'isher,  Park  Lane 
Mr.  &  Mrs.  W.  J.  Carradine,  Park  Lane 

SPEIDEL  NEWSPAPERS.  INC.,  Reno  Nev. 

Mr.  &  Mrs.  RoIIan  D.  Melton,  W’aldorf-Astoria 
Mr.  &  Mrs.  Robert  B.  Whittington,  Waldorf-Astoria 
Mr.  &  Mrs.  Donald  (’.  Meyer,  Waldorf-Astoria 

STAUFFER  Pl’BLICATIONS.  Topeka.  Kans. 

Stanley  H.  Stauffer.  Waldorf-Astoria 
James  M.  Rankin,  Waldorf-Astoria 

THOMSON  NEWSPAPERS  INC.,  Canton,  O. 

G.  (iordon  Stone,  Waldorf-Astoria 
Don  P.  Hicks.  Waldorf-Astoria 

B.  R.  Pr>’de.  Pierre 

W.  J.  Schechter,  500  K.  77  St. — Apt.  113 

D.  F'.  F*arker,  Pierre 

Barclay: 

(leorge  J.  Munck.  Jr.  R.  G.  Linkus 
F'ugene  N.  Montgomery  J.  R.  Inness 
J.  A.  Delutio  R.  W.  Ritter 

W.  li.  Mangels  J.  C.  Davis 

G.  F'.  Morris  D.  R.  Snoad 

COMPUGRAPHIC  CORP., 

80  Industrial  Way.  Wilmington,  Mass.  01887 

Waldorf-Astoria-Towers 

John  I...  F’eterson  Harvey  M.  Brown 

Harold  R.  FIvans  John  R.  Tonole 

COMPUSCAN.  INC., 

900  Huyler  St.,  Teterboro,  NJ.  07608 
William  Fraher,  Belmont  Plaza 
Jack  Crush,  Belmont  Plaza 
GEORGE  J.  COOF>ER  ASSOCIATES. 

^WO  Sunrise  Highway,  Rockville  Centre,  N.Y./ 

5700  N.  W.  2nd  Ave.,  Boca  Raton,  Fla.  33432 
(jeorge  J.  Cooper,  Waldorf-Astoria 
IH)MTAR  PULP  &  PAPER.  INC.,  Stamford.  Conn. 
Barclay  (Suite  1312-1313): 

C.  M.  Fellows  L.  J.  McHugh 

S.  J.  Blish  G.  D.  Reilly 

W.  J.  Bunting  P.  T.  Reynolds 

J.  F\  Doelman  J.  R.  Welch 

DOW  JONES  &  CO.,  INC.,  New  York,  N.Y. 

Warren  H.  Phillips,  22  Cortlandt  St..  N.Y.C. 

GSG— ROCKWELL  INTERNATIONAL, 

5601  W.  31st  St.,  Chicago,  HI.  60650 
Barclay 

I...  F^utze  J.  Strong 

R.  White  D.  Houy 

L.  Kraft  J.  Unolt 

L.  Fioyd  M.  Kienzle 

N.  Burger  D.  Segel 

B.  Cor^tt  D.  Nierman 

GF:0RGE  R.  HALL.  INC., 

771  Sharon  Dr.,  Cleveland,  O.  44145 
George  R.  Hall,  Waldorf-Astoria 
Graham  Hall.  Waldorf-Astoria 
INLAND  NEWSPAI*ER  MACHINERY  CORP. 
Lenaxa,  Kans. 

Clark  O.  Murray.  Waldorf-Astoria 
Wright  S.  Coulson,  Waldorf-Astoria 
Don  FVentice.  Waldorf-Astoria 
KELLER.  IveROY 
555  Madison  Ave.,  New  York,  N.Y. 

KING  FEATURES. 

235  Flast  45  St..  New  York,  N.Y. 

Waldorf-Astoria 

Joseph  F'.  D'Angelo  Frank  L.  Perley 

Benson  M.  Srere  Kenneth  C.  Reiley 

l^wis  A.  Little  Daniel  M.  Waits 

Clarence  E.  Rabinow  F'dward  F.  W'ade 

Charles  M.  Finette  Beryl  Smith 

Richard  FL  Fales  Andrew  Weilandt 

Raymond  K.  Rogers  Thomas  Brock 

Hal  Schneider  James  F.  Cherrier 

George  C.  Driscoll  (Canada) 

Robert  T.  Bonagura  Irwin  Breslauer 

George  Haslam 

(Continued  on  Page  66) 
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Unotpon  303 


For  the  Best  Price/Performance  Package 
in  a  CRT  Phototypesetter 


Linotron  303  is  a  time-tested  unit  which  is  today  reliably  and 
economically  serving  the  needs  of  newspaper  composing 
rooms,  book  and  periodical  publishers  as  well  as  commercial 
typesetters  around  the  world  It  functions  as  a  stand-alone 
typesetter  or  as  a  component  of  Mergenthaler's  total  systems 
package  called  System  V,  where  it  becomes  the  key  element 
for  all  composition  functions — on-line  and  off-line  to  basic  or 
sophisticated  editorial,  classified  display  and  wire  service 
systems 

Linotron  303  provides  you  with  the  largest  selection  of  to¬ 
day’s  most  popular  typefaces,  as  they  were  originally  drawn  It 
also  gives  you  access  to  such  internationally  famous  type 
foundries  in  the  Mergenthaler  Group  as  Haas,  Stempel  and 
Deberny  &  Peignot,  as  well  as  licensed  designs  from  all  other 
major  type  foundries  and  original  work  from  award-winning, 
contemporary  designers 

Linotron  303  can  set  better  than  300  (11 -pica)  lines  per 
minute,  or  roughly  600,000  characters  per  hour,  in  1 37  point 
sizes  from  4  to  72  point,  in  Vz  point  increments. 


With  a  capacity  of  either  11  or  24  grids  of  1 44  characters 
each,  1584  or  3456  characters  are  always  instantly  available 
on  Linotron  303  These  characters  can  be  electronically 
slanted  expanded  or  condensed  to  provide  an  infinite  number 
of  character/size  combinations 
Additional  options  or  features  of  the  Linotron  303  provide 
forward  and  reverse  film  leading  in  Va  point  steps  fast  grid 
changes  base-line  jump  facility  in  Vs  point  increments,  64  or 
100  pica  versions,  instant  point  size  changes  and  complete 
software  support 

More  versatility  and  capability  per  dollar  invested  are  built 
into  the  Mergenthaler  Linotron  303  than  any  other  CRT 
typesetter  available  today.  Mergenthaler  Linotype  Company, 
Mergenthaler  Drive 
Plainview,  N.Y.  11803 
(516)  694  1300 

an  Eitia  company 


Mergenthaler 


mergenthaler  linotype  company 

Mergenthaler  Drive.  Plainview  New  York  11803 

n  Send  us  more  information  about  Linotron  303. 
□  Have  Saies  Engineer  contact  me. 


Individual 
Company  . 
Address 


6158 


City 


State. . 


...Zip 


Excessive 
noise  case 
dismissed 

The  Occupational  Safety  and  Health 
Review  Board  of  the  State  of  Vermont 
dismissed  on  April  19.  1976  the  Citation 
and  penalty  it  had  issued  against  the  Bur- 
lin^iton  (Vt.)  tree  Press  for  excessive 
noise  levels  in  the  pressroom. 

On  the  evening  of  November  5,  1975 
and  the  morning  of  November  6.  a  Ver¬ 
mont  Occupational  Health  Inspector 
conducted  an  inspection  of  the  news¬ 
paper's  printing  department  to  determine 
if  its  pressmen  were  exposed  to  noise 
levels  in  excess  of  the  limits  set  forth  in 
Table  G-16  of  Section  1910.95  of  the 
Vermont  Occupational  Safety  and 
Health  .Act. 

During  the  press  run  on  November  6 
the  inspector  measured,  for  a  period  not 
exceeding  20  minutes,  various  areas  in 
the  pressroom  and  determined  the  noise 
levels  ranged  from  99  d.b.a.  to  107  d.b.a. 
while  the  presses  were  in  operation. 

Hearing  equipment  since  1969 

The  newspaper  employs  twelve 
pressmen  to  operate  its  printing  depart¬ 
ment  and  rotates  their  work  assignments 
among  the  press,  plate  and  reel  rooms  on 
a  regular  basis.  Daily  assignments  call 
for  four  to  five  pressmen  in  the  press¬ 
room  and  three  pressmen  in  the  plate 
and  reel  rooms.  The  pressmen  have  been 
furnished,  and  have  worn,  protective 
hearing  equipment  since  1969. 

The  noise  levels  in  the  work  areas  of 
the  four  tested  pressmen  ranged  from  a 
low  reading  of  90.S  d.b.a.  to  a  high  read¬ 
ing  of  93.9  d.b.a. 

In  the  case  brought  against  the  Free 
Press  the  State  Board  said  employe  pro¬ 
tection  against  the  exposure  to  excessive 
limits  of  noise  was  not  in  issue.  The  issue 
was  the  means  that  the  Free  Press  must 
utilize  to  protect  its  employes  against 
exposure  to  noise  levels  in  excess  of 
permissible  limits. 

The  Vermont  OS  HA  act  reveals  pri¬ 
mary  and  secondary  purposes  to  be  ac¬ 
complished.  The  primary  purpose  of  sec¬ 
tion  1910.95  of  the  Act  is  to  protect 
employes  against  exposure  to  noise 
levels  in  excess  of  the  limits  established 
and  the  secondary  purpose  has  four  pol¬ 
icy  factors. 

The  factors  in  order  of  preference  are: 
reduction  of  noise  levels  in  employe 
work  areas  through  engineering  control; 
rotation  of  employes  from  high  noise 
level  work  areas  to  lower  noise  level 
work  areas  to  decrease  the  time 
employes  are  exposed  to  high  noise 
levels  through  administrative  control;  a 
combination  of  1  and  2  abtive;  reduction 
of  noise  levels  to  which  employes  are 
exposed  by  blocking-out  excessive  noise 
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in  the  work  area  through  employe  use  of 
protective  hearing  equipment. 

Engineering  controls 

The  Board,  in  its  final  order  to  the 
appeal,  said.  “.Accordingly,  the  reduc¬ 
tion  of  press  speed  is  not  a  practical 
method  to  reduce  pressroom  noise  .  .  . 
engineering  controls  are  not  available  to 
Respondent  to  reduce  noise  at  its  source; 
nor  would  the  construction  of  press 
and/or  employe  enclosures  constitute  a 
practical  method  to  reduce  pressroom 
noise  because  of  the  desirability  for  press 
operators  to  have  unobstructed  access  to 
the  presses  and  folder  machines  during 
press  runs,  and  further,  a  substantial 
doubt  exists  that  the  primary  purpose  of 
Section  1910.95  would  be  accomplished 
through  the  implementation  of  such  en¬ 
gineering  controls." 

The  final  order  went  on  to  state.  “In¬ 
asmuch  as  the  Respondent  has  fulfilled 
the  primary  purpose  of  Section 
1910.95(a)  and  is  utilizing  the  most  effec¬ 
tive  method  to  fulfill  the  secondary  pur¬ 
pose  as  set  forth  in  sub-section  (b) 
thereof,  the  Citation  must  be  dis¬ 
missed." 

In  two  similar  cases,  although  insti¬ 
tuted  by  Federal  agencies,  the  Atlanta 
(Ga.)  Constitution  and  Journal  and  the 
Great  halls  (Mont.)  Tribune  had  deci¬ 
sions  vacated  by  Review  Commission 
judges  on  pressroom  noise  complaints. 

The  Review  judge  in  the  .Atlanta  case 
held  that  the  company  could  not  be 
found  guilty  of  failure  to  abate  the  noise 


if  there  were  no  feasible  w  ay  in  w  hich  the 
abatement  could  be  accomplished. 

The  judge  in  the  Montana  case  ruled, 
“the  Secretary  of  Labor  had  failed  to 
establish  that  feasible  administrative  or 
engineering  controls  were  available 
which  would  enable  the  company  to  re¬ 
duce  pressroom  noise  levels  to  the  limits 
allowed  under  Section  I9l().95(b)(l )." 

• 

National  manager 
named  by  LA.  Times 

Clark  Akers,  eastern  sales  manager  for 
the  Los  Anfieles  Times,  will  become  na¬ 
tional  sales  manager  for  the  Times  on 
May  I.  replacing  Frank  Flood,  who  will 
join  the  New  York  News  as  general  ad¬ 
vertising  manager. 

The  announcement  was  made  by 
Donald  J.  Maldonado,  display  advertis¬ 
ing  director  of  the  Times. 

Akers,  who  joined  the  Times  in  1962. 
has  managed  eastern  sales  from  the 
Times'  New  York  office  since  1971.  In 
his  new  position  he  will  be  based  in  Los 
Angeles  and  report  to  Bill  Sinkking.  gen¬ 
eral  advertising  manager. 

In  other  promotions  announced  by 
Maldonado.  Carter  Gardner,  eastern 
magazine  manager  for  the  Times  since 
1969.  w  ill  become  eastern  sales  manager, 
replacing  Akers,  while  Jim  Hayden,  na¬ 
tional  sales  representative,  will  become 
eastern  magazine  manager,  replacing 
Gardner. 


New  York  Addresses  of  Convention  Visitors 


LAKK  srPKHlOR  NKWSPKINT  (’«)., 

K7r>  No.  Michijran  .Avt*..  ('hivajrt).  Ill.  ThmUI 
T.  B.  Fallows,  Waldorf-Astoria 
W.  n.  F'rost.  Wald<n  f- .Astoria 

I.tX'KWtMU)  (JKKKN. 

200  Park  .Avt*..  New  York.  N.Y. 

l.tHiis  Durante  David  I.eventhal 

LOS  ANtJKLKS  TIMKS  SYNDICATK. 

Times  Mirror  S^juare.  Los  .An^rele.'4,  ('alif. 
Waldorf-.A.storia 

Thomas  K.  Dorsey  Marian  Taylor 

Jost^ph  Hanley  John  Dema 

Kohert  (iillespie 

MATHKWS,  SHANNON  &  < T’LI.KN,  INF.. 

750  Third  .Ave.,  New  York.  N.Y.  1(KH7 
Waldorf- .Astoria 

Owen  K.  Landon,  Jr.  (',  (ieorjfe  Shanntm.  Jr. 
Ted  W.  Hathhone  .Arthur  D.  Wri^rhl.  .Ir. 

NKWSPAPKK  KNTKRPKISK  ASSN.. 

1200  W.  Third  St..  Fleveland.  O.  4411:1 
2:10  Park  Ave.,  New  York.  N.Y.  10017 
Waldorf-.Astoria 

R<»hei1  Roy  Metz  Ronald  L.  Hawkins 

Roheit  J.  (’(K'hnar  Boh  Karnell 

Richard  W.  Johnson  Jean  Motmey 

Michael  W.  ('allaxhan 

PLANT  INSTALLATION  ASSOFLATK.S. 

:i70  West  Broadway,  New  York,  N.Y. 

Lexintrton 

Robert  I.  Marcus  Peter  lanniello 

Joel  Marcus  ('has  K.  Baier.  Sr. 

SPRINtJFIKLD  <;RA\  I  RK  ('ORP.. 

IIMO  (dmmerce  Roa<l.  .Sprinirfield.  O.  15.50I 
(i.  .A.  Plum.  \\  aldorf-.Astt»ria 

STORY  &  KKLLY  SMITH.  INF. 

7.50  Thirtl  Ave.,  .New  York.  N.Y. 

Waldtnf-.Astoria 

Ht»war<I  (*.  Story.  Jr. 

Mr.  &  Mrs.  Robert  I.ambeii 
Mr.  &  Mrs,  Forrest  W.  NobU* 

TAFT  FONTRAi  tint;  FO..  INF.. 

5.525  W.  R(»os«*ve!t  Rd..  Fhicajro.  III. 
Waldorf-.Astciria 

John  F.  Smieke!  Harrv  Hallstrom 


Bud  I’ollock 
Jim  Price 


Mel  (’oon 
Harold  Owen 


TAL  STAR  FOMI’FTKR  SY.STK.MS, 

Princeton  Junction,  N.J. 

Robert  J.  Smallacornbe 
Philip  (iallo 

TKFHNIFAI.  SKRVIFK  FO.. 

bb.’tO  Fast  Hampden  .Ave.,  Dt*nver.  ('olo.  K0224 

John  K.  Bunts.  Waldorf-.Astoria 

R.  W.  Becker.  Waldorf-Astoria 

TKXAS  DAILY  PRKSS  I.KAOFK,  INF., 

000  Hartford  Bldtr..  Dallas,  Tex.  75201 
.S.  W,  Papert.  Jr.,  Waldorf-.Astoria 

FNITKD  FKATFRKS  SYNDIF.ATK. 

New  York.  N.Y. 

Waldorf-.Astoria 
William  F.  Payette 
John  J.  Farroil 
Sidney  (ioldberjr 
William  H.  Ravenscroft 
Donald  La  Spaluto 
Shebion  Kiufelmayer 
Keith  D.  .Anderson 

FNITKD  PRKSS  INTKRNATIONAL. 

22<f  Kast  I2nd  St..  New  York.  N.Y. 
Waldorf-.Asti»ria: 


Dan  Burson 
(’harles  Dye 
Richard  I..afave 
('herryl  Schnwler 
John  K.  .Swaxx»*t’ 
Fbirle  Wil.sey 


James  P.  Buckner 
T.  K.  Funnirurham 
Paul  (i.  F'dau  hart 
Travis  M.  Huirhs 
Dale  .M.  Johns 
Kdward  T.  Majeski 
Fi  nest  F.  Price 
Kenneth  Smith 
(’.  Roliert  WtMMisum 


R.  W.  Beaton 
Robert  K.  Idjre 
Frank  Tivmaine 
A.  P.  B«H  k 
James  F.  Darr 
F.  W.  Lyr.n 
H.  L.  Stevenson 
IL  F.  Thornt(»n 
Michael  Williams 
William  B.  Kett<*r 

J.  \.  WKLLS&  FO.,  Box  20l(».  Oak  Park.  111.  f»0:t0I 
J(K*  N.  Wells,  Waldorf-Astoria 
('harles  ('.  Wells,  Waldorf-.Astoria 

WOOD  HOK  DIV.  OF  WOOD  INDF.STRIKS 
Middlesex.  N.J. 

Waldorf  .Astoria 

DaTiiel  McFolley  John  Bobko 

John  Pas<arella  (  harles  Wyman 

Leonard  L<‘benson  Burton  INdtrhti^e 
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Affordable 

automation 


The  first  copy  processing  system 

designed  and  priced 

for  medium-size  newspapers. 

Up  to  now,  there  has  been  no  copy  processing 
system  designed  to  meet  the  needs  and  budgets 
of  most  newspapers.  You  could  buy  a  low-cost 
hard  wired  system  with  limited  capacity,  few 
automatic  functions  and  no  possibility  of  expan¬ 
sion.  Or  you  could  buy  a  big  newspaper  system 
with  excess  capacity  and  a  $1 80,000  +  front-end 
price  tag.  There  has  been  no  middle  ground. 
Until  now. 

Low-cost  startup. 

Expansion  scaied  W 

to  your  needs. 

ECRM’s  7600  copy  processing 

system  gives  you  an  entry 

price  as  low  as  $62,000*  and 

the  ability  to  build  as  big  a 

system  as  you  need.  You  can 

add  terminals,  disc  storage 

units,  H&J,  a  sophisticated 

class-ad  package,  OCR,  T 

wire  service  storage  and  AV 

retrieval,  remote  bureau 

input,  and  more  whenever  Wf 

your  budget  allows.  ^ 

*The  basic  system  includes  2  s  ^ 

computers,  system  console,  2 

terminals  and  2. 5  million  char-  5  Jr^ 

acters  of  storage.  An  8  VDT 

system  costs  $83,500.  A  16  '  £ 

VDT  system  costs  $134,000.  ■  ^ 


Start  your  system 
where  you  need  it  most. 

Because  of  the  7600’s  totally  modular 
design,  you  can  start  out  wherever  you 
need  help  most — in  your  newsroom, 
classified  department  or  composing 
room.  The  free-standing  subsystems 
that  make  up  the  7600  can  be  installed 
anywhere  and  integrated  as  you 
expand.  At  the  same  time,  they  provide 
built-in  back-up  without  the  expense  of 
a  complete  standby  system. 

Big  system  features. 

And  then  some. 

You  get  multiple  directories,  automatic 
queuing,  virtual  scrolling,  fast  response 
time,  programmable  computers  that 
can  be  easily  modified  as  your  needs 
change,  and  terminals  complete  with 
standard  typewriter  keyboards  and 
automatic  function  keys  for  fast,  easy 
operation  by  existing  newspaper 
personnel. 

'  Check  out  your  alternatives.  If 
I  you're  like  most  newspapers 
you’ll  find  the  7600’s  price,  per- 
formance  and  expansion  best 
suited  to  your  needs  now  and 
for  the  future.  Contact 
ECRM  for  complete 
details. 


ECRM,  INC. 

205  BURLINGTON  ROAD 
BEDFORD,  MASSACHUSETTS  01 730 
(617)  275-1760 


‘Beat  the  press’ 


Publisher  treats  local 
big  shots  to  lunch 


In  an  attempt  to  foster  an  open  ex¬ 
change  between  newspaper  management 
and  community  leaders,  the  Gannett 
Rochester  Newspapers.  Rochester. 
N.Y..  sponsored  two  community  lunch¬ 
eons  March  18  and  April  8. 

Held  at  Rochester's  Downtown  Holi¬ 
day  Inn.  the  informal  receptions  and 
luncheons  were  similar  to  a  successful 
Washini>ton  Post  endeavor.  They  were 
designed  to  create  a  better  understanding 
of  the  operation  of  the  morning  Demo¬ 
crat  and  Chronicle  and  the  evening 
Times-Union.  and  of  readers'  needs. 

Publisher  Eugene  C.  Dorsey  in  his 
April  8  opening  remarks  commented  on 
the  significant  strides  made  by  the 
Rochester  newspapers  through  better 
management  and  new  technology  to  im¬ 
prove  on-time  delivery  of  papers  and 
proofs  to  advertisers,  and  to  reduce 
typographical  errors. 

“We  have  stressed  careful  editing,  re¬ 
sponsible  reporting,  and  overall  service 
to  the  reader  as  part  of  a  program  of 
continuing  product  improvement",  said 
Dorsey.  He  went  on  to  note  a  recent 
comparison  by  Belden  AssrKiates  of  Dal¬ 
las.  Texas,  revealing  that  the  Rochester 
papers  have  a  higher  percentage  of  read¬ 
ership  than  10  other  major  city  markets 
surveyed. 

Measures  aiming  toward  a  better  un¬ 
derstanding  for  newspapers  and  avoiding 
what  Dorsey  termed  "splendid  isola¬ 
tion"  include  the  publisher's  “Letters 
to  the  Reader"  published  each  Sunday 
and  non-news  employe  involvement  in 
community  organizations. 

After  an  introduction  by  the  publisher. 
Stuart  Dunham,  executive  editor  for  the 
Democrat  and  Chronicle  and  the 
Times-Union.  stressed  the  vital  func¬ 
tions  of  the  press  to  the  100  Rochester 
business,  political  and  civic  leaders  and 
35  newspaper  staff  representatives  at¬ 
tending  the  luncheon  April  8. 

Major  points  included  the  timely  pub¬ 
lication  of  new  s,  discernment  of  change, 
and  the  new  spapers'  role  as  a  forum  for  a 
diversity  of  views. 

“At  best  a  newspaper  can  serve  as  a 
conscience  for  its  community",  relayed 
Dunham.  In  his  opinion,  standards  for 
social,  business  and  political  behavior 
are  important  points  to  keep  in  mind. 

He  also  described  the  press  function  of 
seeing  that  repressive  laws  and  mis¬ 
guided  officials  do  not  stand  in  the  way 
of  the  public's  right  to  information.  “The 
freedom  of  information  is  fragile",  said 
Dunham. 


In  addition.  Dunham  urged  that  the 
newspaper  business  needs  criticism. 
“When  it  fails  to  be  accurate  it  needs  to 
be  told.  When  it  fails  to  perceive  impor¬ 
tant  change  and  closes  out  divergent 
viewpoints,  it  should  be  held  accounta¬ 
ble  by  its  readers,  news  sources  and  its 
own  staff,  he  said. 

Highlight  of  the  luncheon  proved  to  be 
diverse  questions  raised  by  community 
leaders  and  answered  by  newspaper 
management. 

Monroe  County  manager  Lucien 
Morin  inquired  why  headlines  often  stray 
from  a  story's  truth.  Times-Union  man¬ 
aging  editor  John  Dougherty  responded 
most  headlines  are  accurate.  In  support. 
Dunham  indicated  that  headline  writing 
has  improved. 

On  behalf  of  the  Rochester  Conven¬ 
tion  and  Publicity  Bureau.  Maurice 
Hayes  requested  more  convention 
coverage  as  a  way  to  promote  the  city. 
Dunham  answered  that  news  columns 
are  not  promotional  columns.  “A  story  is 
aimed  at  serving  hundreds  of  thousands 
of  readers",  he  said,  “not  just  20  or  2(K) 
readers". 

Retired  attorney  Joseph  Earbo  ques¬ 
tioned  whether  the  editorial  views  of 
both  morning  and  evening  papers,  both 
owned  by  Gannett,  lead  to  a  “diluted 
compromise"  in  editorial  opinion. 

In  response,  the  Democrat  and 
Chronicle's  editorial  page  editor  Des¬ 
mond  Stone  replied  that  there  are  more 
differences  in  emphasis  and  selection  of 
topics  rather  than  opinions.  Dorsey  sup¬ 
ported  this  observation  and  said  consid¬ 
eration  would  be  given  to  a  structure  for 
disagreement  regarding  editorial  views  in 
each  paper.  .As  a  publisher  he  is  respon¬ 
sible  for  views  expressed  by  both  staffs. 

Constance  Mitchell,  a  job  develop¬ 
ment  management  for  the  locally  un¬ 
employed.  said  she  would  like  to  see 
more  positive  human  interest  stories  ap¬ 
pear  in  the  paper.  She  also  said  she 
hoped  reporters  would  try  to  obtain  in¬ 
formation  from  a  broader  base  of  people 
rather  than  just  from  local  opinion  lead¬ 
ers. 

The  Democrat  and  Chronicle's  assis¬ 
tant  managing  editor.  Sam  Williams,  in¬ 
dicated  the  new'spaper  is  trying  to 
respond  to  these  suggestions.  “We  are 
aware  of  the  inability  of  reporters  to 
reach  the  real  people",  he  said,  “but 
people  are  often  reluctant  to  express 
their  view's". 

Other  questions  dealt  with  the  high 
turnover  rate  among  reporters  inhibiting 


in-depth  news  coverage  and  the  increas¬ 
ing  enrollment  in  journalism  schools. 

Dunham  responded  citing  a  decline  in 
reporter  turnover  rate  from  21  percent 
three  years  ago  to  11.5  percent  in  1975. 

John  Dougherty  of  the  Times-Union 
related  the  substantial  experience  and 
caliber  of  his  reporters.  “Finding  high 
caliber  reporters  is  a  buyer's  market", 
said  Dougherty.  The  job  market  expan¬ 
sion  is  due  to  an  influx  of  those  no  longer 
hiding  out  in  graduate  school  during  the 
Viet  Nam  War.  those  coming  of  age  from 
the  baby  boom,  and  transfers  from  li¬ 
mited  professional  fields  such  as  en¬ 
gineering. 

Rochester's  Vice-mayor  Midge  Cos¬ 
tanza  commented.  “You  are  an  impor¬ 
tant  industry  as  opinion  setters".  She  in¬ 
quired  whether  a  sensitivity  training  pro¬ 
cess  is  available  for  reporters  aimed  at 
alleviating  personal  opinions  influencing 
a  news  story. 

Times-Union  city  editor  Phil  Currie 
reassured  her  that  most  reporters  set 
aside  their  ow  n  opinions  w  hen  covering  a 
story,  although  no  so-called  sensitivity 
training  is  available. 

In  response  to  a  request  for  more 
bowling  coverage  in  the  sports  pages. 
D&C  sports  editor  Larry  Greybill  said 
spot  coverage  is  designed  to  serve  the 
general  reader  and  average  sports  fan. 
Thousands  of  readers  are  taken  into  con¬ 
sideration  in  determining  sporting  event 
coverage,  not  just  one  particular  interest 
group 

• 

Sludge  scandal  runs 
in  4-page  Sat.  section 

The  Chicago  Daily  News  break  story 
of  w  hat  it  believes  may  be  the  most  com¬ 
plex  political  corruption  scandal  in  Il¬ 
linois  history  on  April  17. 

After  nearly  six  months,  an  indepen¬ 
dent  investigative  team  of  Daily  News 
reporters  unraveled  a  bribery  scheme  in¬ 
volving  as  many  as  15  public  officials  and 
other  individuals. 

In  dollars,  the  payoff  scheme  may 
overshadow  the  $2.6  million  embezzle¬ 
ment  swindle  that  sent  former  State  Au¬ 
ditor  Orville  E.  Hodge  to  prison,  the 
News  said. 

The  scandal  involves  a  multi-million- 
dollar  contract  between  the  Metropolitan 
Sanitary  District  of  Greater  Chicago  and 
the  Ingram  Corp.  of  New  Orleans  to  haul 
sludge  from  Chicago  to  spread  over  re¬ 
claimed  strip  mine  land  in  Downstate 
Fulton  County. 

Federal  investigators  believe  that  mas¬ 
sive  amounts  of  cash  were  paid  to  public 
officials  to  influence  the  awarding  of  the 
contracts. 

Because  of  the  importance  of  the  dis¬ 
closures.  the  Saturday  edition  of  the 
Daily  News  contained  a  four-page  sec¬ 
tion  telling  the  story  of  the  giant  sludge 
scandal  of  1976  and  how  it  worked. 
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shocking  truth  about 
Ledeile  Laboratories 


We  save  lives  for  a  profit. 
Shocking?  Only  to  the  naive. 

If  we  didn’t,  many  life-saving 
medicines  used  every  day 
might  never  have  been 
developed.  And  we  wouldn’t 
be  able  to  provide  our  many 
non-profit  services.  That’s  the 
"shocking  truth”  that  rarely 
gets  into  print  or  on  television. 

For  example: 

Lederle  has  an  emergency  team  on 
call  24  hours  a  day  to  provide 
medicine  and  advice  to  the  medical 
community,  anywhere,  an3rtime. 
Expensive.  Unprofitable.  But 
important. 

We  also  have  a  nation-wide 
symposia  program  to  help  doctors 
stay  abreast  of  the  latest  develop¬ 


ments  in  their  fields,  on  a  person-to- 
person  basis.  Plus: 

Special  programs  to  alert  pharma¬ 
cists  and  physicians  of  new  findings 
on  the  pros  and  cons  of  drugs.  And 
more. 

For  complete  details  on  all  the 
medical  services  our  profits  support, 
call  Public  Affairs  at  (914)  735-5000, 
at  Lederle. 

Call  collect.  We  think  you  ought  to 
hear  both  sides. 


LEDERLE  LABORATORIES 
A  Division  of  American  Cyanamid  Company 
Pearl  River,  New  York  10965 


Public  Service  Winner 

Louisville  Courier-Journal 
wins  Roy  W.  Howard  Award 


“No  fact  too  small,  no  rumor  too  in¬ 
significant." 

With  that  criterion,  the  staff  of  the 
Louisville  Courier-Journal  directed  by 
managing  editor  Carol  Sutton  gave  a 
monumental  demonstration  of  public 
service  in  preparing  the  community  for 
desegregation  of  the  school  system. 

The  Courier-Journal  exhibit,  represen¬ 
tative  of  1 .198  staff  reports.  333  staff  pic¬ 
tures.  202  maps.  38  editorials  and  2.431 
column  inches  of  letters  from  readers, 
held  No.  I  position  through  five  rounds  of 
voting  in  the  Roy  W.  Howard  Awards 
competition  for  public  service  reporting. 
There  were  125  exhibits. 

Second  and  third  prizes  of  $1000  and 
$500.  and  citations,  went  to  the  Charlotte 
(N.C.)  Observer  for  investigative  report¬ 
ing  involving  a  major  utility  company, 
and  the  Cincinnati  Post  for  a  series  on 
the  city's  General  Hospital. 

Judges  Jerome  H.  Walker,  retired 
executive  editor  of  Editor  &  Pl  bi.ishkr. 
and  Douglas  Lovelace,  editorial  director. 
Carl  Byoir  Associates,  cited  five  news¬ 
papers  for  special  mention.  They  were 
the  Des  Moines  Register,  Lake  Placid 
(N.Y.)  News,  New  York  Times,  Wall 
Street  Journal,  and  Nashville  Banner. 
Each  received  a  citation. 

A  major  contribution  by  the  Courier- 
Journal  to  the  effort  to  achieve  a  peaceful 
acceptance  of  busing  for  130.000  pupils 
and  684  teachers  was  the  preparation  of 
165  school  zone  maps.  This  saved  the 
school  board  about  $16,000  and  the  job 
was  done  much  faster  by  the  newspa¬ 
per's  artists  than  it  could  have  been  done 
by  others.  The  maps  also  were  put  into  a 
32-page  tabloid  with  special  articles. 

In  the  later  stages  of  the  school  crisis, 
the  Courier-Journal  enlisted  the  help  of 
pupils  who  kept  diaries  of  their  first  days 
in  integrated  classes.  Publication  of  these 
reports  served  to  show  the  public  that 
“shotgun  wedding”  of  city  and  county 
school  districts  went  off  smoothly. 
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There  were  some  incidents  of  vio¬ 
lence.  however,  and  the  Courier  Journal 
was  vilified  by  anti-busing  forces  for  its 
editorial  support  of  the  program. 
Throughout  the  whole  period  the  news¬ 
paper  persisted  in  putting  forth  its  own 
views,  although  it  lost  7.0(X)  subscribers. 

An  article  by  Carolyn  Colwell  explain¬ 
ing  the  legal  ways  to  oppose  busing  was 
widely  acclaimed. 

The  C-J's  sister  paper,  the  Louisville 
Times,  also  entered  an  exhibit  for  the 
Howard  prize.  This  consisted  mainly  of 
day-in.  day-out  coverage  of  the  situation 
with  half  a  dozen  reporters  specializing 
in  the  assignment. 

Other  newspapers  made  school  busing 
problems  their  chief  concern  in  1975. 
The  Boston  Herald  American  and  Sun¬ 
day  Advertiser  featured  a  series  by  Alan 
Eisner  who  examined  the  quality  of  edu¬ 
cation  available  to  children  a  year  after 
violent  opposition  to  integration. 

In  an  1 1-part  series,  education  rep^irter 
Joanne  Long  wrote  about  blacks'  reac¬ 
tion  to  a  “trouble  school"  in  the 
Springfield  (III.)  State  Journal-Register. 

Milwaukee  Sentinel  managing  editor 
Harry  L.  Sonnenborn  testified  that  the 
paper's  preparation  of  its  readers  for  im¬ 
plementation  of  a  court  order,  which  had 
been  an  issue  since  the  1960s.  minimized 
the  shock.  The  companion  Milwaukee 
Journal  had  its  urban  affairs  staff  work 
on  the  “volatile  problem”  for  several 
months.  The  racial  makeup  of  18  school 
districts  was  examined  in  a  computerized 
survey  of  1.220  households. 

According  to  statements  accompany¬ 
ing  the  entries,  reporters  and  photog¬ 
raphers  in  several  places  were  sub¬ 
jected  to  personal  attacks  while  covering 
busing  demonstrations.  Some  were 
stoned.  Others  saw  their  cars  set  afire. 

In  less  inflammable  areas,  newspapers 
undertook  the  task  of  improving  the  ser¬ 
vices  for  the  young  and  the  aged,  ex¬ 
posed  corruption  in  public  office,  bore 
down  on  slippery  ethics  in  private  busi¬ 
ness,  and  helped  thousands  of  Vietnam 
refugees  to  find  a  better  life  in  the  United 
States. 

Standing  out  in  none  of  these  tradi¬ 
tional  fields  of  investigative  reporting 
was  the  Cincinnati  Post  series,  “General 
Hospital,”  written  by  Polk  Laffoon,  30- 
year-old  Yale  graduate,  who  was  freed 
from  other  assignments  for  four  months 
to  describe  the  routine  of  hospital  opera¬ 
tions.  It  was  plain,  detailed  reporting  by 

(Continued  on  page  84) 


Scripps-Howard 
presents  awards 
to  50  newsmen 

A  newspaper  task  force  of  50  reporters 
and  editors,  a  television  station,  and 
three  newspapermen,  were  named  top 
winners  in  the  four  annual  awards  com¬ 
petitions  sponsored  by  the  Scripps- 
Howard  Foundation. 

Announcement  and  presentation  of 
awards  to  the  winners  was  made  (April 
29)  by  Matt  Meyer,  president  of  the 
Foundation,  at  a  luncheon  in  the  Union 
League  Club  in  New  York. 

The  competitions  were  the  Roy  W. 
Howard  Public  Service  Awards.  $2500, 
won  by  the  Courier-Journal,  Louisville, 
in  the  newspaper  division,  and  $2500,  by 
KGW-tv,  Portland.  Ore.,  in  the  broad¬ 
cast  division; 

The  Edward  J.  Meeman  Conservation 
Awards,  $2500.  won  by  Kenneth  L. 
Robison,  the  Idaho  Statesman,  Boise; 

And  the  Ernie  Pyle  Memorial  Awards 
for  human  interest  reporting  and  the 
Walker  Stone  Awards  for  editorial  writ¬ 
ing,  $1000  each,  won  by  Robert  Hulli- 
han,  the  Des  Moines  Register,  and  David 
Bowes,  the  Cincinnati  Post. 

Medallion  plaques  accompanied  the 
cash  awards  to  the  Courier-Journal, 
KGW-tv.  and  Hullihan.  Bowes'  cash 
award  also  included  a  citation  to  his 
paper.  A  total  of  24  additional  awards, 
representing  $12,000  and  citations,  were 
also  presented. 

The  Courier-Journal  team  was  hon¬ 
ored  for  its  massive  editorial  coverage  of 
school  desegregation  problems,  while 
KGW-tv  was  recognized  for  its  historical 
documentary,  “Time  of  the  First 
Moon,”  which  dealt  with  Indian  fishing 
rights  in  the  northwest. 

In  the  Howard  broadcast  division,  four 
prizes,  $500  each,  with  citations,  went  to 
KYTV,  Springfield,  Mo.,  for  “Focus 
30,”  a  series  illuminating  problems  in  the 
area;  WBBM-tv,  Chicago,  for  “Walter 
Jacobsen's  Perspective,”  programs  that 
expose  questionable  practices  to  public 
scrutiny;  WCKT-tv,  Miami,  Fla.,  for  the 
series,  “You  Can  Have  an  Abortion 
Even  If  You  Don't  Need  If,”  and 
WMAL  radio,  Washington,  D.C.,  for 
“Suffer  the  Little  Children,”  a  probe  of 
the  sexual  abuse  of  children. 

Judging  was  by  a  panel  supervised  by 
David  G.  Yellin,  director  of  broadcasting 
and  film,  Memphis  State  University. 

The  Meeman  Awards  consisted  of  a 
grand  prize,  and  four  prizes  each,  all  ac¬ 
companied  by  citations,  to  newspapers 
with  circulations  of  more  than  100,000 
and  to  newspapers  with  circulations  of 
less  than  lOO.OfK).  Robison's  grand  prize, 
according  to  the  judges,  was  for  perform- 

(Continued  on  page  84) 
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“Congress  shall  make  no  law- 
abridging  the  freedom  of  speech 
or  of  the  press.” 


In  celebration  of  the  Nation's 
Bicentennial,  Editor  &  Publisher  is 
pleased  to  announce  the  publication  of  its 

BICENTENNIAL  EDITION 
to  be  published  JULY  3,  1976 


★  ★ 


Special  editorial  content,  features  a  review  of  more  than 
100  decisions  rendered  by  the  Supreme  Court  in  the  past 
century.  It  will  show,  in  excerpts  from  the  prevailing  opin 
ions  and  from  dissenting  dicta,  that  the  Nation's  highest 
Court  has  engraved  the  idea  of  a  free,  robust  and  vigorous 
Press  on  the  cornerstone  of  our  Republic. 


Your  advertising  participation,  on  behalf  of  a 
strong,  free  press,  is  invited.  Deadline  for  ad 
vertising  reservations  is  June  18, 

Advertising  copy  deadline  is  June  24, 
Regular  E&P  advertising  rates  apply. 


Circulators  are  taught 
motivational  methods 


By  Susanne  Sickles 

Productivity  is  being  taught  in  the 
classroom.  But  the  students  don't  have 
to  wait  until  graduation  day  to  make  a 
difference  in  every  neighborhood  of  the 
El  Paso  Times  and  El  Paso  Herald-Post 
circulation  area. 

Especially  developed  for  the  circula¬ 
tion  department  of  Newspaper  Printing 
Corporation,  a  “Motivation  to  Work" 
course  is  being  given  to  everyone  from 
district  managers  to  the  circulation  man¬ 
ager. 

The  15-week  course  is  designed  to 
train  managers  in  new  principles  and 
techniques  of  motivation  which  will  in¬ 
crease  productivity  and  profit  within  the 
organization. 

For  some,  the  course  offers  a  chance 
to  brush  up  on  managerial  techniques 
once  learned;  for  others,  it  is  a  first  ex¬ 
perience  learning  what  motivates  them 
and  how  they  can  work  effectively  with 
others  to  accomplish  their  goals. 

Designed  by  college 

Tailoring  a  class  to  meet  the  specific 
needs  of  NPC’s  circulation  department 
resulted  from  contacts  John  L.  Hayes, 
circulation  manager  for  NPC  (publishers 
agent  for  the  Times  and  the  Herald-Post) 
made  with  El  Paso  Community  College. 

“We  realized  the  need  to  train  our 
people.”  said  Hayes,  who  consulted 
with  NPC's  president  and  general  man¬ 
ager,  Frank  Feuille,  111,  before  contract¬ 
ing  the  college  to  design  the  course.  “It 
is  time  we  bring  the  circulation  depart¬ 
ment  out  of  the  basement  to  face  the 
changing  world  of  circulation.”  Hayes 
added. 

Working  with  two  instructors  from  the 
continuing  education  program  at  the 
community  college.  Hayes  discussed  the 
problems  he  faced. 

“I  wanted  the  district  managers  to 
realize  the  management  and  motivation 
of  people  is  a  very  important  facet  of  our 
business  and  that  people  in  every  indus¬ 
try  have  this  same  basic  problem 
whether  it  is  dealing  with  industrial 
workers,  engineers,  minorities  or  news¬ 
paper  carriers."  according  to  Hayes. 

After  listening  to  Hayes.  Robert 
Mayden  and  Lewis  Russell,  management 
consultants  at  the  community  college, 
adapted  a  course  they  teach  to  meet  the 
newspaper's  needs. 

Using  the  behavorial  science  approach 
to  manage  people  for  optimal  produc¬ 
tivity,  they  developed  the  course  for  the 
newspaper  without  any  previous  news¬ 
paper  experience — except  a  short  stint  as 
a  carrier  years  ago. 

72 


Each  week  they  bring  films  and  dis¬ 
cussion  topics  to  the  newspaper  building 
for  the  class  of  30. 

Discussions  usually  center  around  the 
job  of  the  district  manager  with  his  car¬ 
riers.  Applicable  to  the  higher  levels  of 
the  circulation  structure,  the  men  and 
women  in  the  course  discuss  their  actual 
experiences  in  relation  to  what  they  are 
learning. 

Interlaced  in  the  course  is  the  Saul 
Gellerman  film  series  "Motivation  and 
Productivity”  by  BNA  Communica¬ 
tions.  Inc. 

Managers  are  learning  the  difference 
between  motivation  and  hygiene  of  the 
worker. 

“We  are  not  teaching  them  basic 
circulation — what  we  are  attempting  to 
teach  them  is  how  to  solve  circulation 
problems  through  the  understanding  of 
peoples'  basic  needs  and  wants,”  Hayes 
said. 

By  understanding  what  motivates 
people,  the  district  managers  will  have  a 
better  understanding  of  how  to  manage 
them  “thus  increasing  productivity,”  he 
added. 

For  the  self-motivated  achiever,  little 
can  be  done  to  work  them  harder  than 
they  have  set  out  to  do.  As  10^  of  the 
population,  these  people  set  their  own 
goals  and  push  themselves  to  achieve.  It 
is  the  job  of  the  manager  to  recognize 
these  people  and  leave  them  alone,  said 
Mayden.  “Once  you've  got  people  go¬ 
ing.  don't  kill  it.  The  worst  thing  you  can 
do  is  to  stifle  motivation  by  overkill."  he 
explained. 

It  is  the  other  9()9f  of  the  people  man¬ 
agers  work  with  that  they  have  to  con¬ 
centrate  on  to  achieve  their  goals. 

Reward  system 

The  accepted  method  of  motivation  is 
the  “Positive  Psychological  KITA.” 
KIT  A  is  an  anacronism  for  a  Kick  In  The 
Pants.  At  one  time  people  believed  the 
physical  approach  was  the  way  to  get 
someone  motivated,  but  as  Mayden 
explained  to  the  circulation  personnel, 
all  this  does  is  move  the  person.  The  one 
who  is  motivated  is  the  person  doing  the 
kicking. 

The  psychological  approach  can  be 
either  negative  or  positive,  but  behavo¬ 
rial  scientists  believe  more  can  be  ac¬ 
complished  using  the  positive  approach. 
This  entails  a  reward  system. 

“Under  consideration,  in  addition  to 
p<.)sitive  KITA,”  according  to  Russell, 
“are  the  conditions  under  which  a  per¬ 
son  works  and  how  well  he  is  treated.” 
This  makes  up  the  hygiene  factors  of  the 
company  policies,  human  relations. 


supervision,  working  conditions,  ad¬ 
ministration,  etc. 

Although  money  is  considered  a 
hygiene  factor  (not  a  motivator),  a  salary 
can  only  bring  an  employe  to  a  neutral 
level.  And  alone,  money  cannot  keep  the 
person  at  this  level. 

Good  hygiene  or  treatment  of  people 
cannot  be  used  as  a  KITA,  but  is  neces¬ 
sary  for  performance.  It  is  the  internal 
drive — growth,  achievement  and 
recognition — that  motivates  people. 

Because  all  people  have  the  same 
basic  needs,  the  students  of  the  class  are 
discussing  how  their  needs  motivate 
them  in  order  to  understand  how  other 
people  are  motivated. 

Examinations  and  exercises  will  be 
given  before  the  class  is  over  in  June,  but 
the  real  test  will  be  the  long  term  effect 
the  people  in  the  class  make  on  the  circu¬ 
lation  statistics. 

4  news  execs  serve 
as  Army  civilian  aides 

Four  newspapermen  are  among  the 
64  persons  currently  serving  in  the 
Secretary  of  the  Army's  Civilian  Aides 
Program. 

This  program,  in  existence  since 
1922  and  maintained  in  its  present 
form  since  1951,  is  designed  to  provide 
the  Secretary  of  the  Army  with  civilian 
representatives  who  can  help  explain 
to  the  civilian  community  Army 
policies  and  programs  and  who  can  re¬ 
flect  back  to  Army  officials  the  civilian 
sentiment. 

“They  also  are  available  to  assist  in 
the  resolution  of  problems  which  in¬ 
volve  both  civilian  and  military  in¬ 
terests,”  Maj.  Edward  W.  Shaw,  Staff 
Coordinator  of  the  Civilian  Aides  Prog¬ 
ram,  told  E&P.  “A  Civilian  Aide  is  an 
advisor  to  the  Secretary  of  the  Army, 
the  Chief  of  Staff,  and  the  Army 
commander  within  whose  geographical 
area  of  military  jurisdiction  the  Civilian 
Aide  lives.” 

The  Secretary  appoints  Civilian 
Aides  on  the  basis  of  demonstrated 
patriotism,  interest  in  the  Army,  busi¬ 
ness  or  professional  leadership  in  all 
walks  of  life,  and  ability  to  disseminate 
information  seeking  to  enhance  public 
understanding  of  the  Army.  Named 
from  every  state  and  Army  area,  the 
District  of  Columbia  and  Puerto  Rico, 
the  Civilian  Aides  serve  two-year 
terms  without  pay.  The  Army  is  the 
only  branch  of  the  military  that  has 
such  a  program. 

The  newspapermen  serving  currently 
are  John  B.  Johnson,  editor  and  pub¬ 
lisher,  Watertown  (N.Y.)  Daily  Times; 
Walter  B.  Potter,  editor  and  publisher, 
Culpeper  (Va.)  Star-Exponent;  John 
W.  Thompson,  Jr.,  vicepresident, 
Washington  Star  Communications, 
Inc.;  and  Henry  H.  Young,  city  editor, 
Harrishurfi  (Pa.)  Patriot. 
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Ii>  short,  whoever  you  ipay  be, 
To  this  cot>clusioi>  you’ll  a^ree, 
VVhei>  everyone  is  son^ebody 
Thei>  1)0  oi)e^  anybody”  ’ 


Like  everyone  else,  we  depend 
on  our  marks  to  identify  us 
and  differentiate  us  from  others. 


REALTOR® 


The  term  Realtor  ami  the  Realtor  loj>o  are  federally  reg¬ 
istered  collective  iiunnhership  marks  owned  by  the 
National  Association  of  Realtors.  They  identify  real  estate 
professionals  who  belong  to  the*  National  Association  ami 
subscribe  to  its  strict  Code  of  Kthics.  Consequently,  the 
term  Realtor  is  not  a  synonym  for  ‘  real  estate  agent”  or 
"real  estate  broker." 

To  keep  the  public  from  being  misled  or  deceived  by 
improper  or  unauthorized  use  of  the  term  Realtor,  it’s 
important  to  use  it  correctly.  You  won’t  have  any  trouble, 
because  there  are  only  two  things  to  remember: 

1.  When  you  write  or  talk  about  people  in  the  real  estate 
business,  make  sure  they’re  members  of  the  National  As¬ 
sociation  before  you  call  them  Realtors.  If  they’re  not 
members,  or  if  you’re  not  sure  of  their  membership  status, 
use  ‘‘real  estate  broker”  or  ‘‘real  estate  agent”  or  simply 
“broker”  or  “agent.” 

2.  Because  Realtor  is  a  registered  collective  membership 
mark,  it  should  be  distinguished  from  ordinary  words  by 
use  of  an  initial  cap. 

The  term  Realtor  has  only  been  in  existence  since  1916. 
It  was  adopted  by  the  National  Association  of  Real  Estate 


Boards  (now  the  National  Association  of  Realtors)  for  the 
sole  use  of  its  members.  This  exclusive  designation  has 
given  the  public  an  easy,  appropriate  way  to  recognize 
National  Association  members  and  distinguish  them  from 
non-members. 

Under  the  circumstances,  you  can  see  why  a  misuse  of 
the  term  Realtor  could  be  confusing  and  maybe  even  mis¬ 
leading.  In  the  interests  of  clarity,  therefore,  it’s  important 
to  be  accurate. 

The  rules  are  simple: 

Don’t  call  someone  a  Realtor  unless  you  know  he  or  she 
is  a  member  of  the  National  Association  of  Realtors.  Use 
“agent”  or  “broker”  instead. 

Don’t  spell  Realtor  without  an  initial  cap. 


“Wl)at,  i)cver?  No,  i)evcr!”  ^ 

“And  we  are  right,  I  think  you’ll  say. 
To  argue  in  this  kind  of  way.”  ^ 


Footnotes:  1.  The  Gondoliers  2.  H.M.S.  Pinafore  3.  The  Mikado 


NATIONAL  ASSOCIATION  OF  REALTORS® 

! 

j  Chicago,  Illinois  60611 


Press  club 
recommends 
style  changes 

By  I.  William  Hill 

The  Use  of  “Ms."  as  a  courtesy  title 
for  women  would  be  eliminated  under  a 
new'swriting  style  proposed  by  a  sub- 
commiuee  on  professional  equality  of 
the  Washington  Press  Club. 

It  is  “unnecessary,  uninformative  and 
(under  current  practices)  requiring  the 
use  of  the  distracting  phrase  ‘as  she  pref¬ 
ers  to  be  known'."  the  committee 
explained. 

Instead,  the  group  recommended  to 
the  Associated  Press  and  United  Press 
International,  in  their  next  revision  of 
their  style  books,  that  “a  woman's  or  a 
man's  own  name  should  be  used  on  first 
reference,  e.g.  John  E.  Jones.  Mary  W. 
Smith.  The  second  reference  should  be 
simply  Jones  or  Sm.ith." 

“Our  idea  was  to  present  the  wires 
with  some  recommendations  for  chang¬ 
ing  the  old  biased  ways  that  would  also 
be  practical  and  professional."  the 
committee  announced.  “The  proposals 
have  been  submitted  to  both  w  ires.  They 
got  a  warmly  favorable  reception  at  UPI 
and  a  somewhat  less  warm  response  at 
AP.  " 

The  framers  of  the  proposed  style 
rules  went  on  to  say  that  the  AP  response 
indicated  that  wire  service  will  be  guided 
in  its  final  decisions  “by  the  wisdom  of 
their  members.  Therefore,  WPC  mem¬ 
bers  who  approve  and  who  have  editors 
who  might  be  expected  to  do  the  same 
are  urged  to  send  copies  of  the  style  book 
proposals  to  their  editors  with  a  request 
that  the  editors  communicate  their  en¬ 
dorsement  to  the  AP." 

The  appeal  bore  this  heading:  “Can 
you  help  rid  the  media  of  sexist  expres¬ 
sions  and  stories?" 

Under  the  WPC  committee's  propos¬ 
als.  the  only  times  that  Mr.,  Mrs.  or  Miss 
would  be  used  would  be  in  obituaries  or 
where  needed  for  clarity. 

In  occupational  and  functional  desig¬ 
nations.  the  WPC  proposals  provide  that 
“terms  incorporating  gender-reference 
should  be  avoided  whenever  there  is  an 
alternative  term  that  is  in  common  use." 
Examples  of  gender-free  terms  that 
should  replace  male-designating  terms 
would  include: 

"Business  executive.  not 
businessman;  mail  carrier,  not  mailman; 
reporter,  not  newsman;  city  council 
member,  not  councilman;  fire  fighter, 
not  fireman;  police  officer,  not  police¬ 
man;  supervisor,  not  foreman;  6-member 
commission,  not  6-man  commission; 
members  of  Congress,  not  Con¬ 
gressmen." 

Where  no  gender-free  term  has  yet 
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achieved  widespread  acceptance,  terms 
that  accurately  identify  the  sex  of  the 
person  referred  to  are  to  be  preferred. 
Under  this  plan,  a  man  would  be  iden¬ 
tified  as  a  chairman,  a  woman  as  a 
chairwoman.  A  man  would  be  a  spokes¬ 
man.  a  woman  a  spokeswoman. 

Another  thing  the  APC  committee 
asked  would  be  to  have  no  occupational 
designation  accompanied  by  a  gender- 
qualifier  unless  the  sex  of  the  individual 
is  pertinent  to  the  story,  since  use  of  the 
qualifier  tends  to  imply  that  the  occupa¬ 
tions  are  inappropriate  for  the  individu¬ 
als  holding  them.  Instead  of  "woman 
lawyer",  lawyer  would  be  used;  instead 
of  “male  nurse",  just  nurse. 

The  proposals  call  for  everyone  18 
years  or  older  to  be  called  a  man  or  a 
woman;  with  boy  or  girl  used  only  to 
identify  a  male  or  female  under  18.  In 
cases  where  the  exact  age  cannot  be  de¬ 
termined.  the  adult  designation  “would 
be  given  to  those  w  ho  have  finished  high 
school,  work  full-time"  or  otherwise  ap¬ 
pears  adult. 

Instead  of  “libber"  or  “women's  lib’- 
ber".  the  WPC  proposals  would  use 
“feminist".  Other  terms  to  be  avoided 
would  be;  bra-burner,  co-ed.  common 
man.  man-made,  man-on  the  street, 
manpower,  man  hours,  man  and  wife, 
suffragette,  and  working  man. 

The  WPC  announcement  pointed  out 
that  “women  now  constitute  399?  of  the 
work  force"  and  that  “439?  of  all  wives 
work  in  paid  jobs  the  year  round"  and 
also  that  men  are  “more  and  more  doing 
tasks  that  formerly  were  considered 
‘women's  work'."  Therefore  it  was  re¬ 
commended  that  such  “obsolete  con¬ 
cepts"  as  the  following  would  be  av¬ 
oided: 

That  all  families  “have  a  male  head 
who  is  the  chief  or  only  wage-earner"; 
that  all  important  jobs  will  be  held  by 
men;  that  all  activities  related  to  home¬ 
making  are  done  by  women;  or  that 
women  have  the  sole  responsibility  for 
child  care." 

It  was  also  asked  that  the  appearance 
of  a  woman  would  not  be  described  ex¬ 
cept  in  circumstances  in  which  the  ap¬ 
pearance  of  a  man  would  be  described; 
that  the  marital  status  of  a  woman  not  be 
reported  except  in  circumstance  in  which 
that  of  a  man  would  be  reported;  that  the 
terms  “housewife"  or  “mother"  not  be 
used  to  describe  a  woman  unless  the  fam¬ 
ily  relationship  is  pertinent  to  the  story; 
that  no  greater  emphasis  should  be  put 
on  the  age  of  women  than  is  put  on  the 
age  of  men. 

An  end  to  demeaning  stereotypes  was 
called  for.  Examples  cited  included 
stories  or  phrases  that  imply  that  the  sole 
or  primary  interest  of  unmarried  women 
is  “catching  a  man";  also  stories  or 
phrases  that  imply  that  such  categories 
of  women  as  mothers-in-Iaw  or  feminists 
are  shrewish  or  overbearing;  also  stories 


or  phrases  that  imply  that  certain 
categories  of  women  (young  women, 
pretty  women,  or  blondes)  are  scatter¬ 
brained.  incompetent,  or  excessively  de¬ 
pendent  upon  men  to  manage  their  lives. 

A  final  policy  admonition  was  that 
news-writers  avoid  using  masculine  pro¬ 
nouns  where  both  sexes  are  actually  in¬ 
volved. 

The  committee  preparing  the  propos¬ 
als  was  chaired  by  Eileen  .Shanahan 
{New  York  limes).  Members  included: 
Elsie  Carper  {Wasliinf’ton  Post).  Sara 
Fritz  (United  Press  International);  Vera 
Glaser  (Knight  Newspapers  and  WTOP 
Radio);  Edmond  Lebreton  (AssiKiated 
Press);  Frances  Lewine  (Associated 
Press);  Jack  Nelson  (Los  Aiif’eles  limes): 
Arnold  Sawislak  (United  Press  Inter¬ 
national);  Isabelle  Shelton  (Wasliini>ton 
Star):  Peggy  Simpson  (AsscKiated  Press) 
ex-officio;  and  James  Squires  (Chieuf’o 
Trihioie ). 

Deaths 

Ckcii  Nkwman,  72.  editor  and  pub¬ 
lisher.  .Minneapolis  Spokesman  and  St. 
Paul  Recorder,  black  newspapers;  re¬ 
cently. 

*  ♦  >ic 

Chaki.fs  Samhas.  64,  executive  news 
editor,  Lowell  (Mass.)  Stm:  Jan.  16. 

9|c  :tc  * 

Frank  Powkrs.  former  business  man¬ 
ager.  Scripps-Howard  Newspapers;  Feb. 
3. 

♦  *  * 

R.  D.  Hai  iiwangkr.  retired  advertising 
director.  State-Record  Co..  Columbia, 
S.C.;  Feb.  5. 

*  ♦  * 

Robkrt  Bkst.  Sr..  66.  publisher  of  the 
Everett  (Wash.)  Herald,  recently. 

^  ^  ^ 

Ai.bkri  J.  Marino.  62.  assistant  city 
editor.  New  Britain  (Conn.)  Herald: 
March  3. 

★  ♦  * 

Mrs  Lyda  j  jamhson.  social  news 
editor.  Grand  Isle  (Vt.)  Islander:  March 
3. 

♦  *  * 

Abraham  Savrann.  78,  former  car¬ 
toonist.  old  Boston  Post,  and  staff  artist, 
former  Boston  Traveler:  February  29. 

*  *  * 

Rk  hard  W.  Grki.kcki,  42.  public  rela¬ 
tions  director  of  Field  Enterprises- 
Chicago  Sun-Times  and  Chicago  Daily 
News;  March  8  of  a  heart  attack. 

*  *  * 

J.  Gkrai.d  Kkaly,  53,  western  manager 
of  Scripps-Howard  Newspapers  and 
former  manager  of  Gannett  Newspapers 
in  Chicago;  February  28. 

♦  *  * 

Jack  R.  Gruiin.  58.  award-winning 
sports  columnist  for  the  Chicago  Sim- 
limes  and  a  sports  writer  for  the  news¬ 
paper  for  30  years;  March  10. 
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S&H  Means 
Green  Slamps 

But  The  Sperry  and  Hutchinson  Company  Means: 
Carpeting,  Furniture,  Insurance,  Banking, 
Incentive  Programs,  Department  Stores- 
and  S&H  Green  Stamps 


In  1896,  Thomas  A.  Sperry  and  Shelly  B. 
Hutchinson  started  the  S&H  Green  Stamp 
service.  People  liked  the  “extras”  stamps 
brought.  They  still  do.  More  than  half  of 
America’s  families  save  them. 

But  The  Sperry  and  Hutchinson  Company 
today  is  other  things,  too.  Quality  com¬ 
panies  such  as  Bigelow-Sanford,  of  “title- 
on-the-door”  carpet  fame.  And  Gunlocke, 
“the  chair  people.”  Your  publisher  prob¬ 
ably  sits  in  one— or  should.  And  furniture 
manufacturers  like  Daystrom,  “the  dining 
room  people,”  Lea,  “the  bedroom  people,” 
and  American  Drew.  You’ve  probably  seen 
American  Drew  suites.  The  best  homes 
have  them. 

Then,  too.  The  Sperry  and  Hutchinson 


Company  also  means  business  and 
consumer  services.  Bayly,  Martin  &  Fay  is 
one  of  the  biggest  commercial  insurance 
brokers.  They  insure  things  like  the  Long 
Beach,  Cal.  “Queen  Mary,”  major  motion 
pictures,  and  some  of  the  nation’s  best 
properties.  And  there’s  The  State  National 
Bank  of  Connecticut.  They  hold  the  country’s 
second  oldest  national  bank  charter. 

And  there’s  Hens  &  Kelly,  a  Buffalo,  N.Y. 
department  store  chain.  Do  they  give  S&H 
Green  stamps?  Of  course  they  do. 

In  1975,  It  all  came  to  sales  of  nearly  $560 
million.  Still,  $255  million  came  from  the 
trading  stamp  division. 

S&H.  The  Green  Stamp  people.  And  a  lot 
more. 


THE  SPERRY  AND  HUTCHINSON  COMPANY 


S&H  GREEN  STAMP  DIVISION 
S&H  Green  Stamps 
Incentive  Operations 
Sperry's 

S&H  Continuities 
Financial  Promotions 


FURNISHINGS  DIVISION  SERVICES  DIVISION 

American  Drew  The  Gunlocke  Company  Bayly,  Martin  &  Fay 

Bigelow-Sanford  Homecrest  Industries  The  State  National  Bank 

Bigelow-Canada  Interlock  Furniture  of  Connecticut 

Buck  Creek  Industries  Lea  Industries  Hens  &  Kelly 

Daystrom  Furniture  Pontiac  Furniture  Magna  Laboratories 


THE  SPERRY  AND  HUTCHINSON  BUILDING,  330  MADISON  AVENUE,  NEW  YORK,  N.Y.  10017 


Newsletter  published 
for  education  reporter 

A  bimonthly  newsletter  about  educa¬ 
tion  reporters  and  their  coverage  ot 
America's  public  schools  has  been 
started  by  the  American  Association  of 
School  Administrators  (AASA» 

Entitled  The  School  Beiii  the  first 
issue  was  published  in  early  April  and 
mailed  to  about  SOO  daily  newspaper 
writers  and  radio  and  television  report¬ 
ers. 

In  a  message  in  the  first  issue  Paul  B. 
Salmon.  AASA  executive  director,  said 
that  most  citizens  look  to  newspeople 
and  administrators  as  the  foremost 
“explainers”  of  what  goes  on  in  educa¬ 
tion.  and  "this  task  gets  tougher  and 
more  challenging”  each  day. 

The  lead  story  in  the  initial  issue  con¬ 
cerned  the  up-coming  meeting  of  the 
Education  Writers  Association  (EW'A) 
annual  seminar.  April  7-10.  in  Boston. 

.Also  featured  was  a  report  about  the 
Chicui’o  Tribune's  Casey  Banas'  eight- 
part  series  of  articles  growing  out 
of  an  opinion  survey  of  Chicago 
educators. 

It  is  edited  by  William  E  Henry. 
.A.AS.A  associate  director  and  former 
newsman  in  the  Columbus  (Ohio)  bureau 
of  United  Press  International. 

• 

Fulbright-Hays  awards 
announced  for  77-78 

The  Council  for  International  Ex¬ 
change  of  Scholars  announces  the  fol¬ 
lowing  Eulbright-Hays  awards  in  Jour¬ 
nalism  and  Mass  Communications  for 
1977-78. 

Australia;  reporting,  production  and 
government  relations. 

Brazil;  communications  theory, 
psychology  ,  uses  and  elTects. 

Colombia;  journalism  and  communica¬ 
tions. 

Egypt:  generalist  with  radio  and  tele¬ 
vision  experience. 

Finland;  mass  communications. 

Ghana;  print  journalism. 

Japan;  journalist  to  specialize  on  Japan 
or  international  relations,  editorial  ad- 
visei  and  senior  translator  for  Ihe  Ju/>an 
Interpreter. 

Mexico;  graduate  communications. 

Nigeria:  radio  and  television  mass 
communications 

Eligibility  requirements  include  U  S 
citizenship  and  education  and  profes¬ 
sional  qualifications  appropriate  to  the 
appointment.  Additional  information  and 
application  forms  are  available  from  the 
Council  for  International  Exchange  of 
Scholars.  Eleven  Dupont  Circle.  Suite 
3(K).  Washington.  D  C.  20036.  In  writing, 
indicate  discipline,  highest  degree  and 
positions  or  countries  in  which  in¬ 
terested. 


John  David  Fairfield,  a  cartoonist  and 
comic  art  production  manager  of  News¬ 
paper  Enterprise  Association,  has  been 
named  director  of  comic  art  of  the  ser¬ 
vice  succeeding  Thomas  E  Peoples, 
who  has  elected  to  take  an  early  retire¬ 
ment. 

Fairfield  draws  "ShowBiz,"  the  car¬ 
toon  strip  distributed  through  NEA's 
Showtime  television  service  for  news¬ 
papers.  He  came  to  the  art  department 
in  1951  as  a  staff  artist  after  graduat¬ 
ing  from  the  University  of  Missouri 
School  of  Journalism.  Fairfield  was  a 
member  of  the  Missouri  humor 
magazine  staff  where  cartoonist  Mort 
Walker  began  to  make  a  name  for  him¬ 
self. 

Peoples,  who  is  also  vicepresident  of 
NEA,  will  retire  June  30  from  the  Cleve¬ 
land  offices. 


Bulletin  offers  papers 
Bicentennial  tab 

The  Philadelphia  Bulletin's  special 
bicentennial  project.  The  Revolutionary' 
Bulletin,  has  been  made  available  for  sale 
to  newspapers  throughout  the  country. 

The  eight  page  tabloid  paper  has  been 
running  monthly  as  a  supplement  to  the 
Bulletin  since  last  August.  The  Bulletin, 
in  conjunction  with  VEC.  Inc  of  Madi¬ 
son.  Wise.,  is  now  offering  the  10  issue 
series  to  other  newspapers  as  camera 
ready  reproduction  proofs,  complete 
with  pre-screened  8.^-line  halftones. 

F.ach  issue  of  The  Revolutionary  Bul¬ 
letin  will  be  customized  with  the  pur 
chasing  newspaper's  logo  on  both  the 
front  page  and  on  the  editorial  page. 

Researched  and  written  primarily  by 
James  Smart,  formei  Bulletin  columnist. 
The  Revolutionary  Bulletin  tells  the 
story  of  the  American  War  of  Indepen¬ 
dence.  Events  of  the  revolutionary  era 
are  presented  as  current  news  stories — 
many  in  the  words  of  those  who  lived 
through  the  incidents 


Army  journalism 
award  established 


A  Baltimore  soldier  who  discovered 
in  Vietnam  that  he  wanted  to  be  a  re¬ 
porter  more  than  anything  else  will  be 
memorialized  by  a  Department  of  the 
Army  journalism  award 

Ihe  award  honors  Staff  Sgt.  Paul  D. 
Savanuck,  a  correspondent  for  Pacific 
Stars  &  Stripes.  Savanuck  joined  the 
newspapei  staff  April  5.  1969  Thirteen 
days  later  he  was  killed  in  combat. 

A  journalism  majoi  at  the  University 
of  Maryland.  Savanuck  dropped  out  of 
school  in  1967  to  join  the  Army 

After  basic  training.  Savanuck  com¬ 
pleted  a  military  journalism  course  at 
Et.  Benjamin  Harrison.  Ind.,  and  was 
assigned  to  a  missile  unit  in  Germany. 

Savanuck  launched  a  barrage  of  let¬ 
ters  to  the  Army  demanding  he  be  sent 
to  Vietnam.  He  arrived  there  in  June 
1968.  and  was  given  a  journalism  as¬ 
signment.  Three  months  later. 
Savanuck  wrote  the  first  of  seven  let¬ 
ters  asking  for  an  assignment  to  Pacific 
Stars  &  Stripes.  He  badgered  anyone 
whom  he  thought  could  influence  reas¬ 
signment. 

On  April  18.  Savanuck  was  camped 
for  the  night  with  an  armored  cavalry 
unit  near  the  demilitarized  zone 
separating  north  and  south  Vietnam 
when  the  unit  came  under  attack. 

For  a  while.  Savanuck  took  pictures 
of  soldiers  silhouetted  against  the  light 
of  exploding  rockets  and  mortar  shells. 
When  the  defensive  perimeter  was 
breached.  Savanuck — now  wounded — 
went  unarmed  to  aid  the  more  seriously 
wounded.  Hostile  fire  cut  him  down. 

Savanuck  was  promoted  posthum¬ 
ously  to  staff  sergeant  and  received  the 
Bronze  Star  Medal  for  heroism,  the 
Purple  Heart  and  Air  Medal. 

The  Paul  D.  Savanuck  Journalist  of 
the  Year  Award  will  be  given  annually 
to  an  enlisted  journalist  or  correspond¬ 
ing  grade  civilian  employee.  A  noted 
civilian  journalist  will  make  the  selec¬ 
tion  for  the  Army.  Announcement  of 
the  first  recipient  is  expected  in  Feb¬ 
ruary  . 


Franklin  biography 
wins  book  award 


"The  Private  Franklin."  a  biography 
subtitled  "The  Man  and  His  Family," 
won  the  annual  Frank  Luther  Mott- 
kappa  Tail  .Alpha  Research  Award  for 
the  best  book  in  journalism  published  in 
197.3 

kappa  Tail  Alpha,  national  journalism 
scholarship  society,  has  awarded  this 
prize  since  1944.  The  authors  will  receive 
S2.30  and  each  will  receive  a  hand- 
lettered  scroll.  The  presentation  will  be 
made  by  the  kl  A  chapter  at  New  York 
University  on  May  10. 
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COUNT  ON  DODGE  FOR 
LOW  PRICES.  MOST 
MODELS  ARE  PRICED 
BELOW  OR  RIGHT  WITH 
THE  COMPETITION. 

Compare  the  base  Dodge 
mediums  against  Ford,  Chevy, 
and  International.  A  Dodge 
D500  is  only  slightly  more  than 
the  lowest  priced  model.  Nobody 
beats  the  price  of  our  D600. 

And  our  D700  and  D800  are 
priced  right  with  the  competition. 

NOBODY  BEATS  THE 
DODGE  $350  DISCOUNT  TO 
QUALIFIED  FLEETS. 

If  you  own 
10  vehicles 
(even  if 
some  of  i 
them  are  competitive  model  cars 
or  trucks),  we’ll  give  you  a  $350 
fleet  discount  for  every  new 
Dodge  medium  you  buy.  And  that 
makes  our  low  price  even  lower. 


CHRYSLER 

CORPORATION 


Oodge  Trucks 


DODGE  MEDIUMS  MEASURE 
UP  TO  YOUR  NEEDS  WITH  A 
FULL  LINE  OF  TRUCKS 
ON  EIGHT  DIFFERENT 
WHEELBASES. 

Dodge  builds  26 
different  medium- 
duty  models  for  a 
full  range  of  applica¬ 
tions.  From  14,800 
to  29,760  pounds  GVW.  See 
your  Dodge  Dealer.  He  probably 
has  the  model  to  match  your 
needs  right  on  his  lot. 

DODGE  ENGINES  HAVE 
A  PROVEN  REPUTATION 
FOR  DEPENDABILITY. 

Every  Dodge  truck  engine  has 
premium  design  features  for 
long  life.  Our  Electronic  Ignition 
System  helps  spark  plugs  last 
up  to  16,000  miles  under  normal 
driving  conditions. 

New  360-3  V8. 

A  high-torque  V8, 
this  engine  gives 
better  perfor¬ 
mance  for  rugged 


Dodge  trucks  hare  got  it  vbere  it  ecmnts 


AN  EFFICIENT  DESIGN 
GIVES  YOU  LESS  DOWN¬ 
TIME.  AND  THAT  ADDS 
UP  TO  SAVINGS. 

Dodge’s  wraparound  hood  gives 
a  lower  hood  opening  for  faster 
routine  service. 


And  since  the 
hood  opens 
I  almost  straight 
I  up,  servicing 
components 
against  the  firewall  is  easier. 

DODGE  KARYVANS 
MEASURE  UP  TO  YOUR 
DELIVERY  NEEDS. 

KaryVans  are  delivery  trucks 
with  cargo  boxes  already  at¬ 
tached.  They’re 
ready  to  go  to 
work.  And 
Dodge  builds 
’em  in  two 
sizes.  Light- 
duty  CB300  KaryVans  (shown) 
with  big  10-  or  12-foot-long 
boxes.  And  medium-duty 
KaryVans  with  great  big  12-  to 
22-foot-long  boxes. 
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WHAT  ARE  YOUR  MAIN  CONCERNS  ABOUT 
PUBLISHING  NEWSPAPERS  AND  WHAT  ARE  YOU 
DOING  ABOUT  THEM? 

L  ^  our  editorial  product,  experimenting 

B  with  new  approaches,  making  surveys 
H  and  supporting  research  projects. 

H  Much  of  what's  happening  is  beyond 
B  B  control — young  people  less  in- 

if  B  terested  in  the  world  around  them,  the 
r  B  inroads  of  TV  and  leisure  activities,  de- 
B||  B  reader  literacy  etc.  Unfortu- 

B  nately.  we've  found  no  geniuses  or  out- 
standing  success  stories  that  hold  the 
key.  planning  work  a 

I  little  harder  with  greater  dedication  to 
A,  excellence  everything  we  do. 

We've  found  that  habit  makes  news¬ 
paper  readers.  This  can  be  a  problem  in 
making  editorial  changes.  You've  got  to 
work  them  in  without  disturbing  the 
habit  patterns  and  expectations  of  regu¬ 
lar  readers.  That's  not  easy. 


Katharine  Graham 
Publisher 
Washington  Post 

My  major  concerns  in  publishing  a 
newspaper  are; 

1.  That  we  somehow  control  the 
dramatically  increasing  costs  of  our 
business  and  continue  to  publish  a 
genuinely  broad-based  newspaper,  one 
that  people  at  all  income  levels  can  af¬ 
ford  to  read  every  day. 

2.  That  while  it  continues  to  do  its 
basic  reporting  job.  the  newspaper  also 
develops  the  sophistication  to  tell  people 
what  they  need  to  know  about  the  com¬ 
plicated  subjects  that  affect  their  daily 
life;  about  economics,  about  the  sci¬ 
ences.  and  about  the  inner  workings  of 
their  government. 

We  are  trying  as  hard  as  we  can  to  do 
both. 


Frank  A.  Bennack.  Jr. 

Executive  Vicepresident 
Hearst  Corporation 

I'm  concerned  that  in  trying  to  pre¬ 
serve  our  leadership  position  we  may 
react  defensively  and  be  blinded  to  the 
positive  things  we  can  do  for  continuing 
growth. 

To  go  ahead  we  must  sharpen  and  re¬ 
fine  the  unique  skills  and  roles  of  news¬ 
papers.  For  instance,  zoning,  as  some 
metropolitan  newspapers  have  disco¬ 
vered.  is  virtually  an  untapped  field  of 
additional  advertising  revenues.  Al¬ 
though  we've  made  substantial  strides. 
ROP  color  offers  enormous  potential  for 
added  revenues.  1  think  we  can  double, 
triple  and  even  quadruple  the  ROP  color 
lineage  we  publish. 

Indispensibility  and  service  are  key 
words.  If  we  make  our  product  indis¬ 
pensable  people  will  always  make  room 
for  us  in  their  lives. 

There's  an  irony  in  the  success  of 
newspapers;  it's  been  a  deterrent  to 
change.  While  we've  been  slow  to  rec¬ 
ognize  the  changes  we're  really  into 
them  now.  Never  in  my  25  years  in  this 
business  have  newspaper  executives 
been  as  introspective  about  the  “prod¬ 
uct”  as  they  are  today  and  that's  heal¬ 
thy. 

Hariy  H.  Horvitz 
President  and  Publisher 
Horvitz  Newspapers 

Newspapers  are  losing  a  percentage  of 
the  market;  this  is  the  most  ominous 
thing  we  face.  Our  greatest  concern  is 
the  difficulty  of  making  real  circulation 
(number  of  households)  and  advertising 
gains.  Along  with  many  in  the  industry 
searching  for  answers,  we're  improving 


Harry  Hoiles 
President 

Freedom  Newspapers 

Government  interference  is  our 
biggest  headache.  We  can  solve  any  of 
our  other  problems  if  left  alone  but  we're 
being  controlled  and  taxed  to  death. 

Besides  telling  us  who.  how  much  we 
can  pay.  how  much  we  can  make,  we 
must  get  permission  to  hire  and  fire.  And 
now,  with  the  government's  attitude  to¬ 
ward  the  First  Amendment  our  lives  are 
being  further  complicated  by  hinder- 
ances. 

They  talk  about  truth  in  advertising. 

Have  you  listened  to  the  politicians 
lately?  How  truthful  are  they?  The  lib¬ 
eral  press  has  fostered  the  kind  of  gov¬ 
ernment  we  have. 

Other  problems  facing  the  industry —  Milton  Rockmore  writes  The  View  From 
circulation,  the  role  of  newspapers,  TV  The  Top,  a  syndicated  newspaper  col- 
competition,  etc. — these  are  free  market  umn,  in  which  leading  personalities  an- 
problems  and  we're  willing  to  compete  in  swer  questions  ofinterest  to  many  Ameri- 
a  free  market.  It's  government-created  cans.  The  Rockmore  Co.,  32  Orchard 
problems  we  can  do  very  little  about.  Hill  Lane,  Greenwich,  Conn.  06830. 
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James  E.  Sauter 
President 

Booth  Newspapers 
For  many  years  newspapers  had  a  lock 
on  the  world.  Editors  would  say,  “We 
determine  what  the  people  want.”  To¬ 
day,  that's  a  short  cut  to  trouble.  The 
smartest  marketers  in  America  have  dis¬ 
covered  you  can  no  longer  sell  what  you 
make  but  you've  got  to  make  what  your 
buyers  want. 

That  means  going  out  and  learning 
(Continued  on  page  82) 


THE  VIEW  FROM  THE  TOP 

f  ' 

Milton  Rockmore 

IFTHEY  BREAK  UP 
THEMLCOMPANIES, 
VOiniPAYTHROUGH 
THE  HOSE. 


There  are  people 
who  want  to  dis- 
memher  America's 
integrated  oil 
companies— those 
compiinics  that  do 
the  whole  job  from 
exploration  through 
marketing. 

Today,  more 
than  50  integrated 
oil  companies  com¬ 
pete  for  your  busi¬ 
ness.  Hundreds  of  firms 
compete  in  various  phases 
of  the  industry— explora¬ 
tion,  production,  refining, 
transportation,  and 
marketing. 

What  would  happen  if 
the  oil  companies  were 
taken  apart? 

Ironically,  prices  would 
go  up,  not  down.  A  so- 
called  breakup  would 
destroy  the  efficient  inte¬ 
grated  system  and  create  a 


need  for  a  new  layer  of 
costly  and  unnecessary 
"middlemen."  Additionally, 
the  chaos  created  by  such 
a  breakup  would  make  it 
tougher  for  the  industry  to 
attract  the  capital  it  needs. 
Millions  of  Americans  in 
oil  and  oil-related  indus¬ 
tries  could  lose  their 
job  security.  Technical  ad¬ 
vances  would  be  slowed 
down.  Money  needed 
to  search  for  new  supplies 


would  dry  up. 

The  result?  Less 
domestic  oil 
would  be  available, 
increasing  our 
dependence  on 
foreign  oil.  America 
could  be  weakened. 
You,  the  consumer, 
would  be  less  cer¬ 
tain  of  getting  the 
oil— the  automotive 
gasoline  and  home¬ 
heating  fuel  and  other 
products  you  need— when 
you  need  it,  while  paying 
more  for  what  you  get. 

Before  it's  decided  to 
take  apart  the  oil  compa¬ 
nies— let's  find  out  just 
who  would  benefit.  We 
firmly  behevc  it  wouldn't 
be  you. 

fesgsa 

We’re  worliing  to  keep  your  trust. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


4/20  4/27 

Affiliated  Publications  (AMEX)  .  IOV4  10 

Combined  Communication  Corp.  (NYSE)  .  16H  17'/? 

Booth  Newspapers  (OTC)  .  32’/?  34 

Capital  Cities  Comm.  (NYSE)  .  47%  48 

Charier  Co.  (NYSE)  .  3%  3% 

Comm.  Corp  (OTC)  .  TV*  7V4 

Cowles  Comm  (NYSE)  .  BVj  8% 

Dow  Jones  (OTC)  .  30  28V2 

Downe  Comm.  (OTC)  .  1%  1% 

Gannett  (NYSE)  .  37V4  38% 

Gra)/  Comm  (OTC)  .  6%  6% 

Harte  Hanks  (NYSE)  .  24  24V4 

Jetferson-Pilot  (NYSE)  .  28  26% 

Knight-Ridder  (NYSE)  .  35'%  35% 

Lee  Enterprise  (AMEX)  .  15%  15% 

Media  General  (AMEX)  .  17  17'% 


Multimedia  (OTC)  .  21  20'% 

New  York  Times  (AMEX)  .  13%  13% 

Panax  (OTC)  .  4'%  4'% 

Post  Corp.  (Wise.)  (OTC)  .  10%  11 

Quebecor  (AMEX)  .  6'%  6% 

Southam  Press  (CE)  .  23'%  23'% 

Speidel  (OTC)  .  18  18 

Thomson  Newspapers  (CE)  .  13'%  13'% 

Time  Inc  (NYSE)  .  62  63'% 

Times  Mirror  (NYSE)  .  20'%  20 

Toronto  Star  (CE) .  18  18'% 

Washington  Post  (AMEX)  .  31'%  32'% 

SUPPLIERS 

Abitibi  (CE)  .  12%  13 

Addressograph  Multi  (NYSE)  .  9%  9'% 

Altai  r  (OTC)  .  2%  2% 

Ball  Corp  (NYSE)  .  20%  22 

B  C  Forest  (CE)  .  23  23'% 

Berkey  Photo  (NYSE)  .  4  3% 

Boise  Cascade  (NYSE)  .  28%  28 

Compugraphic  (NYSE)  .  29%  30 

Compuscan  (OTC)  .  9'%  10 


Crown  Zellerbach  (NYSE)  .  43%  44% 

Cutler-Hammer  (NYSE)  .  40%  38% 

Dayco  (NYSE)  .  15%  15'% 

Digital  Equipment  (NYSE)  .  178%  178'% 

Domtar  (AMEX)  .  26'%  26'% 

Dow  Chemical  (NYSE)  .  Ill  109 

Dymo  (NYSE)  .  8%  9'% 

Eastman  Kodak  (NYSE)  .  113%  108% 

Ehrenreich  Photo  (AMEX)  .  8  8% 

Eltra  (NYSE)  .  28  28 

General  Electric  (NYSE)  .  53%  53% 

Georgia  Pacific  (NYSE)  .  54'%  54% 

Grace.  W  R  (NYSE)  .  29'%  27'% 

Great  Lakes  Paper  (CE)  .  30'%  30' 2 

Great  No  Nekoosa  (NYSE)  .  60%  64 

Harris  Corporation  (NYSE)  .  44%  44'% 

Inmont  (NYSE)  .  11%  11% 

International  Paper  (NYSE)  .  78'%  72 

Itek  Corp  (NYSE)  .  13'%  13'% 

Kimberly  Clark  (NYSE)  .  39%  40'% 

Log  Etronics  (OTC)  .  3'%  3% 

Logicon  (OTC)  .  4'%  4'% 

MacMillan.  Bloedel  (CE)  .  20':  20 

Milgo  Electronics  (AMEX)  .  16'%  16 

Minnesota  Min  &  Mfg  (NYSE)  .  63%  62'2 

Optronics  International  Inc  (BSE)  6%  71% 

Richardson  (NYSE)  .  11%  11'% 

Rockwell  Inti  (NYSE)  32  32' 2 

Singer  (NYSE)  .  19'%  18'% 

Southland  Paper  (OTC)  .  21  21 

Southwest  Forest  Ind  (NYSE)  .  11'%  10% 

Sun  Chemical  (NYSE)  19' 2  19% 

Wheelabrator-Frye  (NYSE)  18%  19*4 

White  Consolidated  (NYSE)  22'%  21% 

Wood  Industries  (AMEX)  3%  3% 


Higher  court 
quashes  subpoena 

Subpoenas  ordering  the  publisher, 
executive  editor  and  a  reporter  for  the 
Bradenton  (Fla.)  Herald  to  testify  at  the 
evidentiary  hearing  of  an  accused 
sheriffs  deputy  was  “quashed”  (April 
21)  by  Judge  Gilbert  P.  Smith  of  the  12th 
Circuit  Court  of  Florida. 

In  place  of  the  subpoenas.  Judge  Smith 
“authorized  and  directed”  Manatee 
County  Judge  Claflin  Garst  Jr.  to  hold  in 
camera  hearings  with  each  of  the  news¬ 
men  separately  to  inquire  into  their 
knowledge  of  the  facts. 

The  subpoenas  were  issued  against 
William  F.  LaMee.  president  and  pub¬ 
lisher  of  the  Herald,  a  Knight-Ridder 
newspaper.  Wayne  Poston,  executive 
editor,  and  reporter  Larry  Wright  after 
the  attorney  for  the  defendant  charged 
that  the  Herald  published  information 
that  could  only  have  been  obtained  from 
a  grand  jury  (K&P.  April  24). 

• 

Suburban  Press 
to  open  new  office 

The  U.S.  Suburban  Press.  Inc.  will  of¬ 
ficially  open  its  southern  regional  office 
in  Atlanta  on  July  5  and  plans  to  open  a 
regional  office  in  Houston  by  the  year's 
end. 

The  two  new  regional  offices  will  be 
the  sixth  and  seventh  the  organization 
has  opened  in  its  five  year  history.  Other 
offices  are  located  in  New  York. 
Chicago.  Los  Angeles.  Detroit  and  Min¬ 
neapolis. 

The  U.S.  Suburban  Press.  Inc.  net¬ 
work  includes  some  875  suburban  news¬ 
papers  which  have  a  circulation  of  some 
12  million. 
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This  is  fteither  an  offer  to  sell  nor  a  solicitation  of  an  offer  to  buy  these  securities. 

The  offer  is  made  only  by  the  Prospectus. 

NEW  ISSUE 

April  22.  197h 

300,000  Shares 

Compugraphic  Corporation 

Common  Stock 

($.05  par  value) 

Price  $29.75  per  Share 

Copies  of  the  Prospectus  may  be  obtained  in  any  State  in  which  this 
announcement  ir  circulated  only  from  such  of  the  underwriters,  including 
the  undersigned,  as  may  la*f}ully  offer  these  securities  in  such  State. 

Kidder,  Peabody  &  Co. 

Bache  Halsey  Stuart  Inc.  The  First  Boston  Corporation 

Blyth  F.astman  Dillon  &  Co. 

Dillon.  Read  &  Co.  Inc.  Drexel  Burnham  &  Co. 

Goldman.  Sachs  &  Co. 

II  Hornblower  &  Weeks-Hemphill,  Noyes  £.  F.  Hutton  &  Company  Inc.  Kuhn.  lx>eb  k  Co. 

I.ehman  Brothers  Loeb.  Rhoades  &  Co. 

Paine,  Webber,  Jackson  &  Curtis  1 

1  Reynolds  Securities  Inc.  Salomon  Brothers  Smith  Barney.  Harris  I'pham  &  Co.  I 

Wertheim  &  Co..  Inc.  White.  Weld  &  Co. 

Dean  Witter  &  Co. 

ABD  Securities  Corporation  American  Securities  Corporation 

Basle  Securities  Corporation 

j  Alex.  Brown  k  Sons  Faulkner,  Dawkins  k  Sullivan,  Inc.  Moseley,  Hallgarten  k  Fstabrook  Inc.  I 

New  Court  Securities  Corporation  Oppenheimer  &  Co.,  Inc. 

Shields  Model  Roland  Securities 

,  Thomson  &  McKinnon  AuchinclossKohImeyer  Inc.  Spencer  Trask  &  Co. 

Tucker,  Anthony  &  R.L.  Day, Inc. 

UBS-DB  Corporation  C.  F,.  L'nterberg.  Towbin  Co. 

Wood.  Struthers  &  Winthrop  Inc. 
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Cox  Foundation  grants 
money  to  journalism  lab 


The  James  M.  Cox  Foundation  of 
Georgia,  has  granted  the  University  of 
Georgia  School  of  Journalism  $67,250  for 
a  new  electronic  editing  and  reporting 
laboratory,  the  acting  dean  of  the  school 
has  announced. 

Scott  M.  Cutlip  of  the  Henry  W. 
Grady  School  of  Journalism  said  the  new 
laboratory  facility  will  be  known  as  the 
James  M.  Cox  Electronic  News 
Laboratory,  honoring  the  founder  of  the 
Cox  publishing  interests,  which  include 
the  Atlanta  Journal  and  Constitution  in 
Georgia  and  12  other  daily  newspapers  in 
Florida.  Ohio  and  Texas. 

1  he  grant — to  be  made  over  the  next 
two  years — will  provide  improved  in¬ 
struction  for  journalism  students  who 
must  familiarize  themselves  with  the 
latest  technological  developments  as 
they  take  jobs  in  the  news  media.  The 
university  will  provide  some  matching 
funds  for  the  grant.  Cutlip  said. 

The  laboratory  will  be  in  the  jour¬ 
nalism  building  on  the  Athens  campus. 
The  grant  will  he  used  to  purchase  new 
video  display  terminal  equipment  for 
newswriting  and  editing  and  to  provide 
funds  to  send  journalism  faculty  mem¬ 
bers  back  for  ■‘refresher"  work  in  the 
news  media  and  to  workshops. 

"We  are  deeply  grateful  to  the  Cox  i 
Foundation  for  this  large  grant.”  Cutlip 
said.  "It  shows  its  dedication  to  further¬ 
ing  journalism  education  in  Georgia — a 
dedication  already  shown  by  the  spon¬ 
sorship  of  the  Ralph  McGill  .Scholar¬ 
ships." 

"The  acquisition  of  the  new  editing 
and  reporting  equipment  will  help  us  turn 
out  better  prepared  reporters  and  editors 
for  the  Southeast.”  he  continued.  "This 
generous  grant  meets  the  last  major  facil¬ 
ity  need  in  the  Henry  W.  Grady  Schixil 
of  Journalism's  new  building.” 

Dr.  A1  Hester,  acting  head  of  the  jour¬ 
nalism  school's  news-editorial  sequence, 
said  the  new  lab  should  be  in  operation 
late  this  fall.  "Teachers  have  a  constant  j 
problem  keeping  themselves  up-to-date 
about  developments  in  their  fields.” 
Hester  said.  "The  Cox  grant  will  help 
our  teachers  keep  on  top  of  the  many 
changes  occuiring  in  newsgathering  and 
editing.” 

The  grant  will  enable  journalism  fa¬ 
culty  members  to  take  part  in  workshops 
on  news  technology,  newsroom  opera¬ 
tions  and  other  advances  in  journalism. 
Selected  teachers  will  be  given  leave 
time  to  work  for  up  to  several  months 
with  technologically  advanced  media  to 
refresh  their  knowledge. 

The  Henry  W.  Grady  School  of  Jour- 
nalsim.  with  approximately  1.300  stu- 

EDITOR  &  PUBLISHER  for  May  1,  1976 


dents,  is  one  of  the  largest  journalism 
schools  in  the  nation. 


Levinson  joins  AC  &  R 

Jay  Levinson  has  joined  AC  &  R  Ad¬ 
vertising.  Inc.,  as  vicepresident  and 
media  director.  Levinson  was  previously 
director  of  media-marketing  services  at 
Wyse  Advertising  and  served  as  vice- 
president-assistant  media  director  at 
Grey  Advertising. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)  Times  Roman,  leaded! 

And  get  the  whole  thing  on  Vh.  legal  size  pages. 

Forty  years  ago.  our  Publishers  l.ihel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left:  C  ommercial  printing  for  third  parties.  And  you  can  have  that.  too. 
for  a  small  extra  premium. 

That's  what  experience  will  do  for  you.  That's  why  2'/2  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Flere  are  the  facts  of  life,  about  libel  suits,  as  we've  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won't  want  to  miss  the  opportunity  to  get 
even  for  your  had  taste  in  comics. 

fhese  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . .  .even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  twice, 
but  it's  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

■  Publishers  Libel.  Department  B-5 
H  Kmplosers  Reinsurance  Cnrporation 
■  21  West  lOth  .Street 

H  Kansas  Cits.  Missouri  64105 

■  Please  tell  me  more  about  your  Publisliers  1  ihel  coverage. 

I  NAMK_ 

■  IIIIL__ 

_  Pl'BI  1(  VIION 
■  ADDRFSS 
I  (  I  l  \  .  Sl.'VI  F. /IP 

I  n  1  FPHONK_  _ 


81 


View  from  the  top 

(Continued  from  page  7H) 


from  the  people  who  buy  your  product  or 
service  what  they  need,  what  they're 
seeking.  How  can  they  better  be  served? 
Knowing  this,  we  can  then  become  more 
vital  factors  in  our  communities. 

We're  devoting  significant  resources 
to  getting  these  answers.  Focus  inter¬ 
views  are  taking  place  in  three  of  our 
eight  cities.  These  will  identify  areas  for 
closer  investigation.  Once  our  objectives 
are  clearly  targeted  we  will  then  research 
all  the  communities  we  serve. 

We've  just  got  to  be  more  competitive. 
There  are  too  many  alternatives  today. 
TV  is  an  alternative,  so  is  the  community 
newspaper;  for  certain  types  of  informa¬ 
tion  even  the  bulletin  board  in  the 
supermarket  competes  with  newspapers. 


Otis  Chandler 
Publisher 

Los  Angeles  Times 


We're  concerned  about  the  cost  side. 
Newsprint  accounts  for  about  427c  of  our 
total  cost.  Add  newsprint  to  labor  and 
you've  got  something  like  859f  of  our 
operational  expenditures. 

The  recent  newsprint  price  hikes  af¬ 
fected  us  markedly.  We  raised  circula¬ 
tion  and  advertising  rates — ^guaranteed 
never  to  win  friends.  We  had  to  shelve 
expansion  plans  and  re-evaluate  news¬ 
print  priorities  to  the  detriment  of  the 
paper.  1  hope  the  newsprint  increases  are 
behind  us. 

We're  also  concerned  about  efforts  to 
control  the  press.  The  public  access 
issue — available  in  broadcast  under  li¬ 
mited  authority — is  a  real  potential 
threat.  It  could  limit  our  ability  to  control 
what  we  publish. 

We're  also  seeing  an  increasing  mili¬ 
tancy  toward  free  press  issues  in  South¬ 
ern  California.  There's  an  alarming  in¬ 
crease  of  subpoenas  for  our  reporter's 
records,  unpublished  notes,  negatives 
and  other  materials.  We  resist  them  all. 
We're  well  represented,  well  prepared 
and  will  continue  to  fight  it  as  strongly  as 
we  can  on  principle. 


Allen  H.  Neuharth 
President 
Gannett  Co.,  Inc. 


Two  things  are  important  to  us:  ad¬ 
vancing  the  role  of  newspapers — ours 
along  with  others — as  an  American  in¬ 
stitution  and  operating  them  as  efficient 
business  enterprises. 

We're  devoting  a  great  deal  of  time 
and  effort  working  with  our  editors  and 
publishers  on  Bicentennial  programs. 
We  believe  this  is  a  propitious  time  for 
newspapers — as  well  as  all  media — to 
take  leadership  in  restoring  America's 
pride  in  its  heritage  and  confidence  in  its 
institutions. 

On  the  business  side,  the  last  three  or 
four  years  have  brought  problems.  The 
mismanaged  economy,  with  wage  and 
price  controls  shackling  the  press,  and 
business  generally  plus  newsprint  price 
increases  caused  many  of  us  to  retrench. 

However,  with  the  pick-up  in  the  gen¬ 
eral  economy,  the  holding  of  newsprint 
prices  plus  savings  from  improved 
technology,  opportunities  to  improve  our 
“product”  will  be  more  plentiful  in  the 
days  ahead. 


Peter  B.  Clark 
President 

Evening  News  Association 

Our  first  concern  is  with  newsprint 
prices  and  more  generally  with  a  possible 
new  round  of  inflation.  Newsprint  in¬ 
creases  staggered  the  industry  and  pro¬ 
duced  new  editorial  allocation  criteria 
which  must  inevitably  hurt  the  suppliers. 

The  other  half  of  the  future  involves 
public  attitudes  toward  the  press.  These 


are  easier  to  handle.  We're  spending  a 
great  deal  of  time  and  energy  focusing  on 
younger  readers,  a  better  educated  and 
more  literate  readership  group  and 
people  who  will  expect  more  informa¬ 
tion,  analysis  and  sophistication  from 
newspapers. 

Good  people  make  good  newspapers. 
We  seek  to  integrate  broadly  educated 
people  into  our  organization  who  are  not 
only  first  rate  writers  and  news  thinkers 
but  who  know  something  of  economics, 
a  good  bit  about  history  and  American 
life,  something  about  the  world  and  have 
had  some  general  experience.  These 
combinations  are  not  easily  produced  in 
schools,  but  they're  available  if  we  take 
the  time  and  do  the  necessary  legwork. 


W.  H.  (Tex)  James 
Publisher 

New  York  Daily  News 


1  don't  regard  the  Freedom  of  the 
Press  issue  as  something  special,  unusual 
or  new.  We're  all  fighting  it  together  and 
I  presume  we  always  will. 

1  believe  the  large  metropolitan 
daily — our  problems  are  different  from 
those  of  other  papers — that  tries  to  be  all 
things  to  all  people  is  going  to  have  diffi¬ 
culty.  We  will  have  to  make  our  papers 
more  needed,  wanted  and  useful  and 
then  adapt  and  localize  them  for  smaller 
adjacent  geographic  areas  or  for  special 
demographic  segments.  The  Miami 
Herald  now  has  a  Spanish  Language  edi¬ 
tion. 

Our  New  Jersey  paper  is  almost  com¬ 
pletely  re-done  from  a  news  standpoint 
so  it  has  local  pertinence  for  its  readers. 
We  have  started  weekly  sections  of 
about  100,000  circulation  in  areas  of 
Queens.  Localization  opens  the  door  for 
new  advertisers. 

The  News  has  always  been  a  leader  in 
zoning  and  we're  going  to  become  even 
more  specialized  in  it. 
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^  With  the  Harris 
DiLithcf  S]^tem,you  can 
get  improved  print 
cpicAty  and  economy 
with  yo w  present 
letterpress  ecpiipment. 


Reduced  plate  and  ink  costs. 
High  quality  black  and  four  color 
process  reproduction. 

These  are  some  of  the  reasons 
papers  like  the  Des  Moines,  Iowa 
Register  and  Tribune  have  adapted 
their  letterpress  units  to  the  Harris 
DiLitho  System. 

Conversion  to  direct  lithography 
is  simple.  Installation  time  is  a 
matter  of  hours,  and  can  be  han¬ 
dled  by  in-plant  personnel. 

Then  the  savings  start.  In  plate 
costs  which  can  drop  to  1/5th  the 
cost  of  shallow  relief  plates.  In 
plate  processing  time.  And  in 
better  mileage  with  the  use  of 
letterpress  inks.  All  this,  plus  print 


quality  which  approaches  that  of 
offset. 

Key  to  the  success  of  the  proven 
Harris  DiLitho  System  is  a  pat¬ 
ented  brush  dampener  which  in¬ 
troduces  water  through  the  ink 
form  rolls  to  a  thin  lithographic 
plate.  With  the  brush  dampener, 
there  is  no  ink  or  lint  feedback 
to  contaminate  the  fountain  solu¬ 
tion.  And  the  system  Is  virtually 
maintenance  free. 

To  learn  why  many  dallies  have 
already  converted  to  Harris  DiLitho, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891 . 

®  DiLitho  is  a  registered  trademark  of  ANPA/RI. 
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interview  and  observation,  not  an  ex¬ 
pose,  to  acquaint  the  public  with  an  un¬ 
derstanding  of  a  community  institution. 

The  Charlotte  (N.C.)  Observer  de¬ 
veloped  a  story  of  corporate  gifts  to  polit¬ 
ical  funds  from  an  interview  with  a 
former  Southern  Bell  Telephone  Co. 
executive.  This  expose  resulted  in  re¬ 
funding  of  $426,000  to  SOO.OOO  custom¬ 
ers.  plus  nullification  of  a  $22  million  rate 
increase  as  a  penalty  for  mismanagement 
of  the  company.  Major  credit  went  to 
reporters  Marion  A.  Ellis  and  Howard 
Covington  who  worked  for  a  year  on  the 
story. 

Random  selection  from  the  Howard 
contest  exhibits  indicates  the  wide  range 
of  public  service  activities: 

Baton  Rouge  (La.)  State-Times — A 
two-year  reporting  effort  by  Don  Buch¬ 
anan  earned  an  $18  million  appropriation 
by  the  state  legislature  to  improve 
facilities  for  children  and  end  the  abuses 
of  an  out-of-state  child  placement  sys¬ 
tem. 

Milwaukee  Sentinel — Gene  Cunning¬ 
ham  and  Dan  Patrinos  exposed  a  racket 
in  w  hich  pharmacists  received  kickbacks 
from  nursing  homes. 

Philadelphia  Bulletin — Jess  Nesmith 
and  part-timer  John  Benditt  revealed  that 
10  patients  in  a  state-supported  home 
had  died  in  drug  experiments. 

Shreveport  (La.)  Journal — Fifteen 
women  reporters  compiled  a  special  edi¬ 
tion.  “Bitter  Sweet  Years.”  which  re¬ 
sulted  in  many  offers  of  volunteer  help 
for  over-65  residents. 

Sew  York  Sews — Special  attention 
was  given  to  the  city's  child  care  system 
involving  77  agencies  with  $300  million 
expenditures.  William  Federici.  William 
Heffernan  and  Stewart  .Ain  spent  three 
months  gathering  information  in  200  in¬ 
terviews. 

St.  Louis  Globe-Democrat — Kathryn 
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Waters  and  Steve  Higgins  revealed 
forged  signatures  on  a  nominating  peti¬ 
tion  for  school  board  members. 

Manatee  (Fla.)  Times,  a  weekly — Judy 
Sedgeman  turned  the  spotlight  on  “Miss 
Softball  .American"  promoters. 

Miami  Herald — Gene  Miller's  crusade 
over  eight  years  won  freedom  for  two 
blacks,  Freddie  Pitts  and  Wilbert  Lee. 
who  had  been  convicted  of  murder 
charges. 

Tort  Worth  Star-Telegram — Linda 
Pavlik  and  Evan  Moore  disclosed  illegal 
deals  in  automobile  thefts. 

Des  Moines  Register — James  Risser 
broke  the  scandal  of  inferior  grain  ex¬ 
ports. 

Charleston  (W.  Va.)  Gazette — The 
Governor  was  indicted  in  the  culmina¬ 
tion  of  a  series  begun  five  years  earlier 
by  James  A.  Haught. 


Scripps-Howard 
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ing  the  job  of  environmental  ombudsman 
“for  the  entire  state  of  Idaho." 

In  the  more  than  l()().(KK)  category,  top 
prize.  $1500.  went  to  Gordon  Bishop,  the 
Star-Ledger,  Newark,  for  his  fight  in  be¬ 
half  of  a  variety  of  crucial  environmental 
causes:  $1000  to  William  V.  Shannon, 
the  Sew  York  Times,  for  effectiveness 
in  clarifying  environmental  issues:  $7.30 
to  Casey  Bukro,  the  Chicago  Tribune. 
for  his  series  on  the  quality  of  drinking 
water:  and  $500  to  Brian  Kelly,  the 
Washington  Star,  for  a  series  involving 
illness  among  workers  at  a  plant  which 
produced  the  highly  toxic  pesticide. 
Kepone. 

In  the  under  I(K).()()()  category,  first 
prize.  $1,300.  went  to  John  R.  Stallard. 
the  Capital  Times,  Madison.  Wis..  for 
articles  on  hunting  abuses  as  well  as  pol¬ 
lution  and  silting  problems;  $I(K)0  to  Jim 
Detjen.  Poughkeepsie  (N.Y.)  Journal, 
for  stories  on  industrial  dumping;  $750  to 
Whitney  Gould,  the  Capital  Times, 
Madison,  for  providing  fresh  perspec¬ 
tive  to  environmental  concerns;  and  $.3(M) 
to  Nash  Herndon,  Winston-Salem  Sen¬ 
tinel,  for  two  highly  controversial  series, 
one  on  a  proposed  second  home  vacation 
site,  and  the  other  involving  a  proposed 
nuclear  plant. 

Meeman  judges  were  William  House¬ 
man.  editor.  Environment  Monthly,  New 
York  City;  Betty  MacDonald,  chairman, 
environmental  programs  and  projects. 
League  of  Women  Voters  of  the  LI..S.; 
and  Thomas  F.  Williams,  director  of 
technological  information.  Office  of 
Solid  Waste  Management.  U.S.  En¬ 
vironmental  Protection  Agency. 

Pyle  winner  Hullihan  was  saluted  for 
“turning  everyday  occurrences  into  un¬ 
commonly  readable  prose."  A  second 
prize  of  $5(M).  and  a  citation  to  his  paper, 
went  to  Carl  Hiaasen.  Cocoa  Today, 
Fla.,  for  his  skill  in  depicting  the  humor 


and  trials  of  a  man  whose  life  spanned 
more  than  KM)  years. 

Judges  for  the  Pyle  Awards  were  Dr. 
Richard  Gray,  chairman,  department  of 
journalism.  Indiana  University;  Walter 
Friedenberg.  editor,  the  Cincinnati  Post; 
and  Richard  Steele,  general  editor. 
Sewsweek. 

In  the  Stone  Awards,  Bowes  was  hon¬ 
ored  for  editorials  that  preserved  for  his 
community  an  area  of  both  historic  and 
esthetic  value.  Second  prize.  $500.  with 
a  citation,  went  to  Edward  C.  Domain- 
gue.  the  Hartford  Times,  for  campaign¬ 
ing  against  a  controversial  development 
act.  Three  special  mention  citations  were 
awarded  to  the  Bangor  (Me.)  Daily 
Sews.  Detroit  Tree  Press,  and  Ventura 
County  (Calif.)  Star-Tree  Press. 

Stone  judges  were  Dr.  Harry  Heath, 
director,  school  of  journalism  &  broad¬ 
casting.  Oklahoma  State  L'niversity;  Phil 
Dessauer.  associate  editor,  the  Tidsa 
World:  and  Reese  Cleghorn.  editorial 
page  editor,  the  Charlotte  Observer. 

The  Scripps-Howard  Foundation  was 
founded  in  1962  with  grants  from  the 
Scripps  and  Howard  families,  and  has  as 
its  primary  objective  the  improvement 
and  advancement  of  journalism  in  all 
fields  of  mass  communication. 

• 

Va.  High  Court 
rejects  fee  ads 

Virginia  has  become  the  first  state  to 
reject  the  recently  approved  .American 
Bar  Association  standards  that  would 
permit  lawyers  to  advertise  their  services 
and  fees. 

The  Virginia  State  Supreme  Court, 
which  regulates  the  code  of  ethical  con¬ 
duct  for  lawyers,  said  such  advertising 
would  “not  serve  in  the  best  interests  of 
the  public  or  the  legal  profession." 

The  Virginia  State  Bar  Association, 
under  pressure  of  a  lawsuit  from  Con¬ 
sumers  Union,  had  petitioned  the  court 
to  adopt  the  new  standards.  Trial  date  for 
the  case  is  May  18  in  federal  District 
Court  in  Richmond. 

*  *  * 

Massachusetts'  Supreme  Judicial 
Court  has  ruled  advertising  supplements 
inserted  into  newspapers  for  distribution 
are  not  subject  to  the  state  sales  tax. 

The  ruling  was  made  following  an  ap¬ 
peal  by  Sears.  Roebuck  &  Co.  of  the 
state's  Appellate  Tax  Board  decision 
which  had  upheld  a  tax  on  advertising 
supplements. 

The  Appellate  Tax  Board  had  ruled 
that  supplements  were  not  newspapers 
and.  therefore,  not  eligible  for  tax 
exemptions  of  newspapers.  In  its  rever¬ 
sal  of  that  decision,  the  Supreme  Judicial 
Court  ruled  that  although  supplements 
are  not  printed  by  the  distributing  news¬ 
papers  they  are  still  considered  part  of 
the  newspaper  and  thus  tax  exempt. 
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30th  anniversary  ‘Reuben’  goes 
to  veteran  cartoonist  Dunn 


By  Lenora  Williamson 

Top  honor  in  the  30th  anniversary  year 
of  the  National  Cartoonist  Society — 
“The  Reuben” — has  been  awarded  to 
Bob  Dunn,  veteran  cartoonist  who  does 
“Little  Iodine"  and  “They'll  Do  It 
Every  Time.” 

The  Reuben,  named  for  first  president 
Rube  Goldberg,  goes  to  the  outstanding 
cartoonist  of  the  year.  Four  months  ago 
Dunn  was  named  1975  winner  of  the 
Elzie  Segar  Award  (named  for  the 
creator  of  “Popeye”)  for  contributions 
to  the  art  of  cartooning. 

Eleven  other  Reuben  category  awards 
were  conferred  during  the  anniversary 
dinner  in  the  Grand  Ballroom  of  the 
Hotel  Plaza  in  New  York  City  April  19. 

Dunn's  sense  of  humor  is  vocal — as 
well  as  visual  in  the  newspaper  cartoon 
panels  seen  by  readers  of  some  600  pa¬ 
pers  through  King  Features.  For  years  he 
has  presided  as  the  warm-up  toastmaster 
at  NCS  events  and  his  gentle  sallies  pin¬ 
point  foibles  of  fellow  cartoonists.  Ear¬ 
lier  in  the  awards  evening,  Dunn  had 
given  a  semi-serious  history  of  little- 
known  events  in  the  history  of  American 
cartooning  beginning  with  the  question. 


“Who  was  the  first  cartoonist  to  show  a 
light  bulb  over  the  head  of  a  character.” 
And  the  answer.  Richard  Outcault  over 
the  head  of  “Buster  Brown.” 

Dunn  spent  three  years  as  a  young 
man  at  the  Art  Students  League  in  New 


York,  at  the  same  time  working  in  the 
mail  room  of  a  Wall  Street  firm  and 
amusing  himself  by  drawing  caricatures 
of  the  customers.  Re  joined  International 
News  Service  as  a  cub — then  it  was  to 
King  Features  as  a  comic  art  department 
in  the  30s.  He's  been  there  ever  since. 
He  was  a  long-time  assistant  to  Jimmy 
Ratio  for  “They'll  Do  It  Every  Time” 


(Continued  on  pa^e  86) 


KING  FEATURES  cartoonists  Bob  Dunn  (left)  and  Bill  Hoest  (right)  receive 
congratulations  from  King  President  J.  F.  D'Angelo  on  their  Notional  Car¬ 
toonists  Association  awards.  Dunn,  who  creates  "Little  Iodine"  and  "They'll 
Do  It  Every  Time,"  won  the  Reuben,  the  top  award  of  the  cartooning  industry. 
Hoest,  who  draws  and  writes  "The  Lockhorns,"  received  the  award  for  the 
Best  Syndicated  Panel,  1975. 


NORTH  AMERICAN  NEWSPAPER  ALLIANCE 


Exclusive  news,  features,  columns,  series.  By  electronic  feed  (low  or  high  speed)  or 
mail,  and  now  available  in  any  scannable  font. 


N.A.N.A.  Editor  Sheldon  Engelmayer  and  Washington  Bureau  Cliief  Robert  J. 
Wagman  have  been  named  winners  of  the  Thomas  L.  Stokes  Award  for  1975. 
Engelmayer  and  Wagman’s  reports  on  natural  gas  were  selected  over  105  other 
entries  as  Best  Analysis  in  daily  newspapers  of  energy  and  environment-related 
Issues. 

1 _ 

“The  N.A.N.A.  series  attacked  the  substance  of  an  important,  complicated 
and  controversial  issue  in  succinct  and  unblinking  reports.  The  subtleties  of 
natural-gas  economics  were  explained  clearly  and  the  ambiguous  role  of  the 
Department  of  the  Interior  was  well  documented.  The  choice  was  nonetheless 
difficult  because  of  the  exceptionally  high  quality  of  many  of  the  entries.” 

—  The  Judges. 

NORTH  AMERICAN  NEWSPAPER  ALLIANCE 

220  East  42nd  Street,  New  York,  N.Y.  10017 
(212)  682-3020 

(A  division  of  United  Feature  Syndicate) 


EDITOR  &  PUBLISHER  for  May  1,  1976 


85 


WEEKLY  EDITOR 


Washington  newscaster 
has  flourishing  weekly 


By  Jane  Levere 

Joe  McCaffrey.  Washington,  D.C. 
newscaster,  has  always  had  a  Walter 
Mitty  dream  to  publish  a  weekly. 

Unlike  Mitty,  he  made  his  dream  come 
true  by  starting  the  Culpeper  (V-a.)News 
last  October. 

“Culpeper  is  ideal  for  a  weekly  pa¬ 
per."  he  said  then.  “We're  in  business 
because  there’s  a  need”  for  a  weekly 
emphasizing  local  news. 

McCaffrey  chose  Culpeper  because 
this  is  where  he  has  a  weekend  retreat,  a 
130-acre  farm  named  Rusky  after  his 
childhood  home  in  the  Hudson  River 
Valley  in  New  York.  He  has  spent  many 
long  weekends  there  to  escape  the  hustle 
of  covering  Capitol  Hill  for  WM  AL  radio 
and  tv. 

“Every  time  1  go  there  I  get  my  head 
set  on  straight  again.  My  commentaries 
are  more  balanced  because  of  it.  The 
people  in  Culpeper  have  a  down-to-earth 
common  sense  view  of  things.”  he  said. 

Before  starting  this  venture,  McCaf¬ 
frey  took  a  random  poll  of  the  county. 
Response  was  favorable  enough  for  him 
to  find  40  backers,  38  from  Culpeper  and 
two  from  outside  the  county. 

The  people  in  Culpeper,  a  rural  county 
of  18,500  two  hours  outside  of 
Washington,  evidently  agree  with 
McCaffrey  that  the  News  is  serving  their 
needs:  paid  circulation  has  jumped  to 
more  than  4,000  in  21  weeks  and  in 
mid-March  its  second  class  mailing  per¬ 
mit  was  approved. 

“The  paper  has  taken  off  much  more 
quickly  than  most  of  us  expected.”  said 
editor  Henry  Christner.  “We  thought  it 
would  take  at  least  a  year  to  hit  4.000. 
People  seem  to  like  us.” 

McCaffrey,  chairman  of  the  paper's 
12-person  board  of  directors,  spends  his 
Saturdays  manning  the  News'  reception 
desk  and  selling  subscriptions. 

The  rest  of  the  operation  is  handled  by 
a  staff  of  nine  under  Christner  and  gen¬ 
eral  manager  Frank  Edens. 

Christner,  28,  was  managing  editor  of 
the  Fauquier  Democrat,  Warrenton,  Va., 
for  four  years  before  joining  the  News. 

His  plans  in  Culpeper  are  to  “cover 
the  county  thoroughly  and  brightly,” 
with  nothing  “canned”  except  for 
“some  National  Geographic  features, 
which  are  always  pretty  good.  We'll  go 
into  a  lot  of  depth  about  local  govern¬ 
ment  news  and  we'll  emphasize  people 
who  live  here  in  feature  stories.” 

Edens,  42,  is  in  charge  of  circulation, 
business  and  advertising.  He  was  previ- 
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ously  editor  and  general  manager  of  the 
Emporia  (Va.)  Independent  Messenger. 

Advertising  manager  is  Paige  Holder. 
61 .  formerly  with  the  Fauquier  Democrat 
in  the  same  capacity. 

The  News  has  a  six-column  front  page 
and  eight-column  inside  pages.  Running 
an  average  of  18-20  pages  in  two  sec¬ 
tions.  it  is  printed  in  Warrenton.  It 
shares  the  same  market  as  the  Culpeper 
Star  FJxponent,  a  daily  with  a  paid  circu¬ 
lation  of  slightly  more  than  5.(XK). 

• 

Suburban  paper  net 
now  largest  in  Jersey 

The  Northern  New'  Jersey  Newspaper 
Network,  whose  circulation  has  risen  by 
49'^  to  187.848  since  its  formation  almost 
a  year  ago.  is  now  the  largest  suburban 
newspaper  network  in  the  state,  accord¬ 
ing  to  Jack  Center,  vicepresident  and  di¬ 
rector  of  sales.  Morristown  Daily  Rec¬ 
ord. 

Included  in  the  four  paper,  four  county 
network  besides  the  Daily  Record  are  the 
Elizabeth  Daily  Journal,  the  Newton 
Herald  and  the  Paterson  New.s. 

As  a  network  buy,  national  advertisers 
are  being  offered  a  group  discount  of 
some  \5%.  One  network  order  buys  the 
four  paper  network  at  $1 .92  per  line  and 
SI. 94  on  Sunday,  with  no  rate  increases 
scheduled  in  1976. 

Since  the  network’s  inception,  some 
26  accounts  have  scheduled  191.(K)8  lines 
of  national  advertising. 


Sunday  paper 

Wyckoff  Publishing  Co.,  Westfield. 
N.J.,  celebrated  the  28th  anniversary  of 
its  Suburban  New.s,  a  weekly,  by  an¬ 
nouncing  the  start-up  of  a  Sunday  edi¬ 
tion. 

The  first  edition  is  scheduled  to  appear 
May  2.  Russell  L.  Wyckoff  said  the 
paper  will  have  a  circulation  of  56.000. 
The  Suburban  News'  circulation,  he 
said,  is  more  than  65,000.  serving  13 
Union  County  communities. 


Reuben  winners 
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and  now  does  the  panel  w  ith  Al  Scaduto. 
Associated  with  Dunn  for  “Little 
Iodine”  is  Hy  Eisman.  who  won  the 
Reuben  category  award  for  comic  book 
humor  for  “Tom  &  Jerry.”  Dunn  is  a 
past  president  of  the  450-member  associ¬ 
ation. 

This  year's  winner  of  the  Silver  T 
Square  was  the  society’s  entertainment 
committee  co-chairman.  Al  Kilgore. 

Category  winners 

Other  top  Reuben  Award  winners  in 
the  eleven  categories  are; 

Story  Strips — Dale  Messick.  Chicago. 
“Brenda  Starr.  Girl  Reporter.”  Chicago 
Tribune-New  York  News  Syndicate. 

Humor  Strips — Russell  Myers.  Santa 
Barbara.  Calif.,  ”  Broom-H  ilda,” 
Chicago  Tribune-New  York  News  Syn¬ 
dicate. 

Special  Features — Allan  Jaffee.  New 
York  City,  Mad  Magazine. 

Editorial  Cartoons — John  Pierotti. 
Staten  island.  New  York.  New  York 
Post. 

Sports  Cartoons — Bruce  Stark.  Emer¬ 
son.  N.J..  New  York  Daily  New.s. 

Syndicated  Panels — Bill  Hoest.  Hun¬ 
tington,  L.I.,  “The  Lockhorns.”  King 
Features. 

Magazine  Gags — George  Wolfe,  Glen 
Rock,  N.J. 

Comic  Book  Humor — Hy  Fasman, 
Glen  Rock.  N.J.,  “Tom  &  Jerry.”  Gold 
Key  Publications. 

(Tomic  Book  Story — Gil  Kane,  Wilton. 
Conn.,  “Spider  Man,”  Marvel  Comics. 

Animation — 1.  Klein,  free  lance.  New 
York. 

Advertising  and  Illustration — Burne 
Hogart,  Pleasantville,  N.Y. 

The  1976  Service  Award  went  to 
George  Wolfe,  and  photographer  Buck 
Peters  of  Phillip  Morris  was  honored 
with  a  special  illuminated  scroll  done  by 
NCS  member  Frank  Fogarty.  The  stx;ie- 
ty's  scribe.  Marge  Devine,  received  the 
U.S.  Treasury  Department's  Savings 
Bond  Division  award,  and  Dorothy  Por- 
tugais.  Field  Newspapers,  Inc.,  Chicago, 
an  NCS  FImblem. 
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FOR  THE  FINEST 
IN  TV  LISTINGS 


8:00  O  GOOD  TIMES 

An  elderly  neighbor  comes  to  din¬ 
ner  and  brings  a  main  course  which 
the  Evans  family  assumes  is  made 
from  pet  food.  (R) 

o  ADAM-12 

"Something  Worth  Dying  For"  Part  II.  Reed 
is  awarded  the  Medal  of  Valor  by  Los  Angeles 
Police  Chief  Ed  Davis  (playing  himself).  Back  on 
the  job  after  recovering  from  his  wounds,  Malloy 
learns  that  Reed  is  considering  taking  a  desk  job. 

(R) 

O  HAPPY  DAYS 

"Richie's  Flipside"  Richie  becomes  a  teenage  disc 
jockey  and  irritates  his  friends  with  his  new  rock  and  roll 
image.  (R) 

8:28  O  BICENTENNIAL  MINUTES 
8:30  O  M*A*S*H 

Henry  has  a  difficult  job  --  finding  three  volunteers  to  go  to  work 
at  a  medical  aid  station  currently  under  enemy  fire.  (R) 

o  NBC  WORLD  PREMIERE  MOVIE 

"The  Imposter"  Paul  Hecht,  Nancy  Kelly.  An  ex-army  intelligence  of¬ 
ficer  accepts  $5,000  to  impersonate  a  man  targeted  for  assassination 
and,  as  a  result,  becomes  involved  in  a  conspiracy  to  loot  a  land  develop¬ 
ment  company. 

o  TUESDAY  MOVIE  OF  THE  WEEK 

"Isn’t  It  Shocking"  Alan  Alda,  Louise  Lasser.  When  elderly  citizens  in  a 
sleepy  New  England  town  begin  to  die  mysteriously,  the  inexperienced  sheriff 
is  confronted  with  an  ingenious  killer  and  some  very  odd  goings-on. 

9:00  O  HAWAII  FIVE-0 

"Bomb,  Bomb,  Who's  Got  The  Bomb?"  Notes  threatening  the  life  of  the  State 
Senate  Crime  Committee  Chairman  bring  Steve  McGarrett  into  the  investigation. 

William  Windom  guest  stars.  (R) 

10:00  O  BARNABY  JONES 

"Doomed  Alibi"  Guest  star  Monte  Markham  plays  a  duel  role  as  a  small-time  disc  jockey 
and  a  fading  Western  star  who  uses  his  radio  look-a-like  to  provide  him  with  an  alibi  that 
permits  him  to  commit  murder.  (R) 

o  POLICE  STORY 

"Captain  Hook"  David  Birney  stars  as  a  handicapped  officer  in  this  drama  based  on  the  true  story 
of  a  Los  Angeles  policeman's  struggle  to  continue  doing  field  duty  after  losing  his  hand  in  a  bomb 
explosion.  (R) 

o  MARCUS  WELBY,  M.D. 

"The  266  Days"  Consuelo,  nurse-receptionist  to  Drs.  Welby  and  Kiley,  takes  a  brief  leave  of  absence  to 
head  the  obstetrical  care  team  for  pregnant  women  at  the  Family  Practice  Center  and  is  called  upon  to  de¬ 
liver  a  baby  amid  unexpected  circumstances.  (R) 

11:30  O  THE  CBS  LATE  MOVIE 

"10  Rillington  Place"  1971  Richard  Attenborough,  Judy  Geeson.  Constable  John  Reginald  Christie  lures  a  young 
girl  to  his  flat,  strangles  and  buries  her,  and  prepares  to  once  again  satisfy  his  obsession  for  killing.  Based  on  ac¬ 
tual  events  occurring  in  London  during  the  blackout  of  1 944. 

o  THE  TONIGHT  SHOW 
Guest  Host.  John  Denver. 

o  ABC  WIDE  WORLD  OF  ENTERTAINMENT 

Wide  World  Mystery:  "The  Book  of  Murder"  Fritz  Weaver,  Louise  Latham.  An  eccentric  author  invites  all  his  former 
wives  to  his  home  where  he  explains  that  they  are  all  being  blackmailed  in  his  new  book  and  the  gathering  quickly 
proves  fatal  to  the  author.  (R) 


(OTHER  POINT  SIZES,  FORMATS,  AND  TYPE  STYLES  AVAILABLE  UPON  REQUEST) 


‘THE  LARGEST  PRODUCER  OF  TV  LISTINGS  IN  THE  COUNTRY’ 


TV  COMPULOG  SERVICES  INC, 

470RIENT  WAY,  RUTHERFORD,  N.J.  07070(201)935-3266 


Researcher  tells  space  shop  talk 


reps  how  to  outsell  tv 


“Why  the  surge  in  broadcast  compe¬ 
tition  at  the  retail  level? 

“Can  newspapers  win  a  ‘numbers 
game'  with  broadcast? 

“Should  newspapers  stop  trying  to  be 
all  things  to  all  people  and  concentrate 
on  target  groups  where  they  do  best?” 

These  are  some  pressing  queries  posed 
in  a  17-page  Continuing  Market  Study 
white  paper  issued  by  Belden  Associates 
of  Dallas. 

“It  is  increasingly  apparent  that  news¬ 
papers  need  to  do  much  more,  and  more 
effectively,  to  counter  growing  pressure 
from  television  and  radio  for  the  retail 
advertising  dollar,”  the  paper  notes. 
Belden  Associates  which  supplies  news¬ 
paper  clients  with  research  services  cov¬ 
ering  both  advertising  and  editorial,  here 
attempts  to  provide  guidance  in  dealing 
realistically  with  broadcast  competition. 

“Heightened  awareness,”  says  Bel¬ 
den.  “among  newspaper  salesmen  of 
what  broadcast  is  actively  using  against 
newspapers  may  be  one  place  to  start. 
We  hear  repeatedly  that  television  and 
radio  are  not  yet  recognized  as  serious 
competitors.  In  most  competitive  news¬ 
paper  markets,  the  sales  effort  is  aimed 
against  f/ie  other  paper-,  in  markets  with 
common  ownership  or  joint  publishing 
agreements  the  enemy  is  direct  mail, 
shoppers  or  community  newspapers. 
Broadcast  is  conceived  as  an  irritation, 
an  agency  favorite,  but  not  an  essential 
vehicle  for  retailers.” 

To  rock  this  complacency  Belden  ticks 
off  some  of  the  factors  in  broadcast's 
growing  threat; 

— The  loss  of  cigarette  ad  revenue  by 
tv  in  1972  left  a  159f  revenue  gap  that  had 
to  be  made  up.  Retail  was  the  ‘obvious 
choice.' 

— Recession  caused  retailers  to  try  to 
see  if  broadcast  could  perk  up  lagging 
sales  better  than  newspaper  advertising. 

— Retailers  are  also  rebelling  against 
what  is  referred  to  as  the  ‘traditional  ar¬ 
rogance'  of  some  papers.  There  is  the 
feeling  that  local  stores  have  been  ad¬ 
vertisers  too  long.  Also,  many  discover¬ 
ed  that  broadcast  brought  results  for 
some  merchandise  lines.. 

Added  to  the  above  is  what  Belden 
describes  as  “The  professionalism  of 
broadcast  salesmen.”  Comments  from 
retailers  indicate  that  he  is 
“.  .  .  smoother,  sharper  with  figures, 
capable  of  running  circles  around  most  of 
the  people  handling  retail  accounts  in 
newspaper  advertising  departments.” 

Chief  weapon  in  broadcast's  arsenal 
are  numbers.  Belden  believes  that  news¬ 
papers  can  usually  win  this  game,  “But 
for  starters,  it  takes  audience  measure- 
88 


ments — nosecounts  ot  readers  such  as 
CMS  supplies— to  get  on  an  equal  foot¬ 
ing  with  local  stations.” 

Belden  recommends  ‘cuming  reader- 
ship  data  over  many  days'  to  make  a 
newspaper's  circulation  figures  compar¬ 
able  to  the  total  reach  story  worked  up 
by  the  broadcast  salesmen  who  accumu¬ 
late  13  week  audience  impact  figures. 

On  this  score,  Charles  Kinsolving. 
NAB's  vicepresident  marketing,  told 
E&P  that  comparing  dimes  is  an  accept¬ 
able  approach  for  an  advertiser  attempt¬ 
ing  to  build  an  image  or  establish  an  iden¬ 
tity  for  a  single  product.  “But  for  the 
retailer  who  frequently  depends  upon  a 
one  shot  or  two  shot  multi-product  ad 
with  promotional  merchandise,  the 
newspaper's  proven  ability  for  quick  ac¬ 
tion  can't  be  matched  by  broadcast.  The 
retailer  can't  wait  to  accumulate  an  audi¬ 
ence  over  a  13  week  period  if  he's  after 
tomorrow's  business.”  While  Kinsolving 
is  in  hearty  agreement  with  the  Belden 
paper,  he  issued  a  statement  to  NAB 
members  noting  this  point. 

Another  way  of  winning  the  ‘numbers 
game'  says  Belden.  “is  to  be  sure  your 
measurements  of  newspaper  audience 
provides  breakouts  by  numerous  demo¬ 
graphics.  The  broadcast  ratings  have  only 
limited  demographics  available  in  their 
standard  reports.  Missing  are  key  breaks 
such  as  income,  occupation  and  type  of 
dwelling.” 

Basic  strengths  of  newspaper  advertis¬ 
ing  are  outlined  vs.  those  of  tv.  For 
newspaper  advertising  they  include;  the 
‘reference  function'  ...  a  shopping 
guide;  coupons;  broad  market  coverage 
available  quickly — with  one  issue;  the 
newspaper  is  the  most  efficient  medium 
for  locating  prospects  because  they 
search  out  the  advertiser's  message;  up¬ 
scale  demographics;  in  depth  content, 
details  of  news  and  issues  that  broadcast 
can't  provide — encourages  more  time 
spent  concentrating  on  the  newspaper; 
the  ingrained  newspaper  reading  habit; 
lower  production  costs  than  tv;  news¬ 
paper  informational  not  entertainment 
medium — readers  more  serious  about 
shopping  when  they  read  newspaper  ads. 

He  cites  tv  strengths  as  follows;  target 
audience  approach;  audio  -t-  visual  im¬ 
pact;  passive  absorption  of  message — 
requires  no  effort;  TV  is  intrusive — 
attracts  attention  to  ad;  creative  assis¬ 
tance  with  ads  better  than  newspapers 
provide.  Agencies  assign  best  creative 
people  to  TV;  excellent  for  image  build¬ 
ing;  glamor  medium  with  ego  involve¬ 
ment  for  advertiser;  increasing  quality  of 
commercials  available  to  local  advertis¬ 
ers  through  co-op  arrangements,  ‘retail¬ 
ers  kits';  better  production  techniques. 


(Continued  from  page  96) 


can  journalistic  freedom  and  Zenger's 
contribution  to  it. 

“World  War  II  interrupted  their  ac¬ 
tivities.”  Brown  said,  “but  the  commit¬ 
tee  raised  in  excess  of  $45. (KK).  Difficul¬ 
ties  arose  when  the  Episcopal  Diocese 
was  unable  to  guarantee  care  and 
maintenance  of  the  building  so  the  thrust 
of  the  project  was  changed. 

“The  National  Park  Service  put  their 
experts  to  work  on  an  impressive 
diorama  about  Zenger  and  his  trial  w  hich 
was  installed  at  the  Federal  Building  in 
New  York  City,  at  Wall  and  Nassau 
Streets,  where  it  is  still  on  exhibit.” 

Brown  went  on  to  say  how  a  visit  to 
St.  Paul's  last  fall  led  him  to  call  atten¬ 
tion  of  the  nation's  press  to  the  deteriora¬ 
tion  of  the  church  and  grounds  and  to 
suggest  that,  since  the  church  had  no 
money  for  restoration,  the  National  Park 
Service  should  be  empowered  to  take 
over  the  building  and  grounds  and  main¬ 
tain  them  as  a  national  monument. 

Since  then,  at  least  seven  journalistic 
organizations  plus  many  individual 
newspapers  have  indorsed  the  idea. 

Dr.  J.  Stuart  Wetmore.  Suffragan 
Bishop  of  the  New  York  Diocese,  ap¬ 
peared  to  represent  the  church,  present 
owner  of  the  St.  Paul's  property.  Dr. 
Wetmore  stated  that  the  Diocese  does 
not  expect  to  be  able  to  devote  the 
money  and  the  staff  required  to  maintain 
such  a  historic  site,  and  said  the  church 
is  willing  to  make  a  gift  of  the  property  to 
the  park  service. 

The  minister  said  that  between  1955 
and  1975,  the  Diocese  has  spent  $60,000 
for  major  maintenance  of  St.  Paul's. 

Theodore  A.  Serrill,  executive  vice- 
president  of  the  National  Newspaper  As¬ 
sociation,  told  the  committee  that  his  or¬ 
ganization  thinks  “the  bicentennial  year 
is  a  most  appropriate  time  for  the  Con¬ 
gress  to  insure  the  preservation  of  the 
shrine  of  one  of  our  most  basic  and  vital 
freedoms.” 

Others  appearing  in  person  to  urge 
enactment  of  the  bill  were  Donald  P. 
Zeifang,  executive  vice  president  for 
government  relations  of  the  National  As¬ 
sociation  of  Broadcasters;  Sanford 
Socolow,  Washington  bureau  chief  of 
CBS  News;  Ernest  Metcalf,  chairman. 
Mount  Vernon  Mayor's  Commission  on 
St.  Paul's  Church;  and  Ms.  St.  Clair 
Richard,  of  the  Society  of  the  National 
Shrine  of  the  Bill  of  Rights  at  St.  Paul's 
Church. 

Many  others  sent  messages  to  the 
committee  urging  adoption  of  Ottinger's 
bill.  These  included  the  American 
Newspaper  Publishers  Association,  and 
Sigma  Delta  Chi. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  FEATURES  AVAILABLE 


BUSINESS  PAGE  FEATURES 

THE  HUMAN  SIDE  OF  BUSINESS— 
How  to  win  customers,  gain  profits 
through  better  management-employee, 
employee-customer  r^ations.  Dr.  WhiU 
Schultz,  noted  lecturer,  writer,  business¬ 
man,  consultant  shares  proven  methods 
of  building  better  business— and  a  bet¬ 
ter  business  page.  Great  reader  re¬ 
sponse.  Free  samples.  HOWCO,  Box  BB. 
Kenilworth,  III.  60043. 


CAREERS 


"HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  Great  reader 
response!  FREE  SAMPLES.  HOWCO, 
Box  C-100.  Kenilworth,  III.  60043. 


CARTOONS 


WEEKLY  PUBLICATIONS  gain  readers 
with  our  funny  outdoor  cartoon.  Sam¬ 
ples.  Sierra  Features,  Box  305,  Roche 
Harbor,  Wash.  98250. 


CHILDREN’S  FEATURES 


SEE 

Mint 

Created  by  Betty  Debnam 

AT  THE  ANPA  CONVENTION 
Ask  for  Ted  Rathbone  at 
Mathews.  Shannon  &  Cullen  suite 
Waldorf  Astoria 


CHILDREN’S  FEATURES 


JUST  FOR  KIDS— the  column  that  pays 
for  itself  and  brings  you  revenue  be¬ 
sides.  Written  for  children,  helps  make 
your  newspaper  truly  a  family  affair.  Ben 
Moon,  Rt.  6,  Box  364,  Carrollton,  Ga. 
30117. 


CITIZENS  BAND  RADIO 


NOW  AVAILABLE,  C-B  News;  national 
FCC  news,  C-B  features,  cartoons  and 
technical  column.  From  The  C-Bers' 
NEWS,  Box  1702,  Columbia,  Mo.  65201. 
(314)  449-8121.  Write  or  call  for  free 
sample. 


COMIC  STRIPS 


1  HARDPAN— A  weekly  comic  strip  pre- 
!  senting  all  the  Farm  News  that's  wit  to 
I  print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


CONSUMER’S  NOTEBOOK— An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly.  Free  samples.  Patricia  Couch, 
1306  S.  Oak  Cliff,  Dallas,  Tx.  75208. 


EDITORIAL  CARTOONS 


j  POLITICAL  CARTOONS,  5  per  week  plus 
newsmakers,  nationally  known  cartoon- 
I  ist.  Samples!  Box  747,  Editor  & 
I  Publisher. 


EXPERT  American  food  editor-writer 
i  based  Paris,  excellent  knowledge  French 
food  and  chefs,  currently  fashion  writer 
'  AP,  and  food  columns  for  big  U.S.  paper, 
1  offering  regular  column  food  and/or 
fashions.  Box  878,  Editor  &  Publisher. 


GARDENING 


EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson,  Down  to 
Earth,  Box  66,  Needham,  Mass.  02192. 


HUMOR 


CAPITOL  COMEDY  spoofs  Washington. 
Sharp  one-liners  for  column  or  fillers. 
Trial  basis.  Jack  Posner,  220  Madison 
Ave.,  New  York,  N.Y.  10017. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MONEY 


FREE  SAMPLES.  Send  today  for  low 
rates  on  weekly  "MORE  FOR  YOUR 
MONEY"  column.  Readers  love  it— and 
YOU.  Camera-ready.  Mike  LeFan,  1802 
South  13,  Temple,  Texas  76501. 


SPORTS 


SPORT  HISTORY  QUIZ — Daily  or  weekly. 
Free  sample.  Write  Darnell  Marketing, 
P.O.  Box  161304,  Memphis,  Tenn. 
38116. 


STAMPS 


VETERAN  NEWSMAN  and  advanced  col¬ 
lector  with  fresh  ideas  seeks  syndicate 
for  award-winning,  acclaimed  weekly 
stamp  column  now  appearing  in  Bay 
Area  metro  Sunday.  Free  sample.  Jon 
Rose,  30  Golf  Rd.,  Pleasanton,  Calif. 
94566. 


WEEKLY  FEATURES 


SANDCASTLES  .  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip.  Free  samples 
and  releases.  No  obligation.  Sandcastles, 
Box  1356,  Newport  News,  Va.  23601. 


"ADVENTURES  IN  FUN"— Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer 
Assoc.,  Box  431,  Ridgefield,  N.J.  07657. 


LIFE  IN  THE  BIG  CITY— General  interest 
column  ideal  for  any  area.  Other  fea¬ 
tures  available.  Good  price.  Richmond 
Syndicate,  P.O.  Box  10161,  Jackson¬ 
ville,  Fla.  32207. 


WASHINGTON  PERSPECTIVE— Sizing 
up  rural/agricultural  developments  af¬ 
fecting  YOUR  readers;  WASHINGTON 
GRAB  BAG— A  mix  of  the  light,  not-so- 
light  glimpses  of  YOUR  Washington 
transplants.  Separately  or  in  combina¬ 
tion.  Box  830,  Editor  &  Publisher. 


GOD’S  COUNTRY  Won!  Positive  syndi¬ 
cated  pacemaker.  Weekly,  camera- 
ready.  It’s  my  country,  your  country — 
GOD’S  COUNTRY.  Blackburn  Syndi¬ 
cated  Features,  P.O.  Box  387,  Rye,  Colo. 
81069. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


BE  YOUR  OWN 
SYNDICATE  BOSS 
Feature  Your  Feature  lr\ 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


CONSUMER  NEWS 


FOODIFASHION 


NEXT  STOP— LAS  VEGAS 

for  the 

ANPA/RI  PRODUCTION  CONFERENCE! 


If  you  (jeal  in  equipment,  proctucts,  services 
or  systems  involvefd  in  newspaper  production 
(or  if  you’re  a  publisher  with  surplus  equip¬ 
ment  on  hand  at  your  plant),  we  can  save 
you  a  lot  of  wheeling  and  dealing.  E«&P  is 
going  to  be  in  Las  Vegas  June  5-10  for  the 
ANPA/RI — newspaperdom’s  most  impressive 
gathering  of  production  and  systems  people. 
And  we’ll  have  a  copy  of  our  June  5  issue 
for  every  delegate  at  the  convention! 


So  put  your  money  where  the  market  is!  Let 
an  E&P  Classified  put  forth  a  special  sales 
effort  on  your  behalf.  For  years  E&P  Classi¬ 
fieds  have  been  moving  equipment  for  manu¬ 
facturers  and  newspapers  alike.  Quickly. 
Economically. 

Use  the  order  form  in  this  issue  to  place  your 
ad  among  the  pages  and  pages  of  equipment 
ads  already  scheduled  for  presentation  to  the 
ANPA/RI  delegates. 


Or, 


IF  YOU'RE  IN  NEW  YORK  THIS  WEEK  FOR  THE  ANPA,  GIVE  US  A  CALL— 
E&P  CLASSIFIEDS  •  (212)  752-7053  You  can  bet  on  ’em! 
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CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 


4-«teek$  —  SI  35  per  line,  per  issue 

3-«eelis  —  SI  4S  per  line,  per  issue 

7-weelis  —  SI  5S  per  line,  per  issue 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4'<>eelis  —  S2  00  per  line,  per  issue 

3  Keeks  —  S2  10  per  line,  per  issue 

2-weeks  —  S2  20  per  line,  per  issue 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

AREA  6  WEEKLY  PUBLISHER  needs 
$50,000  cash  for  acquisition  of  another 
prime  weekly.  Secured  by  existing  news¬ 
paper.  Box  724,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 


1-week  —  SI  65  per  line  I  l-week  —  S2  30  per  line 

Count  apprommately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

M6  $1  00  per  insertion  tor  boi  service  an4  count  as  an  extra  line  on  your  copy. 
Air  mail  service  on  box  numbers  also  available  at  SLSO  extra. 

Due  to  chanfe  in  postal  charies.  only  box  number  responses  |oin|  outside  tbe 
continental  United  States  will  be  marked  Air  Mail  and  charted  extra  tor  Air  Mail  senrice. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4  35  per  agate 
line— $60  90  per  column  inch  minimum  space 

Clousifiwd  Contract  Ratos  Avoiloblo  On  Roquost 

WEEKLY  CLOSING  TIME 
Tuosdoy,  4:30  RM  Now  York  Timo 

Box  numbers,  mailed  each  day  as  Ihey  are  received,  are  valid  tor  1  year 

Editor  A  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


OWN  YOUR  OWN  edition  of  leading  Na¬ 
tional  Travel  Magazine.  TRAVELHOST 
Magazine,  presently  in  over  30  markets 
nationwide,  is  now  selecting  additional 
qualified  Associate  Publishers.  Principals 
must  have  extensive  advertising  sales 
backgrounds.  Investment  required.  CALL 
NOW:  James  E.  Buerger.  (214)  691-1163, 
or  write:  Travelhost  Magazine,  6116  N. 
Central  Expy.  Suite  620,  Dallas,  Texas 
75206. 


REACH  UNDER  30’s— If  you  would  like  to 
reach  the  youth  market  for  your  weekly  or 
daily,  we  are  offering  a  12-page,  camera- 
ready  music  supplement  for  as  little  as 
%200  per  week,  (lonsisting  of  record  and 
concert  reviews,  feature  interviews,  photos 
and  artwork,  we  have  the  top  music  writers 
in  the  country  working  for  us.  For  a  com¬ 
plete  rate  schedule  and  samples  of  the 
supplement,  write:  Good  Times,  80-32 
164th  St.,  Jamaica,  N.Y.  11432.  Attn: 
Richard  Branciforte. 


COLLECTORS  ITEMS 


SOLID  STERLING  SILVER  (500)  grains 
Governors'  Edition  of  States  of  the  Union 
Series  medals.  One  for  each  state,  set 
being  broken  up.  $15  each.  News,  Drawer 
459,  Carrizozo,  N.M.  88301. 


INSTRUCTION 


OVERSEAS  REPORTING?  Intefested?  Get 
started  this  summer  in  London.  University 
of  Pacific.  ACO,  Stockton.  Calif.  95211. 


NEWSPAPER  APPRAISERS 


(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office." 
P.O.  Box  88.  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission. 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys  | 

the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  (Peasant,  Mich.  48858 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
hipest  quality  daily  and  weekly  newspa¬ 
pers  in  the  countiy.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 

SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  tees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers,  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recently  from  brokers  across  the 
country: 

"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters.” 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 

"The  area  5  daily  was  sold  last 
week.  Our  advice  to  Hurry'  was 
well  founded.  Thanks  Editor  & 
Publisher!" 

"I  sold  the  (name  of  paper)  to  the 
first  person  who  saw  it  and  sold 
the  (other  paper)  also  on  the  first 
t^.  It's  a  pleasure  to  be  an  adver¬ 
tiser— it  also  pays!" 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  3CX)  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


.NEWSPAPERS  FOR  SALE 


FLORIDA  WEEKLY  in  retirement  commun¬ 
ity.  Contact  Horace  Hancock.  (813)  752- 
6206  or  (813)  682-2028. 


ALL  OR  PART,  because  of  health  reasons 
publisher  anxious  to  sell  controlling  in¬ 
terest  in  established  Zone  4  weekly  or  total 
stock  sale  can  be  arranged.  Priced  for 
quick  sale.  Box  706,  Editor  &  Publisher. 

SUBURBANS 

BOSTON  AREA  group  grossing  $340, CXX), 
breaking  even,  established.  Price 
$175,000,  $40,000  down,  8%  interest,  10 
years. 

NORTHWEST  suburban  gross  $240,000, 
money  maker,  price  $175,(XX),  29%  down, 
8%,  10  years,  sell  assets. 

CHICAGO  PAPER,  gross  $90,0(X),  fair  re¬ 
turn.  price  $60,000,  $20,000  down,  7% 
interest. 

SOUTH  CENTRAL,  gross  $272,000,  break¬ 
ing  even,  sell  for  $1(X),CX)0  on  good  terms. 
NORTHWEST  SUBURBAN  newspapers 
grossing  $2.5  million,  losing  money,  needs 
new  management. 

These  papers  use  central  plants  no  part 
of  which  is  owned  by  them. 

ROBERT  N.  BOLITHO 


These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you're  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach — 

E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS, 

WE  KNOW  OUR  BUSINESS! 


Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kans.  66207 


EXCELLENT  paid-circulation  weekly  in  de¬ 
lightful,  well-located  Great  Lakes  state  col¬ 
lege  community.  Grossing  $50,000-plus 
annually.  Solid  economy;  education,  large 
and  small  industry,  prosperous  agricul¬ 
ture;  county  seat.  Composition  in-house; 
printed  in  nearby  central  plant.  Full-sized 
paper.  Equipment  included;  all  A-1  condi¬ 
tion.  For  information  write  or  call  W.W. 
Spurgeon  Jr.,  550  Merchants  National 
Bank  Building.  Muncie,  Ind.  47305.  (317) 
289-9966. 

R  &  PUBLISHER  for  May  1.  1976 


90 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 
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MISCELLANEOUS 


EQUIPMENT  &  SUPPLIES 
PRESSES  &  MACHINERY 


INDUSTRY  SERVICES 
BOUND  COPIES 


COLORADO  WEEKLY,  $120,000.  In  the 
mountains;  easy  access  to  Denver.  Write 
Box  799,  Editor  &  Publisher. 


EXCLUSIVE  RURAL  WEEKLY  near  Texas 
Gulf  Coast.  In  50th  year.  Offset.  Composi¬ 
tion,  presswork  contracted.  All  you  need  to 
do  is  write,  sell  and  fish.  All  equipment 
also  available.  High  net.  $3000  down,  good 
terms.  Box  852,  Editor  &  Publisher. 

ZONE  5  WEEKLY  free  paper,  circulation 
20,000.  Estimated  1976  gross  $200,000. 
Price  $275,000  includes  real  estate,  vehi¬ 
cles,  equipment.  Box  836,  Editor  & 
Publisher. 


WEEKLY,  mountain  states.  Revenue 
$300,000  range.  Completely  equipped  off¬ 
set  plant.  Box  872,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER  located  in  coastal 
area  of  southern  California.  Ajudicated 
over  30  years.  In  rapidly  growing  area.  Box 
81931,  San  Diego,  Calif.  92110. 


MONTANA  county  exclusive  weekly, 
$106,000  gross;  Montana  exclusive  week¬ 
ly,  $70,000  gross;  both  offset,  in  moun¬ 
tains,  high  net.  excellent  situations. 
Please  state  cash  available.  John  N.  Jep- 
son.  Broker,  (406)  266-4223,  Townsend. 
Mont.  59644. 


NORTH  JERSEY  weekly,  established  2 
years,  serving  high-income  communities. 
No  plant  or  equipment.  Health  forces  sale 
at  $45,000  with  $20,000  cash.  Publisher, 
Town  Journal.  Box  335,  Saddle  River,  N.J. 
07458. 


NEWSPAPERS  WANTED 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 

WOULD-BE  WEEKLY  OWNER  offers  news¬ 
room  backshop  experience,  some  cash  to 
publisher  ready  to  slow  down.  Zones 
5,7.8,9.  Box  662,  Editor  &  Publisher. 


METRO  NEWSMAN,  some  cash,  seeks  jun¬ 
ior  partnership.  Prefer  Midwest.  Box  806, 
Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City,  Fla. 


PRINTING  PLANTS  FOR  SALE 


LUCRATIVE  rotary  offset  printing  plant  in 
Southern  California.  Rare  opportunity  for 
aggressive  persons.  Owners  ready  to  retire. 
Write  W.  D.  Warner,  P.O.  Box  2443,  Santa 
Fe  Springs,  Calif.  90670. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  48-Ps,  Cutler-Hammer  Stack¬ 
ers.  Jampol  truck  loaders,  belt  conveyors 
Box  780,  Editor  &  Publisher. 


CUTLER  HAMMER  Mark  III  counter 
stacker  in  good  condition,  available  im¬ 
mediately.  Box  838,  Editor  &  Publisher. 


SHERIDAN  72PHH,  excellent  condition. 
MAGNACRAFT  labeling  machine. 

MARK  III  Cutler  Hammer  stacker. 

Box  849,  Editor  &  Publisher, 


CONVEYOR  AND  MAILROOM  installations 
of  new  or  used  equipment.  Used  conveyors 
and  mailroom  equipment  for  sale,  as  is  or 
installed.  Up  date  or  enlarge  your  mail- 
room  at  a  reasonable  cost  by  a  mailroom 
specialist.  Schroeder  Conveyor  Systems, 
6621  Oakmont  St.,  N.  Lauderdale,  Fla. 
33068.  Ph;  (305)  971-8590, 


2  SIGNODE  narrow  strap  model  MN44  wire 
tying  machines.  Both  approximately  8 
years  old  and  in  good  running  condition. 
$1(XXJ  each.  1  Midstates  twist  wrap  wire 
tying  machine  Model  2-125B-V,  approxi¬ 
mately  6  years  old  and  in  good  running 
condition.  $5000  or  best  offer.  Contact 
Bob  Heinrich,  Dow  Jones  &  Co.,  200  Bur¬ 
nett  Rd.,  Chicopee,  Mass.  01020.  (413) 
592-7761,  ext.  224. 


NCR  MODEL  36  accounting  machine,  2 
years  old.  Cost  $9(XX),  asking  $4850.  Also 
model  820  A-M  Headliner  with  16  type 
fonts,  make  otter.  Contact  Gordon  Davis, 
(315)  685-5738. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP, 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling,  W.  Va.  26003 
_ Ph:  (304)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  I — 4500. 
Keyboards — 12(X).  FHN  Business  Prod¬ 
ucts.  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 


713-10  PHOTON  in  good  condition;  5V2-36 
pt.  8  faces  with  computer. 

PHOTO  TYPEPOSITER. 

JUSTOWRITER  SYSTEM:  Reproducer, 
converter,  8  pt.  keyboard. 

Make  offer.  Call  (216)  264-1125. 


ACM  9000  with  spare  reader,  console, 
fonts.  Good  condition.  As  is  where  is.  As¬ 
sume  23  payments  of  60-month  lease.  Call 
(212)  989-4096. 


PLATEMAKING 


FOR  SALE:  2  Letter  Flex  plate  maker  expo¬ 
sure  units  (air  knife),  purchased  new 
1974-75.  For  information  call  Arnold  Mc¬ 
Donald.  Production  Director,  The 
Virginian-Pilot  &  Ledger-Star,  Norfolk,  Va. 
23510.  Ph:  (804)  446-2395. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban,  15(X)  series  unit 
Goss  Urbanite  5  units,  23  9/16  x  36,  1971, 

2  folders 

Goss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Fairchild  Colorking  5  units.  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
Mueller  3-pocket  inserter.  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


2  FAIRCHILD  NEWSKING  web  offset  units. 
1  Colorking  folder,  22%"x36",  year  1967. 
Available  immediately.  Call  collect:  (617) 
475-3210. 


COTTRELL  V-700,  double  rollstand,  4 
units,  2  pass  oven,  chill  rolls,  folder  with 
air  former,  cross  perforator,  double  par¬ 
allel,  quarter  and  half,  2  web  sheeter  and 
50hp  drive.  Universal  Printing  Equipment 
Co.  Inc.,  436  Ri<^e  Rd.,  North  Arlington, 
N.J.  (201)  438-3744. _ 

3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,0(X)  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  °617)  475-3210. _ 


4  UNITS — Mark  II  Goss  Headliner,  man¬ 
ufactured  1971,  still  in  original  crates. 
Complete  with  2  to  1  double  delivery  fol¬ 
der,  2  color  cylinders  (reverses  on  both),  4 
RTPs,  angle  bar  nest  4  high,  5-50hp 
DC/SCR  drive.  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  436  Ridge  Rd.,  North  Ar¬ 
lington,  N.J,  07032.  (201)  438-3744. 
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1  MEIHLE  36"  single  color,  25"x36",  in¬ 
stalled  new  in  1973,  immaculate. 

1  ROSBACK  Automatic  Collator,  Stitcher, 
3  knife  trimmer. 

Both  available  immediately.  Call  collect; 
(617)  475-3210. 

SP20  VANDERCOOK  proofpress  with  au¬ 
tomatic  ink  system  in  very  good  condition. 
Make  offer,  (iail  (216)  264-1125. 


GOSS  SUBURBAN,  3  unit;  surplus  press; 

see  in  operation.  Canyon  Courier,  Ever¬ 
green,  Colo.  80439.  (303)  674-5534. 

WEB  OFFSET  PRESSES 

4  Unit  Goss  Metro  (1971),  with  2  color 
decks  and  RTP  with  conveyor  equip¬ 
ment,  available  now.  2  to  1  double  de¬ 
livery  folder  with  upper  formers. 

6  Unit  (kiss  Suburban  with  Urbanite  Fol¬ 
der,  (includes  V4  fold)  two  50hp  drives, 
two  4  position  roll  stands  (1965). 

4  Unit  Wood  Colorflex,  16  page  straight, 
32  page  collect,  includes  high  speed 
folder  (45,(X)0  pph),  lOOhp  drive,  and  4 
position  roll  stand. 

4  Unit  (Cottrell  V-700,  with  2  roll  stands,  2 
pass  ovens,  chill  rolls,  folding  machine 
with  air  former,  cross  perf,  double  paral¬ 
lel,  Vt  and  V:  fold,  and  2  web  sheeter. 

4  Unit  ATF  (Webendorfer)  with  V4  folder, 
ovens  and  double  roll  stand. 

2  Unit  Color  King  with  folder. 

2  Unit  News  King  with  Color  King  folder. 

Gazette  Americana  17%  x  24",  2  color  per- 
fector  with  sheeter. 

ATF  Green  Hornet  llVz  x  ITVi",  roll  to 
sheet,  with  imprinting  unit. 

Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  and  cat 
walks  (takes  12  sheets). 

Rewinders  (new),  built  to  your  specifica¬ 
tions. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
_ (201)  438-3744 _ 

WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED:  Goss  Community,  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher, 


WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 


WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SEND  YOUR  NEWS  FILES  NOW  for  per¬ 
manent  buckram  binding  with  gold  stamp¬ 
ing.  $25  per  book.  Free  filing  for  your  cur¬ 
rent  issues.  Put  us  on  your  mailing  list  to¬ 
day.  News  File,  Box  6318,  Lincoln,  Neb. 
68506. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


I  WOULD  LIKE  to  buy  complete  offset 
newspaper  equipment,  new  or  used,  to  set 
up  bi-weekly  publication  in  the  Caribbean 
in  6000  circulation  range.  Include  price 
and  full  details  in  your  letter.  Box  731, 
Editor  &  Publisher. 


GOSS  METRO  Tabloid  Offset  Press,  2  un¬ 
its,  8  pages  each,  plus  extra  8  page  color 
unit,  and  1  Gasoline  Forklift  Truck. 
BEHRENS  P  &  P,  606  W.  Arbor  Vitae  St., 
Inglewood,  Calif.  90301.  (213)  674-4040. 


CIRCULATION  CONSULTANTS 


HAVE  MORE  than  40  successful  years  in 
highly  competitive  area.  Will  travel.  Box 
708,  Editor  &  Publisher. 


WANTED:  2  Flying  Pasters  to  attach  to 
Goss  Urbanite,  late  model  Butler  or  WPE 
and  Goss  4  position  rollstand.  Reply  to: 
Paul  Chmielewicz,  El  Vocero  de  Puerto 
Rico,  P.O.  Box  3831  Old  San  Juan  Sta., 
San  Juan,  Puerto  Rico  00904.  Ph;  (809) 
723-4600.  Telex;  385-836. 


POWER  BALER  WANTED:  HYDROLIC 
ONLY.  RECENT  MODEL  DESIRED. 
McKAY,  (516)  288-3900. 


MR.  PUBLISHER:  Is  your  circulation  de¬ 
partment  operating  at  peek  efficiency?  If 
not,  a  professional  survey  could  increase 
efficiency,  circulation  and  save  money. 
Write  Box  809,  Editor  &  Publisher. 


USED  48P  SHERIDAN  with  9  hoppers  and 
single,  fold  first,  delivery.  Reply;  Engineer¬ 
ing,  The  Montreal  Star,  P.O.  Box  4005, 
Montreal,  Quebec,  Canada.  Ph;  (514) 
282-2535. 


BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  art  you’ll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  details  and  low  rates.  CIR¬ 
CULATOR'S  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Ala.  36606. 


PRODUCTION  SERVICES 


COST  REDUaiON  SPECIALIST 

•Methods  Improveinent 
•Plant  Layout 

•Production  Planning  &  Control 
•Employee  Training 
PRODUCTION  •  EDITORIAL  •  ADVERTISING 
Top  roforoflcts,  from  forgo  and  small  pubRshors 

Box  825,  Editor  &  Publisher 


SUBURBAN  CONSULTANTS 

HIRSCH  &  ASSOCIATES 
An  organization  of  suburban  newspaper 
specialists  in  the  daily  and  weekly  field. 
Retail  and  classified  sales  development. 
Financial  analysis.  Promotional  programs. 
Technical  assistance  in  circulation,  pro¬ 
duction  and  news.  Expert  appraisals  for  all 
purposes.  Representing  both  buyers  and 
sellers  of  newspaper  properties.  Call  (305) 
278-2848  or  write  P.O.  Box  759,  Delray 
Beach,  Fla.  33444. 


Help 

Wanted... 


ACADEMIC 


ASSISTANT  PROFESSOR  IN  JOURNAL¬ 
ISM  to  teach  news-editorial  courses  and 
advise  4-day  week  newspaper.  Require¬ 
ments:  news  experience,  PhD  preferred, 
commitment  to  teaching,  media-related 
research.  Competitive  salary.  Deadline: 
May  10.  Send  letter,  resume,  to  Elden 
Rawlings,  department  chairman,  Texas 
Christian  University,  Fort  Worth,  Texas 
76129.  An  Equal  Opportunity-Affirmative 
Action  Employer. 


ASSISTANT  PROFESSOR  of  Journalism. 
Newspaper  experience  preferred.  Write 
A.W.  Fields,  Box  4-4691,  University  of 
Southwestern  Louisiana,  Lafayette,  La. 
70504.  An  Equal  Opportunity  Employer. 


E&P  CLASSIFIEDS 
COMMUNICATE 
WITH  THE 
COMMUNICATORS! 
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HELP  WANTED 


CIRCULATION 


WANTED:  Experienced  circulator  with 
proven  record  who  is  ready  to  assume  ad¬ 
ditional  responsibilities  of  motor  route 
supervisor.  Large  morning  and  afternoon 
newspaper.  Must  be  capable  of  organis¬ 
ing  an  effective  expansion  program  in 
growing  Zone  6  metropolitan  area  Box 
805.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


TOP-FLIGHT,  aggressive  sales  manager 
who's  looking  for  sales  challenge  in  a 
2-paper  market  located  in  Zone  1  The  per¬ 
son  we  are  searching  for  should  have  ex¬ 
perience  in  successfully  running  an  ad  de¬ 
partment  and  managing  its  staff:  or  may 
have  the  potential  to  step  right  in  and  do  a 
successful  job  now.  If  you  feel  you  have 
the  ability  and  the  drive  to  fill  this  position 
write  Box  714,  Editor  and  Publisher,  and 
give  details. 

AD'i/ERTISING  MANAGER  Chance  to 
show  what  you  can  do  on  18.000  control¬ 
led  circulation  weekly  in  choice  New 
Hampshire  location.  Box  753.  Editor  & 
Publisher. 

IMMEDIATE  OPENING  for  eager  advertis¬ 
ing  salesman  on  the  way  up.  We  pay 
straight  commission,  6‘’o.  Active,  estab¬ 
lished  account  list  will  net  $12  to  $15,000 
at  start.  No  limit  for  additional  earnings  by 
improving  Image  picture  on  balance  of  ac¬ 
count  list  and  ability  to  secure  new  ac¬ 
counts.  Must  be  adept  at  making  good 
speculative  layouts  and  presentation. 
Plenty  of  opportunity  for  advancement.  All 
benefits,  including  pension.  Write  or 
phone  Wiley  Dodds.  Advertising  Director, 
TIMES-NEWS.  Twin  Falls,  Idaho  83301. 
(208)  733-0931. 

AGGRESSIVE  AD  PERSON  FOR 
GROWING  MISSISSIPPI  WEEKLY 
BOX  791.  EDITOR  &  PUBLISHER. 

IMMEDIATE  OPENING  for  aggressive,  ex¬ 
perienced  display  ad  representative  We 
are  offering  base  salary  plus  commission, 
health  and  pension  plan  and  an  excellent 
opportunity  for  advancement  within 
nationwide  group.  Send  resume  with  salary 
history  to:  F.J.  Brillante,  Knight  R'dder 
Newspapers,  Suburban  Division,  Room 
625.  1  Herald  Plaza.  Miami.  Fla.  33101. 


HELP  WANTED 


ACADEMIC 


BUSINESS  ADMINISTRATION— Prefer 
Doctorate  in  specific  discipline.  Minimum 
requirements:  MBA  with  several  years  ex¬ 
perience  in  business.  Teaching  responsi¬ 
bilities  in  Marketing.  Management  and  Fi-  ! 
nance  at  Undergraduate  and  Associate 
Degree  levels.  Program  involves  day  and 
evening  commitments.  Growing  program 
requires  someone  willing  to  Tielp  plan 
course  timetable  and  co-ordinate  advising 
of  students.  Application  and  Vita  im¬ 
mediately  to:  Associate  Director  for 
Academic  Affairs.  The  '"ennsylvania  State 
University.  Shenango  Valley  (3ampus.  147 
Shenango  Ave..  Sharon,  Pa.  16146.  Equal 
Opportunity  Affirmative  Action  Employer. 


JOURNALISM  — Prefer  PhD.  Minimum 
qualifications:  MA  in  Journalism  with  sev¬ 
eral  years  professional  experience.  Teach¬ 
ing  responsibilities  include  reporting,  news 
writing  and  editing.  Some  assignments  in  a 
related  discipline  to  provide  a  full  teaching 
load.  Must  advise  Journalism  students  and 
be  active  in  University  and  Campus  ser¬ 
vices.  Application  and  Vita  immediately  to: 
Associate  Director  for  Academic  Affairs. 
The  Pennsylvania  State  University. 
Shenango  Valley  Campus.  147  Shenango 
Ave.,  Sharon.  Pa.  16146.  Equal  Opportun¬ 
ity  Affirmative  Action  Employer. 


JOURNALISM  STAFF  MEMBER  wanted 
for  9-month  position  starting  Fall,  1976. 
Masters  Degree  required,  professional  ex¬ 
perience  essential,  work  toward  Doctorate 
very  desirable.  To  teach  courses  in  intro¬ 
duction  to  mass  media,  communications 
law,  advertising  as  communication,  his¬ 
tory  of  journalism  or  combinations  of 
above.  Very  competitive  salary,  excellent 
campus  atmosphere,  exceptional  media 
city.  Write  Dr.  Jack  Fought.  Dept,  of 
Journalism.  Bradley  University.  Peoria. 
III.  61625.  or  call  collect  (309)  676-7611, 
ext.  401.  An  Equal  Opportunity  Employer. 


EDITORIAL  DIRECTOR  for  a  5-day  labora¬ 
tory  newspaper  in  a  fast-growing  journal¬ 
ism  department.  We  are  seeking  a  top¬ 
flight  editor  (not  a  censor)  who  can  create 
a  learning  situation  while  putting  out  a 
superior  paper  for  California’s  largest 
campus.  The  right  candidate  must  have 
supervisorial  experience  on  a  city  desk  or 
as  a  managing  editor.  He  or  she  must  know 
how  to  organize  and  direct  a  staff.  MA  pre¬ 
ferred,  Send  full  resume  tO:  M  L.  Stem. 
Chairman,  Dept,  of  Journalism,  California 
State  University.  Long  Beach.  Calif. 
90840.  CSULB  is  an  Equal  Opportunity  Af¬ 
firmative  Action  Employer. 


PUBLIC  RELATIONS  INSTRUCTOR- 
Strong  PR  and  PR  management  experi¬ 
ence  required;  Masters  and  or  PhD  prefer¬ 
red.  Begin  August  30.  USC  is  an  Equal 
Opportunity  Affirmative  Action  Employer 
and  encourages  applications  from  women 
and  minority  groups.  Send  resume, 
exhibits  to  Dean.  College  of  Journalism. 
University  of  South  Carolina.  Columbia, 
S.C.  29208. 


ADMINISTRATIVE 


PUBLISHER  POSITION  open  for  16.000 
circulation  daily  in  university  community. 
Applicants  must  have  demonstrated  ability 
in  all  phases  of  newspaper  leadership. 
Send  complete  vitae  including  salary  re¬ 
quirements  by  May  14  to  Publisher,  The 
Daily  Iowan.  Ill  Ciommunications  Center. 
University  of  Iowa.  Iowa  City.  Iowa  52242. 


AGGRESSIVE  BUSINESS  MANAGER,  ex¬ 
perienced  in  news  media,  to  handle  prom¬ 
otion  and  administration  in  expanding 
small  San  Francisco-based  feature  news 
service  into  major  news  source.  Dedica¬ 
tion,  long  hours.  $600  per  month  start. 
Box  790.  Editor  &  Publisher. 


CONTROLLER-BUSINESS 

MANAGER 

Weekly  newspaper  group  seeks  CPA  or 
MBA  for  top  executive  position.  Will  handle 
all  accounting  and  administrative  func¬ 
tions  and  report  directly  to  president. 
Suburban  Boston  area.  Resume,  salary  his¬ 
tory  to  Box  798,  Editor  &  Publisher. 


COUNTRY-TRAINED  person  to  start 
rural  weekly.  Must  be  capable  in  all  phases. 
Write  fully.  Salary,  commission  to  top  per¬ 
son.  Great  chance.  Box  877,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


MANAGEMENT 

POSITIONS 

All  Fees  Paid 

GENERAL  MANAGER  To  $30,000 

15. OCX)  daily.  Mid-Atlantic  states.  Super¬ 
vise  50  employees  through  4  managers: 
production,  advertising,  circulation  and 
editorial.  Must  have  strong  background  in 
advertising  with  successful  track  record. 
Exposure  or  experience  with  commercial 
job  printing,  newspaper  inserts  and  week¬ 
lies  most  helpful.  Property  is  part  of  pro¬ 
gressive  newspaper  chain. 

CITY  CIRCULATION  MGR.  To  $20,000 
Reports  to  circulation  director  of  medium 
sized  midwest  daily.  Must  be  strong  man¬ 
ager;  will  have  responsibility  for  day-to-day 
operations  including  sales,  service  and  col¬ 
lections.  Responsibility  for  25.000  daily 
and  35.000  Sunday  circulation,  all  home 
delivery.  Must  have  ability  to  train  and 
motivate  subordinates.  Experience  with 
Little  Merchant  Plan  desirable. 

MANAGING  EDITOR  To  $25,000 

50,000  Midwest  daily.  Report  to  editor 
and  supervise  staff  of  45.  Degree,  prior 
editorial  management  experience  re¬ 
quired. 

RETAIL  AD  MANAGER  To  $18,000 

30.000  daily,  Mid-Atlantic  states.  Property 
is  part  of  newspaper  chain  and  offers  good 
growth  potential.  Report  to  ad  director: 
prior  management  experience  in  retail  ad¬ 
vertising  required.  Degree  preferred  but 
will  waive  in  lieu  of  applicable  experience. 

ASSISTANT  CONTROLLER  To  $35,000 
Large  metro  daily  in  Western  U  S.  Report 
to  controller:  good  growth  potential.  Prior 
financial  management  experience  with  a 
metro  daily  required.  Degree  in  accounting 
or  business  administration  required:  ad¬ 
vanced  business  degree  desirable. 

PRESSR(X)M  FOREMAN  To  $17,000 
Medium  sized  New  England  daily.  Report 
to  pressman  superintendent  in  non-union 
shop.  Prefer  candidate  with  experience  on 
Goss  Urbanite.  In  addition  to  the  news¬ 
paper.  they  do  commercial  work:  color  ex¬ 
perience  desirable  but  not  required. 

CITY  EDITOR  To  $23,000 

Metro  daily.  Zone  2.  Report  to  managing 
editor,  supervise  staff  of  30.  Position  of¬ 
fers  good  growth  potential;  must  have  prior 
editorial  management  responsibilities.  De¬ 
gree  required. 

CIRCULATION  MANAGER  To  $30,000 
100.000-plus  Southwest  daily.  Report  to 
general  manager:  complete  responsibility 
for  circulation  department.  Degree  prefer¬ 
red  but  not  required.  Prior  circulation 
management  experience  on  metro  daily 
required. 

CLASSIFIED  AD  MANAGER  To  $20,000 
Combination  property,  daily  and  weekly, 
with  daily  circulation  of  40,0(X).  weeklies 
in  excess  of  100.000.  Report  to  ad  director 
in  this  competitive  situation.  Prefer  candi¬ 
date  with  phone  room  experience.  Area  4. 

SYSTEMS  ANALYST  To  $18,000 

Corporate  headquartered  position  South¬ 
west.  Must  have  COBAL  experience.  Prefer 
background  on  business  side  of  data  pro¬ 
cessing:  degree  preferred  but  not  re¬ 
quired.  Position  offers  good  growth  poten¬ 
tial  within  newspaper  chain. 

CLASSIFIED  AD  MANAGER  To  $21,000 
40.000  Northeast  daily.  Report  to  market¬ 
ing  director:  must  have  strong  classified 
background.  Supervise  staff  of  10  and 
manage  phone  room.  Background  in  set¬ 
ting  up  operating  systems  for  phone  room 
desirable.  Degree  preferred  but  not  re¬ 
quired. 


/  Iir  iillornuitlon  un  llw\f  tiiul 
oltwr  <  iirrrnt  o/H  ninuh.  u  nd  rr\iimi  hi  ur  t  all: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
P.O.  Box  30,  610  East  Baltimore  Pike 
Media.  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  growing  weekly 
free  circulation  newspaper  in  Bergen 
County.  N.J.  Qualifications:  proven  sales 
experience  a  must,  with  good  track  record. 
Self-starter  to  implement  own  sales  and 
ability  to  motivate  and  direct  sales  person¬ 
nel.  Promotional  minded  with  enthusias¬ 
tic.  aggressive  implementation.  Know¬ 
ledge  of  all  phases  of  newspaper  business; 
distribution,  sales,  layout  and  develop¬ 
ment  of  insertion  business.  Salary  plus 
percentage  and  bonus;  health  benefits 
and  profit  sharing.  Send  resume  and  salary 
requirements  to  Box  803.  Editor  & 
Publisher. 

AGGRESSIVE,  knowledgeable  publisher 
for  Western  Stamp  Collector,  a  weekly 
stamp  newspaper,  with  over  25,000  circu¬ 
lation.  Prefer  someone  with  advertising 
and  circulation  background  who  is  know¬ 
ledgeable  in  the  philatelic  world.  Progres¬ 
sive.  growing  company  will  provide  top  pay 
and  fringes  for  the  right  person.  Located  in 
Oregon  in  the  center  of  an  area  of  high 
livability  and  unlimited  recreation.  Contact 
Jacquelyn  Agee,  Personnel  Manager.  Al¬ 
bany  Democrat-Herald,  P.O.  Box  130.  Al¬ 
bany.  Dreg.  97321.  Ph;  (503)  926-2211 

VICE  PRESIDENT  AND  DIRECTOR  of  Ad¬ 
vertising.  chain  of  suburban  weekly  and 
dailies.  Healthy,  stable  Midwest  metro 
market.  Applicant  must  have  competitive 
market  experience.  Present  sales  volume 
$5,000,000.  Salary  $30,000  plus  perfor¬ 
mance  bonus.  Box  845,  Editor  & 
Publisher. 

THE  CHICAGO  NEWSPAPER  GUILD  is 
seeking  applicants  for  executive  director. 
Experience  in  negotiating,  organizing,  con¬ 
tract  enforcement.  Challenging  oppor¬ 
tunities:  excellent  fringes.  Salary:  mid- 
20K.  Reply  by  May  20  to  Chicago  News¬ 
paper  Guild  Search  Committee,  K.  Christ¬ 
ensen,  3520  N.  Lake  Shore.  Chicago.  III. 
60657. 

WANTED:  General  Manager  for  Midsouth 
offset  daily  and  Sunday  paper  in  25.000 
circulation  range.  Must  have  experience 
and  be  knowledgeable  in  advertising,  cir¬ 
culation.  production  and  personnel  man¬ 
agement.  Single  newspaper  city.  Write  giv¬ 
ing  full  details  on  education,  experience, 
compensation  desired  to  Box  826.  Editor  & 
Publisher, 


CIRCULATION 


MIDDLE  TENNESSEE  DAILY  has  opening 
for  circulation  manager.  Experience  with 
motor  routes  and  carrier  delivery  required. 
Good  salary  and  fringe  benefits.  Excellent 
opportunity  for  No.  2  person  desiring  to 
move  up.  Send  resume  to  Box  778.  Editor 
&  Publisher. 


FLORIDA'S  FASTEST  GROWING  evening 
newspaper  is  looking  for  an  ambitious  per¬ 
son  who  is  willing  to  begin  as  a  district 
manager  and  prove  to  us  he  deserves  to  be 
promoted.  Several  middle  management 
positions  are  just  waiting  for  the  right 
people.  Good  starting  salary  and  company 
benefits.  Our  bonus  plan  is  one  of  the  best 
in  the  business.  Send  resume  and  cover 
letter  telling  us  why  you  want  and  feel  qual¬ 
ified  for  this  position.  Box  785.  Editor  & 
Publisher. 

ASSISTANT  CIRCULATION  MANAGER  for 
Pennsylvania  daily  newspaper,  circulation 
8000.  Contact  Mr.  Holder,  Somerset 
Newspapers  Inc.,  (814)  445-9621  between 
9AM  and  4PM. 

EXPERIENCED  CIRCULATION  MANAGER 
who  can  effectively  organize  carrier  and 
motor  routes  from  scratch.  Weekly  publi¬ 
cation.  owned  by  fast  growing  newspaper 
group,  converting  to  daily.  Zone  4.  Resume 
to  Box  793.  Editor  &  Publisher. 


SALES  MANAGER 

Large  Zone  2  daily  seeks  aggressive 
sales  management  specialist  to  develop 
circulation.  Must  establish  ambitious  sales 
goals  and  generate  new  orders  according¬ 
ly.  Demonstrated  prior  success  essential 
with  salary  commensurate.  Send  resume 
outlining  employment  history  and  salary 
progress  to  Box  835.  Editor  &  Publisher. 

WANTED:  Circulation  Director  for  8000 
PM  daily.  Seeking  No.  2  person  from  larger 
paper  or  comparably  experienced  candi¬ 
date.  Send  resume,  references  to  David 
Dillon,  The  Evening  Sun.  Norwich.  N.Y. 
13815. 


AD  SALES  DIRECTOR 

Suburban  Boston  weekly  newspaper  group 
needs  top  sales  executive  with  ability  to 
manage  7-man  staff,  take  charge  of  all 
display  and  classified  display  sales,  de 
velop  promotions  and  build  Image  Degree 
required:  advanced  degree  in  Marketing  or 
Business  preferred.  Excellent  opportunity 
for  growth.  Send  resume  and  salary  history 
to  Box  795.  Editor  &  Publisher. 

RETAIL  ADVERTISING  REPRESENTA¬ 
TIVE.  experienced.  Involves  sales  and  lay¬ 
out.  Salary,  commission,  bonuses  plus  car 
allowance  made  our  ad  staff  position 
among  the  best  in  the  Southwest.  We  are  a 
chain  paper  of  24.  which  makes  advance¬ 
ment  possible.  Contact  Howard  L.  Rock 
afellow.  Ad  Director,  The  Odessa  Ameri¬ 
can.  Odessa.  Texas  79760. 

WORLD’S  BEST 
SALESPERSON  MANAGER 
East's  biggest,  suburban,  twice-weekly. 
175.000.  Must  demonstrate  strong  chain 
and  local  retail  sales  ability  Management 
in  months  for  right  person  We  re  No.  1  in 
our  huge  market  and  growth  is  at  record 
pace.  Absolutely  ideal  situation  for  an  ex¬ 
perienced  profit  producer!  Norm  Hirsch. 
Suffolk  Life.  Westhampton.  N.Y  11977 


GOOD  WEEKLY  needs  professional  in  ad 
sales.  Will  give  stock  to  right  person. 
Zone  4.  Box  815.  Editor  &  Publisher. 


AD  DIRECTOR 

Top  sales  job  for  growing  group  of  well 
edited  weeklies.  150.000-  circulation. 
Need  strong  manager  who  can  both 
strategize  and  execute.  Prime  living  area 
close  to  popular  vacation  spots.  Salary 
commensurate  with  experience.  Box  828. 
Editor  &  Publisher. 


EXPERIENCED  retail  advertising  producer 
will  be  paid  top  salary  at  Lake  Wales  (Fla.) 
Daily  Highlander.  Top  advancement  oppor¬ 
tunities.  Write  P.O.  Box  872,  Lake  Wales 


Fla.  33853. 

EDITOR  &  PUBLISHER  for  May  1,  1976 


92 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL  GRAPHICS 


QUALIFIED,  AGGRESSIVE  advertising 
salesperson  wanted  for  Zone  5  24,000  cir¬ 
culation  daily.  Must  have  sales  experi¬ 
ence,  Good  salary  and  fringe  benefit  pack¬ 
age,  Excellent  growth  potential.  Send 
resume  to  Box  813,  Editor  &  Publisher, 
An  Equal  Opportunity  Employer, 

STABLE  ADVERTISING  SALESMAN 
needed  for  Illinois  weekly.  Must  meet 
people  well  and  plan  on  expanding  the 
market  from  its  7000  population  base  to 
surrounding  areas.  Very  near  urban  area. 
Our  newspaper  is  very  old  and  well  estab¬ 
lished,  but  we  blend  new  ideas  with  tradi¬ 
tion  in  this  non-competitive  market.  Send 
all  details  including  salary  needed.  Box 
854,  Editor  &  Publisher. 


AD  SALES  DIRECTOR 

"Hard  news  "  weekly  group  opening  for  ag¬ 
gressive  sales  executive  with  success  re¬ 
cord  in  display,  classified,  sales  promo¬ 
tion,  staff  development.  Excellent  oppor¬ 
tunity  in  Zone  5  growth  markets.  Box  867, 
Editor  &  Publisher. 


ADVERTISING  SALESPERSONS  WANTED 
-Only  experienced,  proven  producers 
need  apply.  Sell  for  the  largest  weekly 
newspaper  in  Arizona.  Territory  assign¬ 
ments  available.  Salary  plus  commission, 
car  allowance  and  fringe  benefits  offered. 
Mail  resume  to  D  A.  Mitchell,  Retail  Sales 
Manager.  Today  Newspapers,  2645  E. 
Washington,  Phoenix,  Ariz.  85034.  Nocalls 
accepted. 

ZONE  4  13,000  DAILY  interviewing  for 
ASSISTANT  RETAIL  MANAGER.  Position 
offers  excellent  growth  potential.  Sales 
and  motivation  abilities  a  must:  supervis¬ 
ory  experience  preferred.  Send  resume 
and  salary  needs  to  Box  860,  Editor  & 
Publisher. 

DISPLAY  REPRESENTATIVE,  experienced 
to  handle  60-70  contract  accounts,  spe¬ 
cials.  new  accounts,  6-day  offset  100- 
year-old  Midwest  daily,  25,000  circulation. 
$180-190  week  plus  bonus,  car  allowance, 
paid  life  insurance,  vacation,  retirement 
plan.  Blue  Cross-Blue  Shield,  advance¬ 
ment  opportunities  within  15  paper  group. 
Write  Box  823.  Editor  &  Publisher. 


EDITORIAL 


REPORTER  AND  FEATURE  WRITER  want¬ 
ed  for  4600  offset  daily  newspaper  in  one 
of  Ohio's  outstanding  small  county  seat 
cities.  Camera  experience  helpful  but  not 
essential.  Good  opportunity  and  good  start¬ 
ing  salary.  Send  complete  resume  to  George 
Gilbertsen,  Editor.  Daily  Chief-Union, 
Upper  Sandusky,  Ohio  43351. 

ANY  BRIGHT  IDEAS? 

Do  you  know  what  matters  in  most  people’s 
lives,  how  they  spend  their  time  and  their 
money,  what  they  worry  about  and  care 
about?  We  are  looking  for  an  assistant 
editor  in  the  women's/lifestyle  section  to 
dream  up  wonderfully  imaginative  and  use¬ 
ful  story  ideas,  to  edit  swiftly  and  surely 
and  to  work  with  a  first-rate  staff  of 
reporters. 

DETROIT  FREE  PRESS 
Scott  McGehee,  Women’s  Editor 
321  W.  Lafayette 
Detroit,  Michigan  48231 

CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72. 
Editor  &  Publisher. 

EDITORIAL  WRITER— Great  opportunity  in 
major  state  capital  city.  Only  persons  cur¬ 
rently  employed  as  editorial  writers  will  be 
considered.  Box  750,  Editor  &  Publisher. 

SPORTS  MAGAZINE 

Talented,  non-stop,  imaginative  writer  with 
lots  of  ideas,  who  is  ready  to  move  into 
challenging  position.  Exciting  new  bi¬ 
weekly,  concentrating  on  all  Ohio  sports, 
hiring  now  for  publication  beginning  in 
September.  $13,000  plus  benefits.  Send 
full  resume,  magazine-type  clippings  to 
Box  766,  Editor  &  Publisher. 

EDITOR  for  one  of  New  England’s  top 
weekly  newspapers  in  resort/university 
town.  Must  have  minimum  3  to  4  years 
experience  as  editor  at  offset  newspaper. 
Excellent  salary,  working  conditions  and 
fringe  benefits.  Position  available  June  1. 
The  Narragansett  Times,  P.O.  Box  232, 
Wakefield.  R.l.  02880. 

EDITOR  &  PUBLISHER  for  May 


J-SCHOOL  GRADUATE  with  at  least  4  or  5 
years  experience  in  all  phases  of  general 
news  reporting.  Some  desk  experience 
favorable  but  not  essential.  Good  pay  and 
fringes,  37.5  hour  week  on  lower  Great 
Lakes  daily.  Write  Box  875,  Editor  & 
Publisher, 


REPORTER— Tough-minded,  experienced 
reporter  needed  to  complement  aggressive 
news  staff  of  Michigan  newspaper  group. 
Must  have  municiple  background,  ability 
to  dig  for  a  thorough  piece  and  enjoy 
scooping  competitors.  Absolutely  no  be¬ 
ginners.  Send  resume,  clijyingsand  salary 
requirements  to  Box  808,  Editor  & 
Publisher. 

CITY  EDITOR  for  50,000*  Pacific  North¬ 
west  daily  with  growth  potential.  We're 
covering  people  and  issues  as  well  as 
events.  Details  to  Ralph  Langer,  Editor, 
Everett  Herald,  P.O.  Box  930,  Everett, 
Wash.  98206. 


QUALITY  SUBURBAN  newspaper  in  the 
New  York  metropolitan  area  seeks  copy 
editor  with  several  years  experience.  Night 
hours  but  pay  and  working  conditions  are 
excellent.  Box  788,  Editor  &  Publisher. 

COPY  EDITOR  tor  30,000  AM  daily.  Area 
2.  Staff  of  23.  Send  complete  details  to 
Box  787,  Editor  &  Publisher. 


ZONE  2  METRO  needs  a  staffer  of  proven 
ability.  3  years  daily  experience  essential. 
A  light  touch  in  heavy  traffic  will  mark  the 
successful  applicant.  Box  807,  Editor  & 
Publisher. 


COPY  EDITOR— Suburban  newspaper  in 
New  York  metropolitan  area  with  high  pro¬ 
fessional  standards  seeking  sports  copy 
editor  with  some  experience.  Night  shift. 
Excellent  working  conditions,  pay  and  be¬ 
nefits.  Box  792,  Editor  &  Publisher. 

EDITOR-Copy  editor  for  growing  group 
of  hard  news  weeklies  in  Michigan.  Must 
have  prior  experience  and  enjoy  working 
desk.  Person  must  edit  tightly,  write  bright 
headlines  and  know  and  enjoy  layout.  Sal¬ 
ary  competitive.  Chance  tor  advancement. 
This  is  a  position  on  an  operation  that  is  a 
news  and  opinion  leader.  No  beginners. 
Send  resume,  clippings,  salary  require¬ 
ments  to  Box  804,  Editor  &  Publisher. 

WE  ARE  A  MAJOR  NEWSPAPER  that  al¬ 
ways  has  challenging  executive  positions 
in  its  editorial  department  for  the  kind  of 
people  who  can  keep  that  paper  at  the  top. 
We  are  looking  right  now  for  people  who 
are  relatively  young,  very  ambitious,  ex¬ 
tremely  competitive  and  absolutely  deter¬ 
mined.  These  people  will  have  a  record  of 
accomplishment,  promotion  and  supervi¬ 
sory  experience.  They  will  be  doing  well 
where  they  are,  but  be  anxious  for  greater 
challenge  and  opportunity.  They  will  con¬ 
vince  us  of  what  they  can  do  in  a  particu¬ 
lar  area  or  all  areas.  When  we  hire  them, 
they  will  be  happy  with  pay  and  benefits. 
Write  Box  789,  Editor  &  Publisher,  and  see 
if  you  convince  us  to  talk  to  you  about 
what  may.  indeed,  be  the  opportunity  of 
a  lifetime. 


ASSISTANT  CITY  EDITOR 
A  medium  size  southern  New  England 
evening  newspaper  seeking  person  experi¬ 
enced  in  graphics,  newsroom  technology, 
and  responsible  editing,  to  be  assistant 
city  editor.  Unusual  growth  potential  for 
someone  with  imagination  and  initiative. 
All  replies  strictly  confidential.  Write:  Box 
857,  Editor  &  Publisher. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2V'2  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law,  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company’s  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  T^he  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd.  W.,  Edmon¬ 
ton,  Canada  T6K-1R1,  or  call  (403) 
452-8442. 

1,  1976 


THE  GOLF  COURSE  SUPERINTENDENTS 
ASSOCIATION  OF  AMERICA  is  seeking  a 
highly  qualified  editor  for  its  publication. 
The  Golf  Superintendent.  This  4-color, 
96-page  magazine  is  published  10  times  a 
year  and  has  a  distribution  of  over  1 1 ,000. 
The  successful  applicant  will  be  a  take- 
charge.  degreed  individual  with  previous 
experience  in  business  or  trade  publica¬ 
tions  at  the  editorial  level.  Offices  are  lo¬ 
cated  in  our  newly  constructed  association 
building  on  the  Alvamar  Hill  Golf  Course. 
Excellent  salary  and  fringe  benefit  pro- 

tram.  Please  send  resume  to  Conrad  L. 

cheetz.  Executive  Director,  Golf  Course 
Superintendents  Association  of  America, 
1617  St.  Andrews  Dr.,  Lawrence,  Kans. 
66044. 

ASSOCIATE  EDITOR 
COPY  EDITOR 

for  a  hot  new  magazine  destined  to  be  the 
class  of  its  field.  Opportunity  wide  open, 
demands  heavy,  pay  reasonable.  Associate 
editor  must  have  magazine  writer  contacts 
and  know  how  to  bring  a  story  from  con¬ 
cept  to  type.  Copy  editor  must  be  hard  to 
please,  creative  in  editing.  Need  soonest. 
Special  Projects  Dept.,  Box  2202,  Colum¬ 
bus,  Ohio  43216. 


SPORTS  WRITER  for  staff  of  3  on  Area  2 
morning  daily.  Heavy  local  emphasis:  high 
school,  college,  pro.  Some  layout,  col¬ 
umns,  features.  College  degree  plus  2 
years  experience.  Excellent  permanent 
opportunity  for  someone  now  sports  editor 
of  under  20,000  daily.  Good  pay/bene¬ 
fits/moving  allowance.  Rush  complete  re¬ 
sume  and  clips  (game  coverage/columns/ 
features/page  layout)  to  Box  843,  Editor  & 
Publisher, 


NEW  OPPORTUNITY 

Aggressive  deskman  to  work  with  team  of 
three  editors  on  award-winning  18,500 
southeastern  Massachusetts  daily.  This 
position  created  by  growth.  Minimum  2 
years  experience  on  daily  or  college  paper. 
Modern  plant,  good  benefits.  Send  resume 
to  Douglas  Reed,  The  Sun  Chronicle,  Box 
600,  Attleboro.  Mass.  02760. 


EDITOR  -Part-time  that  can  become  full¬ 
time  position.  Central  Jersey  location. 
Must  have  keen  knowledge  of  tabloid 
makeup,  headwriting  and  editing.  Box 
863.  Editor  &  Publisher. 


WORKING  MANAGING  EDITOR  for  Mount 
Vernon  (Washington  State)  15K  circula¬ 
tion,  6  days,  all  VDT  input,  good  staff. 
Lome  Bruchet,  (206)  424-3251,  P.O.  Box 
578,  Mt.  Vernon,  Wash.  98273. 


REPORTER— Excellent  opportunity  for 
beginning  journalism  graduate.  Herald- 
News,  Punta  Gorda,  Fla.  33950. 


EXPERIENCED  WOMEN’S  NEWS 
WRITER-EDITOR.  $15,000+.  Zone  2.  Box 
832,  Editor  &  Publisher. 


EDITOR  for  small  group  of  weekly  news¬ 
papers  in  affluent  Midwestern  suburban 
area.  Full  range  of  editorial  skills  required. 
Must  be  good  manager.  Excellent  salary 
and  benefits.  Box  819,  Editor  &  Publisher. 


MAJOR  MIDWEST  DAILY  is  seeking  a  per¬ 
son  experienced  in  all  phases  of  news¬ 
paper  graphics.  This  person  must  be  am¬ 
bitious  and  aggressive  and  possess  both  a 
contemporary  philosophy  of  graphics  and 
a  sound  working  knowledge  of  half  tone 
reproduction.  Outstanding  opportunity  for 
person  who  wants  to  work  hard  and  pro¬ 
duce  contemporary  stylish  results.  Box 
855,  Editor  &  Publisher. 


LIBRARIANS 


HEAD  LIBRARIAN,  morning  and  evening 
newspapers,  newspaper  library  experience 
and  Library  Degree  required.  Good  salary 
and  benefits.  Zone  5.  Send  resume  to  Box 
765,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTO  ASSIGNMENT 
EDITORS 

AND  PHOTOGRAPHERS 

Due  to  its  rapid  expansion,  the  nation’s 
largest  circulation  newspaper,  the  NA¬ 
TIONAL  ENQUIRER,  is  seeking  America’s 
best  photo  assignment  editors  and  photo¬ 
graphers. 

We  want  photo  assignment  editors  who 
can  "see"  prize-winning  photos  in  their 
mind’s  eye,  assign  the  right  photographer 
to  the  job,  then  unerringly  pick  those  per¬ 
fect  pix  off  a  contact  sheet. 

Our  photographers  are  creative  pros  who 
go  world  wide  to  get  THE  PICTURE. 
Outstanding  starting  salary  and  above  av¬ 
erage  benefits  including  relocation.  Of¬ 
fices  are  near  Palm  Beach  on  Florida’s 
Gold  Coast. 

If  you’ve  got  the  experience,  send  us  a 
complete  resume,  including  phone 
number,  in  confidence  to  Personnel  De¬ 
partment,  NATIONAL  ENQUIRER,  600  S. 
East  Coast  Ave.,  Lantana,  Fla.  33462. 

An  Equal  Opportunity  Employer,  M/F 


PRESSROOM 


PRESSMAN,  3  unit  Community.  2  years 
experience  minimum,  5  days,  40  hours 
(Saturday  and  Sunday  oft).  In  scenic 
Juneau,  Alaska,  a  sportsmen’s  paradise. 
Call  (907)  586-3740  or  write:  Southeast 
Alaska  Empire,  138  Main  St,,  Juneau, 
Alaska  99801. 


PRESS  SUPERINTENDENT 

We  are  looking  for  a  person  to  direct  our  12 
unit  offset  press  operation.  Respon¬ 
sibilities  include  camera  and  platemaking 
in  a  combined  department. 

The  qualified  applicant  should  have  pro¬ 
duction  management  experience  with 
strong  knowledge  of  pressroom  opera¬ 
tions,  inventory  and  cost  control.  The  abil¬ 
ity  to  manage  people  is  essential. 

We  publish  two  dailies  and  one  Sunday 
newspaper  with  combined  daily  circulation 
of  over  120,000. 

If  you’re  interested,  please  write  a  letter  of 
application  including  salary  and  work  his¬ 
tory  to  Box  865,  Editor  &  Publisher. 


PRESSROOM 


PRESS  SUPERINTENDENT 

Outstanding  Midwest  Newspaper  operation  has  im¬ 
mediate  opening  for  highiy  quaiified  press  superinten¬ 
dent.  We  are  iooking  for  a  person  with  exceptionai  man¬ 
agerial  skills  and  leadership  who  can  manage  effec¬ 
tively  a  large,  offset  press  operation.  Intelligence, 
strong  personal  motivation  and  proven  experience  as  a 
press  manager  are  key  criteria  for  this  excellent  oppor¬ 
tunity. 

We  anticipate  no  problem  in  satisfying  the  right  person 
as  far  as  salary,  fringes,  working  conditions  and  life¬ 
style.  And  we  are  sure  that  job  satisfaction  will  be  pro¬ 
vided  quite  readily. 

To  apply  please  submit  a  brief  employment  history  to 
Box  818,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PROMOTION  COPY 


HELP  WANTED 
SALES  REPS 


HELP  WANTED 
SALES  REPS 


PRODUCTION  MANAGER 

Boston  area  newspaper  group  needs  pro¬ 
duction  manager  to  handle  typesetting  tor 
a  dally  and  4  weeklies.  Knowledge  of 
ECRM.  Hendrix  and  Compugraphic 
equipment  helpful.  Degree  preferred. 
Must  have  ability  to  handle  people.  Send 
salary  requirements  and  resume  to  Box 
800.  Editor  &  Publisher. 


PRODUCTION  MANAGER  needed  for  the 
Rutgers  Daily  Targum's  modern  typeset¬ 
ting  shop  on  campus.  Shop  has  budget  of 
$80,000  a  year,  payroll  of  over  55  persons 
and  weekly  production  of  over  100  tabloid 
newspaper  pages  per  week,  plus  job  work. 
Experience  necessary  in  typesetting,  com¬ 
position  and  pasteup.  Knowledge  needed 
on  Photon  and  Compugraphic  equipment 
and  offset  camera.  Crucial  is  ability  to 
tram  students  in  use  of  equipment  and 
ability  to  manage  and  work  well  with  a 
part-time  staff  composed  mostly  of  stu¬ 
dents.  2  year  contract  and  renewable. 
Applicants  from  Zone  2  preferred.  Re¬ 
sumes  and  inquiries  to:  Peter  Sulyok. 
Editor-in-Chief.  Rutgers  Daily  Targum. 
RPO  3007.  Rutgers  University.  New 
Brunswick.  N.J.  08903.  Ph:  (201)  932- 
7051. 


PRODUCTION  DIR  ECTOR -Large  offset 
central  plant  seeking  individual  to  manage 
day-to-day  operations.  Must  be  able  to 
handle  people  and  have  good  understand¬ 
ing  of  all  operations,  from  computerized 
typesetting  through  pressroom.  Salary 
based  on  experience.  Zone  8.  Box  833. 
Editor  &  Publisher. 


FOUR-NEWSPAPER  CHAIN,  youth  orient¬ 
ed.  Nassau  County.  N.Y.  seeks  versatile 
production  manager.  Knowledge  of  Compu- 
graphicsand  Pos  I  camera  important.  Lay¬ 
out  and  design  experience,  minimum  2 
years.  Very  fast  on  ad  pasteup.  $200  per 
week.  Send  resume  and  samples  to  Good 
Times.  80-32  164th  St..  Jamaica.  N.Y. 
11432.  Start  mid-June. 


OUTSTANDING  SEMI-WEEKLY  has  open¬ 
ing  for  working  foreman  who  has  thorough 
knowledge  8-unit  Community,  cameras, 
pasteup,  etc.  Write  H.L.  Phillips.  Carteret 
Coun^  News-Times.  Morehead  City.  N.C. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 
SCIENCE  WRITER 

lmme(jiate  career  opportunity 
available  with  major  Northern 
N.J.  corporation  for  ac¬ 
complished  Public  Relations  Wri¬ 
ter  who  has  DEMONSTRATED 
ABILITY  and  EXPERIENCE  IN  DE¬ 
SCRIBING  and  INTERPRETING 
NEW  TECHNOLOGY  IN  TERMS 
UNDERSTANDABLE  TO  THE  GEN¬ 
ERAL  PUBLIC  AND  EMPLOYEES. 
Required  qualifications:  degree  in 
Journalism  or  English  (with  minor 
or  other  background  in  one  of  the 
Sciences  or  Engineering), 
minimum  3  to  4  years  of  high 
quality  experience  in  press 
relations/employee  communica¬ 
tions,  science  writing  or  news¬ 
paper  reporting — WITH  STRONG 
ABILITY  TO  PRODUCE  CRISP,  AC¬ 
CURATE  COPY  UNDER  DEADLINE 
PRESSURE. 

Please  send  resume  including 
solory  requirements  and  recent 
writing  somples  to  Box  820, 
Editor  &  Publisher,  An  equal  op¬ 
portunity  employer,  m/f.  Re¬ 
sumes  will  be  held  in  strict  confi¬ 
dence. 
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ADVERTISING 

SALES  PRESENTATION  WRITER 

Major  Midwest  metropolitan  daily  has  chal¬ 
lenging  growth  position  for  a  perceptive 
individual  with  an  aptitude  for  research 
statistics,  and  experience  in  sales  promo¬ 
tion  and  or  advertising  writing.  This  is  a 
specialized  job  which  entails  sophisticated 
market  data  and  selling  creative  ideas 
through  persuasive  writing  and  audio  visu¬ 
als  sales  presentations, 
j  We  offer  an  excellent  salary,  attractive  be¬ 
nefits  and  stimulating  surroundings  in  our 
marketing  department.  Please  send  re¬ 
sume  and  representative  samples  of  your 
work  to  Box  850,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


Public 

Relations 

Assistant 

(Agricultural 

Background) 

The  growing  Agricultural  Divi¬ 
sion  of  the  Upjohn  Company 
has  opportunity  for  on  experi¬ 
enced  individual  to  assist  in 
planning,  developing  and  im¬ 
plementing  worldwide  ogricul- 
turol  public  relations  ocfivities. 
Division  encompasses  the  ag. 
operations  of  Upjohn,  TUCO, 
Asgrow,  and  Cobb.  M.A.  in  re¬ 
lated  field  plus  minimum  3 
years  PR  experience,  or  B.A. 
plus  5  years  experience  re¬ 
quired.  Will  write  a  variety  of 
news  releases,  press  informa¬ 
tion,  and  newsletters.  Must 
have  interest  in  working  with 
technical  personnel. 

Upjohn  offers  excellent  salory 
and  comprehensive  benefit  pro¬ 
grams.  Kalamazoo  is  a  pleasant 
mid-western  city  with  several 
colleges,  nearby  lakes,  ond  de- 
siroble  living  conditions. 

Send  complete  resume,  includ¬ 
ing  salary  requirements  and 
availability  fo: 

Martha  Cronkhite 
Employment  Representative 


Upjohn 


■  -  - ■ 

The  Upjohn  Company 

Kalamazoo,  Michigan  49001 

equal  opportunity  employer  m/f 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c  o  Editor  &  Publisher,  850 
Third  Avenue.  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to-an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers 
unless  specifically  called  for. 


GRAPHIC  SYSTEMS 
SALES  OPPORTUNITIES 

Graphic  Management  Associates  is  an  in¬ 
ternational  executive  management  con¬ 
sulting  firm  to  the  newspaper  and  graphic 
arts  industry.  The  following  opportunities 
are  considered  most  urgent  by  our  client 
companies: 

REGIONAL  SALES  MANAGERS— 

New  York.  (Chicago,  Dallas  Hous¬ 
ton.  Los  Angeles.  Seattle  Vancou¬ 
ver 

SALES  REPRESENTATIVES— 
Washington  D.C.,  Philadelphia, 
Chicago.  Atlanta  Florida,  West 
Coast 

Qualified  candidates  who  have  newspaper 
systems  sales  experience  should  submit  a 
resume  or  call  or  write  for  appointment. 
All  replies  held  in  confidence. 

GRAPHIC 

MANAGEMENT  ASSOCIATES 

1 1  Main  St. 

Southboro,  Mass.  01772 
(617)  481-8562 


ADMINISTRATIVE 


PUBLISHER,  or  general  manager,  experi¬ 
enced  in  all  phases  of  daily  and  weekly 
newspaper  management.  Special  experi¬ 
ence  in  weekly  chain  organization,  with 
suburbans  a  specialty.  Available  im¬ 
mediately.  Box  734,  Editor  &  Publisher. 

ANPA  BOUND?  Advertising-Marketing  Di¬ 
rector  available  for  interview.  Highly  moti¬ 
vated.  profit  oriented.  20  year  solid  back- 
round.  Industry  reputation.  Call  (201) 
95-2107  now  or  during  convention. 


CONTROLLER-TREASURER  of  newspaper 
and  broadcasting  group  seeks  financial- 
administrative  spot  in  communications  in¬ 
dustry.  Experienced  all  phases  of  financial 
management.  MBA,  CPA,  Big  Eight.  Box 
783.  Editor  &  Publisher. 


CIRCULATION 


ENTRY  LEVEL  career  position  sought  in 
circulation  promotion  operations  of  daily 
newspaper  or  magazine.  Previous  experi¬ 
ence  in  administration  operations.  E.K. 
Burton  Jr.,  54  Balmoral  St..  Andover, 
Mass.  01810. 

YOUNG.  HARD-WORKING  circulation 
manager  seeks  challenging  department  or 
staff  position  with  medium  daily  or  large 
weekly,  any  Zone.  Excellent  knowledge  of 
all  phases  of  newspaper  promotion,  sales, 
budgeting,  organization  and  distribution. 
Experienced  with  daily,  weekly,  paid,  vol¬ 
untary  pay  and  free  publications.  Box  794, 
Editor  &  Publisher. 

PEDDLING  PAPERS  is  not  an  easy  job 
these  days.  Challenges  posed  by  static 
growth  and  the  electronic  media  demand 
intensive  target  marketing  and  aggressive 
circulation  promotion  to  broaden  your  pub¬ 
lication's  reach.  This  means  isolating  the 
potential  market,  rifling  in  on  reader  in¬ 
terests  then  executing  vigorous  promo¬ 
tional  programs.  I  seek  a  career  position  in 
Circulation  Promotion  Media  and  Market¬ 
ing  Research  on  a  Zone  2  publication. 
Have  marketing  survey  research,  political 
campaign  promotion  and  news  writing  ex¬ 
perience.  Box  864.  Editor  &  Publisher. 


YOUNG  (32)  CIRCULATOR,  management 
experience  on  large  and  small  papers.  Pre¬ 
sently  employed  in  highly  competitive 
area.  Management  oriented,  promotion 
minded,  looking  for  challenging  position 
with  future.  Box  842.  Editor  &  Publisher 


Circulate 

Your  Jobs,  Services, 

Talents  to  the 

Largest  Newspaper  Audience 

in  the  World 

with  E&P  Classifieds 


SALES  REPRESENTATIVES 

A  manufacturer's  group  offers  multiple 
product  lines  of  contemporary  design- 
electronic,  electro-mechanical  terminal 
equipment.  Exclusive  territories  open. 
Commission.  Reply  to  Graphic  Products 
Corp.  Teleram  Communications  Corp., 
1032  Mamaroneck  Ave..  Mamaroneck, 
N.Y.  10543.  (914)  698-7789. 


SYNDICATE  SALES 


TRAVELLING  syndicate  salesperson  to 
take  on  established  feature  appearing  in 
leading  papers.  Box  840,  Editor  & 
Publisher. 

ESTABLISHED  MAJOR  SYNDICATE  add¬ 
ing  to  sales  force.  Require  experience  as 
syndicate,  news  service  or  ad  salesman, 
willing  to  travel  40  weeks  a  year.  Salary, 
commission  based  on  experience,  ability 
and  results.  Top  benefits  and  growth  op¬ 
portunity.  Send  resume,  references  and 
details  of  sales  accomplishments,  all  in 
CONFIDENCE  to  Box  866.  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


YOUNG,  TALENTED,  HARD-WORKING 
classified  manager,  proven  record,  desires 
permanent  move  to  West  Coast.  10  years 
Zone  2.  18M  daily  newspaper  experience. 
Resume  on  request.  Box  821.  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED  WORKING  AD  MANAGER, 
over  10  years  in  weekly,  daily  field.  In 
sales,  training,  motivating,  layout,  promo¬ 
tions.  Excellent  sales  record,  references. 
Contact:  David  L.  Wise.  825  Woodworth. 
Alma.  Mich.  48801.  Ph:  (517)  463-6272. 

AGGRESSIVE,  achievement-oriented 
J-grad  wants  to  switch  from  news  to  busi¬ 
ness  side.  Willing  to  start  low,  aim  high. 
Call  (612)  871-3736  or  write  Apt.  B.  1907 
Lyndale  S.,  Minneapolis,  Minn.  55403. 

NO.  2  MAN  SEEKS  AD  MANAGER  position 
with  West  Coast  paper.  Solid  background. 
Zone  2— 18M  daily  paper.  Resume  and  re¬ 
ferences  on  request.  Box  817,  Editor  & 
Publisher. 


EDITORIAL 


WIRE  EDITOR  small  daily  seeking  chal¬ 
lenge  oa  larger  daily  as  wire  editor,  copy 
editor.  14  years  experience.  Box  757. 
Editor  &  Publisher. 

EXPERIENCED,  VERSATILE  reporter 
writer  copy  editor  seeks  challenging  desk 
position.  Room  for  advancement  a  must. 
Will  relocate.  References  and  work  sam¬ 
ples  upon  request.  Box  758.  Editor  & 
Publisher. 

I  CRAVE  more  from  a  job  than  a  paycheck. 
Conscientious  sportswriter-deskman,  28, 
eight  years  experience,  stifled  in  unfulfill- 
ing  position.  Seek  sports  editorship  quality 
l(jM-up  PM  or  right  soot  on  PM,  perhaps 
emphasizing  basebait-'desk  combination. 
Serious,  hard-working  approach:  good  with 
public.  Strong  leader;  combine  hard-nosed 
and  amiable  qualities,  as  needed.  Box  752, 
Editor  &  Publisher. 


MS  SPORTSWRITER  -7  years  experience 
in  feature  writing  and  game  coverage  in 
every  pro  and  college  sport.  Layout  and 
editorial  experience.  Seeking  relocation. 
Available  for  immediate  employment.  Box 
749.  Editor  &  Publisher. 


WOMAN  REPORTER,  33.  seeks  job  in  San 
Antonio  or  Houston.  6  years  on  mid-sized 
daily;  3  as  bureau  chief.  Equally  at  home 
with  politics,  courts,  features,  plus  copy 
editing/layout  experience.  Want  news¬ 
paper,  magazine  or  right  PR  job.  Box  876. 
Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


DYNAMIC  NEW  JOB 

sought  by  energetic  newsnnan 
with  impeccable  credentials. 
Experience  includes  two  major 
news  weeklies,  agency,  daily, 
overseas  and  Washington 
with  specialties  in 
business  and  foreign  affairs. 
Prefer  Southwest  or  California 
but  would  consider  any 
serious  top  editorial  position. 
Box  844.  Editor  &  Publisher. 


AWARD-WINNING  and  versatile  newsman- 
photographer,  27,  seeks  position  with 
weekly  or  small  daily.  Zone  1  Four  years 
experience  with  weekly.  100-plus  multi- 
media  sales  in  prior  freelance  work.  Week¬ 
ly  experience  includes  editorial  writing, 
reporting,  photography,  copy  desk,  dark¬ 
room  and  layout.  Equally  efficient  in  fea¬ 
ture  writing,  investigative,  civic,  social 
and  local  government  reporting.  Box  781, 
Editor  &  Publisher. 


POLITICAL  writer-columnist,  30,  tells 
readers  what’s  really  happening.  Can  com¬ 
bine  with  government,  copy  desk,  sports. 
Box  774,  Editor  &  Publisher. 


WHIZ-BANG,  Jimmy  Olson-type  18-year- 
old  seeks  copyboy  slot  on  great  metropoli¬ 
tan  newspaper  (preferably,  but  not  neces¬ 
sarily,  Zone  9),  Will  handle  humblest 
chores  cheerfully  and  with  dispatch.  Box 
810,  Editor  &  Publisher. 


WORK  ME  -Aggressive  young  reporter- 
editor  with  2  years  experience  as  one-half 
of  team  that  puts  out  2  New  York  month¬ 
lies  seeks  challenging  spot  on  California 
daily  or  weekly.  Clips  available.  Box  796, 
Editor  &  Publisher. 


SMALL  DAILIES:  If  vitality  has  slipped 
from  your  pages,  let's  restore  it.  Literate, 
knowledgeable  journalist  seeking  shirt¬ 
sleeve  editor’s  challenge  in  Midwest, 
Southeast,  New  England.  Experience  in¬ 
cludes  small  daily-wire  service  editing,  re¬ 
porting.  At  29,  the  enthusiasm  is  here. 
Where’s  the  challenge?  Box  802,  Editor  & 
Publisher. 


EAGER  BEAVER— Conversant  with  all 
phases  of  makeup,  production,  reporting, 
editing.  Disciplined.  2  years  experience  on 
New  York  monthly.  References  and  clips. 
Opening  on  California  daily  or  weekly  de¬ 
sired.  Box  801,  Editor  &  Publisher. 


COPY  EDITOR  EXECUTIVE,  first-rate,  top 
credentials.  Vast  daily,  trade  experience. 
Responsible,  highest  standards.  Quality 
arts  reviewer.  Proven  administrative  skills. 
Zones  1.2.  Ph:  (212)  765-1616  or  (516) 
466-8492. 

EXPERIENCED  TRAVEL  WRITER  available 
for  staff  assignments  or  freelance.  15 
years  Caribbean,  also  South  America, 
Europe.  Also  will  solicit  advertising  if  not 
political.  Age  50.  Princeton  BA  English. 
Box  784,  Editor  &  Publisher. 


YOUNG  MARRIED  MAN,  25. 
SEEKS  FEATURE  POSITION. 
CALL  (618)  549-8352. 


REPORTER  PHOTOGRAPHER,  25.  seeks 
reporting  job  anywhere.  MA  Journalism 
with  legal  training,  editorial  writing  experi¬ 
ence.  Paul  O’Connor,  318  8th  Ave,,  S.E. 
#3,  Minneapolis.  Minn.  55414. 


ENVIRONMENTAL  WRITER 
Experienced  reporter,  photographer,  re¬ 
searcher.  teacher  with  BA  and  MA  de¬ 
grees  in  Journalism  and  a  PhD  in  a  re¬ 
source  development  field  is  ready  to  inter¬ 
pret  environmental  issues  outside  the 
classroom.  I  will  consider  a  staff  position 
on  a  daily  or  magazine.  Box  811,  Editor 
&  Publisher. 

I  WAS  RECENTLY  LAID  OFF  after  working 
6  months  on  a  community  newspaper  near 
Chicago.  I  want  to  begin  anew  on  any  size 
newspaper.  Prefer  Chicago,  northern  In¬ 
diana  or  New  York  City  areas.  I  have  150 
pages  of  samples  and  letter  of  recom¬ 
mendation.  If  you  seek  a  hard-working, 
aggressive  reporter,  call  Steve,  (219) 
937-2555  from  9AM  to  1PM  (CST). 


REPORTER— 4  ^ears  on  26,000  Zone  2 
daily  seeks  more  responsibility  on  larger 
paper.  Can  edit.  Box  829,  Editor  & 
Publisher. 


EDITORIAL 


HARD-WORKER  seeks  news  spot.  Almost 
4  years  with  medium  small  daily.  Top  re¬ 
porter,  deskman,  photographer.  Journal¬ 
ism  graduate.  Always  looking  for  chal¬ 
lenge.  Box  812,  Editor  &  Publisher. 


QUALITY  REPORTING,  WRITING  city  gov¬ 
ernment,  education,  police,  features, 
editorials.  Knowledge  photography.  18 
years  Zone  2  dailies.  Will  relocate.  Top  re¬ 
ferences.  Box  861,  Editor  &  Publisher. 


DIRECTED  to  ANPA 

You  may  very  well  need  my  services. 
Health  is  number  1  national  news  and  so 
are  the  nations  health  professionals.  Ac¬ 
tively  practicing  MD  (specialty)  can  select 
Medical  News  stories  worthy  of  staff  as¬ 
signment  and  follow  up  usually  missed  by 
non  medical  trained  Journalists;  can  write 
informative  feisty  medical  news  column; 
and  can  create  and  execute  medical/ 
political  or  medical  cartoons. 

He  seeks  post  as  consultant  or  responsible 
Editorship  to  THE  news  organization 
specializing  in  recognition  and  develop¬ 
ment  of  primary  medical  news  in  the  fol¬ 
lowing  areas:  Socio  Economic,  Medical- 
legal.  malpractice,  political,  continuing 
medical  education,  recertification,  profes¬ 
sional  standards  review  organization  and 
practitioner’s  views  as  related  to  their 
practice  and  medical  care  of  the  public.  12 
years  background  as  Editor  in  chief  of 
Medical  Society  periodical  including  col¬ 
umn  of  Medical  commentary  per  issue  plus 
5  years  experience  as  its  staffman  which 
includes  news  gathering,  interviewing, 
writing,  editing,  proofreading,  makeup  and 
layout,  art  work,  photography  and  advertis¬ 
ing  solicitations.  Replies  invited. 

Box  856,  Editor  &  Publisher. 


TWO-TIME  PULITZER  nominee  and  major 
international  fellowship  winner  wants  chal¬ 
lenge.  5  years  experience.  Full  details  on 
request.  Will  go  anywhere  for  right  oppor¬ 
tunity.  Box  873,  Editor  &  Publisher. 


WANT  THE  BEST  for  less?  Seasoned 
sports  editor  seeks  position  on  small  or 
medium  sized  PM  newspaper.  Modern 
plant  is  more  important  than  salary.  Prom¬ 
otional  experience.  MA  fellowship  winner. 
Available  immediately.  Contact  Sports 
Editor,  Apt.  231,  Box  360,  Las  Vegas,  New 
Mexico, 


FLORIDA  SPORTSWRITER,  editor,  4  years 
experience,  small  to  medium  dailies  wants 
new  challenge.  Married,  degree.  Box  837, 
Editor  &  Publisher. 

AWARD-WINNING  WOMAN  reporter,  26, 
with  MA.  hungry  for  challenging  job  on 
daily.  Hard  news  and  interpretive  experi¬ 
ence  on  2  dailies.  Sharp,  swift,  sensative. 
Box  858,  Editor  &  Publisher. 


TOP  FILM  ENTERTAINMENT  writer  with 
Masters  Degree  and  part-time  experience 
ready  to  move  into  challenging  fulltime 
position.  Knowledge  and  ability  to  write  on 
all  lively  arts.  Box  862,  Editor  &  Publisher. 


MIDWEST  daily  or  weekly  news  job  sought 
by  former  managing  editor,  55,  now  in  in¬ 
dustry.  Midwest  small  town  native,  AB, 
SDX,  GOP  married,  profit  oriented.  Best 
references  and  health.  Box  853,  Editor  & 
Publisher. 


MANAGING  EDITOR 

I’ve  had  15  years  on  an  East  Coast  daily, 
including  state  legislature,  Washington 
bureau  and  copy  desk,  I  want  to  edit  a 
small  or  medium  sized  daily — or  a  progres¬ 
sive  weekly— in  the  Virginia-Maryland-West 
Virginia  area:  possibly  other  areas  in  Zone 
2  or  3.  I’d  consider  No.  2  position  if  manag¬ 
ing  editor  job  is  open  within  reasonable 
time.  In  addition  to  metro  experience.  I’ve 
run  15-person  suburban  bureau  and  have 
a  feel  for  local  reporting.  Box  841,  Editor  & 
Publisher. 


TIRED  OF  PUSHING  your  reporters?  Try 
one  whose  hard-hitting  investigative  work 
on  a  county  beat  led  to  a  sheriff’s  resigna¬ 
tion  and  a  grand  jury  investigation.  MA 
Journalism,  BA  Political  Science.  Seek  in¬ 
vestigative,  political  or  governmental  re¬ 
porting  slot.  Box  831,  Editor  &  Publisher, 


GRAPHIC  ARTS  EDITOR  wants  position  in 
Midwest  or  East,  Age  30,  5  years  experi¬ 
ence,  Can  write,  cartoon,  do  full  color  illus¬ 
trations,  award-winning  photography.  Box 
874,  Editor  &  Publisher. 


EDITORIAL 


VERSATILE  FEATURE  WRITER.ARTS  cri¬ 
tic,  26,  leaving  academic  post  for  Real 
World,  seeks  newspaper  or  magazine  posi¬ 
tion.  Layout,  photography,  copyreading 
experience.  MSJ  (Northwestern),  AS 
(Duke).  Box  816,  Editor  &  Publisher. 


TALK  ABOUT  ECONOMY:  Here’s  a  May 
J-grad  with  a  minor  in  economics.  Would 
like  to  move  and  report  news  with  an  ag¬ 
gressive  weekly  or  daily;  did  “the  works”  as 
an  intern.  Get  the  full  story:  Craig  Harris, 
135  Marston  Ave.,  Eau  Claire,  Wise. 
54701. 


1  CAN  DO  IT  ALL!  Versatile  newsman,  33, 
seeking  employment  in  Zone  4.  Thoroughly 
experienced  in  general  news  and  sports 
reporting,  photography,  page  makeup  and 
editing.  Salary  requirement:  $90  per  week. 
Hard  worker.  Prefer  position  in  which  a  tie 
is  not  regularly  required.  Box  827,  Editor  & 
Publisher. 


DAILY  PHOTOGRAPHER-WRITER  seeking 
job  on  East  Coast  daily.  10  years  experi¬ 
ence  with  Boston  daily.  Army  public  infor¬ 
mation,  Maine  tri  weekly  and  daily.  Male, 
30.  Box  834,  Editor  &  Publisher. 


REPORTER-EDITOR,  32,  with  8  years  ex¬ 
perience  and  Masters  seeks  position  on 
daily,  weekly  newspaper.  Specialties: 
Municipal  government,  education,  police, 
sports  reporting;  picture  taking;  typog¬ 
raphy,  layout,  production.  Zones  1,2,5. 
Call  (313)  546-6933. 


DEDICATED  YOUNG  MAN  with  4  years 
suburban  daily  (circulation  355M)  experi¬ 
ence,  2  of  them  as  reporter  writing  local 
news  and  features,  seeks  reporting  or  edit¬ 
ing  spot  in  Zone  1,2.  Have  MA,  now  teach¬ 
ing  journalism.  Ink  in  blood  compels  me  to 
seek  active  newspaper  job.  30,  married. 
Box  822,  Editor  &  Publisher. 


EDITOR-WRITER.  Top-notch  news  maga¬ 
zine  business-economics  writer,  strong 
foreign  correspondent  (Moscow,  London) 
seeks  to  use  experience  in  challenging 
new  job  as  columnist  or  editorial  writer  for 
newspaper.  Box  824,  Editor  &  Publisher. 


FREELANCE 


INDY  500.  Skilled  journalist  seeks  feature 
assignments.  Photographs  available.  Box 
859,  Editor  &  Publisher. 

EXCLUSIVE  CONVENTION  COVERAGE— 
suited  to  meet  your  paper’s  needs  and 
news  budget.  An  experienced  political  re¬ 
porter,  who  will  be  covering  the  Democra¬ 
tic  and  Republican  conventions  this  sum¬ 
mer,  offers  an  alternative  and  a  supple¬ 
ment  to  the  necessarily  non-localized,  im¬ 
personal  wire  service  accounts.  "Hard 
news,”  feature  or  interpretive  reports  can 
be  provided  with  emphasis  on  news  of  your 
delegation,  including  interviews  with  dele¬ 
gates  from  your  circulation  area.  Samples 
of  1976  presidential  campaign  reports  and 
references  supplied  on  request.  Box  848, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


PICTURE  EDITOR  with  7  years  wire  service 
experience  seeks  position.  Innovative, 
young  and  aggressive.  Can  shoot  as  well  as 
edit.  Come  look  me  over.  Box  851 ,  Editor  & 
Publisher. 


PHOTOJOURNALIST.  34,  10  years  solid 
street  experience.  8  years  with  major  color 
daily,  desires  non-shooting  position  as 
photo  administrator  for  daily.  BBA,  4  years 
retail  photo  business  experience,  private 
pilot.  Dependable  worker  with  business 
sense.  Box  839,  Editor  &  Publisher. 


PHOTOJOURNALIST— 26,  4  years  in  re¬ 
porting  and  photography,  currently  with 
small  daily  seeks  to  move  up.  Resume  and 
portfolio  available.  Any  Zone.  Box  869, 
Editor  &  Publisher. 


EXPERIENCED  NEWS  PHOTOGRAPHER 
currently  unemployed  seeks  good  position 
now.  Over  10  years  experience.  Will  relo¬ 
cate.  Box  847,  Editor  &  Publisher. 


PRESSMAN 


JOURNEYMAN  PRESSMAN,  camera, 
platemaking,  25  years  experience.  Fore¬ 
man  or  2nd  man.  Resume  on  request.  Zone 
6,8,9.  Box  710,  Editor  &  Publisher. 


YOUNG,  AGGRESSIVE  pressroom  foreman 
for  large  metropolitan  daily  seeks  challeng¬ 
ing  position  as  pressroom  superintendent 
or  assistant  production  manager.  9  years 
experience  as  foreman,  strong  in  produc¬ 
tion  and  quality.  Ready  to  take  charge.  Box 
846,  Editor  &  Publisher. 


PRODUCTION 


COMPUTER  MARKUP  MAN  experienced 
Dec  System-10  and  all  phases  cold  type 
production  for  metro  daily  seeks  relocation 
Zone  2.  Ready  to  move.  Box  751,  Editor  & 
Publisher. 


DO  YOU  NEED  a  Production  Manager  that 
is  used  to  pressure  type  situations— that 
can  coordinate  all  composing,  camera  and 
pressroom  activities — schedule  tight  and 
give  on  time  press  starts — then  I’m  your 
man.  Zone  8  or  9 .  Resume  on  request.  Box 
871,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


AMBITIOUS  YOUNG  COMMUNICATOR 
seeks  corporate  entry  spot.  Small  daily  ex¬ 
perience  in  news,  advertising.  Areas  3,4,6. 
Box  763,  Editor  &  Publisher. 


BA  JOURNALISM,  MA  English.  Now  teach¬ 
ing  both.  Newspaper,  photography  experi¬ 
ence.  Seek  college  news  bureau  position. 
Box  772,  Editor  &  Publisher. 

E&P  Classifieds 
Produce  Jobs 
For  Newspaper  People 
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Shop  Talk  at  Thirty  By  I.  William  Hill 

Hearing  on  St.  Paul’s  Church 


St.  Paul's  Church,  in  Mount  Vernon. 
N.Y..  which  press  groups  are  urging  as  a 
National  Monument  to  Freedom  of  the 
Press  and  the  Bill  of  Rights,  because  of 
its  connection  with  John  Peter  Zenger. 
this  week  was  likened  to  “Watergate”  in 
its  historical  importance. 

The  comparison  was  made  by  Rep¬ 
resentative  Richard  L.  Ottinger.  Demo¬ 
crat  of  N.Y..  sponsor  of  a  bill  to  make 
St.  Paul's  part  of  the  National  Park  Sys¬ 
tem  that  w  ould  be  maintained  as  a  national 
shrine  to  the  first  amendment.  He  ap¬ 
peared  before  the  House  Interior  Com¬ 
mittee's  Subcommittee  on  National 
Parks  and  Recreation,  which  is  consider¬ 
ing  his  bill. 

St.  Paul's  was  the  scene  of  events  lead¬ 
ing  up  to  the  1734  trial  of  Zenger.  who 
had  charged  in  his  newspaper  that  an 
election  held  by  a  royal  governor  on  the 
green  near  St.  Paul's  was  rigged.  He  was 
arrested,  charged  with  seditious  libel, 
then  acquitted  by  a  jury  on  grounds  his 
charges  were  true,  thus  laying  the  found¬ 
ation  for  the  Bill  of  Rights  principle  of 
freedom  of  the  press. 

“Just  as  Watergate  has  come  to  be 
identified  with  that  most  recent  tragic 
episode  in  our  political  history."  Ot¬ 
tinger  said,  “so  it  is  that  St.  Paul's  has 
come  to  be  identified  with  those  prior 
events  which  led  to  our  most  important 
right  of  press  freedom." 

Ottinger  was  one  of  eight  witnesses 
appearing  before  the  committee  to  urge 
adoption  of  the  bill.  One  witness.  Gary 
E.  Everhardt.  director  of  the  National 
Park  Service,  appeared  to  say  the  De¬ 
partment  of  the  Interior  cannot  support 
the  bill. 

Ottinger.  anticipating  Everhardt's 
position,  had  this  to  say:  “The  Park  Ser¬ 
vice  will  maintain  that  the  Zenger  con¬ 
nection  to  St.  Paul's  is  a  tenuous  one 
because  the  Zenger  free  press  trial  actu¬ 
ally  took  place  in  New  York  City.  Yet.  to 
put  it  bluntly,  the  courtroom  is  simply 
not  the  historic  location  of  major 
significance — it  is  not  the  locus  of  the 
crime.  It  is  the  place  at  which  Zenger  got 
the  story,  much  more  than  the  court 
w  here  the  case  was  heard,  that  should  be 
memorialized  as  marking  this  important 
chapter  in  our  history.  Furthermore  it  is 
this  unique  church  and  surrounding 
property  that  have  come  to  be  regarded 
naturally  as  the  National  Monument  to 
Freedom  of  the  Press." 

At  another  point  in  his  statement.  Ot¬ 
tinger  said:  “In  addition,  the  Park  Ser¬ 
vice  will  point  out  that  the  present  day 
St.  Paul's  is  a  re-building  of  the  church 
that  actually  stood  at  the  time  of  the  elec¬ 
tion.  having  been  reconstructed  a  few 
years  after  the  Zenger  event.  This  is  real- 
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ly  irrelevant.  The  church  was  not  only 
rebuilt  during  the  same  period  but.  as  the 
Park  Service  has  recognized  on  its 
plaque  designating  it  as  an  Historic  Site 
(an  action  by  Secretary  of  the.  Interior 
Ickes  in  1943)  St.  Paul's  is  a  perfect  ar¬ 
chitectural  example  of  the  time."  (The 
first  “meeting  house"  was  built  on  the 
site  in  1692  and  adopted  the  .Anglican 
Church  worship  in  1702. — Ed.) 

Ottinger  went  on  to  say  that  St.  Paul's 
is  “one  of  only  ten  national  historic  sites 
that  have  not  been  taken  over  as  a  part  of 
our  National  Park  System — doing  so 
now  is  in  keeping  with  past  precedent, 
and  will  not  involve  us  in  any  burden¬ 
some  precedents.” 

When  it  came  time  for  Park  Service 
Director  Everhardt  to  testify,  he  had  this 
to  say:  “this  important  (Zenger)  trial  was 
held  at  the  site  of  Eederal  Hall  National 
Memorial,  presently  a  unit  of  the  Na¬ 
tional  Park  System,  where  the  Zenger 
story  is  appropriately  commemorated. 
St.  Paul's  Church,  on  the  other  hand, 
was  not  begun  until  1763.  some  30  years 
after  this  significant  event.  The  church  is 
now  located  within  an  industrial  area  and 
the  integrity  of  its  setting  has  been  se¬ 
verely  compromised.  The  church  struc¬ 
ture  appears  basically  sound,  but  much 
grounds  work  is  needed,  including  the 
badly  deteriorated  cemetery. 

“The  National  Park  Service  criteria 
for  historical  additions  to  the  National 
Park  System  recognizes  that  only  the 
most  valuable  nationally  significant 
properties  should  be  considered  for  such 
additions.  In  our  judgement.  St.  Paul's 
Church  has  only  a  tenuous  association 
with  the  Zenger  trial  and  is  not  a  prop¬ 
erty  most  strongly  illustrating  the  histor¬ 
ical  value  of  this  event.  There  are  other 
historical  asscKiations  cited  in  the  bill, 
but  we  believe  them  to  either  be  similarly 
tenuous  or  of  insufficient  importance  in 
relation  to  the  plan  for  the  national  park 
system.  Accordingly,  this  department 
cannot  support  the  enactment  of  H.  J. 
Res.  667." 

KDiTOR  &  I'LBi.isHKR.  which  has  been 
campaigning  for  support  of  Ottinger's  bill 
had  its  own  witness  before  the  house 
committee — Robert  U.  Brown,  presi¬ 
dent.  editor  of  the  magazine. 

Brown  told  the  committee  how  his 
father — James  Wright  Brown,  former 
E&P  publisher,  had  become  interested  in 
the  history  of  St.  Paul's  in  the  late  1930s 
and  had  organized  a  committee  of  New 
York  City  publishers  as  the  Zenger 
Memorial  Fund  to  raise  money  for  the 
purpose  of  a  suitable  museum  building  to 
be  built  on  the  green  in  honor  of  Ameri- 
( Con  tinned  on  pa  fie  88) 


Testimony  in  part  of  St.  Clair  Richard, 
vicechainnan  of  the  hoard  of  the  Society 
of  the  Notional  Shrine  of  the  Bill  ot 
Riiihts  at  St.  Raid's  Church  since  1950: 

“Unless  you  should  assume  that  a 
small  group  of  patriotic  historians  are  the 
only  persons  interested  in  preserving  and 
maintaining  St.  Paul's  and  its  environs, 
let  me  add: 

“Religious  historians  are  involved  be¬ 
cause  the  present  church  and  its  site 
document  the  early  beginnings  and  long 
continuance  of  Religion  in  the  develop¬ 
ment  of  our  country. 

Architectural  historians  are  concerned 
since  St.  Paul's  is  a  prime  example  of  a 
restored  Colonial  meeting  house. 

Musical  historians  are  interested  be¬ 
cause  St.  Paul's  contains  one  of  the  old¬ 
est  active  pipe  organs  in  the  United 
States  .  .  .  installed  in  1833. 

“Church  bell  buffs  are  involved  be¬ 
cause  St.  Paul's  belfrey  contains  the  twin 
sister  to  the  Liberty  Bell,  cast  by  l.ester 
and  Pack  in  London  in  1752. 

“Catholic  religionists  are  interested 
since  the  four  tablets  in  the  church  con¬ 
taining  the  ten  commandments,  the 
Lords  Prayer  and  the  Creed  were  given 
to  St.  Paul's  by  Mother  Seton's 
daughter-in-law.  Mrs.  William  Seton. 
Mother  Seton  is  now  Saint  Elizabeth 
Bailey  Seton.  the  first  native  born 
American  Saint  of  the  Catholic  Church. 

“Civil  rightists  are  involved  for  it  was 
on  St.  Paul's  Village  Green  during  the 
contested  election  of  1733  that  the  first 
denial  of  civil  rights  occurred  when  38 
Quakers  were  not  allowed  to  vote  be¬ 
cause  they  would  not  swear  an  oath. 

“Hospital  historians  celebrate  St. 
Paul's  as  the  site  of  an  early  makeshift 
when  the  British  in  1777  used  the  un¬ 
finished  church  as  a  military  hospital. 
The  90  Hessians  who  died  there  are 
buried  in  a  common  grave  in  St.  Paul's 
churchyard. 

“Revolutionary  War  buffs  refer  to 
Gouverneur  Morris,  who  was  entrusted 
by  our  revolutionary  forebears  with  the 
final  draft  of  our  Constitution,  who  said. 
“I  regard  the  great  election  of  1733  held 
on  the  Village  Green  at  Eastchester  as 
the  morning  star  of  the  American  Rev¬ 
olution." 

“Lawyers  identify  with  St.  Paul's  be¬ 
cause  in  1787  and  for  many  years  thereaf¬ 
ter.  it  was  used  as  a  Court  House  for  the 
Supreme  Court  and  a  Court  of  Oyer  and 
Terminer.  Aaron  Burr  tried  many  of  his 
cases  there. 

“Educators  will  acknowledge  that  the 
first  school  in  Westchester  County  was 
adjacent  to  St.  Paul's  and  operated  under 
the  jurisdiction  of  the  rectors  of  that 
church. 

“Penalists  will  be  interested  because 
colonial  stocks  and  flogging  posts  for 
misdemeanors  were  erected  and  used  on 
St.  Paul's  Village  Green.” 
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Newspaper  Division;  Douglas  Lovelace,  editorial  direc¬ 
tor,  Carl  Byoir  Associates,  and  Jerome  H.  Walker,  retired 
executive  editor.  Editor  &  Publisher. 

Broadcasting  Division:  Supervised  by  David  G.  Yellin, 
director  of  Broadcasting  and  Film,  Memphis  State 
University. 

MEEMAN  AWARDS 

William  Houseman,  editor.  Environment  Monthly,  New 
York  City;  Betty  MacDonald,  chairman,  environmental 
programs  and  projects.  League  of  Women  Voters  of  the 
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Newsweek. 
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Dr.  Harry  Heath,  director.  School  of  Journalism  &  Broad¬ 
casting,  Oklahoma  State  University;  Phil  Dessauer,  asso¬ 
ciate  editor.  The  Tulsa  World;  and  Reese  Cleghorn, 
editorial  page  editor.  The  Charlotte  Observer. 
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WINNERS  I 
OF  THE 

ERNIE  PYLE  MEM( 

For  outstanding  human  in 
reporting  in  the  tradition  of 
Pyle. 

First  Prize,  $1000  and  a  i 
lion  plaque,  Robert  HuHiha 
Des  Moines  Register.  Like 
Hullihan’s  terrain  is  the  cc 
man  and  common  happe 
Also  like  Pyle,  he  has  a  tal 
turning  everyday  occurrenc( 
uncommonly  readable 
through  a  skillful  command 
guage  and  an  astonishing  ( 
human-interest  detail. 

Second  Prize,  $500,  Carl 
Writing  with  skill  and  exc€ 
able  to  capture  and  depict  tf 
black  man,  whose  life  has 
civil  war  through  the  era  of 

THE  ROY  W.  HOW. 

For  outstanding  public  serv 
television  and  radio  stations 

Newspaper  Division 

First  Prize,  $2500  and  plaqui 
ville,  Ky.,  for  its  massive  re 
desegregation  problems. 

(Approximately  fifty  repo 
in  The  Courier-Journal  entr) 

Second  Prize,  $1000,  The 
a  year-long,  still  continuini 
of  Southern  Bell  Telephone 
tions  of  political  slush  fund 
ings  to  800,000  North  Caroli 

Third  Prize,  $500,  The  C 
series  on  the  city’s  Genera 

Special  Mention:  The  De 
Placid  (N.Y.)  News,  The  Ne\ 
Journal,  and  Nashville  Bann 

Broadcast  Division 

First  Prize,  $2500  and  p 
KGW-TV,  Portland,  Ore.,  foi 
portant  historical  docum 
“Time  of  the  First  Moon,” 
dealt  with  Indian  fishing  ri 
the  northwest.  The  judges 
it  “artistic,  instructive,  and  | 
tive— an  issue  of  major  con 
sport  and  commercial  fist 
as  well  as  consumers.” 

Second  Prizes,  $500  each 
Springfield,  Mo.,  for  “Foe 
illuminating  programs  of  i 
described  by  the  judges  a: 
program  series;”  WBBM-T\ 
sen’s  Perspective,”  outstar 
gram  which  gets  results  by 
situations  to  public  scrutiny 
tigative  series,  “You  Can  Y 
Don’t  Need  It,”  that  displa 
in  discovering  and  expos 
problem:  and  WMAL  radio, 
the  Little  Children,”  an  e: 
abuse  of  children. 
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JOAN  BIGGS 
KGW-TV 


0  each,  KYTV, 

“Focus  30,” 

IS  of  importance  to  the  area,  and 
Iges  as  '“excellence  in  a  continuing 
•BM-TV,  Chicago,  for  “Walter  Jacob- 
outstanding  for  its  reporting,  a  pro- 
ilts  by  exposing  unfair  or  unfortunate 
crutiny;  WCKT,  Miami,  Fla.,  for  inves- 
Can  Have  an  Abortion  Even  If  You 
displayed  imagination  and  courage 
exposing  an  important  community 
radio,  Washington,  D.C.,  for  “Suffer 
an  extensive  probe  of  the  sexual 


KENNETH  L.  ROBISON 
The  Idaho  Statesman 


THE  EDWARD  J.  MEEMAN  AWARDS 

For  outstanding  coverage  by  news¬ 
papers  in  the  field  of  conservation. 

Grand  Prize,  $2500,  Kenneth  L. 

Robison,  The  Idaho  Statesman, 

Boise,  whose  range  of  editorials 
and  news  stories,  according  to  one 
juror,  qualify  him  as  an  “environ¬ 
mental  ombudsman”  for  the  entire 
state  of  Idaho. 

First  Prize,  $1500,  newspapers 
with  circulations  of  more  than 
100,000,  Gordon  Bishop,  The  Star- 
Ledger,  Newark,  for  his  fight  in 
behalf  of  a  variety  of  crucial  envir¬ 
onmental  causes  in  the  urban  east. 

Second  Prize,  $1000,  William  V.  Shannon,  The  New 
York  Times,  for  his  effectiveness  in  clarifying  environ¬ 
mental  issues  and  elevating  the  quality  of  debate. 

Third  Prize,  $750,  Casey  Bukro,  The  Chicago  Tribune, 
for  initiative  in  developing  an  excellent  series  on  the 
quality  of  drinking  water. 

Fourth  Prize,  $500,  Brian  Kelly,  The  Washington  Star, 
for  coverage  of  one  of  the  year’s  most  shocking  stories— 
the  illness  among  workers  at  a  Virginia  plant,  which  pro¬ 
duced  the  highly  toxic  pesticide  called  Kepone. 

First  Prize,  $1500,  newspapers  with  circulations  of  less 
than  100,000,  John  R.  Stallard,  The  Capital  Times,  Mad¬ 
ison,  Wisconsin,  for  articles  on  hunting  abuses,  as  well  as 
pollution  and  silting  problems  of  the  Mississippi  River  and 
state  lakes. 

Second  Prize,  $1000,  Jim  Detjen,  Poughkeepsie  (N.Y.) 
Journal,  for  stories  emphasizing  the  contamination  of  the 
Hudson  River  through  industrial  dumping. 

Third  Prize,  $750,  Whitney  Gould,  The  Capital  Times, 
Madison,  Wisconsin,  for  providing  fresh  perspective  to 
countless  environmental  concerns. 

Fourth  Prize,  $500,  Nash  Herndon,  Winston-Salem  Sen¬ 
tinel,  for  his  series  on  two  highly  controversial  projects; 
one  dealing  with  a  proposed  second  home  vacation  com¬ 
munity,  the  other  with  the  risks  of  deteriorating  water 
quality  involving  a  projected  nuclear  plant. 


THE  WALKER  STONE  AWARDS 

For  outstanding  editorial  writing  in  ■“ 
newspapers  ...  to  include  forceful¬ 
ness  of  writing,  effectiveness  as 
measured  by  results,  and  the  im¬ 
portance  of  the  expression  in  the 
public  interest. 

First  Prize,  $1000,  David  Bowes, 

The  Cincinnati  Post,  for  a  series  of 
editorials  which  served  the  public 
welfare,  achieved  positive  action, 
and  preserved  for  the  community 
an  area  of  both  historic  and  esthe¬ 
tic  value. 

Second  Prize,  $500,  Edward  C. 

Domaingue,  The  Hartford  Times,  for  campaigning  against 
a  controversial  City  and  Town  Development  Act;  a  cam¬ 
paign  which  helped  bring  about  a  gubernatorial  veto. 

Special  Mention:  Bangor  (Me.)  Daily  News;  Detroit  Free 
Press;  and  Ventura  County  (Calif.)  Star-Free  Press. 


DAVID  BOWES 
The  Cincinnati  Post 


Will  your  entry  be  among  the  winners 

in  the  1976  Scripps-Howard  Foundation  Awards? 

ERNIE  PYLE  MEMORIAL  AWARDS 

The  24th  annual  competition  for  newspaper  writing  which  was  published  in  U.S.  newspapers 
during  1976  most  exemplifying  the  warmth  and  craftsmanship  of  Ernie  Pyle  has  a  deadline  of 
Jan.  15, 1977.  The  award  is  $1000  cash  and  a  plaque.  There  will  be  a  second  prize  of  $500 
and  a  certificate. 

Although  Pyle  won  his  greatest  fame  as  a  World  War  II  correspondent,  before  the  war  he 
honed  his  talents  by  roaming  America,  painting  word  portraits  of  people  and  their  daily 
concerns  that  captured  the  hearts  and  imaginations  of  his  readers.  He  wrote  so  compellingly  that 
the  plight  of  any  man  or  woman  took  on  universal  quality. 

As  Gen.  Omar  N.  Bradley  said  of  Ernie:  “His  typewriter  had  a  soul.” 

ERNIE  PYLE 


ROY  W.  HOWARD  PUBLIC  SERVICE  AWARDS 

Two  bronze  plaques  will  be  awarded,  one  to  a  newspaper  and  one  to  a  radio  or  TV  station 
judged  to  have  been  outstanding  in  its  public  service  efforts  during  1976.  The  plaque  will  be 
accompanied  by  a  cash  grant  not  to  exceed  $2500  to  be  distributed  to  those  individuals  on  the 
paper,  radio  or  TV  station,  who,  in  the  opinion  of  the  editor  or  station  manager,  contributed  most 
to  the  effort. 

Runners-up  prizes  of  $1000  and  $500,  with  appropriate  certificates,  may  also  be  awarded, 
to  be  distributed  in  the  same  manner.  Entry  deadline  is  March  1, 1977. 

These  awards  are  named  for  the  longtime  president  and  editor  of  the  New  York  World- 
Telegram  &  Sun,  president  of  Scripps-Howard  Newspapers  and  president  of  United  Press,  who 
for  many  years  was  one  of  the  world’s  outstanding  journalistic  figures. 

EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $10,000  will  be  awarded  to  newspapers  in  recognition  of  outstanding  work  in  the 
cause  of  conservation  published  in  newspapers  in  1976.  One  grand  prize  of  $2500  will  be  awarded. 
The  remaining  $7500  will  be  distributed  in  four  awards  totaling  $3750  to  newspapers  with 
circulations  of  more  than  100,000,  and  in  the  same  number  and  amount  to  newspapers  with 
circulations  of  less  than  100,000. 

Conservation,  for  the  purposes  of  these  awards,  embraces  the  environment  and  the  forces 
that  affect  it.  Entry  deadline  is  February  15, 1977. 

The  Meeman  awards  are  named  for  the  late  editor  of  the  Memphis  Press-Scimitar,  and 
conservation  editor  of  Scripps-Howard  Newspapers.  Any  U.S.  newspaperman  or  woman  may  be 
nominated  for  an  award  by  a  newspaper  or  newspaper  reader. 

THE  WALKER  STONE  AWARDS  FOR  EDITORIAL  WRITING 

Named  for  the  late  editor-in-chief  of  Scripps-Howard  Newspapers  and  president  of  The  Scripps- 
Howard  Foundation,  the  Walker  Stone  Awards  are  open  to  newspapermen  and  women  in  the 
field  of  editorial  writing. 

They  consist  of  a  first  prize  of  $1000  and  a  certificate,  and  an  honorable  mention  prize 
of  $500,  with  a  certificate. 

The  criteria  for  judging  will  be  for  general  excellence. ..to  include:  the  forcefulness  of 
writing  to  a  purpose,  effectiveness  as  measured  by  results,  and  the  importance  of  the  expression 
in  the  public  interest.  Entrants  are  to  provide  the  background  necessary  for  judging  the  above 
qualities. 

Work  must  have  been  published  in  a  newspaper  in  1976,  and  entry  deadline  is  February  1, 1977 


WALKER  STONE 


EDWARD  J.  MEEMAN 


ROY  W.  HOWARD 


Complete  list  of  1975  winners  inside  gatefold 
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